in  the 
Chicago 
mind . . . 


SEPTEMBER  29 
Twenty  cents 


SPOT  NEWS  AND  FEATURES  ABOUT  NEWSPAPERS.  ADVERTISERS  AND  AGENCIES 


Tribune  American 


is  another  plus  for  you  in  Chicago’s  TopTwo 

How  important  is  believability  to  a  newspaper?  Or  to  the  advertisers 

who  use  its  pages?  We  can  only  report  that  in  the  Chicago  mind,  _ 

the  Sun -Times  and  Daily  News  are  considered  most  believable*  Ol 
of  the  four  Chicago  newspapers.  (Also  the  most  reputable, 
honest,  accurate,  the  least  biased,  and  easiest  to  Owl 

understand.)  This  may  help  to  explain  why  in  1961  ioiiclco” 

(general  daily  advertising  linage)  the  Sun -Times  and  I  najit/ 

Daily  News  were  TOP  TWO  WITH  ADVERTISERS.  \  UlllL> 

*Source:  "What  Chicago  People  Think  of  Chicago  Newspapers,"  a  report  1 

bawd  on  a  etudy  by  Forward  Research  Inc.,  independent  reiearch  firm.  I  * 

For  your  copy,  contact  a  Sun-Time./Daily  News  representative.  I 


CAM  STAPLE  TABLOID  PRODUCTS 


UP  TO  50,000  COPIES  PER  HOUR 


All  parts,  submitted  to  heavy  usage,  made 
from  special  heat-treated  tool  steel.  Wire 
forming  parts,  tool  steel  flame  plated  with 
tungsten  carbide. 

*  *  * 

Anti-friction  die  bearings  assure  perfect 
alignment  of  stitching  element. 

*  *  * 

Knife  cylinder  enclosed  for  safety  and 


elimination  of  dust.  Camming  action 
enclosed  in  safety  housing. 

*  *  * 

Positive,  continuous  wire  feed  with  inter¬ 
changeability  of  feed  boxes. 

*  *  * 

Stitcher  changed  from  straight  to  collect 
run  by  simple  turn  of  knob;  then,  silence 
plunger  assembly  for  collect  operation. 

Send  for  specifications. 


WALTER  SCOTT  i  CO. 


DIVISION  OF  WOOD  NEWSPAPER  MACHINERY  CORPORATION  Piont:nainfi«i(i,N.J. 
EXECUTIVE  &  SALES  OFFICE;  501  FIFTH  AVENUE,  NEW  YORK  17,  NEW  YORK 


What’s  going  up?  Houses,  lots  of  them,  to  keep  pace  with  the  booming  growth  in 
the  state  of  Maryland  and  the  Baltimore  market  in  particular.  130,000  new  dwell¬ 
ing  units  have  been  built  in  the  Baltimore  area  in  the  past  ten  years  (that's  more 
homes  than  there  are  in  the  entire  state  of  Nevada  or  Wyoming.)  There’s  dynamic 
growth  in  Baltimore— more  homes  being  built,  more  people  moving  in,  more 
dollars  being  spent— and  the  Sunpapers  reach  these  buyers  best.  In  this  one 
compact  area  (roughly  the  ABC  City  Zone)  92%  of  retail  sales  for  the  entire 
market  are  made.  In  this  same  area,  the  Sunpapers  have  over  80%  of  their 
circulation  (401,000  daily  and  321,000  Sunday)— and  more  than  three  fourths 
of  it  is  home  delivered.  The  "bull’s-eye”  is  why  70.8%  of  all  advertising  lineage 
in  Baltimore  daily  papers  is  in  the  Sunpapers.  Yours  will  do  well  there,  too. 


'Everything  in  Baltimore  revolves  around  The  Sun' 
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National  RepresenUtives;  Cresmer  &  Woodward.  O'Mara  &  Ormsbee^New  York.  San  Francisco,  Los  Angelas. 
Chicago,  Oatroit,  Atlanta,  Philadelphia  *  Circulation  Figures:  ABC  Publisher's  Statement  3/31/62 


This  ad  is  for 


GmrurHmtl 

^  who  like  to  have 

FACTS! 


Two  counties  moke  up  the  Tompo-St.  Petersburg 
Metropolitan  Area. 

Tampa  lives  in  Hillsborough, 

St.  Petersburg  in  Pinellas. 

Each  city  has  a  big  morning  newspaper  that 
owns  an  evening  newspaper. 

The  Tampa  Tribune  owns  the  Tampa  Times. 
The  St.  Petersburg  Times  owns 
the  Evening  Independent. 

All  serve  Florida's  Suncoast  but  here  are  the 
A.B.C.  figures  for  these  two  metropolitan  area 
counties: 


St.  Petersburg 
Times 

Evening  ^ 
Independent  J 


Tampa 

Tribune 

Tampa 

Times 


—Pinellas 

103,575 

—  Hillsborough 

896 

Total 

104,471 

—  Pinellas 

31,843 

—  Hillsborough 

170 

Total 

32,013 

1  Grand  Total  -  • 

— 

136,484 

—  Hillsborough 

80,950 

—  Pinellas 

10,424 

Total 

91,374 

—  Hillsborough 

40,529 

—  Pinellas 

906 

Total 

41,435 

Total  ....... 

■  •  •  . 

132,809 

You  will  note  that  the  St.  Petersburg  papers 
have  more  circulation  in  the  market  area  - 
concentrated  on  the  RICHER  SIDE  of  Tampa  Bay., 


pptrraburg  eimpB^ 

FIO«IOA  S  KST  NEWSfAPM  _ 


Represented  by 
Story,  Brooks  &  Finley 


and 

Evening  Independent 


I  EDITOR  &  PUBLISHER  CALENDAR 

SEPTEMBER 

30-Oet.  2 — New  York  State  Publishers  Association,  Whiteface  Inn,  Lake 
Placid,  Now  York. 

OCTOBER 

1-2 — National  UPl  editors  and  publishers  conference.  Fairmont  Hotel,  San 
Francisco. 

1-2 — New  England  Newspaper  Advertising  Executives  Association,  Parker 
House,  Boston. 

3- 6 — National  Conference  of  Editorial  Writers.  Tucson.  Arizona. 

4- 6 — Pennsylvania  Newspaper  Publishers  Association.  Hilton  Hotel,  Pitts- 
,  burgh. 

4-6 — Washington  Newspaper  Publishers  Association,  Yakima,  Wash. 

6-7 — New  York  State  Capital  District  Mechanical  Conference,  Rochester 
Institute  of  Technology,  Rochester,  N.Y. 

6- 7 — Illinois  AP  Editors  Association.  Custer  Inn,  Galesburg. 

7- 9 — California  Circulation  Managers  Association  and  California  News- 

paperboy  Foundation,  Jack  Tar  Hotel,  San  Francisco. 

7- 9 — Ohio  Circulation  Managers  Association,  Neil  House,  Columbus,  Ohio. 

I  7-9 — Mid-Atlantic  Circulation  Managers  Association,  John  Marshall  Hotel, 

I  Richmond,  Va. 

j  13-14 — Ohio  AP  Newspaper  members,  Netherland  Hilton  Hotel,  Cincinnati. 
I  13-16 — Eastern  regional  promotion  workshop.  Spring  Rock  Country  Club, 

'  Spring  Valley,  N.  Y, 

14-16 — Inland  Daily  Press  Association,  Drake  Hotel,  Chicago. 

14- 16 — Advertising  Managers  Bureau,  New  York  State  Dailies.  Woodruff 

I  House,  Watertown,  N.  Y. 

I  14-16 — Interstate  Circulation  Managers'  Association.  Hotel  Douglas. 
Newark,  N.  J. 

1  14-20 — National  Newspaper  Week. 

15—  New  England  Newspapers  Advertising  Bureau,  meeting  and  dinner, 
Sheraton-Plaza  Hotel,  Boston. 

!  15-16 — New  York  State  AP  Association,  Albany. 

I  16— New  England  Daily  Newspaper  Association,  Sheraton-Plaza  Hotel, 
Boston,  Mass. 

17- 19 — Advertising  Media  Credit  Executives  Association,  International 
Pick-Carter  Hotel,  Cleveland. 

18- 20 — New  Jersey  Press  Association  Newspaper  Institute.  Cherry  Hill  Inn, 
near  Camden,  N.J. 

19 -  Newspaper  Comics  Council,  Hotel  Park  Lane,  New  York  City. 

19-20 — Arkansas  Press  Association  Fall  Mechanical  Conference,  Arkansas 
State  College,  Jonesboro,  Ark. 

19-20 — UPl  Newspaper  Editors  of  Michigan,  Sheraton-Cadillac  Hotel, 
Detroit. 

I  19-20 — Oregon  Newspaper  Publishers  Association  Admanagers.  Hotel  Ben- 
!  son,  Portland,  Ore. 

I  20 — National  Newspaper  Boy  Day. 

24- 26 — Inter  American  Press  Association  general  assembly.  Hotel  Carrera, 
Santiago,  Chile. 

25- 27 — National  Newspaper  Promotion  Association,  Central  Region,  Fort 
Des  Moines  Hotel,  Des  Moines,  Iowa. 

26 -  Oregon-Washington  AP  Association,  Seattle,  Wash. 

26-27 — Illinois  Press  Association.  Hotel  St.  Nicholas,  Springfield,  Illinois. 
26-27 — Florida  Newspaper  Advertising  Executives  Conference,  Holiday  Inn, 
Silver  Springs,  Fla. 

NOVEMBER 

1- 3 — Pacific  Northwest  Newspaper  Advertising  Executives  Association, 

Ridpath  Hotel,  Spokane,  Wash. 

2- 3 — Georgla-Alabama  Newspaper  Advertising  Executives  Association. 

DInkler-Tetwiler,  Birmingham,  Ala. 

8- 10 — West  Virginia  Press  Association.  Morgantown,  W.  Va. 

11- 12 — Kansas-MIssourl  AP  newspaper  members,  Muehlebach  Hotel,  Kansas 
City,  Mo. 

12- 14 — Public  Relations  Society  of  America,  15th  National  Conference. 
Boston,  Mass. 

14-17 — National  Editorial  Association  and  Missouri  Press  Association, 
Sheraton-Jefferson  Hotel.  St.  Louis,  Mo. 

14- 17 — Sigma  Delta  Chi.  Mayo  Hotel,  Tulsa,  Okla. 

15- 16— Fifth  Annual  Freedom  of  Information  Conference,  Sheraton-Jeffer¬ 
son  Hotel,  St.  Louis,  Mo. 

17-18 — South  Carolina  AP  News  Council,  Jack  Tar  Poinsett  Hotel,  Green¬ 
ville,  S.  C. 

22-23 — International  Federation  of  Newspaper  Publishers  (F.I.E.J.)  first 
Technical  Conference,  Centre  de  Conferences  Internationales,  19  Ave¬ 
nue  Klebar,  Paris,  I6e. 
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Who  likes  advertising?  I  do! 


This  is  how  Times  readers  responded  when  asked:  "If 
ou  had  a  choice,  would  you  prefer  your  newspaper  with 
r  without  advertising?" 


This  is  the  climate  your  advertising  enjoys  in  the  Los 
Angeles  Times  .  . .  now  reaching  a  record  772,439  families 
weekdays  and  1,120,153  on  Sunday. 


Your  sales  message  is  welcomed  in  The  Times;  it  is  read 
and  acted  upon  by  the  largest  and  most  able-to-buy  news¬ 
paper  audience  in  western  America. 


Nine  out  of  every  ten  women  readers  of  The  Times  said 
with!”  So  did  eight  out  of  ten  of  the  men. 


When  asked  in  the  same  survey:  "Where  do  you  find  the 
most  useful  advertising?”  82.4%  of  all  Times  readers  chose 
newspapers  over  other  major  media  as  the  best  source  for 
helpful  advertising  information. 


That’s  worth  remembering  when  you’re  planning  sales 
strategy  in  the  nation’s  second-largest  retail  market.  The 
people  who  count  in  Los  Angeles  count  on  'The  Times. 


Los  Angeles  Times 


Nationally  represented  by  Cresmer,  Woodward,  O’Mara  6  Ormsbta,  Inc.,  Ntw  York,  Philadelphia,  Chicago,  Detroit,  Atlanta,  Lot  Angelet,  San  Francitco. 


Do  you  have  space 
for  more  business? 


published  at:  NEW  YORK.  WASHINGTON.  D.C.. 

CHICOPEE  FALLS.  MASS.  •  CHICAGO.  CLEVELAND  • 
DALLAS  •  SAN  FRANCISCO  and  RIVERSIDE.  CALIF. 


This  is  36  pt 
Signal  Light . . . 


A  reminder  to  speii 
Teletype  with  a  cap  “T.” 
It’s  a  registered 
trademark  and  is 
properly  used  only 
with  an  initial  cap. 


TuMypu  mlwaya 
n»»d»  m  cap  T. 


C  O  R  P  O  R  ATI  O  N  subsidiary  op  Wesrertt  Electric  Company  inc. 
Department  54JJ,  5555  Touhy  Avenue  •  Skokie,  Illinois 


’  .  ,  /  *  *  * 
rwin  A  i^olumn 

★  ★★★★★ 

Newspaper  conventions  sometimes  are  slowed  by  late  ar¬ 
rivals  of  sluggish,  laggard,  jaded  men  at  early  morning 
work  sessions.  This  chronic  convention  deterrent  is  not  en¬ 
countered  by  the  Newspaper  Food  Exlitors  Conference  because 
these  kitchen-keen  girls  always  are  up  at  dawn,  bright-eyed  and 
coffee-kettle  brisk,  eager  for  dozens  of  demonstrations  and  talks 
and  servings,  which  continue  from  8  a.  m.  to  11  p.  m.  without 
breaks  except  for  brief  story-filing  periods.  New  resjject  for  the 
whole  convention  concept  comes  when  one  observes  these  hard¬ 
working  newswomen  obtaining  and  reporting  to  readers  in¬ 
formation  in  one  of  life’s  most  important  and  interesting  fields, 
food.  News  notes  from  the  1962  NFEC  last  week  in  New  York: 
Josephine  Field  Davidson,  Daytona  Beach  News-Journal,  cred¬ 
ited  a  classified  ad  in  E&P  with  getting  her  job  and  her  husband, 
Tippen  Davidson,  executive  editor  and  general  manager  of  the 
News-Journal.  Jay  Goerk,  Pepperidge  Farm,  Inc.,  credited  the 
Editor  &  Publisher  Market  Guide,  with  tremendous  helpfulness 
in  sales  campaigns.  Nelle  Horan.  Daily  Oklahoman  and  Okla¬ 
homa  City  Times,  and  Elizabeth  H.  Sparks,  Winston-Salem  Jour¬ 
nal  and  Sentinel,  admitted  to  addiction  to  a  harmless  narcotic— 
this  column.  Polly  Paffilas,  Akron  Beacon  Journal,  brought  along 
10  beautiful  hats,  one  for  each  day.  Marjorie  Barrett,  Denver 
Rocky  Mountain  News,  who  is  music  critic  as  well  as  food  editor, 
talking  about  distances  involved  in  beats  on  a  regional  news¬ 
paper,  said  her  paper  thought  nothing  of  sending  her  260  miles 
to  Aspen  to  cover  a  concert  and  return  in  a  day. 

If  You’’ re  on  the  Paper ^  Why 
Can’t  You  Get  Stuff  Printed? 

Oh,  there’s  no  joy  in  our  place 
On  this  real  Kood  news  day. 

It’s  not  on  Jackie’s  hair-do 

Or  what  Khrush  had  to  say ; 

Or  that  the  strike  is  over 

With  a  good  raise  in  pay; 

Or  that  our  new  moon  shot  is 
All  up  and  on  the  way. 

It’s  just  that  I  forgot  my  wife’s 
Piece  on  the  PTA. 

—Fred  J.  Curran 

Wisconsin  State  Journal  (Madison) 


— Walter  Froehlich,  assistant  editor,  Buffalo  Courier-Express  SUNDAY 
magazine,  reports  his  city  has  a  State  Supreme  (Zourt  Justice  Lawless, 

I  a  Bury  Funeral  Home,  a  Failing  Optical  Co.  He  recalls  this  1954  St. 

Patrick's  Day  parade  lead  by  Paul  Jayes  in  his  paper:  “Erin  went  brrrr! 

'  yesterday.”  Walter,  when  he  was  at  Syracuse  University,  was  drama  editor 
of  the  Daily  Summer  Orange  in  1948  and  wrote  this  lead  about  a  student 
I  switching  from  law  school  to  drama  school:  “Stopping  the  study  of 
1  statutes  to  start  the  stride  toward  stardom  is  a  startling  step.  But  the 
i  stakes  in  the  struggle  for  stature  in  stagecraft  have  stirred  one  Syracuse 
student  to  seek  this  stately  stunt  and  steer  straight  toward  stage  success.” 
I  The  story  ended:  “He  has  decided  to  become  an  actor  rather  than  a 
lawyer.  He  wants  to  expound  the  limelight  rather  than  the  law.  He 
wants  to  interpret  roles  rather  than  rules.  He  wants  to  exploit  literature 
rather  than  litigation."  Incidentally,  he  called  a  weekly  column  he  wrote 
about  the  United  Nations  for  the  Orange  “UNraveling  UN”  and  after 
graduation  when  he  was  editor  of  the  weekly  Genesee  Country  Express 
at  Dansville,  Livingston  County  (N.  Y.),  he  ran  a  column  called  “living 
in  Livingston.”  When  he  was  religion  editor  of  the  Oturier- Express,  he 
started  a  column  for  the  weekly  religion  page  which  he  called  “Aisle 
Talk,”  currently  conducted  by  his  successor,  William  M.  Folger. 


The  Slick  Trick 

The  newsman,  slick,  should  know  the  trick — 

Of  how  to  use  his  rhetoric. 

Through  thin  or  thick,  by  knack  or  nick. 

To  hold  or  kill  words  to  the  quick! 

——Frank  Del-Witt 

EDITOR  ac  PUBLISHER  for  September  29,  1962 
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»l./Couis  (Blobc-^Bcmorreil 


HEART  BEAT  OF  ST.  LOUIS 


Suddenly  the  highway  turned  into  a  twisted, 
humpbacked  killer.  For  two  miles  it  smashed 
and  ripped  and  devoured  lives  in  a  tangle  of 
bloody  steel.  The  Globe-Democrat  called  it 
“Dead-Man’s  Stretch.”  The  county  coroner  called 
it  “Racetrack  of  Death.”  When  the  Globe 
revealed  the  huge  death  toll  an  immediate  in¬ 
vestigation  was  launched.  Within  21  days  the 
section  was  resurfaced  and  three  dangerous 


curves  banked.  But  the  Globe  wasn’t  satisfied. 
Highway  murder  continued,  and  the  Globe  in¬ 
sisted  upon  “major  surgery,  not  mustard  plasters.” 
Grateful  motorists  now  detour  around  the  con¬ 
struction  signs  . . .  “Dead-Man’s  Stretch”  is  being 
straightened. 

A  question  you’ll  hear  quite  often  around  the 
St.  Louis  area  is,  “What’s  the  Globe  doing  this 
week?”  We  wouldn’t  have  it  any  other  way. 


WHO  CARES? 


I 


editorial 


Press  Responsibility 

The  newspapers  of  this  country  deserve  a  lot  of  credit  for  the  way 
they  handled  the  “story  that  wasn’t  there.’’  But  they  won’t  get  it. 
This  was  a  perfect  cxainjile  of  a  responsible  press  in  action  but  critics 
will  not  give  credit  to  newspapers  for  refusing  to  print  something 
that  wasn’t  true  particularly  when  so  many  peojile  were  privately 
criticizing  newspajjers  for  not  printing  a  stoi-)'  they  had  heard  and 
that  had  not  been  denied. 

Journalistically,  it  probably  happens  only  once  in  a  newspajiennan’s 
lifetime  when  he  jjublishes  a  story  denying  the  truth  of  something 
that  was  never  printed  in  the  resjx)nsible  press  nor  broadcast  on  the 
air.  It  is  a  testimonial  to  the  awesome  power  of  a  rumor  bolstered  by 
lies.  It  should  be  Exhibit  “A”  when  anyone  makes  the  suggestion  that 
the  press  should  do  anything  but  report  the  facts  and  tell  the  truth 
at  all  times.  In  this  instance  it  would  have  been  better  if  the  truth 
had  been  rejx>rted  more  than  a  year  ago  to  stop  the  rumor  when  it 
first  started.  But  there  were  obvious  reasons  for  not  doing  so  liecause 
it  involved  repeating  the  libel  in  order  to  deny  it.  It  developed, 
however,  that  this  had  to  be  done  in  the  end  because  the  lie  was 
running  rampant  without  a  countering  truth. 

Nine  months  ago  E&P  was  told  three  times  in  one  week  that  the 
nation’s  press  was  suppressing  an  imjxjrtant  story  about  a  mysterious 
and  alleged  previous  wife  of  the  President.  We  checked  wdth  some 
responsible  editors,  learned  they  had  checked  thoroughly  on  the 
report  months  before  and  had  found  it  inaccurate.  The  performance 
of  the  newspapers  was  in  the  highest  traditions  of  a  free  and 
responsible  press. 


With  Built-in  Security? 

The  Royal  Commission  on  the  Press  has  proposed  to  Parliament 
that  a  special  court  be  established  with  authority  to  give  or  to 
withhold  permission  for  mergers  or  sales  of  major  newspapers. 
The  same  idea  has  been  advocated  on  occasion  in  the  U.S. 

The  proposal  seems  to  carry  two  alternatives  to  selling  out  for  a 
publisher  who  is  losing  money:  1.  To  guarantee  him  a  profit,  give  him 
the  funds  to  improve  the  product,  or  help  him  meet  the  payroll — 
none  of  which  has  been  suggested.  2.  Force  the  proprietor  to  close 
shop,  suspend,  quit,  without  the  advantage  of  recouping  something 
from  a  sale  of  what’s  left. 

We  have  not  heard  anywhere,  nor  do  we  ever  expect  to,  about  a 
system  to  guarantee  success  in  any  business  either  by  a  court  or 
a  commission  or  a  committee.  The  only  method  that  would  “work,” 
if  you  can  call  it  that,  is  government  subsidy.  Even  the  Royal 
Commission  had  sense  enough  to  reject  that  one. 

The  Commission  offered  a  couple  of  solutions  to  the  problem  of 
saving  a  declining  and  losing  newspaper  but  it  didn’t  quite  think 
them  through:  1.  It  advised  failing  newspapers  to  recruit  editors 
and  managers  who  could  inject  new  life  into  them  but  it  didn’t  say  who 
would  pay  their  salaries  and  keep  the  paper  going  while  the  attempt 
at  revival  is  made;  2.  It  noted  that  management  experts  had  found 
that  upwards  of  one-third  of  mechanical  staffs  could  be  eliminated 
on  some  papers — if  true,  the  Commission  should  provide  a  short 
course  on  operating  a  newspaper  under  strike  conditions  for  the 
publisher  who  tries  to  follow'  the  suggestion. 
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For  tchosoever  shall  keep  the  whole  laic, 
and  yet  offend  in  one  point,  he  is  guilty 
of  all. — James,  II;  10. 
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■GOOD  NEIGHBOR  POLICY' 
Pratt,  Seattle  (Wash.)  Times 


letters 

CRITICS  OF  FBI 

Bravo  for  the  Shop  Talk  (Sept.  15)  and 
for  reminding  critics  of  the  high  and  the 
mighty  that  there  still  exists  a  sacred  cow 
in  our  American  political  institutions 
which  so  far  has  confined  much  of  the 
American  press  to  a  respectful  distance, 
a  situation  enjoyed  by  no  other  bureau 
or  department  of  the  federal  government 
in  the  past  40  years. 

The  experience  of  Mr.  W.  H.  Ferry  of 
the  Fund  for  the  Republic  after  his  “nine 
feet  tall”  appraisal  of  J.  Edgar  Hoover 
and  the  FBI  follows  the  pattern  of  the 
few  previous  critics  of  Mr.  Hoover  and  his 
Bureau.  Like  Max  Lowenthal,  who  made 
some  unkind  conclusions  in  a  study  pub¬ 
lished  over  20  years  ago,  and  more  re¬ 
cently  by  Fred  Cook  in  The  Nation,  those 
hardy  ones  who  join  that  rather  exclusive 
fraternity  of  FBI  critics  soon  find  that 
their  motivations,  their  patriotism  and 
even  their  ancestry  are  placed  into  serious 
question. 

That  is  why  E&P  did  the  working  press 
(and  especially  its  corps  of  editorial 
writers)  a  yeoman  service  in  publishing 
the  original  text  of  the  Ferry  talk  per¬ 
taining  to  the  FBI,  and  the  follow-up  sum¬ 
mary  and  comment  after  he  became  the 
“virtually  traitorous”  idiot  who  dared  to 
question  the  operations  of  the  Chief  G- 
Man. 

Having  read  most  of  those  who  have 
worked  over  Mr,  Hoover  in  the  past  20 
years,  I  find  myself  in  his  corner;  I  can¬ 
not  buy  those  who  would  suggest  that  his 
Bureau  has  become  a  sinister  American- 
brand  OGPU. 

Mr.  Hoover  is  a  responsible  policeman, 
and  the  vast  majority  of  his  agents  are  not 
of  the  type  which  could  cast  his  Bureau 
into  a  political  police.  But  Mr.  Hoover  is 
also  human,  and  despite  the  apparent  dis¬ 
agreement  of  most  of  our  editorialists  in 
this  area,  I  feel  that  his  Bureau  should  be 
up  for  the  same  close  scrutiny  and  critical 
appraisal  as  any  other  function  of  federal 
government. 

Russell  W.  Gibbons 

Hamburg,  N.  Y, 
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A  MATTER  OF  BIAS 

Bias,  like  beauty,  is  in  the  eye  of  the 
beholder. 

Mr.  Ray  Guay’s  letter  (Sept.  22)  is 
based  on  several  wrong  premises.  First, 
I  am  completely  disinterested  in  the  doc¬ 
tors’  controversy.  My  sole  interest  is  in  the 
issue  of  freedom  of  the  press  and  responsi¬ 
bility  of  the  press.  I  am  thus  able  to  look 
at  the  coverage  from  a  completely  de¬ 
tached  point  of  view. 

Secondly,  I  have  scoured  the  press  of 
the  province — two  major  dailies  and  five 
major  weeklies — plus  the  press  of  Toron¬ 
to,  Montreal,  Winnipeg,  Halifax,  Edmon¬ 
ton,  and  Calgary.  I  have  re-read  the  pro¬ 
vincial  press  and  expect  to  spend  a  good 
part  of  October  in  Ottawa  re-reading  the 
Saskatchewan  press.  My  judgment  is  thus 
based  on  careful  study. 

Thirdly,  Mr.  Guay  is  merely  performing 
an  exercise  in  semantics  when  he  calls 
the  doctors’  action  a  boycott  and  not  a 
strike.  Of  the  doctors  I’ve  spoken  with 
about  the  affair  all  agree  it  was  a  strike 
and  they  were  strikers.  Dr.  Schumiacher’s 
defense  of  the  action  in  the  Regina  Leader- 
Post  called  it  a  strike. 

Fourthly,  my  judgment  that  the  press 
of  the  province  was  prejudiced  and  printed 
the  news  with  strong  bias  is  backed  by 
the  considered  opinion  of  10  experienced 
newspapermen  who  covered  the  episode 
for  Canadian,  U.S.,  and  British  news¬ 
papers — and  none  of  them  was  a  Socialist. 

I  have  no  objection  to  editorials  being 
biased,  that’s  their  job.  But  news  cover¬ 
age,  especially  in  monopoly  areas,  requires 
fairness  and  lack  of  prejudice.  At  least 
that’s  what  I  learned  in  some  18  years 
on  metropolitan  newspapers. 

B.  K.  JOHNPOLL 

Perth  Amboy,  N.  J. 

«  *  * 

MEMBER  OF  GUILD 

Ray  Erwin’s  report  (Sept.  15)  on  Eddie 
O’Neill  of  the  New  York  Daily  News  was 
indeed  a  well  earned  tribute  to  an  out¬ 
standing  newspaperman.  However,  a  little 
more  digging  would  have  disclosed  that 
Eddie  O’Neill  was  a  former  chairman  of 
the  Daily  News  Unit  of  the  Newspaper 
Guild  and  a  former  member  of  the  Guild’s 
Executive  Board.  We  still  believe  that  the 
best  newspapermen  are  also  guildsmen. 

M.  Michael  Potoker 

Secretary-T  reasurer. 

Newspaper  Guild  of  New  York. 


EXPERIENCE 

Why  should  an  experienced  and  sea¬ 
soned  newspaperman,  with  all  the  knowl¬ 
edge  and  skill  developed  in  more  than  a 
quarter-century  of  devotion  and  hard  work, 
be  shoved  aside  by  some  knowing  little 
fledgling,  simply  because  the  Guild  allows 
the  office  to  pay  him  less? 

Are  ability  and  judgment  and  skill 
worth  nothing  any  more? 

I  ask  this  in  some  bitterness,  for  my  own 
experience  lately  has  been  bitter  indeed. 
I  know  there  is  no  answer,  perhaps,  ex¬ 
cept  a  shrug  of  the  shoulders. 

Julian  Seaman 

Brooklyn,  N.  Y. 

*  *  « 

‘MANAGED’  NEWS 

If  editors  really  want  to  stop  the  “man¬ 
agement”  of  news  by  government  “ex¬ 
perts”,  they  need  only  to  stop  acting  as 
press  agents  for  these  officials.  Stop  ac¬ 
cepting  the  canned  hand-outs  of  govern¬ 
ment  as  news.  See  that  reporters  uncover 
the  facts  while  they  are  still  NEWS. 

A.  L.  Wilhoite 

Tulsa,  Okla. 


Short  Takes 

“We  can  take  anything  they  can  throw 
at  us,”  declared  the  Boston-bread  O’Don¬ 
nell. — Rochester  (N.  Y.)  Democrat  & 
Chronicle. 

• 

The  clientele  is  smart  and  amusing 
and  you  can  dance  witJi  your  dinner. — 
Chicago  (Ill.)  Daily  Tribune. 

• 

Have  the  person  lie  on  his  good  ear; 
pour  warm  mineral  oil  into  the  invaded 
car  and  float  the  insect  out.  —  New 
York  JoumcU- American. 

• 

Neil’s  father  was  working  in  Portage, 
Trumbull  and  Astabula  Ckiunties  when 
he  was  an  infant.  —  Warren  (Ohio) 
Tribune. 

• 

The  garbage  and  two  nearby  storage 
sheds  were  saved.  —  Idaho  Falls  (Idaho) 
Post-Register. 
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New  York  is  a  new  “little  something,**  And  how  do 
women  find  it?  Through  The  New  York  Times.  It  car- 
ries  more  department  store  advertising  than  any 
other  New  York  newspaper.  It  is  first  in  apparel 
advertising  among  M  consumer  media.  Women  use 
it,  shop  it  for  just  about  everything.  The  New  York 
Times  not  only  serves  New  Yorkers  with  the  most 
news  ..  .it  sells  them  with  the  most  advertising.  New 
York  is  The  New  York  Times. 


What  can  I  say,  darling?  It*s  you!** 


Every  Saturday  Since  1884 


September  29,  1962 


Alan  Gould  Will  Retire 
As  AP  Editor  in  January 


APME  Also  Told  of  Sports  Wire; 
Ed  Stone  Hits  Press  Inunaturity 


By  Gerald  B.  Healey 

Minneapolis 

The  news  that  Alan  J.  Gould 
will  retire  Jan.  30  as  execu¬ 
tive  editor  of  the  Associated 
Press  was  broken  at  the  annual 
meeting  here  this  week  of  the 
AP  Manaffing  Editors  Associa¬ 
tion. 

Mr.  Gould,  who  will  be  65  on 
Jan.  30,  has  devoted  41  of  his 
48  years  in  newspaper  work 
with  the  AP.  He  joined  it  in 
1922  after  working  on  news¬ 
papers  in  upstate  New  York, 
and  was  sports  editor  from  1922 
to  1938,  personnel  executive  for 
three  years,  then  editor  since 
December,  1941. 

Announcing  that  he  will  con¬ 
tinue  as  a  consultant  to  the  new 
service,  Mr.  Gould  said: 
“Though  I’ll  be  leaving  the  play¬ 
ing  field,  I  have  no  intentions 
of  leaving  the  park.” 

Frank  Eyerly,  Des  Moines 
Register  and  Tribune,  made  a 
presentation  to  Mr.  Gould  of 
silver  tray  on  which  the  names 
of  all  presidents  of  AP  were 
engraved.  Mr.  Gould’s  partici¬ 
pation  in  the  association  began 
with  the  first  meeting  in  1933. 

The  AP  management  also 
chose  the  meeting  to  make  an¬ 
other  spot-news  announcement 
concerning  the  establishment  of 
a  new  22-hour  single-circuit 
sports  wire.  (Details  in  story 
on  page  48). 

The  Great  (Challenge 

In  his  address  as  the  current 
president,  Ed  Stone  of  the 
Seattle  Post  Intelligencer  de¬ 
clared  the  great  challenge  to 
newspapers’  existence  as  a  vital 
part  of  American  life  “Lies  still 
before  us.” 

Editors,  he  said,  are  falling 
far  short  of  their  goal  of  com¬ 
municating  excitement  and  un¬ 
derstanding  of  the  news  to  their 
.readers. 

“It’s  not  enough,”  Mr.  Stone 
said,  “to  pitch  our  news  to  our 
read(‘rs  on  a  take-it-or-leave-it 
basis.  I  don’t  think  we  can  clear 
our  consciences  of  discharging 


our  duty  as  newspapermen  by 
telling  ourselves  that  the  news 
is  in  the  paper — that  if  it  isn’t 
read  it  is  the  reader’s  concern, 
not  ours.” 

Mr.  Stone  said  what  is  des¬ 
perately  needed  is  to  get  “our 
significant  news  read  and  un¬ 
derstood  by  the  great  bulk  of 
careless  and  indifferent  people 
whose  emotions  and  actions  and 
votes  are  apt  to  be  decisive  in 
the  course  which  our  nation 
takes  in  its  historic  progress.” 

lA>ng  Way  to  Maturity 

Mr.  Stone  said  it  is  up  to 
editors  to  kindle  the  imagina¬ 
tion  of  readers  —  “Make  them 
aware  in  human  terms  of  what 
is  going  on  and  to  make  them 
eagerly  look  forward  to  the  next 
daily  episode  in  the  drama  of 
humanity.” 

Pointing  out  that  newspapers 
still  have  a  long  way  to  go  to 
maturity,  Mr.  Stone  said  he  was 
reminded  of  a  column  by  Bob 
Considine  recalling  the  circus 
that  surrounded  the  wedding  of 


Grace  Kelly  and  Prince  Rainier. 

“No  fewer  than  1,700  report¬ 
ers  and  photographers  crowded 
into  a  tiny  comic  opera  princi¬ 
pality  to  report  what  was  essen¬ 
tially  a  comic  opera  ceremony,” 
Mr.  Stone  said.  “Eight  or  ten 
reporters  and  half  as  many 
photographers  could  have  done 
the  job  competently  and  com¬ 
pletely  for  all  concerned. 

“How  in  heaven’s  name,  can 
we  justify  such  a  waste  of 
money  and  talent  in  the  face  of 
our  chronic  skimping  of  mean¬ 
ingful  news  coverage  both  on 
the  local  and  world  scenes.” 

But  the  Seattle  editor  charged 
that  criticism  of  the  press  by 
some  factions  is  “ill-informed 
and  even  malicious.”  He  re¬ 
ferred  particularly  to  the  nam¬ 
ing  of  the  10  “Best  Newspapers” 
and  dismissing  the  rest  of  the 
press  as  of  no  account,  “thus 
dumping  into  the  critical  ash- 
can  the  hundreds  of  good  news¬ 
papers  which  are  serving  their 
communities  conscientiously  and 
well.” 

The  400  delegates  heard  a  re¬ 
port  on  the  Algerian  situation 
by  Richard  K.  O’Malley,  chief 
of  the  Paris  bureau.  The  Com¬ 
munists,  he  said,  will  never  get 
a  great  foothold  in  North  Africa 
but  he  told  editors  to  watch 


Erwin  C.  Cronk  of  the  Binghamton  (N.Y.)  Evening  Press  is  greeted  at 
APME  convention  by  Alan  J.  Gould,  AP  executive  editor. 
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Colonel  Houari  Boumedienne, 
rather  than  Ahmad  Ben  Bella, 
as  the  key  man  because  “he  is 
Red  China  trained,  and  an  ad¬ 
mirer  of  Castro  and  Khrush¬ 
chev,  hates  Caucasians,  and  has 
been  using  Red  weapons.” 

(iails  for  Research  Digest 

Appearing  on  a  panel  discus¬ 
sion  of  research  were  Arville 
Schaleben,  Milwaukee  Journal, 
Sidney  Goldfish,  Minneapolis 
Star  and  Tribune,  Penn  Kim¬ 
ball,  Columbia  University,  and 
James  Bellows,  Netv  York  Her¬ 
ald-Tribune. 

Mr.  Schaleben  called  for  es¬ 
tablishment  of  a  research  in¬ 
formation  center  for  collection, 
processing  and  dissemination  of 
newspaper  research  data.  He 
said  an  enormous  backlog  of 
data  about  audiences  needs  to  be 
summarized,  collected  and  di¬ 
gested  for  the  benefit  of  edi¬ 
tors  and  financial  support  is 
needed  from  newspaper  groups. 

Mr.  Kimball  said  editors  are 
running  the  risk  of  dangerously 
compromising  standards  when 
they  concentrate  on  the  “non¬ 
reader.”  He  added:  “It’s  far 
better  for  newspapers  to  stay 
out  of  the  numbers  game  and 
lead  from  strength,  not  from 
weakness.” 

ShcK’king  Readers 

Scott  Newhall  of  the  San 
Francisco  Chronicle  said,  dur¬ 
ing  a  panel  on  Hollywood  hulla¬ 
balloo  that  his  paper’s  “flam¬ 
boyant  approach”  in  presenting 
the  news  strives  to  shock  people 
and  drive  them  to  self-reliance. 
Most  editors,  in  his  view,  are 
becoming  mere  processors  of 
news. 

The  Hartford  Courant  takes 
a  conservative  view  and  prints 
only  routine  news  from  Holly¬ 
wood  “because  it  seems  unreal 
to  us,”  said  William  Foote. 

Bob  Thomas  of  AP  declared 
young  people  yearn  for  more 
news  in  the  cultural  fields. 

The  APME  directors  voted  to 
have  the  1966  convention  in  San 
Diego.  Other  dates  are  Miami 
in  1963,  Phoenix  in  1964  and 
Pittsburgh  in  1965. 

There  were  lighter  sides  to 
the  convention.  Sigma  Delta 
Chi  tossed  a  “breakfast  under 
water”  at  a  motel  pool.  The  St. 
Paul  Dispatch  and  Pioneer 
Press  host^  a  dinner  dance  and 
the  Minneapolis  Star-Tribune 
entertained  at  an  outdoor  fish 
fry  and  the  premiere  of  “The 
Front  Page,”  with  a  profes¬ 
sional  cast  augmented  by  staff 
members  of  the  newspapers. 
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Four-Month  License 
For  Boston  Station 


Washington 

The  license  of  the  Boston 
Herald-Traveler’s  affiliated  tele¬ 
vision  station  was  extended  for 
only  four  months  in  a  ruling  by 
the  Federal  Communications 
Commission  this  week.  Usually 
the  term  of  a  license  renewal  is 
three  years. 

Strong  objection  to  continu¬ 
ing  the  Herald-Traveler  as  the 
operator  of  Station  WHDH  was 
recorded  by  the  commission 
chairman,  Newton  C.  Minow, 
who  wanted  the  license  taken 
away  immediately  and  opened 
to  all  bidders. 

The  commission  put  the  news¬ 
paper  ownership  on  notice  that 
it  will  have  to  fight  against  new 
applicants  to  retain  the  license 
after  the  four-month  extension 
is  up.  The  Herald-Traveler  has 
operated  the  television  outlet  on 
Channel  5  since  1957,  while 
court  actions  and  congressional 
inquiries  into  “influence” 
charges  have  made  the  license 
hang  on  a  thread. 

2  Are  Denied 

In  its  action  the  commission 
denied  the  applications  of 
Greater  Boston  Television  Corp. 
and  Massachusetts  Bay  Tele¬ 
casters  Inc.  Principals  in  both 
companies  had  been  tainted  with 
either  “influence”  or  giving  un¬ 
true  testimony. 

The  commission  affirmed  the 
original  award  of  1957  in  favor 
of  the  Herald-Traveler  on  rou¬ 
tine  grounds  of  programming, 
local  ownership  and  diversifica¬ 
tion  of  mass  media  of  communi¬ 
cations. 

On  the  last  point,  however. 
Chairman  Minow  said  the  com¬ 
mission  majority  had  over¬ 
looked  the  decrease  in  news¬ 
paper  competition  in  Boston 
since  1957.  Instead  of  there  be¬ 
ing  eight  competing  newspap¬ 
ers,  he  noted  there  are  three 
with  only  two  in  direct  competi¬ 
tion  against  the  licensee  for 
advertising. 

Referring  to  “the  precious 
television  license,”  Mr.  Minow 
pointed  out  that  the  Boston 
area’s  three  television  stations 
took  in  more  than  $21  million  in 
1961  and  made  profits  before 
taxes  of  nearly  $10  million.  In 
terms  of  depreciated  capital  in¬ 
vestment,  he  noted,  they  earned 
profits  of  337  percent. 

Hits  Mutual  Promotion 

While  critical  of  all  three  ap¬ 
plications  for  the  Channel  5 
license,  because  of  missconduct, 
Mr.  Minow  centered  his  attack 
on  the  Herald-Traveler’s  domi¬ 


nance  in  the  media  picture. 

Mr.  Minow  observed  that  Rob¬ 
ert  H.  Choate,  publisher  of  the 
newspapers,  rules  the  subsidiary 
corporation  which  runs  the  sta¬ 
tion. 

The  Herald-Traveler  newspa¬ 
pers,  Mr.  Minow  recited,  accept 
advertising  only  upon  a  com¬ 
bined  rate  basis,  and  time  on 
WHDH  has  been  sold  in  combi¬ 
nation  with  space.  The  station 
also  enjoys  special  privileges  in 
obtaining  advertising  and  print¬ 
ing  its  logs  in  the  newspapers 
and  the  stations,  in  return,  plug 
the  newspapers. 

“Practices  of  this  kind,”  the 
chairman  said,  “place  Herald 
Traveler  rivals  in  the  newspa¬ 
per  and  broadcasting  fields,  who 
do  not  enjoy  similar  opportun¬ 
ities,  at  a  competitive  disadvan¬ 
tage.  In  view  of  the  finding 
that  the  Herald-Traveler  has 
long  led  other  Boston  papers  in 
advertising  linage,  there  is  rea¬ 
son  for  serious  concern  with  the 
impact  of  such  practices  upon 
free  and  open  competition.” 

• 

Daily’s  New  Plant 
Backdrop  for  Fashion 

The  Watertown  (N.  Y.)  Daily 
Times  for  Sept.  18  carried  a 
12-page  section  devoted  to 
fall  fashions  as  photographed 
against  a  background  of  the 
newspaper’s  new  plant. 

According  to  Henry  P.  Thomp¬ 
son,  advertising  manager,  retail 
stores  cooperated  by  furnishing 
models  for  live  fashion  photos. 
Models  posed  for  exterior  and 
interior  shots  showing  the 
Times’  new  publishing  and  print¬ 
ing  plant  which  was  opened  over 
the  Labor  Day  weekend. 

• 

Open  Lab  Wing 

Officers  and  several  directors 
of  the  ANPA  Research  Institute 
Inc.  went  to  Easton,  Pa.  on  Sept. 
25  to  officially  open  the  enlarged 
$450,000  laboratory.  Stanford 
Smith,  ANPA  general  manager, 
said  no  other  ceremony  was 
planned.  Charles  H.  Tingley, 
Institute  director,  accompanied 
the  group. 

• 

In  New  Bureau 

Cincinnati 

Brady  Black,  executive  editor, 
announced  that  William  B. 
Thomas  will  head  a  new  Cincin¬ 
nati  Enquirer  office  in  Lebanon, 
Ohio.  Mr.  Thomas  was  a 
reporter  and  columnist  for  the 
Park  City  Daily  News,  Bowling 
Green,  Ky.,  and  a  writer  for 
UPI  at  Louisville. 


Mrs.  Eleanor  Parry,  Minneapolis,  registers  APME  arrivals:  John  Chandley, 
Kansas  City  Times;  Mr.  and  Mrs.  George  Beebe,  Miami  Herald;  and 
William  B.  Dickinson,  Philadelphia  Bulletin. 


Set  for  AP  managing  editors'  sessions;  John  D.  Paulson,  Fargo  Forum; 
Mrs.  Tom  M.  Reay  and  Mr.  Reay,  Rockford  Register-Republic. 


Celler  Tells 
Broad  Scope 
Of  Inquiry 

Public  hearings  in  the  news¬ 
paper  ownership  inquiry  are  un¬ 
likely  before  January,  Con¬ 
gressman  Emmanuel  Celler  said 
in  New  York  Sept.  27. 

The  chairman  of  the  House 
Judiciary  Committee  whose 
subcommittee  has  been  investi¬ 
gating  the  newspaper  business 
since  last  January  spoke  before 
the  Overseas  Press  Club.  He 
gave  the  most  comprehensive 
summary  to  date  of  the  study: 

6  Questions 

1.  Are  newspaper  mergers 
good,  bad  or  of  no  consequence? 

2.  Are  newspaper  mergers  in¬ 
evitable  under  existing  condi¬ 
tions? 

3.  What  are  the  conditions 
and  can  they  be  changed? 

4.  Do  certain  business  prac¬ 
tices  in  the  newspaper  industry 


result  in  unreasonable  re¬ 
straints  of  trade? 

5.  If  so,  should  such  restric¬ 
tive  practices  be  exempted  from 
the  antitrust  laws  as  a  neces¬ 
sary  price  for  survival  of  the 
daily  press? 

6.  Do  newspaper  mergers  con¬ 
front  advertisers  with  a  shrunk¬ 
en  choice  of  rates,  format  and 
readers? 

Mr.  Celler  said  the  merger 
and  closing  trends  in  the  news¬ 
paper  business  had  continued 
since  the  antitrust  ruling  in 
favor  of  the  New  Orleans 
Times-Picayune  in  1952.  He 
observed  that  55  cities  now  have 
competing  dailies,  in  contrast 
with  552  cities  40  years  ago. 

The  committee,  he  said,  is 
also  concerned  with  the  cross¬ 
ownership  of  radio  and  televis¬ 
ion  stations  by  newspaper  com¬ 
panies.  He  mentioned  how  the 
British  Royal  Commission  had 
just  expressed  its  interest  in 
that  situation  also. 

It  will  be  a  question  of  what 
legislation,  if  any,  is  needed 
after  all  of  the  facts  are  in,  Mr. 
Celler  said. 


EDITOR  &  PUBLISHER  for  September  29,  l‘>62 


10 


Judge  Permits  Pix 
During  Estes  Trial 


Tyler,  Texas 

If  television  has  a  place  in 
church,  it  is  not  out  of  place  in 
a  courtroom,  a  Texas  judge 
ruled  here  this  week. 

And  so  the  first  two  days  of 
courtroom  maneuvers  in  a  theft 
case  against  Billie  Sol  Estes 
were  opened  to  live  television 
and  radio  coverage  as  well  as 
movie  and  still  photographers. 

After  two  days  in  which  the 
defense  objected  to  past  and 
present  news  coverage,  the  trial 
was  continued  Tuesday,  Sept. 
25,  until  Oct.  22.  But  the  de¬ 
cision  was  based  on  absence  of 
30  defense  witnesses — not  on 
the  defense  contention  that  news 
coverage  had  made  a  fair  and 
impartial  trial  “impossible  any¬ 
where,  even  in  the  United  Na¬ 
tions.” 

Judge  Otis  T.  Dunagan  over¬ 
ruled  defense  objections  to  pho¬ 
tographic  coverage  and  particu¬ 
larly  to  television  coverage,  a 
mobile  unit  from  the  Dallas 
News’  television  station.  Dallas 
covered  the  proceedings  in  a 
pool  arrangement  with  a  Tyler 
station.  Video  tapes  of  the  pro¬ 
ceedings  were  made  available  to 
networks. 

The  Tyler  newspapers’  radio 
station  broadcast  the  proceed¬ 
ings  from  the  courtroom. 

Moved  from  Pecos 


“Photographing  the  defend¬ 
ant  in  the  presence  of  a  jury 
makes  the  jury  feel  there  is 
something  spectacular  going  on, 
and  this  is  just  another  ordi¬ 
nary  court  case.  A  man  is  ac¬ 
cuse  of  having  stolen  from  an¬ 
other,”  Mr.  Gofer  added. 

Affect  on  Attorney 

He  looked  around  at  the  cam¬ 
eras  and  remarked,  “I  know  I’m 
getting  cranky,  but  cameras 
grinding  make  it  almost  impos¬ 
sible  for  me  to  give  my  full  at¬ 
tention  to  this  case  and  to  rep¬ 
resent  my  client  properly. 

“Eight  cameras  are  turned  on 
me  right  now,”  he  added.  “I 
see  the  floor  covered  with  wires 

Judge  Dunagan  overruled  the 
motion. 

In  Texas  courts,  use  of  cam¬ 
eras  is  left  to  the  discretion  of 
the  judge.  The  veteran  jurist 
said  he  has  permitted  televising 
in  his  court  in  the  past.  “I  have 
not  encountered  any  difficulty 
through  permission  of  it,”  he 
added.  “I  was  unable  to  observe 
any  distraction  of  witnesses  or 
attorneys.” 

He  continued: 

“We  have  watched  television 
grow  up  from  infancy  to  ma¬ 
turity.  It  is  a  news  medium.  I 
really  do  not  see  any  justified 


reason  why  it  should  not  be  per¬ 
mitted  to  take  its  seat  in  the 
family  circle,  under  restrictions. 

“I  had  the  privilege  yesterday 
morning  (Sunday)  of  sitting  in 
my  home  and  watching  services 
of  the  First  Baptist  Church  in 
Dallas.  There  certainly  was  no 
circus  in  that  church.  If  tele¬ 
vision  has  a  place  in  the  House 
of  the  Lord,  it  is  not  out  of  place 
in  the  courtroom,  properly 
supervised. 

“If  a  court  permits  a  circus, 
it  will  be  televised,  that’s  true. 
But  the  television  won’t  create 
the  circus.  This  court  will  not 
be  turned  into  a  circus  whether 
with  or  without  television  cam¬ 
eras.” 

Rules  For  Cameramen 

The  jurist  laid  do^vn  rules 
that  no  photographers  could 
come  inside  the  bar  railing 
separating  the  spectators’  sec¬ 
tion  from  the  witness  and  jury 
section.  Use  of  flash  was  banned, 
and  the  judge  warned  that  cam¬ 
eras  that  made  noises  would 
have  to  go. 

He  ruled  out  pictures  any¬ 
where  on  the  second  floor  of  the 
courthouse,  outside  of  the  sec¬ 
ond-floor  courtroom  itself.  He 
ordered  identification  badges 
issued  to  media  people  to  be 
carried  in  pockets. 

“This  is  a  small  courtroom,” 
he  said.  “This  case  has  attracted 
a  lot  of  attention.  I  feel  that,  if 
there  was  no  televising,  hun¬ 
dreds  of  people  would  try  to 
press  their  way  into  the  court¬ 
room.  This  way,  they  can  stay  at 
home  and  still  see  it.”  This,  he 


The  theft  case  against  Mr. 
Estes  is  based  on  tank  deals  he 
made  with  west  Texas  farmers. 
Tyler  is  more  than  500  miles 
east  of  Pecos.  The  case  was 
moved  here  on  a  change  of 
venue. 

When  court  convened  Sept. 
24,  the  chief  defense  counsel, 
John  Gofer,  of  Austin,  moved 
that  cameras  be  barred  from 
the  courtroom  during  the  trial. 

Mr.  E.stes,  who  formerly 
owned  the  Pecos  Daily  News, 
was  not  in  court  at  the  time. 
Two  television  cameras  scanned 
the  courtroom  and  a  third 
focused  on  the  entrance  to  the 
courthouse.  Several  movie  cam¬ 
eras  were  turning.  A  dozen  or 
mor(  new'spaper  and  wire  serv¬ 
ice  idiotographers  were  taking 
pictures. 

Mr  Gofer  argued  that  the 
caniera.s  were  an  invasion  of  the 
priva(  \  of  his  client  and  that 
they  (leprived  him  of  freely  dis- 
cus.siiig  matters  with  counsel. 
,  .rfAlso,  he  contended,  the  cameras 
tend  to  distract  both  jurors  and 
attorneys  from  their  business. 
Thus,  he  said,  the  defendant 
wa  deprived  of  due  process  of 
law. 


SO  COLORFUL! — Cecile  Singer,  left,  and  Margaret  Hocicaday,  of 
Hockaday  Associates,  enjoy  a  feast  of  ROP  color  on  their  way  to  the 
Awards  luncheon  at  the  Biltmore  Hotel,  New  York,  Sept.  25.  The  event 
was  co-sponsored  by  E&P  and  the  American  Association  of  Newspaper 
Representatives. 
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said,  would  reduce  courtroom 
distractions  caused  by  crowding. 

Judge  Dunagan  then  de¬ 
clared  a  recess  and  Mr.  Estes 
was  brought  to  the  courtroom 
from  a  law  office  nearby. 

In  support  of  his  motion  for 
continuance  Tuesday  morning, 
Mr.  Gofer  introduced  13  large 
scrapbooks  containing  clippings 
from  news  media  about  Billie 
Sol  Estes.  Some  were  from  for¬ 
eign  newspapers. 

Mr.  Gofer  remarked:  “I’m  not 
sure  he  (Estes)  could  get  a  fair 
trial  in  Australia — even  in  the 
United  Nations! 

Judge  Dunagan  overruled  the 
plea  on  the  ground  of  publicity 
but  allowed  the  delay  to  enable 
both  the  state  and  the  defendant 
to  have  witnesses  available. 

Judge  Dunagan,  53,  is  a  vet¬ 
eran  of  20  years  on  the  bench. 
A  resolution  passed  by  the 
Texas  Associated  Press  Manag¬ 
ing  Editors  Association  in  1957 
commended  him  for  opening  his 
court  to  photographers. 

*  «  * 

John  H.  Yauch  Sr.  of  the 
American  Bar  Association  said 
that  the  presence  of  cameras  in 
the  courtroom  may  be  an  in¬ 
fringement  of  Mr.  Estes’  con¬ 
stitutional  rights  because  it  was 
not  agreed  to  by  the  defense. 
Mr.  Yauch  is  chairman  of  the 
committee  studying  a  revision 
of  judicial  canon  35  which  bars 
cameras  in  court  proceedings. 

“Telecasting  courtroom  pro¬ 
ceedings  in  Texas  is  not  news,” 
Mr.  Yauch  said.  “But  here  is  a 
case  where  the  judge  in  question 
has  permitted  telecasting  despite 
the  fact  the  defendant  did  not 
agree  to  it.  I  think  this  might 
involve  some  constitutional  ques¬ 
tion  as  to  whether  the  defend¬ 
ant’s  rights  have  been  violated.” 


3  Dailies  Publish 
Constitution  Text 

In  a  salute  to  Gonstitution 
Week,  three  newspapers — the 
Rockford  (Ill.)  Morning  Star 
and  the  Fort  Smith  (Ark.) 
Times-Record  and  Southwest 
American  —  published  the  text 
of  the  U.  S.  Constitution. 

The  document  filled  two  pages 
in  the  Rockford  paper  Sept.  16, 
and  the  type  was  used  for  re¬ 
prints  at  a  commercial  printing 
plant.  The  Arkansas  dailies  ran 
it  Sept.  20  and  21  and  made 
reprints  available  to  schools  and 
patriotic  groups. 

• 

John  Biddison  Dies 

Akron,  Ohio 

John  J.  Biddison,  78,  retired 
executive  secretary  of  the  News¬ 
paper  Guild  of  the  Twin  Cities, 
died  here  Sept.  20.  He  worked 
on  several  newspapers  in  the 
Minneapolis-St.  Paul  area. 
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Businessmen  Edit  Paper;  It’s  a  Great  Day 


In  makeup'  conference:  Paul  J.  Reale,  regular  M.E.;  Joseph  D.  Gallery, 
managing  editor  for  day;  and  Oliver  Proulx,  printer. 


By  Paul  J.  Reale 

Manafrinf;  Editor,  Soulhbridge  (Mass.)  Evening  News 


With  advice  from  business  manager  George  Mozley,  at  right,  Russell  A. 
Burton,  a  director  of  marketing  for  local  manufacturing  company,  sets 
to  work  as  advertising  manager. 

At  the  Southhridge  Evening  grind  over,  “Businessmen’s 

News  the  other  day,  we  let  busi-  Day  staffers  relaxed  at  the  exercise  in  freedom  of  the  press,  remove  citizens  from  positions 

nessmen  put  out  an  edition  of  desks  or  stood  about  the  room,  nleased  that  Mr  Gal-  of  responsibility  merely  to  let 

the  paper,  with  such  spectacular  chatting  with  reporters  who  had  accented  the  managing  edi-  them  stand  around  doing  noth- 

again  next  year.  mimh  as  possible.  heading  the  United  Fund’s  gifts  tice.  We  didn’t  know  who  could 

“Businessmen’s  Day  was  Kevlar  staffers  —  city  edi-  assigned  to  faise  type  and  who  could  not.  Persons 

strictly  business.  tor  Woolsey  Tellei%  reporter-  Somehow  he  found  time  contemplating  features  and  arti- 

We  had  19  citizens,  many_  of  photographer  Don  Forcier,  so-  j94,000.  S  ^  h  ^h  ^f^^  d 

were  therefore 

editing  s„a„Jwnpape^a:d  .o  “".^tESXs^ra'S 

and?andlXtheSfnJ  chores  planT^oneTr  a™  i'me  ^he  operation"l«e^  aTlSd  a  Tot  of  to  turn  them  in  typewritten  and 

TVit  ^  t^^o  at  a  time.  questions;  he  wanted  to  learn  ready  for  Gallery’s  attention 

The  director  of  marketing  of  Again!  everything  he  could.  tirst  thing  on  “B  Day.”  Word 

a  large  industrial  establishment  •  tv.  ■  k  v  r  ^  went  out  that  businessmen  could 

sold  ads.  We  were  surprised  and  rather  There  is  a  bit  of  newspaper-  stories  and  then 

We  even  had  an  editorial  car-  thrilled,  too,  when  we  overheard  man  in  everybody.  We  had  little  labors  or 

toonist  of  our  very  own!  a  company  executive  say  to  a  ^  remain  to  take  on  news  assign- 

businessman,  “They  go  through  °  ments  from  the  managing  edi- 

all  this  and  then  have  to  turn  ^  ^  tor. 

Joseph  D.  Gallerj',  president  around  and  do  it  again  for  the  ^  ^mba  e.  L,i  e  Ga  ery,  every  j^cob  K.  Edwards,  remem- 

of  Russell  Harrington  Cutlery  next  day’s  paper!”  At  boced  as  one  of  the  greatest 

Co.,  was  the  managing  editor.  Our  community  leaders  left  ^ athletes  this  area  has  ever  pro- 

Even  if  the  press  did  get  roll-  the  building  more  appreciative  duced  (he  was  a  Dartmouth 

ing  30  minutes  behind  schedule,  of  their  newspaper,  more  aware  b™  ^  Qujjggg  basketball  and  baseball 

all  of  us  at  the  paper  agree  it  of  the  effort  involved  in  putting  ,,  usinessnien  s  g^j^j.\  ^.^g  sports  editor.  He  co- 

was  worth  it.  “Businessmen’s  out  a  daily.  .  enthusiasm  ran  high  in  operated  splendidly,  getting  his 

Day”  won  us  more  goodwill  than  “Do  it  again  next  year.”  a  oi  ii,uiu,  ana  as  we  column  and  the  contribu- 

anything  else  we’ve  ever  tried,  leader  in  industry  advised.  “Let  unwilling  to  di^ppoint  gf  other  former  athletes 

The  cost  to  the  paper  was  another  group  of  business  peo-  intere^ed  m  the  ven-  ^o  j^j,g  composing  room  the 

$8.52,  for  coffee  and  sandwiches,  pie  come  in  here  and  see  what  the  number  o  stall  mem-  afternoon  before  “B  Day.”  One 

The  food  was  brought  into  this  is  all  about.  People  don’t  bers  climbed  fr^  5  to  10  aM,  writers  was  Real  Estate 

the  editorial  office  shortly  after  know  what  goes  on  in  a  news-  Agent  Bill  Swiacki,  All-Ameri- 

12:30  p.m.  as  Gallery  sent  the  paper.  We  didn’t  know  there  hgure  hit  19.  football  star  (Columbia 

last  piece  of  copy  and  his  page  was  so  much  to  it.”  In  a  newsroom  with  desks  University)  of  a  few  years  back. 

1  dummy  to  the  composing  room.  If  our  guests  came  to  respect  enough  for  five  persons  only,  Another  was  Selectman  S.  An- 
missing  his  deadline  by  four  us  and  our  work  more,  we,  at  where  were  we  going  to  place  thony  Caprera,  writing  on  golf, 
minutes.  the  same  time,  became  more  re-  all  of  our  guests?  Mrs.  Helen  Jablonski,  a  pri- 

“I  see  what  you  mean  about  spectful  of  them,  discovering  Snace  for  All  secretary  to  one  of  our  in- 

that  last  hour,”  he  said,  grin-  how  acute  and  genuine  their  in-  dustrialists,  was  schooled  for 

ning  at  the  regular  managing  terest  is  in  newspapering.  Actually,  space  wasn’t  much  the  job  of  society  editor.  Inter¬ 

editor,  Paul  J.  Reale.  “It  really  Prior  to  the  event,  the  man-  of  a  worry  since  we  had  done  ested  in  a  full  day  in  the  news- 
does  fly.  That  clock  said  11:30  aging  editor  wrote  stories  and  our  planning  with  diligence,  as  room,  Harold  C.  Peterson  Jr., 
and  the  next  thing  I  knew,  the  an  editorial,  introducing  the  you  must  on  such  an  occasion  town  counsel,  was  groomed  to 
hands  were  on  12:30.”  “Businessmen’s  Day”  staff  and  to  avoid  complete  bedlam.  Obvi-  sit  in  as  Gallery’s  righthand 

Their  four-and-a-half-hour  publicizing  the  project  as  an  ously,  it  would  be  disa.strous  to  man.  His  major  contributions 


30  Minutes  I.ale 
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Sun-Times 
Alters  Sunday 
Presentation 


were  the  headlines  and  wire 
news 

sports  deadline  and  the  society 
page  deadline  of  10:30  a.ni., 
there  were  desks  for  four  busi- 
j'A^'  nessmen  who  had  earlier  agreed 

to  work  the  day  as  reporters. 

For  others  looking  for  assign- 
r  ments  we  had  extra  typewriters 

ajV  on  desks  in  the  adjoining  office 

JT  of  the  publisher,  V.  V.  McNitt, 

^  a  McNaught  Syndicate  execu- 

^  i  Took  Pictures 

L.  Whitney  MacQuarrie,  Dis- 
Ss  trict  Manager  of  the  New  Eng- 
**“  land  Telephone  &  Telegraph  Co., 

was  assigned  to  take  three  pic-  _  _  _ 

Helen  Jablonski,  industrialist's  pri-  tures  after  instructions  from  the  towm.  Another  reporter  Wilbur  C.*^  Munnecke,  vice- 

vate  secretary,  phones  for  society  Forcier,  who  also  had  to  teach  learned  that  an  eight-month  president  and  general  manager 

Edwards  to  handle  a  camera  strike  at  a  plant  in  nearby  Web-  Sun-Times  and  the  Daily 

for  sports  page  art.  ster  had  ended  that  morning.  News,  said  that  addition  of  new 

We  readied  a  “Businessmen’s  Unable  to  type  well,  he  sum-  sections  to  the  Sunday  paper 

Day”  picture  page,  photos  taken  moned  Mrs.  Jablonski.  over  the  years  has  been  accom- 

in  advance  so  that  we  wouldn’t  In  addition  to  news  stories,  panied  by  a  growth  in  advertis- 
be  interrupting  the  staffers  on  the  B  Day  staffers  wrote  on  sub-  ing  linage  and  averagfe  number 
“B  Day.”  jects  of  general  interest  —  busi-  of  pages. 

Our  community  leaders  tack-  ness  conditions,  cooking,  fishing,  'Total  linage  in  the  Sunday 
led  publicity  “gems,”  did  the  the  importance  of  advertising,  Sun-Times  grew  from  3,101,017 
proofreading  of  their  own  a  tour  of  Europe.  They  literally  for  the  first  eight  months  of 
stories  (bylines  for  all  contribu-  clobbered  the  composing  room  1955  to  5,765,370  for  the  first 
tors),  handled  obits  and  covered  with  copy.  eight  months  of  1962. 

Town  Hall,  the  fire  and  police  Leo  LaFortune,  composing  At  the  same  time  the  average 
departments,  and  the  State  room  foreman,  took  it  in  stride  number  of  pages  in  the  Sunday 
Police.  If  someone  stood  idle  in  and  with  pleasure.  paper  grew  from  163  in  1955  to 

the  midst  of  the  activity  he  was  A  woman  has  since  phoned  to  281  in  1962. 
tossed  proofs  to  check  or  a  regu-  ask  why  we  don’t  try  turning  Louis  Spear,  vicepresident- 
lar  staffer  pulled  up  along  side  out  a  housewives’  edition.  “Be-  circulation  for  the  Sun-Times 
and  whisked  him  off  on  a  tour  lieve  me,”  she  declared,  “thei'e’s  and  News,  said  the  circulation 
of  the  plant.  a  lot  of  talent  going  to  pot  in  of  the  Sunday  Sun-Times  has 

One  “B  Day”  staffer  made  a  our  kitchens.  You  should  let  us  grown  from  587,630  in  1955  to 

phone  call  and  then  turned  to  come  up  there  and  have  our  665,213  in  1962. 

his  typewriter  to  write  a  story  say.”  Showcase  offers  news  and 

announcing  a  $130,000  water  You  know,  we  just  may  do  comment  in  the  fields  of  music, 
service  improvement  project  for  this  one  of  these  days.  drama,  books,  movies,  jazz,  night 


Frank  Young,  ad  manager  ol  a 
cutlery  firm,  does  an  editorial  car¬ 
toon. 


Town  Counsel  Harold  C.  Peterson 
Jr.  writes  headlines. 


L.  Whitney  MacQuarrie,  telephone 
company  executive,  takes  a  cam¬ 
era  lesson  from  Don  Forcier,  at 


Harry  Bernstein 
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British  Press  Kind 
To  Inquiry  Report 


London 

Britain’s  newspapers  have 
given  a  surprisingly  friendly 
reception  to  a  blistering  report 
from  a  Government-appointed 
inquiry  into  the  workings  of 
Fleet  Street.  (E&P,  Sept.  22). 

Lord  Shawcross,  former 
Socialist  Cabinet  Minister  and 
one  of  the  most  eminent  attor¬ 
neys  of  his  day,  chaired  the 
Royal  Commission  of  inquiry 
into  the  British  Press  which 
Parliament  set  up  to  examine 
the  economics  of  newspaper 
publishing  following  a  series  of 
mergers  and  murders. 

Most  of  the  national  news¬ 
papers  have  come  out  in  gen¬ 
eral  agreement  with  the  Com¬ 
mission’s  findings.  Many  take 
the  view  that  inefficiency  is 
mainly  the  fault  of  the  trade 
unions,  who  cling  to  old  meth¬ 
ods  and  refuse  to  operate  new 
machines  which  w’ould  cut  down 
the  number  of  men  used. 

‘.Sensible  and  Taul’ 

The  Times  praised  the  report 
as  being  “informative,  sensible, 
taut  and  unanimous.”  Lord 
Shawcross  and  his  colleagues 
had  “served  the  nation  and 
newspapers  well.” 

But  the  Times  said  the  real 
lesson  of  the  Report  was  that 
the  Press  had  to  put  its  own 
house  in  order.  The  only  men 
who  could  change  the  funda¬ 
mental  position  were  the  four 
biggest  proprietors  —  Lord 
Beaverbrook,  Cecil  King,  Lord 
Rothermere  and  Roy  Thomson. 

The  Daily  Mail  frankly  ad¬ 
mitted  there  was  some  truth  in 
the  Commission’s  charge  that 
some  proprietors  were  more 
concerned  with  extending  their 
own  empires  than  serving  the 
Press  and  general  public. 

Their  leading  article  went 
on:  “We  stand  fiercely  for  a 
free  Press  and  for  the  very 
minimum  of  interference  by  any 
outside  body.  But  we  must  admit 
that  there  are  ways  in  which 
our  profession  and  industry 
could  order  itself  better.” 

What  of  the  Daily  Mirror,  the 
group  whose  take-over  of  Od- 
ham’s  prompted  the  Commis¬ 
sion’s  appointment? 

They  declared  bluntly  that 
newspapers  should  be  the  last 
to  complain  when  they  them¬ 
selves  are  “escorted  to  the  pil¬ 
lory  and  enticed  to  unveil  their 
operation  wounds  and  commer¬ 
cial  secrets  for  Parliamentary 
and  public  scrutiny.” 

The  Commission,  they  said, 
had  completed  “a  service  to  the 
nation  of  major  value.” 


The  Mirror  went  on:  “The 
ShawTross  strictures  are  severe, 
even  pulverising.  But  who,  on 
the  evidence,  can  say  they  are 
too  severe?” 

The  proposal  for  an  Amalga¬ 
mations  Court,  they  said,  would 
be  welcomed  in  Parliament  and 
not  resisted  by  the  Press. 

“The  health  of  the  diversity 
of  the  Press  from  the  country’s 
point  of  view  is  as  vital  as  its 
wealth  and  stability  as  an 
industry.” 

The  Mirror  has  given  a  clear 
pledge  to  keep  the  Daily  Herald 
going  for  several  years,  at 
least.  Few  people  would  have 
given  it  the  same  expectation  of 
life  under  its  former  control. 

‘New’  Paper 

Three  days  after  the  Com¬ 
mission’s  report  was  published 
a  “new”  Sunday  paper  appeared 
in  Britain. 

Under  the  title  Sunday  Citi¬ 
zen  it  w'as,  in  fact,  the  old 
Reynolds  News  turned  out  in  a 
new  guise. 

For  many  years  this  Labor 
Sunday  has  appeared  with  the 
words  Sunday  Citizen  in  very 
small  type  under  the  principal 
title.  Now,  in  an  effort  to  pre¬ 
vent  the  inevitable  decline  into 
oblivion  (it  has  by  far  the  low¬ 
est  circulation  of  all  the  eight 
Sundays  published  in  London) 
the  titles  have  been  reversed 
and  the  style  changed  into  a 
popular-type  tabloid. 

Much  to  everybody’s  surprise 
the  new’  tabloid  carried  enough 
advertising  to  run  36  pages. 

Too  Inefficient 

It  is  clear  that  throughout 
their  inquiry  the  Shawcross 
Commission  w’ere  mainly  preoc¬ 
cupied  with  finding  out  how 
national  papers  with  compara¬ 
tively  large  circulations  like  the 
News  Chronicle  could  be  taken 
over  and  closed  dowm  while  pro¬ 
vincial  papers  with  much 
smaller  circulations  can  still 
struggle  along  gamely. 

The  Commission  came  to  the 
conclusion  that  the  News  Chron¬ 
icle  w’as  too  inefficient  to  sur¬ 
vive.  It  w’ould  have  died  whether 
or  not  it  had  been  taken  over  by 
the  Daily  Mail  group. 

But  the  Commission  obviously 
thought  there  could  have  been 
a  different  outcome  to  the  battle 
which  ended  in  the  Daily  Mirror 
group  sw’allowing  up  Odham’s 
Press,  whose  empire  included 
the  Daily  Herald  and  several 
dozen  highly  profitable  maga¬ 
zines. 


This  battle,  the  Shawcross 
Commission  felt,  could  have 
ended  more  fairly — at  least  so 
far  as  the  public  was  concerned 
— by  an  independent  tribunal 
such  as  the  Amalgamations 
Court  which  is  recommended. 

Amalgamaliuns  Court 


The  Commission  recom¬ 
mended  that  a  Press  Amalga¬ 
mations  Court  should  be  set  up 
to  consider  all  proposed  take¬ 
overs  in  the  daily  and  Sunday 
new’spaper  field.  The  court 
would  decide  w’hether  the  pur¬ 
chase  of  a  newspaper  by  another 
company  already  owning  a 
newspaper,  w’as  in  the  public 
interest.  Its  powers  would  be 
limited  to  cases  in  which  the  Dwight  I.  Skinner 

combined  w’eekly  circulation  of 
the  papers  involved  was  more  , 

than  three  million.  The  Court  SKinnCr  tO  Xieacl 

would  consist  of  Judges  of  the 

High  Court,  assisted  by  lay  ^ rkIrbY’ 

members  appointed  by  the  Lord  l^epdrimeni 

Chancellor  after  consulting  the  »  A  J  H 
Press  Council  and  the  Trades  At  AO  DUFCail 
Union  Congress.  The  Court 

would  have  pow’er  to  forbid  a  Dwight  1.  (Red)  Skinner, 
merger  if  it  were  satisfied  that  vicepresident  of  the  newspaper 
it  would  be  contrary  to  the  pub-  division  of  This  Week  magazine, 
lie  interest.  will  join  the  Bureau  of  Adver- 


Color  Department 
At  Ad  Bureau 


it  would  be  contrary  to  the  pub-  division  of  This  Week  magazine, 
lie  interest.  will  join  the  Bureau  of  Adver- 

j  •  tising,  ANPA,  Oct.  15,  as  vice- 

Absurd  Lundiiion!*  president  in  charge  of  color  ad- 

Lord  Shawcross  and  his  four-  vertising  sales,  by  Charles  T. 
man  team  made  personal  visits  Lipscomb  Jr.,  Bureau  president, 
to  most  of  the  principal  London  The  appointment  follows  last 
daily  newspapers.  They  seem  to  month’s  announcement  that  the 
have  spent  most  of  their  time  Bureau  had  assumed  the  oi)era- 
in  the  mechanical  and  distribu-  tions  of  Newspaper  Color  Ad- 
tion  departments.  In  one  pub-  vertising  Inc. 
lishing  room  they  found  700  Under  Mr.  Skinner’s  direction, 
men  engaged  in  tying  bundles  the  department’s  primary  func- 
by  hand.  They  decided  that  one-  tion  will  be  to  make  specific 
third  of  this  manpower  could  recommendations  for  newspa- 
have  been  saved  by  the  inti’oduc-  per  color  campaigns  to  major 
tion  of  a  machine  that  auto-  advertisers.  The  Bureau  will 


matically  ties  the  bundles. 


continue  research  and  marketing 


Absurd  anomalies  of  bygone  programs  conducted  by  NCA. 
years  are  still  in  existence.  Mr.  Skinner  has  been  with 
Forty  years  ago  staffs  of  a  This  Week  since  1956.  Previous- 
London  evening  paper  were  paid  ly  he  had  been  sales  manager 
extra  on  Saturday  afternoons  for  Metropolitan  Sunday  News- 
to  work  more  swiftly  to  clear  papers  for  10  years  and  before 
the  presses  for  a  Sunday  paper,  that  had  been  in  newspaper  ad- 
The  Sunday  paper  is  now  dead,  vertising  sales  with  the  Chicago 


but  the  extra  money  is  still  paid. 


Tribune,  Des  Moines  Register  & 
Tribune,  and  the  Seattle  Times. 
Mr.  Skinner  also  worked  for  the 
newspaper  representative  firm 
of  O’Mara  &  Ormsbee. 


Lima  News  Group  Skinner  also  worked  to 

11  •  ooo  newspaper  representative 

Collects  $149,000  of  O’Mara  &  Ormsbee. 

Lima,  Ohio  ^ 

Fifty-three  Guild  members 

formerly  employed  on  the  Lima  ‘Xlie  Blade’  Painting 
News  will  receive  checks  total-  ^  •  .  im  ^ 

ling  $149,903,  covering  sever-  Goes  mlo  Museum 
ance  claims  and  interest  for  six 

years,  in  a  settlement  with  The  Toledo  Museum  of  Art 

has  acquired  for  its  collection 


Freedom  Newspapers  Inc. 


The  Guild  won  a  test  case  the  well-known  painting,  “The 
brought  by  Richard  Moffatt,  Blade,”  by  the  American  artist, 
former  News  reporter  who  is  William  M.  Harnett.  It  is  a  rei^ 
now  telegraph  editor  of  the  resentation  of  a  table  on  which 
Lima  Citizen.  The  severance  pay  a  violin,  a  few  books  and  van- 
dispute  began  after  the  Free-  ous  other  items,  all  suri’oundii^ 
dom  group  bought  the  News,  a  copy  of  the  Blade,  dated 
Claims  by  50  members  of  craft  September  17,  1886. 


unions  are  being  worked  out, 
attorneys  said. 


The  painting  hung  for  many 
years  in  Reed’s  drugstore. 
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SPECIAL  SKILLS  NOT  NEEDED 

Computers  Speed 


Linasec  will  mean  the  utilization 
of  keyboards  by  personnel  out¬ 
side  the  composing  room  to  pro¬ 
duce  the  typesetting  tape. 

Compugraphic  Corporation 
has  also  developed  a  highspeed 


Tape  Processing 


Two  computer  systems  which 
speed  up  the  setting  of  type 
from  tape  were  announced  this 
week  as  being  ready  for  the 
newspaper  business.  Both  would 
eliminate  special  typing  skills 
required  in  punching  tape  to 


proper  line  ending  by  pushing 
one  of  six  keys,  for  hyphenation, 
a  seventh  key  to  select  the  pre¬ 
ceding  interword  space,  or  an 
eighth  key  when  an  un-hyphen- 
ated  ending  is  desired. 

Once  this  is  done,  automatic 


tape  distributor  which  will  be 
used  for  the  first  time  in  the 
Washington  (D.  C.)  Star  to 
process  the  AP’s  new  market 
wire.  The  switching  apparatus, 
priced  at  $8,000,  allots  perfor¬ 
ated  tape  to  a  selected  number 
of  output  stations  at  speeds  up 
to  110  characters  or  three  col¬ 
umn  lines  per  second. 


operate  linecasting  machines. 

The  Linasec  computer  was 
demonstrated  in  Chicago  by 
W.  W.  Garth  Jr.,  president  of 
Compugraphic  Corporation  of 
Brookline,  Mass.  More  than  50 
newspaper  production  experts 
from  all  parts  of  the  U.S.  and 
Canada  witnessed  the  opera¬ 
tions. 

Mr.  Garth,  who  promoted  the 
introduction  of  the  Photon 


operation  recommences  and  con¬ 
tinues  until  another  decision  is 
needed. 

Net  production  of  the  Linasec 
computer,  allowing  for  monitor 
intervention  for  every  five  lines, 
which  is  typical  of  11  to  12  pica 
measures,  is  in  excess  of  3,600 
lines  an  hour — a  line  a  second, 
Mr.  Garth  said. 

Normal  Typing 


RCA  Has  System,  Too 

Radio  Corporation  of  Amer¬ 
ica  also  this  week  announced  it 
had  developed  a  typesetting 
technique  which  uses  its  301 
electronic  data  processing  sys¬ 
tem. 

Data  fed  into  the  computer 
would  include  vocabularies  and 
electronic  instructions  to  com¬ 
pose  lines  adjusted  to  type  set- 


photo-composing  machine  in  the 
past  decade,  said  Linasec  en¬ 
ables  anyone  who  can  type  to 
produce  tape.  He  explained: 

“An  unjustified  perforated 
tape,  such  as  would  be  produced 
as  a  by-product  of  ordinary 
typing,  is  transformed  by  the 
Linasec  into  tape  for  setting 
any  desired  face,  or  size,  in  any 
measure.  Thus,  from  one  input 
tape,  any  number  of  different 
column  or  page  formats  can  be 
generated. 

“Normal  typing  is  roughly 
twice  as  fast  as  conventional 
perforation.  Not  only  does  Lina¬ 
sec  (line-a-second)  enable  doub¬ 
ling  of  production,  it  eliminates 
training  of  perforator  opera¬ 
tors.  Any  typist  can  produce 
type  for  typesetting.” 

Easily  Adaptable 

He  said  Linasec  may  be 


He  pointed  out  that  keyboard¬ 
ing  copy  without  typesetting 
requirements,  or  as  one  would 
normally  typewrite,  will  enable 
the  typist  to  produce  as  many 
words  in  35  minutes  as  could  be 
keyboarded  in  an  hour  in  con¬ 
ventional  typesetting  perfora¬ 
tion,  thus  saving  25  minutes  out 
of  every  keyboard  hour. 

Mr.  Garth  reported  that  14 
newspapers  had  conducted  tests 
which  showed  that  more  than 
40%  of  puncher  time  is  used  in 
watching  the  justification  indi¬ 
cators,  performing  the  type¬ 
setting  functions,  in  making 
proper  line  endings,  and  “rub¬ 
bing  out”  those  improperly 
made. 

With  Linasec,  he  said,  the 
error  rate  decreases  and  loose 
and  tight  lines  never  occur. 

In  many  cases,  he  forecast. 


ting  requirements.  The  company 
said  this  would  permit  regular 
typists  to  prepare  the  input  tape 
without  special  training  in  jus¬ 
tification,  etc. 

• 

2  Are  Appointed 
To  Editorial  Page 

Winston-Salem,  N.  C. 

Charles  Richards,  former  City 
Hall  reporter  of  the  Winston- 
Salem  Journal  who  served  as 
Washington  correspondent  dur¬ 
ing  the  current  session  of  Con¬ 
gress,  has  been  appointed  to 
the  editorial  page  staff. 

Kenneth  Sanford,  formerly 
news  editor  of  the  Journal,  also 
has  been  appointed  to  the  edi¬ 
torial  page  staff.  Charles  New¬ 
man,  copy  editor  since  1959, 
has  been  named  to  fill  the  post 
of  news  editor. 


adapted  for  any  degree  of  type 
mixing  possible  on  linecasting 
machines.  Additionally,  it  can 
convert  wire  service,  or  other 
tape,  into  tape  for  different 
faces,  sizes  or  measures, 
whether  unit  or  non-unit  mats 
were,  or  are  to  be  employed. 

The  Linasec  is  set  for  the  ^ 
desired  line  length  and  a  “width  | 
plug”  is  inserted  to  impose  the  m 
mat  width  values  of  the  type  1 
face  to  be  used.  When  it  is  t 
turned  on,  it  reads  the  simple  1 
input  tape  and  begins  to  punch  I 
out  tape  for  typesetting  machine  I 
operation,  at  a  rate  in  excess  1 
of  7,200  column  lines  an  hour.  1 
Linasec  is  priced  at  $27,500.  | 

When  Linasec  encounters  a  I 
di\ided  word  ending  it  stops  I 
O  ld  displays  the  entire  word  to  | 
•le  divided,  together  with  clear 
indication  of  the  last  character 
vrliich  will  fit  into  the  prescribed 
iine  measure.  A  monitor,  view¬ 
ing  this  display,  selects  the 
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EXPERT  WITNESSES  to  the  Linasec  demonstration  of  fast  tape  produc¬ 
tion  in  Chicago  are:  Amos  G.  Hoffman,  seated,  of  Copley  Press  Inc.; 
Don  G.  Scott,  Spokane  Spokesman-Review;  and  James  F.  Darr,  United 
Press  International.  On  table  are  monitoring  console,  tap  reader,  tape 
perforator  and  computer. 
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BURNHAM  DUNLAP 


St.  Paul  Editors 
Named;  Bob  Eddy 
Goes  to  Hartford 

St.  Paul,  Minn. 

Bob  Eddy,  managing  editor  of 
the  St.  Paul  Dispatch  since 
1957,  is  leaving  Nov.  1  to  become 
assistant  to  John  R.  Reitemeyer, 
publisher  of  the  Hartford 
(Conn.)  Courant. 

Bernard  H.  Bidder  Jr.,  pub¬ 
lisher  of  the  Dispatch  and 
Pioneer  Press,  announced  that 
Mr.  Eddy’s  position  will  be  filled 
by  Harry  G.  Burnham  Jr., 
Pioneer  Press  managing  editor 
since  1959. 

Mr.  Burnham  will  be  suc¬ 
ceeded  by  Roy  J.  Dunlap,  “Paul 
Light”  columnist  of  the  Press. 

Mr.  Eddy  has  been  with  the 
newspapers  here  for  20  years. 
He  served  in  army  intelligence 
in  World  War  II  and  graduated 
from  the  University  of  Minne¬ 
sota  summa  cum  laude.  He  won 
his  master  of  arts  degree  in 
1948  and  has  taught  at  the 
school  of  journalism. 

In  1950  he  was  awarded  a 
Nieman  Fellowship  at  Harvard 
and  six  years  later  won  an 
Ogden  Reid  fellowship  that  took 
him  and  his  family  to  Europe. 

Mr.  Dunlap,  44,  rises  to  the 
executive  chair  held  by  his  late 
father,  Roy  J.  Dunlap.  The 
elder  Dunlap  died  in  1938,  the 
same  year  his  son  joined  the 
newspapers. 

Mr.  Burnham  joined  the 
Pioneer  Press  in  1959  from  the 
Duluth  (Minn.)  News-Tribune. 


15 


r 


GENIAL  HOST — Harold  W.  Comfort,  president  of  tKe  Borden  Com¬ 
pany,  welcomes  newspaper  food  editors  to  his  company's  luncheon  in 
New  York:  Left  to  right — Kay  Savage,  Detroit  Free  Press;  Elinor  Lee, 
Washington  Post;  Mr.  Comfort;  Eleanor  Ney,  Westchester  Newspapers; 
and  Selma  Andrews,  Los  Angeles  Herald  Examiner. 

Scott  Paper  Plans 
More  Print  in  ’63 


“What  about  newspaper  ad¬ 
vertising  ?  ” — a  question  asked 
from  the  floor  when  180  news¬ 
paper  food  editors  w'ere  enter¬ 
tained  by  the  Scott  Paper  Co., 
at  a  champagne  breakfast  in 
New  York,  Sept.  18 — was  an¬ 
swered  this  week  at  the  firm’s 
headquarters. 

“We  are  moving  in  the  direc¬ 
tion  of  more  print  next  year,” 
James  Stocker,  advertising  man¬ 
ager,  said.  “Newspapers  have 
always  been  an  integral  part  of 
our  advertising  program,  and 
next  year  it  will  include  more 
newspaper  space  than  in  the 
immediate  past.” 

73%  Television 

Published  reports  of  Scott’s 
ad  budget  place  it  at  about  $17,- 
500,000  a  year.  Mr.  Stocker 
said  that  would  include  coopera¬ 
tive  ads,  most  of  which  go  in 
newspapers.  Mr.  Stocker  esti¬ 
mated  television  now  receives 
75%  of  the  total. 

The  question  about  newspaper 
advertising  was  raised  after  a 
talk  by  William  Wing,  product 
manager,  on  introduction  of 
Scott’s  Cut-Rite  plastic  wrap. 
After  detailing  the  tv  programs, 
Mr.  Wing  also  told  about  a  page 
color  ad  in  This  Week’s  43 
distributing  newspapers.  Mr. 
Stocker  said  Scott  also  used  11 
independent  Sunday  supple¬ 
ments  for  Cut-Rite,  the  Pacific 
Coast  edition  of  American  Week¬ 
ly,  and  newspapers  in  six  test 
markets. 

When  Scott’s  Confidets,  sani¬ 
tary  napkins,  were  introduced  in 
1961,  newspapers  were  used  in 
New  England  and  Buffalo,  N.  Y. 
During  1962,  four-time  ads  on 
this  product  was  bought  in  56 
newspapers  on  the  Pacific  Coast 
and  39  in  the  Middle  Atlantic 
states. 


Sunday  supplements  have  been 
used  to  promote  Scotties  facial 
tissues  and  regional  newspapers 
were  used  to  sell  Hank-Pak.  A 
new  color  Soft-Weve  was  adver¬ 
tised  in  28  Sunday  magazines 
and  in  ROP  color  in  two  news¬ 
papers. 

Also  in  1962  a  two-page 
spread  corporate  advertisement 
was  placed  by  Scott  in  several 
major — market  and  plant — city 
newspapers. 

J.  Walter  Thompson  Company 
handles  corporate  advertising 
and  also  consumer  ads  for  Scot- 
Towels,  Scotties,  Cut-Rite,  Scot- 
kins,  Scott  place  mats,  Scott 
cups,  and  Soft-Weve.  Ted  Bates 
&  Co.,  places  the  ads  for  Scott 
Tissue  and  Waldorf  toilet  tissue. 
Compton  Advertising  Inc.,  is  the 
agency  for  Confidets,  while 
Ketchum,  MacLeod  &  Grove, 
Pittsburgh,  handles  Scott  Foam. 

Mr.  Stocker  said  that  he  and 
the  agencies  were  seeking  to 
achieve  a  “balanced  media  mix.” 


WITH  EASE  —  Parade  magazine 
offers  advertisers  a  new  "Anser- 
card"  which  is  glued  to  the  page 
as  the  Sunday  supplement  runs 
through  the  press.  The  card  can 
be  removed  easily  without  de¬ 
stroying  the  ad. 


GENERAL  AND  AUTOMOTIVE 
NEWSPAPER  ADVERTISING  UNAGE 
AUGUST  and  FIRST  EIGHT  MONTHS  1962  vs.  1961 
(Basic  14  City  Total — 6  &  7-day  Basis) 

FIRST 

AUGUST  EIGHT  MONTHS 

1962  vs  1961  1962  vs  1961 


GENERAL 

.  % 

Gain  or  Loss 

%of 

Total 

.  % 

Gain  or  Loss 

%of 

Total 

Alcoholic  Beverages  . 

-f  5.1 

8.9 

+  0.2 

8.0 

Foods  . 

-  13.1 

12.9 

-11.6 

13.1 

Baby  Foods  . 

+  30.4 

0.3 

+  10.5 

0.4 

Baking  Products . 

-  43.9 

0.6 

-26.8 

1.3 

Beverages  . 

+  3.5 

2.7 

-10.7 

2.1 

Cereals  &  Breakfast  Foods  . . 

-  66.3 

0.1 

-32.6 

0.3 

Condiments  . 

+  6.3 

1.6 

-  1.2 

1.0 

Dairy  Products . 

-  27.4 

1.2 

-34.6 

1.5 

Frozen  Foods  . 

+  171.5 

1.4 

-  2.7 

1.0 

Meats  4  Fish  . 

-  4.2 

1.8 

-  0.6 

1.3 

Industrial  . 

+  22.0 

2.3 

-15.4 

2.0 

Insurance  . 

-  14.7 

l.l 

+  0.1 

1.7 

Medical  . 

+  10.2 

2.5 

+  20.4 

2.8 

Public  Utilities  . 

-  6.3 

2.6 

+  0.9 

2.7 

Publishing  &  Media  . 

-  11.3 

6.8 

-  8.0 

7.8 

Radio,  TV  &  Phonographs  . . . . 

+  43.1 

0.8 

+  14.3 

0.9 

Sporting  Goods, 

Cam.  &  Photo  SuppI . 

-  29.1 

0.8 

+  3.8 

0.7 

Tobacco  . 

-  12.7 

4.2 

-26.2 

2.6 

Toilet  Requisites  . 

-  64.6 

l.l 

-35.0 

2.0 

Dentifrices  . 

-  84.4 

0.2 

-  9.8 

0.3 

Men's  Toiletries  . 

-  64.3 

0.1 

-52.3 

0.3 

Perfumes  &  Cosmetics . 

-  43.9 

0.4 

-32.2 

0.8 

Toilet  Soaps  . 

-  0.6 

0.1 

-18.7 

0.1 

Transportation  . 

+  1.5 

14.1 

-  0.7 

12.7 

Airways  . 

-  9.1 

9.0 

-  3.4 

8.6 

Bus  Lines  . 

+  12.6 

0.8 

-  1.5 

0.5 

Railroads  . 

+  66.7 

l.l 

-  1.9 

0.9 

Steamships  . 

+  27.6 

1.8 

+  9.6 

1.3 

Tours  . 

+  3.1 

1.0 

+  8.0 

1.0 

Wearing  Apparel  . 

+  20.1 

2.6 

+  11. 1 

1.5 

TOTAL  GENERAL  . 

—  8.1 

74.1 

—  6.9 

74.3 

AUTOMOTIVE 

Gasolines  &  Oils  . 

-  34.0 

2.7 

-28.5 

3.1 

Passenger  Cars — New  . 

+  46.8 

lO.I 

+  25.0 

13.6 

Tires  &  Tubes . 

+  0.8 

3.7 

-  1.3 

2.2 

Trucks  &  Tractors  . 

-  32.1 

0.5 

+  81.2 

0.5 

TOTAL  AUTOMOTIVE . 

TOTAL  GENERAL  AND 

+  4.1 

25.9 

+  3.8 

25.7 

AUTOMOTIVE  . 

-  4.1 

100.0 

-  3.5 

100.0 

Silhouette  Sorcery 

Famous-Barr  recently  ran  a 
12-page  high  fashion  section  in 
the  St.  Louis  (Mo.)  Globe- 
Democrat.  Keyed  to  the  theme, 
“Silhouette  Sorcery,”  copy  on 
the  front  page  of  the  section 


explained:  “Silhouette  sorcery  is 
the  subtle  difference  between 
casting  a  shadow  and  casting  a 
spell.  What  sort  of  shape  does 
your  shadow  show?  .  .  .”  Inside 
pages  featured  various  lines  of 
women’s  foundation  garments. 


EDITOR  &  PUBLISHER  for  September  29,  1962 
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Chrysler  Lines  Lean 
,  Heavily  on  Papers 


Detroit 

The  nation’s  newspapers  and 
majcRzines  will  carry  the  ma¬ 
jority  of  the  Chrysler-Plymouth 
Division  1963  new  car  announce¬ 
ment  advertising,  according  to 
Walker  R.  A.  Graham,  Chrysler- 
Plymouth  Division  director  of 
merchandising. 

He  said  the  new  Plymouth 
look  for  1963,  highlighting  the 
theme  of  “Plymouth’s  on  the 
move,’’  will  be  presented  to  auto 
prospects  in  some  3,000  news¬ 
paper  ads  at  announcement  time. 
Four-color  ads,  some  with  cover 
gatefolds,  in  15  national  maga¬ 
zine  ads,  and  full-page  color  ads 
with  quarter-page  flip  overs  in 
Thix  Week  magazine,  will  tell 
the  Plymouth  story.  Major  net¬ 
work  tv  will  also  be  used. 

.3800  Ads 

Valiant,  which  this  year  offers 
the  first  completely  new  com¬ 
pact,  is  being  pre.sented  in  about 
3800  newspaper  ads.  Two-page, 
four-color  ads  in  Suburbia  To¬ 
day  will  also  be  carried.  Eight, 
four-color  magazine  announce¬ 
ment  ads  in  key  national  publi¬ 
cations  are  also  scheduled  for 
^  j  Valiant. 

More  than  23.50  newspapers 
will  carry  announcement  copy 
for  Chrysler  cars  along  with 
24  national  magazines.  The 
newspaper  announcement  cam¬ 
paign  for  Chrysler’s  Imperial 
line  calls  for  ads  in  more  than 
1000  publications  ranging  from 
full  j)age  insertions  to  scaled 
down  ads.  A  selected  media  list 
carries  the  1963  Imperial  story 
to  more  than  13,000,000  maga¬ 
zine  readers. 

’63  Dodge  Ads 

A.  C.  Thomson,  director  of 
car  adv'ertising  for  Chrysler’s 
Dodge  Division,  said  1963  Dodge 
print  advertising  constitutes  a 
sharj)  break  with  traditional 
auto  ads,  which  generally  fea- 
I  ture  a  single  glamour  shot  of  a 
car. 

"Our  print  advertising  for 
1963  features  two  visual  ele¬ 
ments  in  each  ad,’’  he  explained. 
"One  is  a  style  shot  of  the  car 
alone,  the  other  a  situation  shot 
carrying  out  an  idea  and  built 
arf)und  the  features  or  advan- 
:  tages  of  the  car.’’ 

I  Individual  campaigns  are  be- 
_  __  ing  readied  for  the  Dart  and 
for  the  Dodge,  and  only  the  na¬ 
tional  newspaper  introductory 
ad  will  feature  both  cars  in  the 
.same  ad.  However,  print  cam¬ 
paigns  for  each  car  wdll  be 


identical  in  layout  and  format. 

According  to  Byron  J.  Nichols, 
Dodge  general  manager  and 
Chrysler  Corp.  vicepresident, 
there  will  be  an  increase  in 
product  advertising  for  Dodge 
and  Dart  cars.  Each  media’s 
share  of  ad  allocations  will  be 
roughly  similar  to  that  in  re¬ 
cent  years,  Mr.  Nichols  asserted, 
but  heavier-than-usual  spot  tv 
concentration  will  be  used  dur¬ 
ing  the  announcement  period. 

In  line  with  increased  Dodge 
tiuck  sales,  Mr.  Nichols  said, 
the  Dodge  truck  ad  budget  from 
now  to  December  will  be  about 
25' i  over  the  same  period  last 
yeai'.  He  noted  that  the  truck 
ad  budget  had  been  increased 
last  spring. 


Rambler  Ad  Scores 
High  Readership 

Detroit 

A  recent  Rambler  ad  has 
scored  the  highest  readership  for 
a  black  and  white  newspaper  ad 
ever  recorded  by  a  Starch  study 
for  the  Million  Market  News¬ 
papers  Inc.,  according  to  E.  B. 
Brogan,  automotive  advertising 
manager  for  American  Motors. 

He  said  the  report  “substanti¬ 
ates  the  excellent  readership 
rating  this  ad  has  scored  in 
other  national  studies.  It  has 
been  one  of  the  most  successful 
of  all  Rambler  ads  and  easily 
the  best  for  this  year.’’ 

The  ad,  prepared  by  Geyer, 
Morey,  Madden  &  Ballard,  shows 
a  young  mother  driving  with  her 
smiling  two-year  old  baby  on 
the  Rambler’s  reclining  seat. 
Both  are  using  safety  belts.  The 
headlines  says:  “He’ll  be  in 
kindergarten  when  her  new 
rambler  needs  its  first  chassis 
lubrication.’’ 

MMN,  comprised  of  the 
Boston  Globe,  St.  Louis  Post- 
Dispatch,  Washington  Star, 
Philadelphia  Bulletin  and  Mil¬ 
waukee  Journal,  said  the  ad  was 
noted  by  2,800,000  readers  of 
its  newspapers  with  more  than 
700,000  reading  most  of  the 
copy. 

• 

Turnbull  Gets  Ruppert 

Effective  Jan.  1,  the  $2,000,000 
Jacob  Ruppert  beer  account  will 
flow  from  Warwick  &  Legler, 
Inc.,  to  newly-formed  Henry  J, 
Turnbull  Inc.  Mr.  Turnbull  has 
been  advertising  consultant  to 
Ruppert  since  last  May  1. 


ADVERTISING  NEWS 


SECTION 


NEW  OFFICERS  of  the  Midwest  Newspaper  Advertising  Executives 
Association  at  St.  Louis:  Left  to  right — seated,  Paul  I.  Talbot,  St.  Louis 
Post-Dispatch,  sergeant-at-arms;  L.  Clayton  Lau  Jr.,  Beaumont  (Tex.) 
Enterprise  and  Journal,  vicepresident;  S.  Theodore  Sandberg,  Wichita 
(Kans.)  Eagle,  president;  standing,  Eugene  6.  Carrigan,  Omaha  (Nebr.) 
World-Herald,  secretary-treasurer. 


FCC  Gets  Plan 
To  Limit  Ads 

Washington 

The  Federal  Communications 
Commission  has  another  “hot 
potato”  in  its  rule-making  lap. 

Over  the  industry’s  objec¬ 
tions,  Commissioner  Robert  E. 
Lee  is  proposing  that  broad¬ 
casters  in  both  radio  and  tele¬ 
vision  surrender  to  statutory 
standards  for  the  amount  of 
time  given  to  commercial  an¬ 
nouncements. 

The  Codes  of  the  National 
Association  of  Broadcasters 
cover  this  phase  of  the  business 
but  not  all  of  the  station  owners 
subscribe  to  them,  nor  do  all  of 
the  subscribers  comply  with  its 
standards. 

Asks  for  Kiiles 

Commissioner  Lee  has  for¬ 
mally  asked  the  FCC  to  adopt 
rules  which  would  specify  a 
maximum  of  1^^  minutes  for  a 
single  sponsor  on  a  five-minute 
radio  show  and  7  minutes  in  a 
one-hour  program.  For  tv,  he 
would  limit  commercial  material 
to  4  minutes  in  a  half-hour  pe¬ 
riod  during  prime  time,  6  min¬ 
utes  in  a  normal  half-hour  pe¬ 
riod. 

Chairman  Newton  C.  Minow 
was  reported  to  have  endorsed 


the  Lee  plan,  in  principle,  but 
it  was  regarded  as  unlikely  that 
the  matter  would  be  considered 
in  the  Commission  as  a  whole 
for  some  time.  A  new  member, 
E.  William  Henry,  must  be 
given  time  to  acquaint  himself 
with  FCC  operations  before  he 
participates  in  the  rule-making 
sessions. 

• 

Bill  Schmitt  of  MR&S, 

To  Retire  on  Jan.  1 

William  Schmitt,  in  charge  of 
mid-western  operations  out  of 
Moloney,  Regan  &  Schmitt, 
Inc.’s  Chicago  office,  will  retire, 
effective  Jan.  1,  according  to 
Herbert  W.  Moloney,  chairman 
of  the  board  of  MR&S. 

Mr.  Schmitt  served  as  vice- 
chairman  of  board  and  was 
formerly  manager  of  the  MR&S 
offices  in  Chicago,  Detroit  and 
San  Francisco. 

Other  executive  changes,  effec¬ 
tive  Jan.  1,  announced  by  Mr. 
Moloney  are: 

Robert  Erickson,  presently 
manager  of  the  Detroit  office 
will  become  mid-western  man¬ 
ager  in  charge  of  the  Chicago, 
Detroit  and  St.  Louis  offices  of 
MR&S.  John  Schobert,  presently 
in  New  York,  will  bwome  De¬ 
troit  manager,  and  Dave  Alt- 
meyer  will  move  from  Chicago 
to  New  York  in  an  executive 
position. 


AD-lines 

By  Robert  B.  McIntyre 


Colloquy 

Madison  Avenue  is  indebted  to 
Sen,  Frank  Carlson  (R.,  Kans.) 
for  getting  legislative  intent 
spelled  out  in  a  colloquy  with 
^n.  Robert  S.  Kerr  (D..  Okla.) 
over  Sec.  3  of  the  General  Tax 
Bill  which  amends  the  present 
Internal  Revenue  Code  to  provide 
deductions  for  certain  expenses 
in  connection  with  appearances 
and  communications  on  legisla¬ 
tive  matters. 

Sen.  Carlson  asked  Sen.  Kerr 
a  series  of  questions  about  de¬ 
ductibility  of  ads  dealing  with 
blood  bank  donations,  prevention 
of  forest  fires,  savings  bonds,  and 
Community  Chest.  In  each  case 
Sen.  Kerr  said  such  costs  would 
continue  to  be  deductible. 

Other  questions  by  Sen.  Carl¬ 
son  concerned  ads  pleading  for 
better  highways,  comparison  of 
life  in  the  U.S.  with  life  in  Rus¬ 
sia.  In  each  case  Sen.  Kerr 
agreed  that  costs  would  be  de¬ 
ductible  if  ad  copy  was  “unre¬ 
lated  to  pending  or  proposed 
legislation.’’ 

Sen.  Carlson’s  final  question 
was:  “Is  it  not  the  intent  of  this 
legislation  to  prohibit  advertis¬ 
ing  that  deals  specifically  with 
a  legislative  proposal  arising  un¬ 
der  state,  local,  or  national  law 
when  the  advertising  is  directed 
against  such  a  measure  by  title 
or  numl)er?”  Sen.  Kerr  an¬ 
swered:  “Yes.” 

Sen.  Carlson's  purpose  was  to 
get  legislative  intent  spelled  out 
so  as  to  prevent  Internal  Revenue 
Service  from  going  beyond  that 
intended  by  Congress.  In  court 
cases,  legislative  intent  is  often 
a  vital  factor  in  interpreting  a 
law  and  its  enforcement. 

The  ad  world  is  indebted  to  Sen. 
Carlson  for  building  this  record. 


A  warning  to  ad  men  that  Con¬ 
gress  may  put  federal  agencies 
in  a  position  of  being  able  to 
dictate  their  ad  copy  was  issued 
last  week  by  Austin  Smith,  presi¬ 
dent,  Pharmaceutical  Manufac¬ 
turers  Assn.  He  cited  provisions 
of  proposed  bills  (H.R.  6471, 
H.R.  11581  and  S.  1552)  to  regu¬ 
late  wording  and  display  of  medi¬ 
cal  journal  ads.  Another  possi¬ 
bility  seen  by  Dr.  Smith,  in  line 
with  legislative  proposals  to  give 
FTC  authority  over  what  must  be 
said  in  ads.  might  be  to  submit 
actual  text  of  ads  to  a  govern¬ 
ment  official  for  approval. 

Dr.  Smith’s  warning  is  worth 
looking  into.  While  he  was  con¬ 
cerned  with  medical  journal  ads. 
such  proposals  could  spread  to 
consumer  goods  advertising. 


Buyers  for  Dryers  Media  Execs 

Goal  of  Oct.  Push 

Members  of  the  Amencan  probably  the  largest  ever  placed 

Home  Laundry  Manufacturers  behind  dryer  promotion  in  a  Washington 

Association  have  earmarked  concentrated  period  of  time.  He  Media  executives  are  relvino- 

$4,775,000  in  support  of  United  said  the  scope  of  the  clothes  ‘  ,  ‘  ^ 

States  Steel  Corp.’s  October  dryer  promotion  went  beyond  ^  T  • 

dryer  promotion,  Harold  O.  Dro-  mere  expenditures  by  the  home 
Tl  •  j  i  code  as  a  symbol  not  only  of 

sethes,  industry  manager,  con-  ^  ..  good  taste  but  also  of  good 

sumer  products  market  develop-  By  i.ay  of  appia.s.ng  the  jjty  in  motion  picture  adver- 

V  tising,  according  to  Eric  Johns¬ 
ton,  president,  Motion  Picture 
Association  of  America. 

In  an  address  at  a  “Salute  To 
the  Movies”  luncheon  of  the  Ad¬ 
vertising  Club  of  Metropolitan 
Washington,  Sept.  25,  Mr. 
Johnston  said: 

“I  think  a  lot  of  people  fail 
to  distinguish  between  code-ap¬ 
proved  advertising  and  adver¬ 
tising  that  operates  outside  the 
code.  Those  who  criticize  ex¬ 
cesses  in  movie  ads  are  not  talk¬ 
ing  about  code-approved  ads. 
They’re  talking  about  the  irre¬ 
sponsible  few  who  operate  on 
the  fringes  of  our  industry  — 
those  whose  films  as  well  as 
their  ads  are  a  discredit  to  the 
industry. 

“On  the  whole,  I  believe  mo¬ 
tion  picture  advertising  desenes 

iiiciii,  ii-a  i.aiiuiiai  to  rank  with  the  best  in  con- 

network  tv  advertising  with  Harold  O.  Drosethes  temporary  advertising.  And  I’d 

full-page  ads  in  the  Oct.  2  edi-  ^  ^  Bke  to  see  the  movie  ad  man 

tions  of  20  newspapers.  likely  impact  of  the  promotion,  appreciated  more  by  his  indus- 

According  to  Mr.  Drosethes,  Baumprt  said,  It  is  en-  fgHow-advertisers, 

timing  of  the  dryer  drive  to  con-  within  the  realm  of  pos-  public,” 

sumer  interest  is  documented  by  Mr.  Johnston  said  that  the 

a  report  from  the  Bureau  of  Ad-  the  fabled  j^ars  of  1955-56  for  picture  is  “Ameri- 

vertising  showing  that  35%  of  tl'*?  t)c-  advertisement  to  the 

the  entire  year’s  dollar  volume  tober  clothes  dryer  promotion  is  ,  one  of  the  most  effec- 

of  automatic  clothes  dryer  sales  shooting  for  is  one  and  a  half  communicators  of  ideas 

— running  at  the  rate  of  $269,-  i^Hlion  units,  and  1962  can  be  have.” 

138,000  annually  —  is  done  dur-  record  year.  Emphasizing  that  the  Ameri- 

ing  the  90-day  period  starting  p^H  Pariicipaiion  oan  motion  picture  industry 

Get.  1.  concentrates  on  making  pictures 

He  pointed  out  that  six  major  Armed  with  this  backing,  attract  and  entertain  audi- 
trade  associations  and  their  U.  S.  Steel  has  succeeded  in  en-  ences,  and  that  its  prime  func- 
member  manufacturers  and  re-  listing  the  full  participation  of  ^jon  jg  not  to  preach,  to  sell,  or 
tailers  and  utilities,  and  retail-  nearly  all  manufacturers  of  propagandize,  he  said: 
ers  also,  have  joined  in  support-  clothes  dryers.  Mr.  Drosethes  “The  American  picture  gets 
ing  the  U.  S,  Steel  program.  The  said  that  ad  mats  of  14  manu-  ideas  across  directly,  and  that’s 
trade  associations  are:  Ameri-  facturers  are  shown  in  the  cen-  jg  ^  successful  communi- 

can  Home  Laundry  Manufactur-  ter  spread  of  U.  S.  Steel’s  news-  cator.  In  fact,  the  motion  pic- 
ers  Association;  American  Gas  paper  service.  Brands  included  t^re  was  using  the  soft  sell  long 
Association;  Edison  Electric  In-  are:  Blackstone,  Easy,  Frigi-  before  vou  neonle  in  advertising 


sethes,  industry  manager,  con-  laundry  industry, 
sumer  products  market  develop-  By  way  of  a 
ment  division  of  U.  S.  Steel, 
told  Editor  &  Publisher  this 
week. 

He  said  that  U.  S.  Steel’s 
“Steel  Product  of  the  Month” 
promotion  of  automatic  clothes 
dryers  for  October  has  grown 
into  what  promises  to  be  the 
most  “potent  promotion  push 
ever  put  behind  this  appliance.” 

Newspaper  Service 

For  its  part  in  the  “It’s  a 
Breeze  —  with  an  Automatic 
Clothes  Dryer”  promotion,  U.  S. 

Steel’s  newspaper  serxdce  of  ad¬ 
vertising  and  editorial  materials 
has  been  distributed  to  some 
1500  daily  and  2500  weekly 
newspapers.  In  addition,  the  Bu¬ 
reau  of  Advertising,  ANPA,  has 
distributed  copies  to  its  mem¬ 
bers.  U.  S.  Steel  will  supple¬ 
ment  its  national  magazine  and 
network  tv  advertising  with  Harold  O.  Drosethes 

full-page  ads  in  the  Oct.  2  edi-  . 

tions  of  20  newspapers.  likely  impact  of 

According  to  Mr.  Drosethes,  .  Baumgart  s; 


ft 


^  ■  Emphasizing  that  the  Ameri- 

Full  Participation  <*an  motion  picture  industry- 

concentrates  on  making  pictures 
Armed  with  this  backing,  attract  and  entertain  audi- 


Association;  Edison  Electric  In-  are:  Blackstone,  Easy,  Frigi-  before  you  people  in  advertising 
stitute;  Gas  Appliance  Manu-  daire.  General  Electric,  Hamil-  invented  it. 
facturers  Association;  National  ton,  Hotpoint,  Kelvinator,  May-  “This  is  what  differentiates 
Electric  Manufacturers  Associ-  tag,  Norge,  Philco-Bendix,  RCA  free  film  from  the  propa- 
ation;  and  National  Appliance  Whirlpool,  Speed  Queen,  and  ejanda  film.  This  basically,  is 

o  -Tk- J?*  mir  T%-_i _  A _ •_  _ i _  ^  _  "  ^ 


&  Radio-TV  Dealers  Associa-  Westinghouse. 


the  difference  between  the 


tion.  Additional  activities  by  U.  S,  American  film  and  the  Commu- 

Bulk  of  the  $4,775,000  that  Steel  in  support  of  the  October  nist  film.” 
has  been  allocated  by  individual  automatic  clothes  dryer  promo-  • 

members  of  the  American  Home  tion  include:  personal  contact  t>  iVf  i.  i  • 

Laundry  Manufacturers  Asso-  with  manufacturers,  distribu-  rcak  Menibersllip 
elation  is  expected  to  be  ex-  tors  and  retailers;  direct  mail  The  Los  Angeles  Chapter  of 
pended  in  national  and  local  ad-  to  customer-manufacturers  and  AANR  began  its  21st  year  last 
vertising  media,  including  news-  retailers;  trade  advertising  to  week  with  an  all-time  high  in 
papers,  radio-tv  and  magazines,  distributors  and  retailers;  and  membership  —  103,  Hal  Tucker, 
Guenther  Baumgart,  AHLMA  merchandising  and  display  ma-  Cresmer,  Woodw-ard,  O’Mara  & 
president,  observed  that  this  terials  free  of  charge  to  retail-  Ormsbee,  newly  elected  prt  si- 
large  financial  expenditure  w-as  ers  upon  request.  dent,  reported. 
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AD  CAMPAIGNS; 

Bert,  Harry  Piel’s 
Return  Aim  of  Ads 


Large-space  newspaper  ads, 
starting  with  150-line  teasers 
and  ranging  up  to  1,000-line 
insertions  (via  Young  &  Rubi- 
cam,  Inc.)  has  begun  on  behalf 
of  the  return  of  Bert  and  Harry 
as  spokesmen  for  Piel  Brothers 
beer. 

Newspaper  ads  started  Sept. 
11  and  will  run  with  increasing 
size  until  Oct.  23  in  the  following 
cities:  metropolitan  New  York, 
Philadelphia,  Trenton,  Wilming¬ 
ton,  Hartford,  New  Haven, 
Albany,  Troy,  Schenectady, 
Syracuse,  Binghamton,  Harris¬ 
burg,  York,  Pa.,  and  Lancaster, 
Pa.  Radio  spots,  climaxing  on 
Oct.  22,  are  running  in  nine  of 
these  cities. 

Reaction  of  the  public  will  be 
sharply  gauged  as  the  campaign 
progresses  because  Bert  and 
Harry  were  two  of  the  most 
popular  characters  ever  brought 
to  the  attention  of  the  American 
public. 

Piels,  a  subsidiary  of  Drewrys 
U.S.A.,  Ltd.,  during  the  two 
years  that  Bert  and  Harry  have 
been  away,  has  received  so  many 


requests  for  their  return,  that 
it  was  decided  to  do  something 
about  it.  It  is  asking  the  public 


to  determine,  in  a  sense,  whether 
it  wants  Bert  and  Harry  to 
speak  for  Piel  Brothers.  The 
public  is  being  asked  to  vote  one 


way  or  another  by  picking  up 
ballots  in  taverns  and  markets. 

Bert  and  Harry  are  being 
opposed  by  one  E.  Gordon  Gibbs, 
an  alleged  efficiency  expert  who 
has  his  own  theories.  A  Citizens 
Committee  has  been  formed  and 
the  issue  is  being  brought  to  the 
people  in  every  conceivable  man¬ 
ner  by  Piel  and  its  agency  Y&R. 

A  variety  of  point  of  sale 
materials  feature  the  initials, 
BBB&H  (Bring  Back  Bert  & 
Harry). 

*  *  * 

FIRST  TIME  IN  PAPERS 

Its  first  major  newspaper 
campaign  (via  Alan  M.  Shapiro 
Advertising)  in  more  than  50 
papers  around  the  country  has 
been  scheduled  by  Plasti-Kote, 
Inc.,  Medina,  Ohio,  for  its  new 
lines  of  spray  paint  products. 

The  newspaper  ads  will  run 
weekly  for  12  consecutive  weeks 
starting  in  late  September  until 
early  December.  Ads  will  be 
key^  to  hardware,  paint  and 
auto  supply  stores. 

The  company  will  also  run  its 
first  full-page  color  ad  in  the 
October  House  &  Garden. 

• 

Regional  Editions 
Of  Magazines  Gain 

Advertising  in  regional  edi¬ 
tions  of  magazines  showed  an 
increase  of  $12,400,000,  or  27%, 
for  the  first  six  months  of  1962, 
according  to  the  latest  analysis 
of  the  Magazine  Advertising 
Bureau  of  the  Magazine  Pub¬ 
lishers  Association. 

January  through  June  reve¬ 
nues  for  regional  advertising  in 
magazines  as  measured  by  the 
Publishers  Information  Bureau, 
totalled  $58,800,000,  up  from 
last  year’s  $46,400,000. 

$250,000  Campaign 

Nationwide  Premium  Gift 
Company,  Brooklyn,  will  launch 
a  13-week,  $250,000  saturation 
campaign  (via  Chalek  and 
Dreyer,  Inc.)  this  fall  in  behalf 
of  its  Nationwide  Trading 
Stamps. 


PARK  ROW 


Ajax  Cleans-Up 
Cleaner  Market 

An  effective  advertising  theme 
and  intensive  consumer  exposure 
have  played  an  important  role 
in  enabling  Colgate-Palmolive 
Co.  to  attain  first  position  in  the 
$90,000,000  liquid  all-purpose 
cleaner  market,  according  to 
Robert  W.  Young,  Jr.,  vicepresi¬ 
dent  and  general  manager  of 
the  Colgate  Household  Products 
Division. 

Mr.  Young  disclosed  that  Col¬ 
gate’s  Ajax  APC  secured  leader¬ 
ship  in  the  market  just  nine 
months  after  its  introduction 
nationally.  Other  major  brands 
in  the  field  include  Procter  & 
Gamble’s  Mr.  Clean,  Lestoil,  and 
Lever  Brothers’  Handy  Andy. 

John  E.  Grimm  III,  vicepresi¬ 
dent  and  director  of  marketing 
for  the  Household  Products  Divi¬ 
sion,  said  the  theme  “Ajax 
cleans  like  a  white  tornado,” 
created  by  Norman,  Craig  & 
Kummel,  advertising  agency  for 
Ajax  and  other  Colgate  products, 
lent  dramatic  impact  to  the 
multi-million  dollar  campaign. 

Network  and  spot  television, 
national  magazines,  and  news¬ 
papers  have  been  utilized  in 
Ajax  APC’s  drive  to  the  top, 
Mr.  Grimm  reported. 

“Retailers  and  sales  staff  have 
reported  that  consumers  are 
asking  for  the  ‘white  tornado 
cleaner’,’’  he  said.  Coupled  with 
our  steadily  rising  sales  curve 
it  is  not  difficult  to  measure  the 
effectiveness  of  the  advertising 
message  and  presentation. 

A  substantial  portion  of  the 
advertising  budget  has  g^one  into 
television. 

Full-page  full-color  ads  with 
a  coupon  fold-over  have  been 
run  in  Reader's  Digest  and  TV 
Guide,  offering  consumers  a  total 
of  more  than  21,000,000  intro¬ 
ductory  coupons.  “The  redemp¬ 
tion  rate  has  been  one  of  the 
highest  in  the  division’s  history.” 

Local  newspaper  insertions, 
in-store  promotions,  and  dis¬ 
play  materials  have  supported 
the  national  advertising.  I 

“Our  advertising  and  mer- 
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Since  the  U.S.  Census  of  1940,  Erie  has  lead  all  major  cities  fn 
Pennsylvania  in  population  growth.  Yes,  your  ads  do  more  in 
Erie's  growing  market,  Pennsylvania's  3rd  City  and  only  port  on 
the  St.  Lawrence  Seaway. 


FOR 
COMPLETE 
COVERAGE  IN 
PENNSYLVANIA'S 

3“ 

OTY 


TheErieTimes 


(evening) 


The  Erie  News 


(morning) 


TheErieTimes-News 


(Sunday) 


chandising  campaign  was  ‘pres¬ 
sure-tested’  in  Philadelphia 
before  we  used  it  nationally  and 
gave  us  first  place  in  that  city 
within  three  months,”  Mr. 
Grimm  said. 

“One  reason  for  the  success 
of  our  advertising  campaign,” 
he  added,  “is  the  highly 
tive  ‘comer  test’  demonstrated 
in  our  television  commercials. 
We  show  that  our  product  can 
get  corners,  where  dirt  builds 
up,  really  clean  without  scraping 
and  rinsing.” 
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West, 
sr  of  the  Ernie 
or  1957,  and 
lout  the  West. 


In  Neil  Morgan's  Assignment:West  column,  this  incisive  reporter  tells  the  personal  stories 
of  the  greatest  migration  in  the  history  of  our  nation:  the  current  move  to  the  Adult  West* 

But  not  all  Neil's  stories  deal  with  the  bustle  and  bigness.  He  keeps  a  perceptive  eye 
on  the  small-town,  warmhearted  West:  the  West  of  Wagontire,  Oregon,  and  Ephraim,  Utah, 
and  Bland,  New  Mexico. 

This  migration  is  changing  Window  Rock,  Arizona,  on  the  vast  Navajo  reservation,  as 
surely  as  it  is  changing  the  seventy-three  cities  of  Los  Angeles  County.  The  story  of  this 
transition,  Neil  Morgan's  readers  know,  is  vital  to  informed  newspaper  readers  all  over 
America.  Why?  Because  the  West  is  a  preview  of  America  Tomorrow. 


*To  match  the  West's  population  incroaso  of  th» 
past  decada  would  require  emptying  the  five  boroughs 
of  New  York  City  of  every  man.  woman  and  child! 

FOR  COMPLETE  INFORMATION  ON  THE  IDEAS,  TALENTS,  INSTITUTIONS  AND 
CULTURES  THAT  GRAVITATE  WESTWARD,  SUBSCRIBE  TO  NEIL  MORGAN'S 
WEEKLY  FEATURE,  ASSIGNMENT:  WEST. 


THE 


NEWS  SERVICE 
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AD  AGENCIES; 

JWT  Gets  Listerine, 
Toothbrush  Accounts 


Warner-Lambert  Pharmaceu¬ 
tical  Company  announced  this 
week  the  assignment  of  Lister¬ 
ine  Antiseptic  and  Pro-phy-lac- 
tic  Brush  Company  accounts, 
formerly  serviced  by  its  house 
agency  Lambert  &  Feasley,  Inc., 
to  J.  Walter  Thompson  Com¬ 
pany,  effective  Oct.  1. 

Formal  announcement  of  the 
switch  by  Alfred  E.  Driscoll, 
president  of  Warner-Lambert, 
confirmed  long-circulating  re¬ 
ports  that  Lambert  &  Feasley 
was  in  the  throes  of  a  major 
shakeup,  with  several  of  the 
$20,000,000  agency’s  accounts 
scheduled  for  transfer  to  other 
agencies. 

Personnel  Shift 

Norman  H.  Strouse,  presi¬ 
dent  and  chief  executive  officer 
at  JWT,  noted  that  a  number 
of  Lambert  &  Feasley  person¬ 
nel  will  be  joining  Thompson. 
He  said,  however,  that  key  posi¬ 
tions  of  account  responsibility 
for  the  new  Warner-Lambert 


assignments  will  be  taken  over 
by  Thompson  personnel. 

In  announcing  the  change, 
Mr.  Driscoll  commented:  “Lam¬ 
bert  &  Feasley  has  handled 
Listerine  since  the  founding  of 
the  agency  in  1922,  and  during 
those  years  has  been  responsible 
for  many  memorable  advertising 
campaigns  which  have  main¬ 
tained  for  Listerine  one  of  the 
most  enviable  brand  franchises 
in  the  proprietary  drug  field. 

“The  campaigns  for  Pro-phy- 
lac-tic  Brush  Company  have 
been  significant  factors  in  de¬ 
veloping  the  firm  into  the  na¬ 
tion’s  number  one  toothbrush 
manufacturer  with  strong  di¬ 
versified  growth  in  many  fields 
of  industrial  plastics.” 

Warner-Lambert,  a  $1,000,000 
newspaper  advertiser,  reported¬ 
ly  will  rid  Lambert  &  Feasley  of 
all  but  W-L  accounts  and  move 
the  agency  to  its  Morris  Plains, 
N.J.,  headquarters  where  it  will 
concentrate  on  trade  and  techni¬ 
cal  advertising. 


this  week.  Phillips,  which  last 
year  spent  $900,000  in  newspa¬ 
pers,  is  screening  several  ad 
agencies,  including  J,  Walter 
Thompson. 

*  •  * 

MOBIL  NAMES  BATES 
Mobil  International  Oil  Com¬ 
pany,  international  division  of 
Socony  Mobil  Oil  Company,  Inc., 
has  named  Ted  Bates  &  Com¬ 
pany,  Inc.,  as  ad  agency. 

At  the  same  time,  A.F.P. — 
Ted  Bates,  S.A.,  Paris,  has  been 
appointed  as  agency  by  the 
Mobil  group  of  companies  in  the 
Common  Market  plus  Austria 
and  Switzerland. 

*  *  « 

OVER.SEAS  EXPANSION 
Marsteller  Inc.,  which  estab¬ 
lished  three  overseas  offices  a 
year  ago,  has  announced  addi¬ 
tional  offices  in  France,  Ger¬ 
many  and  Italy. 

In  France,  Marsteller  has  pur¬ 
chased  a  minority  interest  in 
Sodipa,  a  Paris  agency.  In  Ger¬ 
many,  Marsteller  has  set  up  a 
new  company  with  Werbetechnik 
KG,  Stuttgart.  Jointly-owned 
firm  will  be  known  as  Marsteller- 
Bruder  International  GmbH.  In 
Italy,  Marsteller  has  also  set  up 
a  new  company  known  as  Mar- 
steller-Cappallini  S.p.a. 

*  «  * 

AGENCY  ROUNDUP 
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RUBYLITH 

AND 

AMBERLITH 


The  most  versatile 
knife-cut  films  used  In  the 
Graphic  Arts  Industry. 

WRITE  TODAY  on  your  letterhead 
for  your  free  technical  brochure 
and  samples  of  the  Rubylith  line. 

ULANO 

GRAPHIC  ARTS  SUPPLIES  INC. 

610  Dean  St., 

Brooklyn  38,  N.  Y.,  U.S.A. 

Cable  address:  ‘‘Ulanofilm" 

In  Europe;  ULANO  A.  G. 

Untere,  Heslibochstrosse  No.  22 
Ku&nocht«  Zurich^  Switzerland 
Tel:  905959 
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Accounts  on  Move 

Lennen  &  Newell  reportedly 
will  inherit  other  Warner-Lam¬ 
bert  accounts  now  handled  by 
Lambert  &  Feasley  —  Fizzles, 
Du  Barry,  Sportsman  and  Par- 
fums  Ciro,  and  Richard  Hudnut 
hair  preparations,  w'hich  repre¬ 
sent  some  $1,950,000  in  billings. 

Last  year,  Listerine  spent 
about  $1,600,000  in  advertising, 
of  which  $411,000  was  placed  in 
newspapers.  Pro-phy-lac-tic 
spent  a  total  of  $460,000,  with 
about  $52,000  going  to  newspa¬ 
pers. 

What  agency  will  pick  up  the 
$5,550,000  Phillips  Petroleum  ac¬ 
count  now  handled  by  Lambert 
&  Feasley  was  a  “hot”  question 


Written  with 
competence  . 


•  Max  Spivak,  former  mer¬ 
chandising  director  of  the  New 
York  Herald  Tribune,  and  now 
a  merchandising  consultant,  has 
been  retained  by  Bruns  Adver¬ 
tising  Agency,  Inc. 

• 

16-Page  Tab  Set 

A  16-page  tabloid  with  a  total 
circulation  of  more  than  3,000,- 
000  will  be  distributed  as  a 
supplement  in  Sunday  editions 
of  five  New  York  area  news¬ 
papers  starting  Sept.  30  by 
Robilt,  Inc.,  Lakewood,  N,  J., 
builders  of  the  1200-house  Brook- 
wood  community  in  Jackson 
Township,  N.  J.  (E&P,  March 
24,  page  19). 


character  . . . 
. .  color. 


PROVIDENCE 

JOURNAL- 

BULLETIN 


Maytag  Issues 
Ad  Mat  Catalog 

Newton,  Iowa  , 

A  supplement  to  the  Maytag 
company’s  current  retail  adver¬ 
tising  ad  mat  catalog  has  been 
published  and  is  being  made 
available  to  franchised  Maytag 
appliance  dealers  throughout  the 
country. 

Along  with  a  wide  selection 
of  newspaper  ad  layout  sugges¬ 
tions,  the  56-page  catalog  sup¬ 
plement  contains  sections  on 
new  ad  mat  elements,  headlines, 
product  illustrations,  circulars, 
literature  and  display  materials. 

Cutaway  elements  of  all  May¬ 
tag  wringer  and  automatic 
washers  are  among  those  now 
available.  Also  included  are  four 
mats  taken  from  the  laundry 
appliance  firm’s  national  “de¬ 
pendability”  advertising  cam¬ 
paign,  a  campaign  termed  by 
company  officials  as  one  of  the 
most  successful  in  Maytag  his¬ 
tory. 

The  new  catalog  also  lists  ad 
mats  desigrned  specifically  for 
use  in  this  fall’s  promotion  of 
clothes  dryers,  stressing  the  ad¬ 
vantages  of  automatic  clothes 
drying  and  of  Maytag’s  elec¬ 
tronic  control. 

Also  being  made  available  to 
dealers  this  month  is  a  brochure 
on  the  Maytag  dependability  ad 
campaign  depicting  the  current  | 
ads  and  summarizing  the  com¬ 
pany’s  national  magazine  and 
television  advertising  during  the 
second  half  of  1962. 

• 

Detjen  Named  Eastern 
Sales  Mgr.  of  SUNDAY 

Charles  T.  Kline,  president. 
Metropolitan  Sunday  News¬ 
papers,  Inc.,  has  announced 
appointment  of  Harry  M.  Det¬ 
jen  as  eastern  sales  manager  of 
SUNDAY,  Metro’s  locally-^ited 
newspaper  group,  effective  Nov. 

1,  with  retirement  of  Roger  F. 
Mills. 

Mr.  Detjen  has  been  on  the 
SUNDAY  sales  staff  since  1957. 

Mr.  Kline  also  announced 
appointment  of  Sidney  Salomon 
as  sales  promotion  and  sales 
coordination  manager  of  Metro, 
in  addition  to  his  present  duties 
as  art  director. 

Hough  Elected  Veep 

Marshall  Hough,  for  the  pa^ 
two  years  assistant  to  the  presi¬ 
dent  of  the  Advertising  F^era- 
tion  of  America,  has  been  elected  , 
vicepresident  of  the  organ  iza- 
tion.  He  has  been  editor  of  the 
AFA  News  Letter  and  the  Con¬ 
fidential  and  Referential  Report 
to  company  members.  He  is  a 
former  newspaperman. 
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Continuing  Gains  in 
National  Linage  Confirm... 


ALBANY  IS  BEST 

FOR  YOUR 

T 


WHY  ALBANY  IS  BEST 

•  Excellent  quality  and  sales  indices 

•  A  representative  market 

•  A  self-contained  market 

•  Ideal  economic  and  market  balance 

•  Geographic  isolation 

•  Transportation  facilities 

•  Test  City  convenience 

•  Consistent  market  growth 

•  Advertising  reach  and  coverage 


1961  was  a  record  year  for  Albany  with  more  than  a  million 
lines  gain  in  national  advertising — the  largest  national  ad  gain 
in  the  nation.  121  new  national  advertisers  appeared  in  the 
morning  Times-Union  and  in  the  evening  Knickerbocker  News. 

Now,  again  a  gain  in  ’62.  During  the  first  seven  months,  the 
Times-Union  and  Knickerbocker  News  piled  up  another  133,322 
lines  increase  over  the  record  volume  for  the  same  period  of 
last  year  as  more  national  advertisers  recognize  Albany  as  tops 
among  America’s  test  markets.  Is  Albany  on  your  schedule? 

*  New  Test  Market  brochure  now  available  at  all  H/A/S  offices. 


tiWe^^Wtdn 

and 

The  Knickerbocker  News 

Represented  Nationally  by  Hear.st  Advertising  Service  Inc. 


THE  HEARST  NEWSPAPERS 


Albany  Times-Union 
Albany  Knickerbocker  News 
Baltimore  News-Post  and  Sunday  American 
Boston  Record  American  and  Sunday  Advertiser 


Los  Angeles  Herald-Examiner 
New  York  Journal-American 
New  York  Mirror 
San  Antonio  Light 
San  Francisco  Examiner 


San  Francisco  News  Call  Bulletin 
Seattle  Post-intelligencer 
The  American  Weekly 
Puck— The  Comic  Weekly 


SlieSiraiitoii  tolas 

GIVES  YOU 

SBSTCOVBMGE 

IN  THE  SCRANTON  SEGMENT  OF 

THIS^MCONBINEDMARKH 


For  details  of  Wilmington  Plan 
contact:  Story,  Brooks  &  Finley 
or.  News-Journal  Papers, 
Wilmington,  Delaware 


Daly  Sisters 
Get  Fashion 
Forum  Award 


Moss  Report 
Raps  JFK  oi 
Secrecy  File 


Milwaukee 
Four  sisters  with  newspaper 
blood  coursing  through  their 
veins  last  week  received  the  1962 
Fashion  Forum  award  of  the 
Gimbel’s  stores  here. 

They  are  the  Daly  sisters,  as 
famous  for  their  newspaper 
acumen  as  the  Sutherland  sis¬ 
ters  were  for  their  adornment 
of  hair. 

The  Fashion  Forum  award  is 
for  the  most  distinguished  con¬ 
tribution  to  the  world  of  fashion 
by  a  Wisconsite.  The  Daly  sis¬ 
ters  selected  to  share  this  year’s 
award,  are  from  Fond  du  Lac, 

Wis.,  where  they  grew  up  and 

went  to  school.  Daly  was  fashion  editor 

The  Daly  sisters  are  Sheila  of  the  former  Chicago  HercUd- 
John  Daly,  teen  age  columnist  American  when  she  was  19  years 
for  the  Chicago  Tribune-New  old  and  Sheila  has  written  the 
York  News  Syndicate;  Maggie  syndicated  teen  age  columnist 
Daly,  gossip  columnist  for  Chi-  since  she  was  15.  She  inherited 
cago's  American;  Maureen  Daly  the  column  from  her  sister  Mau- 
McGivem,  fashion  and  women’s  reen  who  conducted  it  when  she 
activities  consultant  for  Satur-  17. 

day  Evening  Post,  and  Kay  Daly  Although  Maggie  “hung 
Bradford,  vicepresident  of  Rev-  around”  the  Herald-American 
lono  Inc.  editorial  offices  when  she  was  in 

Mauri^  W.  Berger,  executive  her  20’s  “pestering  Harry  Reut- 
head  of  Gimbel’s  said  the  Fash-  linger,”  former  American  man- 
ion  Forum  has  selected  a  aging  editor,  “for  a  job,”  she 
unique  package  deal  that  com-  went  into  mc^eling  fashions  and 
bines  beauty,  brains  and  fash-  eventually  lecturing  on  fashions, 

RnmAtViiTio'  sVii»  efill  dnos 


Washington 
A  study  by  the  House  Gov¬ 
ernment  Information  Subcom¬ 
mittee  finds  that  there  has  been 
“some”  improvement  in  the 
problem  of  government  secrecy 
under  President  Kennedy  but 
not  enough. 

In  a  special  report  released 
by  the  full  Government  Opera¬ 
tions  Committee  (parent  body 
of  the  Moss  subcommittee),  it 
is  noted: 

“Over  the  years  .  .  .  there 
has  been  significant  progress 
toward  resolution  of  the  con¬ 
flict  between  the  necessity  for 
a  fully  informed  public  in  a 
democratic  society  and  the  im¬ 
portance  of  protecting  defense 
information  to  help  preserve 
that  society.” 

2  Problems 

It  then  adds: 

“But  two  of  the  most  impor¬ 
tant  security  problems  ...  re¬ 
main  to  be  solved.  There  are 
strict  penalties  for  failure  to 
protect  a  document  which  may 
have  an  effect  upon  the  nation’s 
security  but  there  are  no  penal¬ 
ties  for  those  secrecy-minded 
Government  officials  who  abuse 
the  classification  system  by 
withholding,  in  the  name  of  se¬ 
curity,  all  sorts  of  administra¬ 
tive  documents.” 

The  Defense  Department  is 
urged  to  “establish  penalties  for 
misuse  of  the  security  system.” 
Otherwise,  it  says,  “fine  prom- 
Toronto  ises  and  friendly  phrases  can 
The  international  nature  of  not  dispel  the  fear  that  infor- 
the  operations  of  Thomson  mation  which  has  no  effect  on 
Newspapers  Ltd.  is  featured  on  the  nation’s  security  is  being 
the  company’s  headquarters  hidden  by  secrecy  stamps.” 
building  here  on  University  ,  .  ,, 

Avenue.  From  the  top  of  the  Assistant 

10-story  building  fly  five  flags.  The  second  problem,  says  the 
the  newest  being  that  of  the  new  report,  “seems  to  be  no  nearer 
independent  nation  of  Trinidad  solution  today”  than  years  ago. 
and  Tobago.  Flags  of  Scotland,  It  deplores  the  action  of  Presi- 
Great  Britain,  Canada  and  dent  Kennedy  in  assigning  “a 
United  States  also  fly  at  the  top  busy  assistant”  at  the  White 
of  the  building.  House  to  the  job  of  hearing  ap- 

The  red  flag  with  diagonal  peals  from  reporters  who  felt 
white  and  black  stripe  of  Trini-  other  government  agencies  were 
dad  and  Tobago  had  many  people  being  too  heavy-handed  in  the 
guessing.  No  flag  was  available  secrecy  field, 
from  the  newly  independent  It  goes  on  to  say: 

country,  and  Thomson  execu-  “•  •  •  until  a  responsible  indi- 

tives  had  the  flag  made  in  vidual  in  the  White  House  is 
Toronto  from  exact  measure-  charged  with  the  primary  duty 
ments  sent  by  the  Trinidad  of  receiving  and  acting  upon 
Guardian  editors  to  the  head-  complaints  against  abuse  of  the 
office.  Prior  to  the  new  flag,  the  classification  system  .  .  .  the 
company  had  flown  the  flag  of  most  important  safety  valve  in 
the  short-lived  British  West  the  information  security  system 
Indies  Federation.  is  completely  useless.” 
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wilkes-barre 

HAZLETON 


GOING  ON  3 — Maggie  Daly  cuts 
a  piece  of  anniversary  cake  for 
Publisher  Stuart  List  after  renew¬ 
ing  her  contract  to  write  her  col¬ 
umn  in  Chicago's  American. 


Torn.  OF  Lackawanna  &  uneRNE  Ceunmcs 
IN  SROS  CONSUMER  MARKETS  -  NOV.1,1961 


SCRANTON  lACMINAIIIA 
CITY  ZONE  COUNTY 


tBe...39%  39%» 

mAmoiiiAN..6U  58J* 


In  wealthy  Delaware, 
America's  only 

SINGLE-RATE 

SINGLE-STATE 

market  area,  it's 
News- Journal 


$AWY«.FtRGUSON. WALKER  COMPANY^INC. 

NtRoMl  RtprBttnfATiYM 


Show  us  another  Chicago  newspaper  that 
did  more  to  warn  the  public  about  thalidomide! 

Thanks  to  the  vigilance  of  Dr.  Frances  O.  Kelsey,  the  it  does  serve  to  demonstrate  the  new  editorial  vigor  of 

drug  thalidomide  was  kept  off  the  market.  But  that  Chicago’s  American.  More  people  are  talking  about  this 

didn’t  keep  the  manufacturer  from  sending  out  samples.  lively,  interesting  newspaper.  More  are  buying  it. 

A  pill-by-pill  search  turned  up  8,000  tablets  in  the  We’re  running  well  in  front  of  Chicago’s  other  evening 
Chicago  area,  and  Chicago’s  health  commissioner  credits  newspaper  in  City  Zone  circulation.  We  re  scoring  gams 

Chicago’s  American  with  sparking  the  probe.  <^heir  losses  in  the  suburbs.  And  we  continue  to  pile 

_  ,  _  ,  ,  ,  ,  increase  upon  increase  in  our  advertising  columns.* 

In  a  front  page  story  on  July  28.  we  revealed  exclu-  it  got  in  on  what’s  going  on  in  the 

sively  that  the  Federal  Food  and  Drug  Administration  Chicago  evening  newspaper  field?  We  have  a  small  theory 

had  known  of  the  deformity  dangers  for  7  months,  but  ^hat  advertisers  get  out  of  a  newspaper  only  what  an 

had  done  nothing  to  warn  the  public  or  city  and  state  editorial  staff  puts  into  it.  We’re  building  a  lot  more 

ealth  departments.  So  we  warned  them.  reader  interest  and  involvement  into  our  newspaper.That’s 

While  this  may  never  be  voted  the  story-of-the-year,  worth  plenty  to  whatever  product  or  service  you  sell. 

Chicago’s  AMERICAN 

AliMyt  On  T«p  Of  Tkr  Ntwi 

*For  th«  mo«t  efficient,  economical  two-paper  buy,  nothing  beat*  Chicago'*  American  and  the  Chicago  Tribune. 

Call  a  *ale*  repre*entative  and  learn  how  you  can  *ave  10%  or  more  in  both  paper*. 

Chicago  II  Naw  York  City  IT  Oatroil  M  San  Ftanciceo  4  Lo*  Angola*  S  Maxico  City  London,  S.W.t 

E.  D.  Corboy  R.  C.  Mast  W.  E.  Balas  Fittpatrlck  Assoclata*  Fitzpatricli  Ataociatat  Enriquai  Simoni  Mortimar  Bryant 

131*  Tribuna  Towar  220  E.  42nd  St.  130*  Panobscot  Bldg.  tSS  Montgomary  St.  34*0  Wilthira  Blvd.  Paraa  y  Cia,  S.A.  34S  Warwlch  Houta  St. 

222-3*91  Murray  HIM  2-3033  WOodward  2-«422  GArllald  1-7*4*  DUnhirli  S-33S7  Emparan  No.  17  Trafalgar  24*2-3 


has  cut 
error 
costs  in 
typesetting 
by  more 
than 


Characters  and  symbols, 
stamped  on  the  edge  of  mat¬ 
rices,  are  hard  to  see,  and  ac¬ 
count  for  a  large  percentage  of 
typesetting  errors. 


Chicago  Printers 
Ratify  Contract 


368  to  299 


Chicago 

Pay  increases  of  $3.50  a  week 
are  provided  in  a  three-year 
contract  ratified  by  Chicag^o 
Typogrraphical  Union  with  the 
Chicago  Newspaper  Publishers 
Association. 

Local  16  of  ITU  ratified  the 
contract  by  a  vote  of  368  to 
299.  The  local  represents  1,350 
printers  who  work  on  the  Daily 
News,  Chicago  Tribune,  Chi¬ 
cago’s  American  and  Sun-Times. 

First  annual  increase  is  retro¬ 
active  to  Jan.  15  and  will  bring 
the  day  base  pay  to  $139  a  week 
for  36%  hours. 

Second  shift  scale  goes  to 
$144.56  for  36%  hours,  and 
third  shift  pay  to  $144.56  for 
30  hours. 

Publishers  also  agrreed  to  a 
10-cents-a-shift  increase  in  their 
contributions  to  the  union  health 
and  welfare  fund,  bringing  the 
total  to  85  cents  a  shift. 

Second  and  third  raises  of 
$3.50  annually  will  become  ef¬ 
fective  Jan.  15  the  next  two 
years.  The  contract  runs  to  Jan. 
15,  1965. 

Apprentices,  under  terms  of 
the  contract,  will  be  trained  to 
use  a  typewriter  to  help  them 
in  learning  how  to  operate 
Teletypesetters. 


When  your  mats  are  color  con¬ 
trasted  by  MATRIX,  in  sharp 
black  and  white  or  other  colors, 
you  eliminate  this  “blind  spot” 
and  linecasters  can  quickly  see 
what  they  set. 

That’s  why  the  many  news¬ 
paper  plants  who  use  MATRIX 
service  regularly,  cut  typesetting 
errors  by  32%  .  .  .  and  com¬ 
mercial  printers  average  a  big 
37%  saving! 

We  have  audited  \ 
figures  to  prove  these  \ 

I;  statements.  May  we  send  them  1 
to  you?  No  obligation. 

\  .  / 


190  Herricks  Road 
Mineola,  N.  Y, 


154  West  14th  Street 
New  York  11,  N.  Y. 


325  West  Huron  Street 
Chicago  10,  III. 


1106  Trenton  Street 
Los  Angeles  15,  Cal. 
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!  Paper  in  New  Hands 

l^iwiSTOWN,  Mont. 

Lewistown’s  newest  newspa¬ 
per  has  changed  hands.  Ray 
Wilson,  founder,  publisher  and 
editor  of  the  Fergus  Journal, 
has  turned  over  operation  of 
the  paper  to  Don  Boyer,  owner 
of  the  Lewistown  Litho,  and 
Ken  Minor,  who  has  been  the 
Journal’s  sales  manager.  Lewis- 
town  Litho  has  printed  the 
Journal  since  it  started  June  7. 


. .  .  can  you 
pick  the  press 
to  fit 

your  needs  - 
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I  By  Roy  H.  Copperud 


I  Capital  Crimes 

I 

I  Communist,  Socialist,  and  derivative  terms  give  rise 
B  to  confusion  in  the  matter  of  capitalization.  Analogies 
a  with  Democratic  and  Republican  may  be  helpful.  There 
a  is  no  disagreement  that  Democrat(ic)  and  Republican 
g  should  be  capitalized  in  reference  to  the  parties.  Nor  is 
(  there  any  indecision  about  lower-casing  democratic  and 
B  republican  in  their  general,  nonpartisan  senses  (a 

B  democratic  system;  the  republican  form  of  government). 
a  But  the  analogy  does  not  carry  us  all  the  way. 
a  Although  a  Republican  is  democratic,  and  a  Democrat 
B  is  a  republican,  in  general,  there  is  a  sharp  distinction 
S  between  the  partisan  and  the  philosophic  senses.  But  a 
B  Communist  (party  member)  and  a  communist  (theoreti- 
B  cal)  are  hard  to  distingfuish  with  the  naked  eye,  and  this 
B  is  equally  true  of  a  Socialist  as  against  a  socialist. 

1  The  question  usually  raised  is  this:  Should  Communist 
M  and  Socialist  be  reserved  for  party  members,  and 

B  communist  and  socialist  be  applied  to  non-party  members 
B  who  are  nevertheless  believers  in  the  principles?  Some 
B  think  so,  and  it  is  impossible  to  refute  their  reasoning. 

B  But  it  is  also  difficult  to  make  such  a  distinction  in  a 

B  practical  way.  Often  it  is  not  possible  to  determine  party 

1  membership;  as  a  practical  matter,  the  descriptives  are 
1  seldom  called  into  play  except  in  reference  to  those 
B  whose  affiliation  has  been  established. 

B  One  rule  of  thumb  that  is  widely  used  calls  for 
B  capitalizing  the  forms  Communist  and  Socialist  and  for 
B  lower-casing  communism  and  socialism,  arbitrarily  and 
g  consistently  (a  notorious  Communist;  the  Communist 
m  Party;  a  Fabian  Socialist;  a  Socialist  mayor;  the 

B  communism  of  Marx;  creeping  socialism). 

B  This  generally  works  out  to  preserve  the  distinctions 
g  we  have  noted  as  between  partisanship  and  theory. 

B  Exceptions  may  occasionally  be  desirable,  however,  as 

B  in  communist  philosophy  when  the  reference  is  to  general 

B  theory  rather  than  the  party  line. 

1  Communistic  is  an  alternative  form  of  Communist  as 
B  an  adjective,  just  as  Socialistic  is  an  alternative  form  of 
B  Socialist.  The  shorter  forms  are  tending  to  displace  the 
B  longer. 

I  A  word  of  warning:  If  you  call  someone  a  Communist, 

B  you  had  better  be  prepared  to  prove  it,  because  the  term 
I  is  libelous  when  misapplied.  The  desigfnations  Republican 
B  and  Democrat  are  derogatory  only  in  such  places  as 
B  Atlanta,  Ga.,  with  respect  to  the  first,  or  San  Marino, 

B  Calif.,  and  Scar.sdale,  N.  Y.,  with  respect  to  the  second. 

B  *  *  * 

■  Should  material  following  a  colon  start  with  a  capital 

B  letter?  Only  when  it  forms  a  complete  sentence.  “The 

B  box  was  full  of  weapons:  knives,  gfuns,  and  clubs”; 

1  “His  favorite  principle  was:  Know  the  rules,  so  that  you 

B  may  violate  them  wisely.” 

I  »  *  * 

1  Capitalization  of  marine,  in  reference  to  a  member 
1  of  the  Marine  Corps,  with  all  due  respect  to  that  force 

I  seems  unduly  deferential.  If  marine  is  capitalized, 

■  soldier,  sailor,  and  airman  should  be  too.  And  if  Marine 

g  Corps  is  capitalized,  as  it  undoubtedly  should  be, 

B  consistency  dictates  capitalizing  Army,  Navy,  Air 

I  Force,  and  Coast  Guard  as  well. 

I  *  *  * 

1  (The)  Old  Guard  is  a  collective  that  cannot  properly 
J  be  pluralized  into  Old  Guards  in  reference  to  individuals, 
g  Make  it  “members  of  the  Old  Guard.” 

I 
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Editor  St  Publisher 

ROP  COX^OR 


THE  ROCK  ISLAND  ARGUS 

for  outdanding  printed  reproduction  of  a 
general  tubject  in  one  color  and  black  by  a 
newspaper  with  circulation  under  100,000 

Standard  0«l  Co.  of  Indiono  Aommi-  O'Arcy  AdvrtwnQ  Cowipony 


huUtnt  aad  idMtr.  UHm  $  MMmt 


— 
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Pretented  at  the  3d  Annual  ROP  COIOR  CONFERENCE 
New  York.  N.Y..  on  September  16. 1956  . 


Editor  St  Publisher 

ROP  COUOR 


ROCK  ISLAND  ARGUS 

for  outstanding  printed  reproduction  of 
general  advertising  in  one  color  and  black  by  a 
newspaper  with  circulation  under  100,000 


AdeertlMri _ '—L 


Ammkmi  Awocfwt—  Niwtftpw  RipwilWlam 


Preaented  at  the  Eif-AANR  Color  Awardo  lunchtoii 
Hotel  tiltmore.  New  York  City,  SepteMber  37,  I960 


ROCK  ISLAND  ARGUS 

wins  3  color  awards  in 
Editor  &  Publisher  contests 
over  the  past  five  years 

This  year’s  award  in  the  full  color  division  is 
especially  significant.  The  Argus  is  the  only  mid¬ 
west  newspaper  in  its  circulation  group  of  100,000 
to  be  honored  in  the  1962  contest  for  4 -color 
reproduction. 

The  superior  skill  and  excellent  mechanical  fa¬ 
cilities  of  the  Argus  organization  are  at  the  com¬ 
mand  of  National  Advertisers  every  day  for  the 
effective  presentation  of  their  copy,  either  spot 
or  full  color. 

ROCK  ISLAND 

For  complete  information  on  Quad-City 
market  data  and  color  availabilities 
write  to  Harold  Swanson,  Manager  of 
General  Advertising.  Address  either 
The  Rock  Island  Argus  or  The  Moline 
Dispatch  .  .  .  the  newspapers  that  cover 
the  Illinois  side  of  the  Quad-Cities. 
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for  out*tanding  printed  reproduction  of 
general  advertiting  in  three  color*  and  black  by  a 
new, paper  with  circulation  under  100,000 
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Controllers  Elect 
Canadian  President 

Den\-er 

S.  F.  Chapman,  vicepresident 
and  secretary  -  treasurer  of 
Thomson  Newspapers,  Toronto, 
was  elected  president  of  the  In¬ 
stitute  of  Newspaper  Con¬ 
trollers  and  Finance  Officers 
here  this  week. 

First  Canadian  to  hold  that 
office,  he  succeeds  Evert  B. 
Person,  assistant  publisher  and 
secretary-treasurer,  Santa  Rosa 
(Calif.)  Press  Democrat,  who 
was  made  a  director.  They  were 
chosen  by  the  organization’s 
board  of  directors,  meeting  dur¬ 
ing  the  Institute’s  15th  annual 
meeting. 

Jack  W.  Best,  assistant  busi¬ 
ness  manager,  Richmond  (Ind.) 
Palladium-Item,  w’as  advanced 
from  second  vicepresident  to 
first  vicepresident,  and  William 


PRESIDENT — S.  F.  Chapman,  vice- 
president  and  secretary-treasurer 
ot  Thomson  Newspapers,  Toronto, 
is  the  new  president  of  the  Insti¬ 
tute  of  Newspaper  Controllers  and 
Finance  Officers. 


C.  Smellage  was  named  to  the 
post  he  vacated.  Mr.  Smellage 
is  controller  of  the  Dallas 
(Tex.)  Morning  News.  Ida  W. 
Zoch,  controller-treasurer,  Lind- 
say-Schaub  Newspapers,  Deca¬ 
tur,  Ill.,  was  re-elected  secre¬ 
tary,  and  Richard  McCasland, 
treasurer,  Sidney  (Ohio)  Daily 
News,  was  renamed  treasurer 
of  the  Institute. 

The  new  president  is  a  char¬ 
ter  member  of  the  organiza¬ 
tion.  He  was  born  in  England 
and  educated  in  Toronto.  He 
began  his  accounting  career 
with  G.  A.  Touche  &  Co.,  and 
became  secretary-treasurer  of 
Silvei’wood  Dairies  Ltd.  He 
joined  the  Thomson  Company 
Ltd.,  in  1940  as  secretary-treas¬ 
urer  of  its  Newspaper  and 
Radio  Divisions. 

At  the  annual  business  ses¬ 
sion,  the  Institute  members 
elected  the  following  directors: 


BIG  results! 


The  Arizona  '  *  ^  The  Phoenix 

Republic  haxette 


Represented 


It's  round-up  time  for  fall 
and  winter  promotions! 


Depend  on  the  brand 
that  sells  the  Southwest's 
billion  dollar  market  — 
in  depth.  Latest  figures 
show  The  Arizona  Republic 
and  The  Phoenix  Gazette 
offer  93.5%  coverage  m  the 
ABC  City  Zone  are  read  by 
nine  out  of  ten  households, 
for  an_86.4%  penetration 
in  Metropolitan  Phoenix  .  .  . 
plus  a  79.5%  coverage  in 
Arizona's  five-county 
prime  Retail  Trading  Zone. 


Penetrate  the  BUYING  POWER 
of  America's  fastest  growing 
state,  mornings,  evenings  and 
Sundays  with  the  ONE  low-cost 
medium  that  delivers 


Claude  M.  Collie,  Little  Rock 
(Arkansas)  Gazette;  Eugene 
Christmann  Jr.,  Wilmington. 
(Del.)  Morning  News  and  Eve¬ 
ning  Journal;  Frank  H.  Trull, 
Charlotte  (N.  C.)  Observer  and 
News,  and  Gordon  H.  Waier, 
Grand  Rapids  (Mich.)  Press. 

To  fill  unexpired  terms  of  one 
year,  George  F.  Egan,  Salt  Lake 
City  (Utah)  Tribune,  and  Leon 
Tallichet,  Louisville  (Ky.) 
Courier  -  Journal  and  Times, 
were  elected. 

Directors  re-elected  for  three- 
year  terms  include  Mr.  Smell¬ 
age;  John  H.  C.  Riley,  Toronto 
Star,  and  W.  J.  Pennington, 
Seattle  (Wash.)  Times. 

• 

N.Y.  News  Receives 
Guild’s  Proposals 

Thomas  J.  Murphy,  executive 
vicepresident  of  the  Newspaper 
Guild  of  New  York,  finished  pre¬ 
sentation,  Sept.  20  of  contract 
proposals  to  the  New  York 
News. 

Mr.  Murphy  said  the  guild 
asked  for  a  $200-a-week  mini¬ 
mum,  a  10%  general  increase, 
eventual  establishment  of  a  30- 
hour  work-week,  and  a  jurisdic¬ 
tion  clause  to  protect  jobs  lost 
due  to  automation  or  other 
causes. 

Also  proposed  was  a  full 
union  shop,  as  opposed  to  the 
present  practice  of  permitting 
one  out  of  15  or  one  out  of  nine, 
varying  according  to  contract, 
elect  to  stay  out  of  the  guild. 

The  New  York  guild  also 
wants  three  weeks  paid  vaca¬ 
tion,  after  three  years  service, 
instead  of  the  present  five  years. 
The  publishers  are  being  asked 
to  pay  the  full  cost  of  family 
hospitalization  insurance  rather 
than  just  for  individuals. 

The  Herald  Tribune’s  formal 
counter-proposal  to  the  guild 
lists  an  open  shop,  discontinu¬ 
ance  of  dues  check-off,  and  no 
increase  in  minimum  wages,  Mr. 
Murphy  said.  The  newspaper’s 
management  said  it  had  re¬ 
viewed  the  guild’s  wage  pro¬ 
posals  with  “righteous  horror.” 
• 

Urban  Revitalization 
Seminar  for  Press 

Thirty  newspapers  will  send 
reporters  to  Columbia  Univer¬ 
sity  Oct.  1-3  for  a  three-day 
conference  designed  to  broaden 
their  skills  in  writing  alxiut 
urban  revitalization. 

The  conference  'will  be  con¬ 
ducted  by  the  Graduate  School 
of  Journalism  and  the  School  of 
Architecture.  It  will  be  sup¬ 
ported  by  a  grant  from  the 
American  Institute  of  Archi¬ 
tects  and  will  be  entitled  “The 
Press  and  the  Building  of 
Cities.” 
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Now  Available: 

Philadelphia  Market  Profile 

*  *  * 

First  Philadelphia  Newspaper 
Readership  Study 
made  in  consultation  with  the 

Advertising  Research  Foundation 

*  *  * 

The  Evening  Bulletin  is  No,  1 

The  Philadelphia  Market  Profile,  conducted  by  W.  R.  Simmons  and 
Associates  Research,  Inc.,  provides  objective,  definitive  data  about 
The  Philadelphia  Market  and  the  readers  of  newspapers  in  that 
market.  It  is  the  first  Philadelphia  newspaper  readership  study 
made  in  consultation  with  the  Advertising  Research  Foundation. 

The  study  shows  that  31%  more  adults  read  The  Evening 
Bulletin  in  8-county  Metropolitan  Philadelphia  than  any  other  daily 
newspaper.  And  28%  more  in  14-county  Greater  Philadelphia. 

Data  included  in  the  survey:  total,  exclusive,  and  duplicated 
readership;  readership  by  combination  of  papers;  home  delivery 
and  readership  in  the  home. 

Socio-economic  characteristics  analyzed  include  ages,  incomes, 
occupations,  education,  children,  home  ownership,  cars,  appli¬ 
ances,  charge  accounts  and  vacations. 

For  your  copy  of  this  new  study,  write  The  Philadelphia  Bulletin, 

30th  and  Market  Sts.,  Philadelphia  1,  Pa.,  or  contact  your  nearest 
Million  Market  Newspapers,  Inc.,  office. 

In  Philadelphia  nearly  everybody  reads  The  Bulletin 

A  MEMBER  OF  MILLION  MARKET  NEWSPAPERS,  INC. 

New  York;  529  Fifth  Avenue,  Yukon  6-3434  •  Chicago:  333  N.  Michigan  Blvd., 

State  2-0103  •  Detroit:  New  Center  Building,  Trinity  S-3350  •  San  Francisco: 

111  Sutter  Street,  Douglas  2-5422  •  Los  Angeles;  3540  Wilshire  Blvd.,  Dunkirk  1-2251 

Florida  Resorts;  The  Leonard  Company,  311  Lincoln  Road,  Miami  Beach,  Florida 
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CLASSIFIED  CLINIC 

Mailings  Add  Punch 
To  Phone  Selling 

By  Daniel  L.  Lionel, 

Qassified  Advertising  Director,  New  York  Post 


Can  the  effectiveness  of  tele¬ 
phone  selling  be  stepped  up  by 
the  use  of  mailing  pieces  either 
as  a  warmer-up  or  a  follow-up? 

Obviously,  the  telephone  sales¬ 
man  lacks  one  of  the  strongest 
sales  weapons  in  the  outside 
salesmen’s  arsenal — visual  aids. 
Modem  sales  practice  calls  for 
a  simultaneous  approach  to  the 
propect’s  eye  as  well  as  his  ear. 
An  imposing  g^raph  depicting 
the  degree  of  newspaper  cover¬ 
age  of  a  specific  city’s  families; 
a  photograph  of  a  successful 
advertiser’s  business  with  a 
written  testimonial  make  greater 
impact  in  the  seeing  than  the 
telling. 

A  growing  number  of  CAMs 
are  finding  that  mail  material 
can  prove  a  valuable  ally  to  the 
telephone  solicitor  in  helping 
overcome  the  handicap  of  a  sales 
presentation  which  appeals  to 
the  ear  alone. 

Jack  Barrett,  CAM,  Washing¬ 
ton  (D.  C.)  Star,  finds  that 


mailings  ser\'e  best  as  a  “door 
opener’’  for  his  telephone  solici¬ 
tors.  “In  the  past  several  years,” 
he  notes,  “we  have  found  mail¬ 
ings  to  be  most  helpful  in  pre¬ 
paratory  selling  rather  than 
‘follow-up’  selling.  Follow-up 
letters,  to  a  telephone  solicita¬ 
tion,  can  be  well  worded  and 
edited  but  it  is,  nevertheless, 
extremely  difficult  to  motivate 
the  prospective  account  to  drop 
everything  and  reach  for  his 
telephone  to  call  us.  Conversely, 
the  door-opener  letter  will,  in 
many  cases,  start  the  mental 
machinery  in  motion  and  open 
the  mind  to  the  follow-up  phone 
solicitation.  Letters  have  proven 
effective  with  the  right  phone 
opener. 

Right  Phone  Opener 

“Our  telephone  solicitors  are 
instructed  to  start  the  sale  with 
the  reminder,  ‘Mr.  Jones,  you 
recall  the  letter  you  received  last 
week,  from  our  classified  man¬ 


ager,  suggesting  ways  on  how 
you  might  increase  your  early 
spring  service  business,’  etc.  The 
sales  talents  of  people  vary  to 
a  great  degree  so  it  is  not 
always  easy  to  combine  the 
proper  ingredients  of  good  direct 
mail  door-opener  campaigns  and 
effective  phone  solicitation 
follow-ups.  There  is  no  question, 
however,  that  our  prospective 
customers  are  flattered  by  the 
sales  interest  we  display  and  I 
think  everyone  will  agree,  the 
quickest  way  to  get  business  is 
to  ask  for  it  in  an  intelligent 
way.” 

Typical  Leller 

Mr.  Barrett’s  tjrpical  letter  to 
a  cold  prospect,  presumably 
selected  from  the  yellow  pages, 
outlines  the  profit  possibilities 
the  classified  section  of  his 
newspaper  affords,  gives  the 
rate  for  a  3-line  ad  on  a  10-time 
basis  and  provides  the  name  of 
the  solicitor  whom  the  prospect 
can  call  for  personalized  service. 
A  particularly  strong  point  the 
letter  makes  is  aimed  specifically 
at  yellow  page  advertisers : 

“One  of  the  advantages  of 
these  columns  is  that  you  can 
change  your  sales  appeal  or  your 
price  in  a  matter  of  hours.  And 
— you’ll  find  another  big  advant¬ 
age  of  Classified  that  it’s  the 
affordable  everyday  medium. 
Your  ad  can  always  be  there 
when  an  interested  prospect 
comes  along.” 

Growth  Chart 

Joseph  J.  O’Shaughnessy, 
CAM,  Chicago  Sun-Times  and 
Chicago  Daily  News,  sends  pros¬ 
pective  advertisers  current  pro¬ 
motion  pieces  relating  to  their 
busine..s.  For  example,  a  chart 
showing  his  newspaper’s  growth 
in  the  first  six  months  of  '62 
from  25.1%  to  40.7%  of  the  total 
want  ads  in  Chicago  serves  as  a 
valuable  adjunct  to  his  solicitor’s 
sales  pitch.  With  it  goes  a  spe¬ 
cial  piece  to  rental  advertisers 
showing  an  increase  from  20.4% 
of  the  field  to  45.6%.  Real  estate 
advertisers  receive  a  chart  show¬ 
ing  a  jump  from  19.2%  to 
33.1%. 

Similar  charts  go  to  auto 
and  merchandise  prospects. 

This  writer  has  had  consider¬ 
able  success  using  mailings.  The 
mailing  piece  summarizes  the 
proposal  made  by  the  telephone 
solicitor  presenting  more  spe¬ 
cific  readership  and  linage  sta¬ 
tistics  and  includes  a  coupon  and 
business  reply  envelope.  This 
mailing  piece  is  followed  up  a 
few  days  after  it  has  been  sent 
to  remind  the  prospect  to  send 
in  the  order.  This  results  not 
only  in  more  orders  but  more 
signed  orders,  a  highly  desirable 
consideration  from  the  credit 
department’s  standpoint. 


CAM — George  A.  Graham,  for¬ 
merly  with  the  Baltimore  (Md.) 
News-Post,  is  the  new  classiffed 
advertising  manager  of  the  Mem¬ 
phis  Publishing  Co.  (Commercial 
Appeal  and  Preu-Scimitar).  He 
succeeds  Walter  Wood,  who 
moved  to  the  Wilmington  (N.C.) 

Star- News. 


Models  Shown 
In  News  Plant 

San  Francisco 

Models  displayed  new  styles 
against  newspaper  plant  back¬ 
grounds  in  the  Fall  Fashions 
section  of  the  Son  Francisco 
Examiner  issued  Sept.  9. 

An  admiring  pressman 
watched  as  a  girl  in  evening 
gown  posed  before  the  presses. 
A  dream  walked  the  copy  desk 
and  another  rode  the  stereo 
plate  truck  in  photos  snapped 
by  Bob  Klein,  staffer. 

Purs  were  shown  on  a  fork¬ 
lift  truck,  a  Neru  suit  appeared 
between  newsprint  rolls  and 
“steps  to  style”  were  displayed 
on  the  library  ladder. 

Finance,  sports,  composing 
room  and  other  departments  got 
into  the  style  action.  A  dozen 
selected  views  were  scattered 
through  the  special  fashion  dis¬ 
play  which  boosted  the  Women 
Today  section  to  28  pages. 

Mary  Stanyan,  Examiner 
fashion  editor,  wrote  the  lead 
report  which  appeared  on  a  color 
cover. 

• 

Guild  Voted  Out 

Toronto 

Employes  of  the  classified  ad¬ 
vertising  department  of  the 
Toronto  Globe  and  Mail  have 
voted  for  decertification  of  the 
Toronto  Newspaper  Guild  as 
their  representative.  The  vote 
was  ordered  by  the  Ontario 
Labor  Relations  Board  on  the 
basis  of  a  petition  by  employes 
seeking  termination  of  guild 
bargaining  rights  in  the  adver¬ 
tising  department.  The  vote  was 


Just  two  tools..  .  are  all  you  need  to  make  operational 
adjustments  on  the  Hoe  Colormatic*.  Two  tools  to  silence 
the  unit,  or  silence  individual  printing  couples,  or  change 
direction  of  cylinder  rotation,  or  adjust  variable  stroke  of  ink 
drums,  or  set  printing  impression.  This  planned  simplicity  is 
just  one  of  many  great  Colormatic  features. 
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R.  MOC  *  CO..  INC 


30 


73  to  42. 

EDITOR  &  PUBLISHER  for  September  29,  1962 


1 


knowledg 


. .  .qualities  that  make  Business  Week’s  coverage  of  World  business  news  significant 
as  well  as  informative.  BW’s  content  is  as  important  to  the  nation’s  newsmen  as  it  is 
to  top  management.  Now,  to  provide  communications  media  with  more  extensive 
services,  Business  Week  has  established  Business  Week  Information  Services— a 
special  link  between  Business  Week’s  global  news-gathering  system  and  other  mem¬ 
bers  of  the  press.  BWIS  delivers  each  week:  Air-mailed  news  releases,  the  “Business 
Week  Index,”  and  the  “Business  Outlook”  for  radio  broadcasts.  And  each  month: 
“The  Measure  of  Personal  Income”  by  news  release  and  telephonic  hook-up.  To  re¬ 
ceive  these  special  features,  write  BWIS,  330  West  42nd  Street,  New  York  36,  N.Y. 


A  McGraw-Hill  Magazine 


Reporter's  Book  Lauds 
Government  Gumshoes 

By  Mary  Norrig  Munroe 


Washington 

Miriam  Ottenberg,  Pulitzer 
Prize  winning  reporter  for  the 
Washington  Star,  has  written 
a  comprehensive  book  on  Fed¬ 
eral  investigators  which  should 
have  a  special  appeal  for  news¬ 
men. 

Reason:  As  Miss  Ottenberg’s 
career  as  a  crime  reporter  il¬ 
lustrates,  the  investigative  re- 
l)orter  and  the  Federal  investi¬ 
gator  have  much  in  common. 
Furthermore,  even  veteran 
newsmen  will  be  surprised  at 
the  variety  and  scope  of  duties 
performed  by  20,000  sleuths  in 
the  government. 

In  an  introduction,  Attorney 
General  Robert  F.  Kennedy  says 
both  the  investigative  reporter 
and  the  Federal  investigator  are 
engaged  in  a  “sometimes  plod¬ 
ding,  sometimes  dangerous 
search  for  truth.” 

The  Attorney  General  also 
points  to  Miss  Ottenberg’s  rec¬ 
ord  as  a  crime  reporter.  Since 
joining  the  Star  in  1937  (where 
she  was  assigned  to  the  city 
side  as  “low  man  on  the  murder 


team”)  Miss  Ottenberg  has 
probed:  phony  marriage  coun¬ 
selors,  an  abortion  ring,  food 
prices,  juvenile  crime,  sex 
psychopaths,  and  the  xmscrupu- 
lous  practices  of  used-car  deal¬ 
ers. 

‘Always  Safe’ 

A  diminutive  (five  feet  two) 
brunette.  Miss  Ottenberg  admits 
to  having  been  “threatened,  fol¬ 
lowed,  and  harrassed”  while 
digging  for  stories.  She  has 
consistently  refused  protection 
— even  when  threatened  with 
acid  throwing — because  she  be¬ 
lieves  “an  honest  reporter  is  al¬ 
ways  safe.” 

It  is  her  experiences  as  a 
crime  reporter,  however,  which 
have  given  Miss  Ottenberg  a 
tremendous  admiration  for  Fed¬ 
eral  investigators:  the  men  who 
“protect  and  defend  our  lives 
against  gangsters,  spies  and 
traitors.”  Thus  the  purpose  of 
her  book  is  to  show  how  im¬ 
portant  these  men  are  to  the 
health  and  safety  of  the  coim- 
try. 


TWO  OF  A  KIND — Miriam  Otten¬ 
berg,  Washington  Star  investiga¬ 
tive  reporter,  receives  compliments 
from  Attorney  General  Kennedy 
on  her  book  about  "The  Federal 
Investigators"  Prentice-Hall 

At  a  party  in  her  honor.  Miss 
Ottenberg  did  not  introduce  At¬ 
torney  General  Kennedy,  nor  J. 
Edgar  Hoover  of  the  FBI,  nor 
any  of  the  other  famous  per¬ 
sons  present.  Instead,  she  in¬ 
troduced  some  of  the  investi¬ 
gators  who  appear  in  her  book. 

“There  are  only  two  kinds 
of  people  in  the  world,”  she 
said,  “the  good  guys  and  the 
bad  guys.  I  want  you  to  meet 
some  of  the  good  guys.  .  .  . 
I  have  crushes  on  them  all.” 

True  Stories 

Miss  Ottenberg  introduced: 
“Nicky,”  the  tall,  handsome 
Secret  Service  Agent  who 
trapped  the  gang  of  counter¬ 
feiters  at  Washington  Airport; 
modest-looking  Walter  B.  Moses 
of  the  Food  and  Drug  Adminis¬ 
tration,  whose  persistence  broke 
the  “orange  juice  conspiracy”; 
Charles  W.  Lyons  of  the  State 
Department’s  Security  Office, 
who  masterminded  the  investi¬ 
gation  of  Irwin  C.  Scarbeck,  the 
American  diplomat  who  sold 
secrets  to  the  Reds  for  sake 
of  his  Polish  mistress;  and 
others. 

A  guest  whispered:  “Why, 
they  look  just  like  all  the  rest 
of  us.” 

For  each  of  the  17  investi¬ 
gative  units  analyzed.  Miss  Ot¬ 
tenberg  presents  a  true  story  of 
an  agent  in  action.  She  also 
presents  a  wealth  of  little 
known  factual  information 
about  the  government’s  investi¬ 
gative  agencies.  For  more  than 
a  year  she  spent  days  off,  eve¬ 
nings,  even  vacations  collecting 
material. 

When  introducing  Edward  C. 
Jaegerman  of  the  Securities  and 
Exchange  Commission,  Miss  Ot¬ 
tenberg  recalled  that  it  had 
taken  him  14  hours  to  explain 
how  the  SEC  obtained  convic¬ 


tion  of  Alexander  Guterma. 
one-time  wizard  of  Wall  Street. 

“I  kept  telling  him  I  didn’t 
understand,”  she  said,  “because 
when  I  get  past  murder,  I'm 
sunk.” 

• 

Two  Iowa  Papers 
Cited;  Sparked 
Business  Growth 

Des  Moines 

Two  newspapers  share  this 
year’s  Community  Service 
Award  of  the  Iowa  Daily  Press 
Association. 

What  did  they  do  to  earn  the 
honor? 

Harrison  Weber,  news  direc¬ 
tor  of  the  press  association, 
reported  their  qualifications,  as 
follows : 

“A1  Efner,  managing  editor 
of  the  Ottumwa  Courier,  headed 
a  committee  that  organized  a 
four-month  professional  study 
of  the  city  and  its  history,  its 
economy,  and  its  industrial 
potential.  After  this  study  was 
released,  the  Ottumwa  Courier 
helped  recruit  all  segments  of 
the  community  behind  a  cam¬ 
paign  to  raise  $150,000  to 
form  an  area  development 
corporation.” 

“Once  Perry  decided  to  go 
after  a  home-grown  industry,  no 
stone  was  left  unturned.  In  a 
short  two  months.  Perry  people 
bought  over  $1  million  in  stwk 
in  a  proposed  pork-kill  plant 
employing  200  people.  The  plant, 
expected  to  be  completed  in  late 
October,  will  be  one  of  the  most 
modem  hog  processing  plants  in 
the  nation.  The  Perry  Chief 
went  all-out  in  supporting  the 
stock  campaign  to  bring  $30 
million  a  year  business  to 
Perry.” 

Paul  G.  Norris  Jr.,  publisher 
of  the  Marshalltown  Times- 
Republican  was  re-elected  presi¬ 
dent  of  the  Iowa  Daily  Press 
Association,  which  is  comprised 
of  38  Iowa  dailies. 

Hollis  J.  Nordyke,  publisher 
of  the  Ames  Daily  Tribune,  was 
re-elected  vicepresident. 

Rival  Daily  Proves 
A  Good  Neighbor 

Jamestown,  N.Y. 

When  the  Post-Journal’s  elec¬ 
tronic  engraving  machine  broke 
down  one  day  recently,  the 
newly-established  newspaper, 
the  Jamestown  Morning  Star, 
made  its  machine  available  for 
the  day’s  pictures.  The  Post- 
Journal  ran  a  note  of  apprecia¬ 
tion  for  the  Star  proving  to  be 
a  good  neighbor. 


rotogravure  comes  to  New  England! 


This  plant  for  the  Providence  Journal,  designed  by  Lock-  j 
wood  Greene,  will  provide  facilities  for  high  grade  newspaper  | 
and  commercial  rotogravure  printing.  The  initial  installation 
of  13  press  units  and  2  folders  will  be  capable  of  producing 
a  tabloid  magazine  of  56  pages  of  four-color  each  side,  and  , 
up  to  11 2  pages  collect  with  a  maximum  of  84  pages  in  color.  ^ 
The  plant  will  be  operated  by  Providence  Gravure,  Inc.  start¬ 
ing  November,  1962.  I 

LOCKWOOD 

GREENS 

ENGINEERS, 

INC. 

Boston  16,  Mass.,  316  Stuart  St 

New  York  17,  N.  Y.,  41  E.  42nd  St  •  Spartanburg,  S.  C.,  Montgomery  Bldg,  j 
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An  Inquiry  Addressed 
To  the  Inquirer 

The  Courant,  which  is  a  daily  newspaper  and. is 
the  oldest  newspaper  of  continous  publication  in  the 
country,  was  startled  yesterday  to  read  a  full-page 
advertisement  in  the  New  York  Times  and  other  j 
papers.  So  were  several  readers  who  telephoned  about  | 
it.  The  advertisement  was  headed,  in  big  letters, 
**The  Philadelphia  Inquirer  is  the  oldest  daily  news¬ 
paper  in  the  United  States  .  .  •  founded  in  1771.” 

Relax,  folks.  The  Inquirer  is  no  such  thing. 

It  was  founded  in  1829,  whereas  The  Courant  was 
founded  in  1764,  So  there  is  room  for  an  inquiry 
to  The  Inquirer:  Why  this  sudden  interest  in  an¬ 
tiquity?  Actually  The  Inquirer  states  its  claim  more 
accurately  in  a  handsome  pamphlet  issued  as  a  sup¬ 
plement  to  last  Sunday’s  edition,  which  says  merely 
that  The  Inquirer  is  “successor  to”  The  Pennsylvania 
Packet,  the  North  American,  and  the  Public  Ledger. 
What  lies  behind  this  thin  geneological  line  is  a  series 
of  mergers,  in  which  more  vigorous  papers  took  over 
the  names  and  assets  of  wholly  different  newspapers. 

But  that  is  a  little  like  saying  that  John  F.  Kennedy 
has  been  President  since  1789,  because  he  is  succes¬ 
sor  to  George  Washington  and  his  successors. 

To  be  sure,  the  Pennsylvania  Packet  (founded 
1771)  turned  daily  as  early  as  1784,  whereas  The 
Courant  did  not  until  1837.  But  The  Courant  has  been 
The  Courant,  without  interruption  or  change  except 
from  the  weekly  Connecticut  Courant  to  the  daily 
Hartford  Courant,  and  without  acquisition  of  another’s 
antiquity  through  purchase  or  merger,  since  its  found¬ 
ing  almost  two  centuries  ago.  It  is  content  with  the 
verdict  of  the  Pulitzer  Prize  winning  historian  of 
journalism.  Frank  Luther  Mott:  “Everything  consid¬ 
ered,  it  looks  to  me  as  though  The  Hartford  Courant 
has  the  best  claim  to  priority  at  the  present  time.” 
Nothing  has  come  to  light  since  then  to  challenge  Dr. 
Mott’s  conclusion.  The  Courant  salutes  The  Inquirer 
for  its  own  honorable  history  under  its  own  name, 
but  wishes  to  remind  it  that  it  is  a  mere  infant  of 
333  years. 


Reprint  of  Editorial 
in  The  Hartford  Courant 
September  18,  1962 
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BOOKS  IN  REVIEW 

Chicago’s  Rip-Roaring 
Press  Days  Recalled 

By  Ray  ErH'in 


DEADLINES  &  MONKEYSHINES— The 

Fabled  World  of  Chicago  Journalism. 

By  John  J,  McPhauI.  Prentice  Hall, 

Inc.,  Englewood  Cliffs,  N.  J.  308 

pages,  $5.96.  Sept.  26. 

Chicago.  The  one  word  con¬ 
jures  visions  of  a  sprawling, 
brawling,  brash,  bold,  lusty, 
brute-strong  and  ever-growing 
center  of  commerce  and  carefree 
cavorting.  (Pottawatomies 
named  it  Shegahg,  meaning 
sktmk,  and  the  Chicago  River 
was  called  Garlic  Creek  in  the 
then  “Mud  Hole  of  the 
Prairies”). 

Chicago  newspapermen.  The 
two  words  engender  images  of 
robust  reporters  packing  out¬ 
rageous  audacity,  ingenuity 
worthy  of  geniuses,  trickery  and 
even  felony,  always  ready  for 
hard  work  or  hard  play,  jesting 
and  battling  for  the  day’s  big 
story  with  all  their  vim  and 
vigor.  They  often  beat  the  whole 
world  as  well  as  their  Chicago 
contemporaries.  (Examples: 
President  McKinley  and  the 
nation  were  told  of  Dewey’s 
defeat  of  the  Spanish  fleet  in 
Manila  Harbor  by  the  Chicago 
Tribune,  also  the  first  to  obtain 
a  copy  of  the  Versailles  Peace 
Treaty  and  League  of  Nations 
Pact.) 

Turbulent  Scene 

The  scene  erupts  with  such 
mighty  and  memorable  events 
as  Lincoln’s  first  nomination,  the 
Great  Fire  of  1871,  the  awful 
Haymarket  riot,  the  bloody  Pull¬ 
man  strike,  the  World’s  Colum¬ 
bian  Exposition,  a  Century  of 
Progress  Exposition,  Samuel 
Insull’s  and  Mary  Garden’s  Civic 
Opera,  A1  Capone’s  beer  barony, 
society  queen  Mrs.  Potter 
Palmer’s  granite  palace,  where 
she  entertained  visiting  royalty. 

Against  this  bustling  back- 
drop,  legendary  newspapermen 
played  melodramatic  and  some¬ 
times  eccentric  roles.  There  were 
Joseph  Medill  and  grandsons. 
Col.  R.  R.  McConttick  and  Capt. 
Joseph  Medill  Patterson;  Her¬ 
man  H.  Kohlsaat  (unsuccessful 
publisher  but  successful  friend 
of  Presidents),  Melville  E. 
Stone,  Victor  F.  Lawson,  Col. 
George  Harvey,  Carl  Sandburg, 
George  Ade,  Frank  Carson, 
Charles  Michelson,  Bob  Casey, 
Charles  B.  Dillingham,  John  T. 
McCutcheon,  Franklin  P.  Adams, 
Ray  Stannard  Baker,  Harold  L. 
Ickes,  Col.  Frank  Knox,  Ben 
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Hecht,  Charles  MacArthur, 
Marshall  Field,  pioneer  literary 
columnist  Eugene  Field,  given  to 
publishing  his  verse  in  Latin; 
Finley  Peter  Dunne. 

The  names  are  scrambled 
chronologically  and  in  import¬ 
ance  even  as  they  scrambled  in 
the  journalistic  vineyard  (some 
tarried  over  the  vineyard’s  vint¬ 
ages,  too.)  Incidentally,  for  a 
long  time  McCormick  was  dub¬ 
bed  “The  Morning  Colonel”  and 
Knox  “The  Evening  Colonel.” 

Meet  the  Author 

Scenery,  actors,  the  strata¬ 
gems  of  the  plot  are  absorbingly 
woven  into  a  great  action  play 
by  John  J.  McPhaul,  splendidly 
endowed  by  ability  and  experi¬ 
ence  to  be  the  biographer-Bos- 
well  of  his  fellow  reporters.  He’s 
now  a  feature  writer  for  the 
Chicago  Sun-Times.  He  began 
39  years  ago  as  a  copyboy  for 
the  Chicago  Herald-Examiner. 
His  first  major  assignment  was 
the  lurid  Lropold-Loeb  murder 
case.  Mr.  McPhaul  won  the  Hey- 
wood  Broun  Medal  of  the  Amer¬ 
ican  Newspaper  Guild  in  1945 
for  his  stories  freeing  an  inno¬ 
cent  prisoner.  (The  story  was 
made  into  the  movie,  “Call 
Northside  777”). 

“Locally  and  nationally  Chi¬ 
cago  editors  have  not  been  con¬ 
tent  to  remain  in  the  press  box 
and  record  the  news,”  the  author 
reminds.  “They  have  gone  out 
into  the  arena  to  make  news. 
We’re  going  to  meet  as  strange 
a  crew  of  newspaper  owners  as 
ever  clutched  the  First  Amend¬ 
ment!” 

Sample  Stories 

Some  sample  stories  stolen 
from  “D&M”: 

Joseph  Medill  was  one  of  two 
men  who  swung  the  Republican 
National  Convention  of  1860  to 
Chicago,  thereby  winning  the 
nomination  for  Lincoln  and 
making  world  history  for  all 
time. 

An  early  ripsnorting  editor- 
publisher,  Wilbur  F.  Storey, 
whose  favorite  expression  was 
“We  must  cut  the  gut  fat  out  of 
him,”  ran  these  heady  heads 
over  reports  of  hangings: 
“Jerked  to  Jesus”  and  “Shut 
Off  His  Wind.”  He’s  believed  to 
have  been  the  first  to  use 
“Welded”  as  a  wedding  head¬ 
line.  Another  Storey  head: 


John  J.  McPhaul 


“Bawds  At  The  Opera  House! 
Where’s  the  Police?” 

On  the  10th  anniversary  of 
their  smashing  of  the  atom, 
nuclear  scientists  had  a  reunion 
at  the  University  of  Chicago.  A 
photographer  chummily  in¬ 
structed:  “Now,  fellows,  I  got 
three  pictures  in  mind.  First, 
you  guys  putting  the  atom  in 
the  machine.  Then  splitting  the 
atom,  and  finally,  all  of  you 
grouped  looking  at  the  pieces.” 

Boettiger’s  Reward 

John  Boettiger,  as  a  reward 
for  his  coverage  of  the  murder 
of  Jake  Lingle,  police  reporter 
turned  underworld  emissary, 
was  sent  to  the  Washington 
bureau  of  the  Tribune,  a  move 
ultimately  leading  to  his  be¬ 
coming  President  Roosevelt’s 
son-in-law. 

One  reporter  actually  resorted 
to  arson,  setting  fire  to  a  house 
to  gain  entrance  to  question  a 
housewife  in  a  murder  case,  and 
burglary  to  obtain  pictures  and 
diaries  was  almost  a  routine 
felony  for  police  reporters  in 
that  lusty  past  of  rampant  com¬ 
petition  for  circulation  and 
survival. 

Mr.  McPhaul  nostalgically 
and  somewhat  sadly  concludes: 

“It  was  all  over,  that  gusty, 
slam-bang  brass  knuckles  age 
of  personal  journalism  that  had 
endured  with  admirable  consist¬ 
ency  since  1935  when  Chicago 
first  had  two  newspapers,  all 
that  was  necessary  for  a  fight. 
•  •  *  Press  Row  is  a  thin  line 
now:  two  morning  papers,  two 
afternoon  papers,  two  owners. 

Tip  to  Editors 

“I  am  aware  that  the  times 
are  parlous;  that  global  events 
as  never  before  demand  a  hear¬ 
ing  and  therefore  I  bow  to  the 
dictum  that  there  is  neither 
space  nor  mood  for  another  item 
of  news  merchandise  that  used 


to  be  a  red  hot  seller.  However, 
knowing  that  the  papers  occa¬ 
sionally  go  in  for  historical 
yarns  giving  a  glimpse  of  the 
past,  I  recommend  a  period 
piece,  a  curio. 

“To  Emmett  Dedmon,  Don 
Maxwell,  Lloyd  Wendt  or  Tom 
Collins,  editors  all,  I  suggest 
that  the  next  time  a  photogenic 
lass  lets  go  with  a  .38  an  old  | 
school  police  reporter  be  dis-  | 
patched  to  snatch  a  diary  or  | 
packet  of  love  letters.  It’s  just  | 
possible  that  the  subscribers  will  | 
find  it  so  engrossing  they’ll  for-  I 
get  to  turn  on  the  tv.  There’s 
nothing  on  the  23-inch  screen 
as  fascinating  as  a  love  nest  up  - 
the  block.” 
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Books  Of,  By 
Or  For  Newsmen 
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Two  Washington  reporters, 
Robert  E.  Thompson  and  Hor- 
tense  Myers,  are  authors  of 
“Robert  F.  Kennedy:  The 
Brother  Within”  (Dell,  paper¬ 
back,  50c.). 

Newsmen  who  aspire  to  write 
fiction  will  be  interested  in 
“Modem  Fiction  Techniques" 
(The  Writer,  Inc.,  8  Arlington 
St.,  Boston  16,  Mass.  $5.  Sept. 
28),  by  F.  A.  Rockwell.  Mrs. 
Rockwell  has  been  a  free-lance 
writer  for  the  Cincinnati  (Ohio) 
Times-Star,  This  Week,  Ameri¬ 
can  Weekly  and  also  for  many 
magazines. 

“A  Tragedy  of  History:  A 
Journalist’s  Confidential  Role  in 
the  Hiss-Chambers  Case”  was 
published  Sept.  28  by  Robert  B. 
Luce,  Inc.  The  manuscript  was 
written  by  the  late  Bert  An¬ 
drews,  who  was  head  of  the 
Washington  bureau  of  the  New 
York  Herald  Tribune,  and  was 
edited  by  his  son,  Peter. 

Newest  crime  and  mystery 
novel  by  Gordon  Gordon  and 
his  wife,  Mildred,  is  “Menace" 
(Doubleday),  about  a  chilling 
kidnapping  plot  with  Tokyo, 
Hong  Kong  and  Bangkok  as 
setting.  Mr.  Gordon  formerly 
was  roving  correspondent  for 
International  News  Service  and 
editor  of  the  Tucson  (Ariz.) 
Daily  Citizen  and  Mrs.  (Jordon, 
a  native  of  Kansas,  is  a  former 
newspaperwoman. 

Dorothy  Dix  and  many  other 
bygone  reporters  figure  in  “The 
Murder  of  Stanford  White” 
(Bobbs-Merrill  Co.,  $5,  Sept 
24) ,  by  Gerald  Langfiford,  profes¬ 
sor  of  English  at  the  University 
of  Texas  and  author  of  “Alias 
O.  Henry”  and  “The  Richard 
Harding  Davis  Years.” 
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READ  WHY  Photo- Lathe  has 


ENGRAVER  IN  AMERICA 


« 


How  ...engravings  at 
half  the  cost. . .  with  the 
new  Photo-lathe! 


THERE  ARE  3  REASONS  WHY  HUNDREDS 
OF  NEWSPAPER  PUBLISHERS  INSTALLED  A 
PHOTO-LATHE  IN  THE  LAST  6  MONTHS... 

1  They  save  50%  on  the  cost  of  the  machine 

2  They  save  up  to  50%  or  more  on  plate  materials 

3  They  produce  engravings  twice  as  fast  as  with  other 
electronic  engravers. 


See  what  these  newspaper  publishers 
say  about  the  Photo-Lathe: 

“The  Photo-Lathe  has  become  a 
valuable  part  of  our  operation 
since  its  purchase  a  few  months 
ago. 

“It  is  an  efficient  tool  in  the  speedy 
reproduction  of  spot  news  pictures 
to  meet  edition  deadlines. 

“But  the  Photo-Lathe  has  proved 
more  versatile.  It  delivers  top  qual¬ 
ity  line  as  well  as  screened  plates.  And  with  balance 
separation  bromides  — it  turns  out  excellent  process 
halftones  for  editorial  color.” 

Jack  B.  Krueger 

Managing  Editor,  Dallas  Morning  News 

“It  seems  rare  in  this  day  that  one  makes  an  invest¬ 
ment  in  equipment  and  finds  it  far  more  useful  than 
anticipated. 

“The  Photo-Lathe  has  produced  quality  far  beyond 
our  expectations  and  we  are  extremely  pleased  with 
it.  Its  ease  of  operation  makes  it  a  natural  for  any 
small  newspaper.” 

W.  C.  Kegel 

Assistant  General  Manager,  Ellwood  City  Ledger 
Ellwood  City,  Pennsylvania 

“We  are  now  running  40  pictures  a  week  and  our 
sales  have  increased  by  about  300  copies  in  three 
weeks. 

“The  Photo-Lathe  has  been  in  operation  in  our  plant 
for  about  six  months  and  the  results  have  been  con¬ 
sistently  excellent.” 

Mr.  James  MacLachlan,  Editor 

Sidney  Record  and  Bainbridge  News,  Sidney,  N.  Y. 


Jusi  what  is  the  Photo-Lathe  ? 

Photo-Lathe  is  an  automated  high-speed  electronic 
engraving  machine.  It  uses  low-cost  metal  halftone 
plates;  is  available  in  12  x  18  inch  or  8  x  10  inch  sizes, 
Photo-Lathe  will  turn  out  216  square  inches  of  en¬ 
gravings  in  45  minutes  at  newspaper  screens. 

How  Photo-Lathe  pays  for  itself: 

Many  newspaper  publishers  are  encouraging  adver¬ 
tisers  to  use  more  illustration  by  offering  Photo-Lathe 
engravings  free  . .  .  thus  increasing  total  advertising 
lineage.  And  more  pictures  build  circulation,  too. 

Commercial  letterpress  printers  can  now  bid  competi¬ 
tively  against  offset . . .  because  the  cost  of  Photo- 
Lathe  engravings  is  less  than  that  of  offset  plates ! 

Yoa  can  mahe  several  engravings  at  one  time? 

Small  photos  and  pieces  of  artwork  can  be  mounted 
together  to  run  on  one  Photo-Lathe  plate  . . .  then  cut 
apart  for  matting  or  direct  printing  use. 

Looh  at  these  pictares  closely...  each  one  was 
printed  from  a  Photo-Lathe  plate! 


80  line  screen 


90  line  screen  110  line  screen 


Each  Photo-Lathe  is  equipped  with  a  range  of  variable 
screen  selections  from  70  to  250  by  a  simple,  quick 
adjustment. 


Photo-Lathe  mahes  Um  engravings,  tool 

The  Photo-Lathe  will  copy  ink,  pencil,  typewriter, 
crayon,  signatures,  charts,  maps,  magazine  and 
newspaper  clippings,  scratchboard  drawings. 


Whg  service  is  fast. . .  simple. . .  inexpensive 

There’s  really  little  to  go  wrong  with  the  Photo- 
Lathe  due  to  its  uncomplicated  makeup. 

Its  electronic  system  can  be  repaired  by  your  local 
radio-TV  repair  man  using  standard  replacements. 
The  rugged  machine  tool  construction  of  the  Photo- 
Lathe  assures  years  of  trouble-free  operation. 

Every  Photo-Lathe  runs  24  or  more  consecutive 
hours  in  our  factory  before  it  is  approved  for  de¬ 
livery.  Each  machine  must  pass  a  complete  inspec¬ 
tion  and  test  run  before  it  is  released. 

•You  can  mat  Photo-Lathe  plates 

•  You  can  mount  them  to  print  direct 

•You  can  control  contrast . , .  and  often  improve 
on  original  copy 

•You  can  reverse  positions  of  any  photograph  or 
illustration  right  on  the  machine 

•  You  can  copy  colored  illustrations 

•You  can  make  line  engraved  reverses  from  big 
type  and  other  line  artwork  or  drawings 


graphic  electronics  inc. 

la  salte.  Hlinois.  u.s.a..  cabfe  address:  graftronic 
.  Telephone  Area  Code  815  .  223-1489 


The  Photo-Lathe  is  a  one-time  investment 

Photo-Lathe  has  the  advantage  of  one  low-cost  in¬ 
vestment  which  gives  you  ownership  of  the  machine 
. . .  instead  of  rental  payments  that  go  on  and  on. 

Many  owners  say  the  profitable  operation  of  the 
machine  will  pay  for  it  in  less  than  1 2  months  and 
continue  to  produce  profits  for  many  years. 

Perhaps  the  best  evidence  of  the  ability  of  Photo- 
Lathe  is  what  present  users  say  about  it.  Some  com¬ 
ments  are  listed  on  the  next  page. 

Find  out  now  why  so  many  hundreds  of  Photo- 
Lathes  have  been  sold. 

Send  the  coupon  below  for  complete  details  . .  .we 
will  send  you  an  actual  sample  Photo-Lathe  plate 
you  can  examine  yourself. 


GRAPHIC  ELECTRONICS,  INC.  •  LA  SALLE,  ILL. 

Please  send  me  complete  information  about 
the  Photo-Lathe  without  obligation. 


■  The  illustrations  above  are  printed  direct  from  Photo- 
Lathe  plates  on  a  new  Heidelberg  30’A  x  22  Cylinder 
Press.  The  stock  is  Champion  #65  Cast-Coated  Kromekote. 


Bead  what 

actual  owners  all  over 
the  V.  S. 

have  to  sat/  about 
Photo-lathe! 


We  invite  you  to  learn  why  more  news¬ 
paper  publishers  have  purchased  the 
Photo-Lathe  during  the  last  year— than 
any  other  electronic  engraver  made. 

On  this  page  are  comments  from  news¬ 
paper  publishers  who  own  and  are  now 
operating  Photo-Lathes  in  their  plants. 

“.  .  .  Photo-Lathe  engraving  is  .supe¬ 
rior  in  all  respects.  It  produces  greater 
detail,  less  noticeable  screen,  clearer 
whites,  and  better  definition  in  the 
middle  tones.”  . . .  new  york 

".  .  .  It  fulfills  one  of  my  longtime 
ambitions  .  .  ,  to  be  able  to  produce 
cuts  in  my  own  shop  at  a  price  within 
my  limited  budget.”  ...Kansas 

“.  .  .  fVe  can  now  take  advertiser’s 
special  material  and  produce  it  in  our 
shop  at  minimum  cost  .  .  ." 

. . .  PENNSYLVANIA 

“. . .  When  the  photo  is  good,  the  en¬ 
graving  is  good.  It’s  as  simple  as  that.” 

...CALIFORNIA 


“. . .  We  were  making  cuts  with  it  less 
than  four  hours  after  uncrating  the 
machine.  It  is  very  simple  to  operate 
and  doesn’t  miss  ...”  ...  Kansas 

“.  .  .  We  are  now  able  to  accept  pic¬ 
tures  right  up  to  paper  day,  which  of 
course  was  impo.^sible  when  we  had 
to  depend  on  an  engraver  who  was 
located  in  another  city  . . 

...WISCONSIN 

“. . .  With  a  hit  of  oil  once  a  week  we 
think  it  will  last  indefinitely  . . .” 

. . .  PENNSYLVANIA 

“. . .  We  can  get  our  plates  out  faster, 
which  means  we  can  start  engraving 
later  and  meet  our  deadline.” 

. . .  NEW  YORK 

“.  .  .  Some  of  the  pictures  last  week 
approached  offset  qualities,  I  thought 

...  OREGON 

.  .  Everything  is  lovely  and  a  girl  is 
iinning  it.”  ...lOWA 

.  Cost  of  plates  is  half  what  we 
used  to  pay  ...”  ...  new  york 


graphic  electronics  inc. 


la  salle.  illinois,  u.s.a..  cable  address:  graftronic 
•  Telephone  Area  Code  815  •  223-1489 


Homer’s  “Country  School”  is  her  of  books,  periodicals  and 
included,  plus  commentary  by  newspapers  read  by  Americans. 
James  Conant.  The  text  includes  a  commen- 

Part  VI,  “Our  Science,  Tech-  tary  by  Archibald  MacLeish. 
nology,”  recounts  the  accomp-  Part  IX,  “Our  Generosities, 
lishments  of  Franklin,  Edison,  Benefactions,”  is  the  story  of 
McCormick,  Ford  and  others.  It  American  beneficence:  the  foun- 
delves  into  all  phases  of  science  dations  and  funds  created  by 
and  technology,  calling  attention  well-to-do  citizens ;  the  philan- 
to  the  many  branches  in  which  thropy  of  industry  and  private 
America  and  Americans  excel.  organizations;  the  charitableness 
the  “Franklin  and  His  Kite,”  the  of  individuals  and  churches;  the 
painting  by  Werner  Wolff,  is  foreign  aid  given  by  the  Govern- 
reproduced,  and  the  commentary  ment.  / 
ident  comes  from  Dr.  Vannevar  Bush.  The  color  photograph  shows 
Part  VII,  “Our  Work  and  Indian  peasants  receiving  CARE 
Our  Play,”  attests  to  the  easier  equipment  for  farming.  The  com- 
and  more  pleasant  American  mentary  quotes  Dr.  Henry  T. 
and  way  of  life,  achieved  through  Heald,  president  of  the  Ford 
with  the  ability  to  produce  and  buy  Foundation. 

the  labor-saving  devices  for  the  Part  X,  “Our  Ideologies  and 
?rica.  home,  office  and  factory.  It  dis-  Enemies,”  sets  forth  the 
sities  cusses  leisure  time,  vacations,  changing  aspect  of  American 
_  reli-  the  unusual  interest  in  sports,  free  enterprise  and  its  full 
gious  and  racial  prejudice  are  industry  in  the  suburbs,  and  meaning.  Capitalism  is  con- 
forgotten  in  times  of  emergency,  comfortable  new  homes.  trasted  with  communism,  show- 

The  color  feature  is  Norman  Charles  Sheeler’s  painting,  jng  comparable  incomes  and 
Rockwell’s  “All  Faiths”  and  the  “Kitchen  at  Williamsburg,”  standards  of  living.  Democracy 
commentary  is  by  Dr.  Ralph  appears  in  full  color.  is  contrasted  with  the  Police 

Bunche.  State. 

Part  V,  “Our  Education  and  MacLeish  on  Culture  ^  National  Convention  scene 

Our  Children,”  underscores  the  Part  VIII,  “Our  Culture  and  is  illustrated  in  full  color,  and 
desire  by  American  parents  to  Institutions,”  describes  the  19th  the  commentary  is  by  Dwight 
give  their  children  a  better  edu-  Century  formation  of  American  D.  Eisenhower, 
cation  than  they  received.  It  culture,  its  poets,  writers,  art-  Part  XI,  “Our  Present  and 
discusses  literacy,  higher  educa-  ists  and  musicians,  and  details  Our  Future,”  surveys  the  chal- 
tion  and  the  availability  of  its  development  to  the  present  lenges  that  face  America:  space 
scholarships.  time.  It  discusses  today’s  cul-  exploration;  atomic  energy  for 

A  reproduction  of  Winslow  tural  institutions  and  the  num-  useful  purposes;  medical  re¬ 
search  to  solve  the  mystery  of 
and  other  diseases;  the 
for  new  materials  for 
ind  industry;  new  con- 
id  goals  in  education  and 
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L.  A.  Times  Bureau 
In  Larf^er  Quarters 

Washington 

"""TIIS? _  The  new  address  for  the 

‘j. ,  ^  1-' -z  expanded  Washington  Bureau  of 

.<•;  ^  Angeles  Times  is  1701 

[  jTjJ  Pennsylvania  Ave.  nw.  across 

-j-  k  from  the  White  House.  The 

Times  was  one  of  the  original 
tenants  of  the  National  Press 
Building  back  in  the  Twenties 
and  has  remained  in  the  building 
to  date. 

!  According  to  Bob  Hartmann, 

head  of  the  Times’  Washington 
bureau,  the  move  is  being  made 
to  provide  “greatly  enlarged 
facilities  for  our  expanding 
Washington  staff.” 

Irer  begins  Oct.  I  with  a  The  staff  now  totals  six 
The  stafF-produced  feature  people.  Mr.  Hartmann  said  there 
ler  newspapers.  are  plans  to  add  more  reporters. 
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FAIRCHILD 

news 


Saul  Diamond  has  been  named 
circulation  manager  for  Fairchild 
Publications,  succeeding  Milton 
Williams  who  has  resigned.  Mr. 
Diamond  joined  the  firm  in  1921 
and  has  held  various  posts  on 
WOMEN’S  WEAR  DAILY'.  Since 
1943  he  has  been  business  ad¬ 
ministrative  manager  for  the  paper. 
Mr.  Williams,  who  joined  Fairchild 
in  1946,  has  been  circulation  man¬ 
ager  since  1956. 


SUPERMARKET  NEWS  has 
named  Martin  Gottfried  editor  of 
its  operations  section,  succeeding 
John  Kovac,  who  has  resigned.  As¬ 
suming  Mr.  Gottfried’s  duties  as 
editor  of  the  paper’s  perishables 
section  will  be  Bill  Ringler,  who 
was  a  general  news  reporter  for  the 
paper.  Sally  Fassler,  secretary  to 
editor  William  F.  Pyle,  has  been 
named  a  general  news  reporter  for 
SUPERMARKET  NEWS. 


METALWORKING  NEWS  report¬ 
ers  will  be  covering  a  series  of  in¬ 
dustry  conventions  next  week  in 
various  parts  of  the  country.  Gerald 
Scorse,  who  heads  the  Tooling  and 
Manufacturing  section  of  the  paper, 
will  be  in  Washington  Oct.  1-3  to 
attend  the  semi-annual  meeting  of 
the  American  Hot  Dip  Galvanizers 
Assn.  Lou  Iwler,  head  of  the 
Founding  section,  will  be  in  Col¬ 
orado  Springs,  Colo.,  Oct.  3-6,  to 
work  with  Fairchild’s  local  corres¬ 
pondent,  Elizabeth  Shafer,  in  cov¬ 
ering  the  Non-Ferrous  Founders’ 
Society  meeting  at  the  Broadmoor 
Hotel. 


Peter  Dibble,  who  has  been  a  mem¬ 
ber  of  the  editorial  department  of 
WOMEN’S  WEAR  DAILY,  has 
taken  over  editorship  of  the  paper’s 
“Hot  Items”  column  for  the  New 
York  area,  replacing  Jane  Abrams 
who  has  resigned.  Mr.  Dibble  will 
work  closely  with  the  paper’s  mar¬ 
ket  editors  in  dresses,  sportswear 
and  accessories  in  reporting  “Hot 
Items”  in  those  fields. 


Several  new  correspondents  have 
been  appointed  to  the  world-wide 
staff  of  Fairchild  News  Service.  Cov¬ 
ering  for  all  Fairchild  papers  will 
be:  Homer  Hathaway  in  Everett, 
Wash.;  Eid  McNeeley  in  Lakeland, 
Fla.;  Charles  F.  Bryan  in  Jefferson 
City,  Mo.;  A1  Parkins  in  Richland, 
Wash.;  Mrs.  Rena  Riden  in  York, 
Pa.  James  F.  Moffatt  will  specialize 
in  coverage  for  ELECTRONIC 
NEWS  and  METALWORKING 
NEWS  in  Kettering,  0. 

FAIRCHILD 
Publications,  Inc. 

7  East  12th  St.,  Naw  York,  N.  Y. 

htbihhtrt  of 

D.il,  N.ws  R^ord,  Women's  Wear  Daily, 
Horn.  Fumishin9s  Daily,  Footwear  News, 
Supermarket  Newt,  Drug  News  Weekly, 
Men's  Wear  Electronic  Newt,  Books, 
Metalworking  News,  Directories. 


Columnist  Getting 
i  City  Of  Hope  Award 

Chicago 

Dr,  Willis  H.  Potts,  North¬ 
western  University  professor 
and  Chicago’s  American  column¬ 
ist,  will  receive  an  award  at  the 
City  of  Hope’s  fifth  annual 
salute  to  medical  research  Dec.  1. 

The  City  of  Hope  is  a  non¬ 
sectarian  hospital  providing  free 
treatment  for  victims  of  cancer, 
leukemia,  and  other  diseases. 

Dr.  Potts,  the  American’s 
newest  columnist,  writes  the 
second  most  popular  column  in 
the  paper,  according  to  Lloyd 
Wendt,  American  editor.  The 
column  is  being  offered  for 
syndication. 

Dr.  Potts,  president  of  the 
Chicago  Heart  Association,  is 
best  known  for  his  development 
of  techniques  in  heart  surgery 
on  “blue  babies.” 

• 

William  Bloom,  former  city 
editor  of  the  Loveland  (Colo.) 
Reporter-Herald,  and  more  re¬ 
cently  news  editor  at  Colorado 
State  College,  Greeley — to  asso¬ 
ciation  with  Colorado  State 
University,  Fort  Collins. 

♦  ♦  * 

R.  F.  Lewis,  publisher.  Wall 
Pennington  County  Courant — 
to  president.  Black  Hills  (S.  D.) 
Press  Association. 

«  *  * 

Herbert  C.  Hallas,  former 
managing  editor  of  the  defunct 
Windsor  (Conn.)  News-Weekly 
— now  managing  editor  of  the 
Connecticut  State  Journal,  a 
monthly  magazine  published  out 
of  Windsor. 

♦  #  # 

Thomas  W.  Walker  —  from 
the  Columbia  (S.  C.)  State  to 
the  Associated  Press  staff  at 
Charlotte,  replacing  George  B. 
Hanna — now  in  charge  of  AP’s 
bureau  at  Huntington,  W.  Va. 

<k  *  * 

Chad  Skaggs  —  from  AP, 
Montgomery,  Ala.,  to  AP,  Des 
Moines.  Joe  Zellner  is  his  re¬ 
placement  at  Montgomery. 


Stougaard  to  Editor 
Of  Fairmont  Sentinel 

Fairmont,  Minn. 

The  Daily  Sentinel  here  has 
named  Ray  Stougaard  its  new 
editor,  succeeding  Claude  N. 
Swanson.  Mr.  Swanson  is 
retiring  after  45  years  at  the 
Sentinel. 

Mr.  Stougaard  is  currently 
president  of  the  Minnesota  Asso¬ 
ciated  Press.  He  began  his  career 
as  wire  editor  of  the  Inter¬ 
national  Falls  Journal,  later 
became  news  director  of  KSUM 
raido,  Fairmont. 

Mr.  Steugaard,  39,  has  been 
managing  editor  of  the  Sentinel 
for  the  past  10  years. 

Shavin  Takes  Job 
With  Peace  Corps 

Washington 

Norman  Shavin  has  been 
named  special  assistant  for  tele¬ 
vision  and  radio  in  the  Public 
Information  Office  of  the  Peace 
Corps. 

He  has  been  Sunday  Editor 
of  the  Atlanta  (Ga.)  Journal- 
Constitution. 

Before  promotion  to  that  post, 
he  served  the  Journal  as  its 
tv-radio  editor. 

He  is  the  originator  and  co¬ 
author  of  a  weekly  Civil  War 
page  in  the  Journal-Constitution 
and  Miami  (Fla.)  News. 


Druce  Retires 

San  An.tonio,  Tex. 

Fifty-four  years  with  the  Ex¬ 
press  Publishing  Co.  here  has 
come  to  an  end  for  Wilbur  A. 
Druce  who  has  retired  after 
serving  from  stenographer  to 
secretary  and  stockholder  of  the 
firm.  Thursday,  Sept.  20,  was 
his  official  retiring  date  and  it 
was  also  his  birthday. 


Jim  Horner,  former  reporter, 
Syracuse  (N.  Y.)  Post-Stand¬ 
ard  who  received  a  master’s  de¬ 
gree  in  public  administration  at 
Syracuse  University  —  to  re¬ 
porter,  Cincinnati  (Ohio)  Post 
and  Times-Star. 

*  *  * 

Jim  Rath,  photographer, 
Bradford  (Pa.)  Era,  and  Rose¬ 
mary  McGinn,  formerly  of  the 
Jamestown  (N.  Y.)  Post-Jour¬ 
nal  editorial  staff  —  to  James¬ 
town  (N.  Y.)  Morning  Star. 

*  *  * 

Dick  Cobb  —  resigned  from 
the  Montgomery  (Ala.)  Adver¬ 
tiser  rim  to  enter  Emory  Uni¬ 
versity  School  of  Theology. 
Terry  Scherp,  part-time  re¬ 
porter  in  charge  of  obits — to 
full  time  reporter.  Frank 
McArdle,  former  staff  member, 
St.  Petersburg  (Fla.)  Independ¬ 
ent — to  Advertiser  news  staff. 

*  *  * 

Jack  Geraghty,  reporter, 
Spokane  (Wash.)  Daily  Chron¬ 
icle — to  administrative  Secre¬ 
tary  for  Mayor  Neal  R.  Foseen 
of  Spokane. 

*  4c 

Andy  Mershon,  formerly  ed¬ 
ucation  editor,  Klamath  Falls 
(Ore.)  Herald  and  News  —  to 
Portland  (Ore.)  Oregonian  copy 
desk. 

*  *  * 

Walter  E.  Wood,  classified 
advertising  manager,  Memphis 
(Tenn.)  Commercial  Appeal 
and  Press-Scimitar  —  to  assist¬ 
ant  advertising  manager,  Star- 
News  Newspapers  Inc.,  Wil¬ 
mington,  N.  C. 

«  4>  * 

WiLUAM  Olcott,  a  Brooklyn 
native  formerly  with  AP  News- 
features,  New  York  —  moved 
from  night  editor  at  San  Diego 
bureau  to  AP  correspondent  at 
Las  Vegas,  replacing  Warren 
Lerude,  who  goes  to  Reno  for 
Dwight  Dwyer,  resigned. 

«  4^ 

Joe  Sweat — from  AP  Chatta¬ 
nooga  to  Nashville  bureau, 
Hamilton  Gregory  returning 
from  Nashville  to  Chattanooga, 
his  home  town. 

*  *  4c 

Robert  Davenport — from  AP 
Knoxville  to  Atlanta  staff. 

*  4c  * 

Don  Clerkin,  sports  writer, 
Hartford  (Conn.)  Times  — 
elected  president,  Connecticut 
Sports  Writers  Alliance. 

4c  4c  4c 

Leonard  Smith,  Denver 
(Colo.)  Post  staff — re-elected  to 
second  term  as  president  of  Colo¬ 
rado  Professional  Chapter  of 
Sigma  Delta  Chi. 


1962  Elections 

Reapportionment  Politics 

435  U.  S.  Representatives— 39  U.  S.  Senators— 35  Gov¬ 
ernors  will  be  elected  this  year. 

CQ  Service  brings  the  full  analyzed  campaign  details 
—currently— continuolly  updated— indexed  for  use  as  a 
running  reference  right  through  election  post  mortems. 

CONGRESSIONAL  QUARTERLY  SERVICE 

MSB  19th  St.,  N.W.,  Washington  i,  D.  C.  202-FE  8-4BiO 
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RETIRES — Miss  Helen  Reynolds,  sociefy  editor  of  the  Coral  Gables 
(FHa.)  Tinr)es  for  26  years,  retired  Sept.  I.  At  a  dinner  in  her  honor  151 
persons  turned  out,  including  James  B,  Moore,  left,  the  man  who  hired 
her  in  1936  when  he  was  managing  editor  of  the  paper,  and  Rolfe  Neill, 
right,  editor  and  publisher  of  the  Times.  Mr.  Moore  is  director  of  in> 
formation  for  Fairchild  Camera  and  Instrument  Corporation,  New  York. 


Janet  Burton  Heads 
Footl  Editors’  Group 

Janet  Burton,  Gary  (Ind.) 
Post-Tribune,  was  elected  chair¬ 
man  of  the  1963  Advisory  Com¬ 
mittee  of  the  American  News¬ 
paper  Food  Editors  Conference, 
at  the  close  of  the  1962  meeting 
in  New  York  Sept.  21.  She  suc¬ 
ceeds  Elinor  Lee,  Washington 
(D.  C.)  Post. 

The  new  chairman’s  alternate 
is  Grace  Hartley,  Atlanta  (Ga.) 
Journal.  Members  of  the  com¬ 
mittee  are  Helen  Exum,  Chxit- 
tanooga  (Tenn.)  News-Free 
Press;  Beatrice  Roland  Lambie, 
Montreal  (Que.)  Star;  Fern 
Storer,  Cincinnati  (Ohio)  Post 
&  Tinies-Star;  Enna  M.  Win¬ 
ner,  Grit;  Selma  Andrews,  Los 
Angeles  (Calif.)  Herald-Ex¬ 
press. 

The  committee  will  seiwe  in 
an  advisory  capacity  to  aid 
Agnes  Beck,  executive  secretary 
of  the  Newspaper  Food  Editors 
Conference,  which  is  sponsored 
by  the  American  Association  of 
Newspaper  Representatives. 

• 

On  Housing  Board 

Camden,  N.  J. 
^  Jane  A.  Stretch,  editor  of  the 
Camden  Courier-Post,  has  been 
appointed  a  member  of  the  Cam- 
d.Ti  Housing  Authority,  without 


Kenneth  Sanford,  news  edi¬ 
tor,  Winston-Salem  (N.  C.) 

Journal  —  to  editorial  staff. 
Succeeded  as  news  editor  by 
Charles  Newman,  formerly 
copy  editor. 

*  *  * 

Bea  Pate,  formerly  with  the 
Garden  Grove  (Calif.)  News 
and  Oxnard  (Calif.)  News- 
Courier  —  to  women’s  depart¬ 
ment,  Costa  Mesa  (Calif.) 
Orange  Coast  Daily  Pilot. 
Duane  Lewis  —  from  classified 
department  to  assi.stant  classi¬ 
fied  manager.  Daily  Pilot. 

*  <i<  * 

George  Estep,  former  city 
editor  of  the  New  Castle  (Pa.) 
News — returned  to  the  Chicago’s 
American  picture  desk. 

«  *  * 

Anne  Alford,  former  reporter 
for  the  Cincinnati  (Ohio)  En¬ 
quirer — to  the  Bob  Howe  public 
relations  agency,  Chicago. 

*  «  4> 

James  S.  Brooks  —  from 

Grand  Rapids  to  Lansing,  Mich, 
as  manager  of  the  UPI  bureau, 
replacing  Arthur  Underw(K)D, 
resigned.  Robert  Page  —  from 
Detroit  staff  to  manager  at 

Grand  Rapids. 

*  *  * 

Robert  Charlanza,  formerly 
a  reporter  on  tbe  Philadelphia 
(Pa.)  Bulletin  —  to  reporter, 
Pottstown  (Pa.)  Mercury. 


l”iy. 
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Column  Goes  On 

Vancouver,  B.  C. 
Harold  Weir  has  retired  from 
the  staff  of  the  Vancouver  Sun 
but  will  continue  to  write  a 
weekly  column  for  the  paper. 
His  daily  column  of  a  provoca¬ 
tive  nature  has  been  a  feature 
of  the  editorial  page  since  the 
end  of  World  War  11.  He  came 
to  Vancouver  in  1919  and  teamed 
up  with  the  late  Robert  J. 
Cromie  in  establishing  the  Sun. 
• 

2  Male  Officers 

Milwaukee 
Arville  O.  Schaleben,  execu¬ 
tive  editor,  was  named  a  vice- 
president  of  the  Journal  Com¬ 
pany  at  the  recent  meeting  of 
the  board  of  directors.  Paul 
Ringler,  editorial  editor,  was 
elected  to  tbe  board. 

• 

Allen  Moves  Up 

HONOLl’Ll’ 
Urban  M.  Allen,  assistant  to 
the  editor  of  the  Honolulu  Star- 
Bulletin,  has  been  promoted  to 
associate  editor  and  John  1). 
Ramsey,  former  city  editor,  was 
named  assistant  to  tbe  editor. 

• 

In  the  Govemnient 

Washington 
M.  Carl  Holman,  43,  formerly 
editor  of  tbe  weekly  Atlanta 
Inquirer,  has  joined  the  U.  S. 
Commission  on  Civil  Rights  as 
Information  Officer.  The  post 
pays  about  $11,000. 

• 

Eleanor  Doty — from  society 
editor  of  the  Great  Falls 
(Mont.)  Leatler  to  same  posi¬ 
tion  on  Great  Falls  Tribune, 
succeeding  Lois  Murray,  now 
public  information  director  of 
tbe  American  Friends  Service 
Committee,  Philadelphia. 

4c 

Harriet  Smith,  a  former  re¬ 
porter  for  the  Bridgeport 
(Conn.)  Post — now  a.ssi.stant  di¬ 
rector  of  the  news  bureau  at 
Mount  Holyoke  College. 


TO  JAPAN  —  Bernard  Krisher, 
former  New  York  World-Telegram 
staffer  who  recently  completed 
studies  in  international  reporting 
under  a  Ford  Fellowship,  is  en- 
route  to  Japan  with  his  wife,  the 
former  Akido  Yaginuma,  Mr. 
Krisher  plans  to  spend  six  months 
in  Japan  on  writing  assignments. 

Dwight  Oliver  King,  adver¬ 
tising  director,  Al  Tahoe 
(Calif.)  Daily  Tribune  —  to 
retail  advertising  sales  man¬ 
ager,  Everett  (Wasb.)  Herald. 

*  *  * 

Jack  Teehan,  investigative 
reporter,  Honolulu  (Ha.)  Ad¬ 
vertiser  —  resigned  to  handle 
press  relations  in  U.S.  Rep.  Dan 
K.  Inouye’s  campaign  for  elec¬ 
tion  to  the  U.S.  Senate. 

*  «  * 

James  S.  Tho.mson — to  ad¬ 
vertising  manager,  Hamilton 
(Ont.)  Spectator.  Michael 
Ellis,  formerly  wdth  the  Mon¬ 
treal  and  Toronto  offices  of  the 
Southam  Company,  owners  of 
the  Spectator — named  national 
advertising  manager. 

«  *  * 

Mike  Christopulos,  sports 
editor,  Cheyenne  Wyoming 
Eagle  —  to  sports  staff,  Mil¬ 
waukee  (Wis.)  Journal. 

*  *  * 

Robert  St.  John,  author  and 
former  Hartford,  Conn.,  news¬ 
paperman  —  one  of  10  leaders 
of  government,  business  and  the 
arts  to  receive  the  Medallion  of 
Valor  of  the  State  of  Israel. 

*  *  * 

Charles  Kline,  city  hall  re¬ 
porter,  Norwalk  (Conn.)  Hour 
— married  to  Miss  Phoebe  Clark 
of  Greenwich,  Conn. 
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Townes  Perkinson 


Townes  in  Baltimore 
Again,  on  Evening  Sun 

Baltimore 

William  A.  Townes  has  been 
named  an  assistant  managing 
editor  of  the  Evening  Sun  of 
Baltimore. 

At  the  same  time,  Managing 
Editor  Philip  S.  Heisler  as¬ 
signed  William  J.  Perkinson  as¬ 
sistant  managing  editor,  to  the 
editorship  of  the  weekly  Metro¬ 
politan  section.  Lee  McCardell 
remains  as  Mr.  Heisler’s  other 
assistant. 

Mr.  Townes  began  his  news¬ 
paper  career  as  a  cub  reporter 
on  the  Scripps-Howard  Okla¬ 
homa  News.  Then  he  went  to 
the  Cleveland  Press  for  15 
years.  After  being  a  Nieman 
Fellow  at  Harvard,  he  was  part 
owner  and  publisher  of  the 
Spartanburg  (S.  C.)  Herald  & 
Journal,  then  became  executive 
editor  of  the  Seattle  Star  and 
later  editor  and  associate  pub¬ 
lisher  of  the  Tacoma  (Wash.) 
Times. 

After  five  years  as  editor  and 
general  manager  of  the  Santa 
Rosa  (Calif.)  Press  Democrat, 
he  was  briefly  editor  of  the  Los 
Angeles  Daily  News.  Then  he 
went  with  the  Detroit  Free 
Press  and  Miami  Herald. 

He  came  to  Baltimore  in  1957 
as  managing  editor  of  the  News- 
Post.  He  served  until  June  20, 
1959,  when  he  was  transferred 
to  Los  Angeles  Examiner. 

Mr.  Perkinson’s  entire  career 
has  been  with  the  Baltimore 
Sunpapers. 

• 

Mary  Smith  —  from  office 
manager  to  general  manager. 
Eden  Publishing  Company, 
Southington,  Conn.,  which  pub¬ 
lishes  the  Southington  News 
and  the  Plainville  News.  Mrs. 
Smith,  associated  with  the 
Southingfton  News  for  24  years, 
is  the  first  vicepresident  of  the 
Connecticut  Society  of  Women 
Accountants. 

*  *  if 

Marjorie  Murtiia,  a  June, 
1962,  Colby  Junior  College  grad¬ 
uate  —  to  women’s  department 
staff,  Hartford  (Conn.)  Cour- 
ant. 

if  *  ^ 

Robert  Whitfiei,d  —  from 
city  circulation  manager,  Miami 
(Fla.)  News  to  same  position  on 
Tampa  (Fla.)  Times. 


Robert  E.  Tolles,  former 
Norwalk  (Conn.)  Hour  reporter 
and  more  recently  on  public  re¬ 
lations  staff,  Sikorsky  Division, 
United  Aircraft  Corporation, 
Stratford,  Conn. — named  a  for¬ 
eign  service  officer  by  U.S.  In¬ 
formation  Agency  and  assigned 
to  American  Embassy  in  Bogo¬ 
ta,  Colombia. 

*  *  * 

David  Cook,  who  joined  the 
Ocala  (Fla.)  Star-Banner  in 
1953  from  the  Moultrie  (Ga.) 
Observer — promoted  to  editor. 
R.  N.  Dosh,  editor  since  1925 — 
now  editor  emeritus. 

♦  *  • 

ED  Yates  —  from  assistant 
city  editor  of  the  Pittsburgh 
(Pa.)  Post-Gazette  to  instructor 
in  Journalism  at  the  Pennsyl¬ 
vania  State  University. 

*  *  * 

IPI  Will  Conduct 
Women’s  News  Seminar 

For  the  first  time  in  its  exist¬ 
ence  the  International  Press  In¬ 
stitute  is  planning  a  three-day 
seminar  devoted  to  the  interests 
of  women  newspaper  readers. 

Gordon  Young,  who  is  in 
charge  of  the  IPI’s  European 
programme,  said; 

“The  object  of  the  seminar 
will  be  to  study  ways  of  making 
the  Woman’s  Page  of  the  paper 
more  attractive  and  useful,  to 
discuss  sources  of  news  and  fea¬ 
tures  with  a  particular  appeal 
to  women  and  to  examine  tech¬ 
niques  of  reporting  such  matters 
as  fashion  news,  public  affairs 
and  health  and  home  matters.’’ 

Among  the  subjects  to  be  dis¬ 
cussed  are: — 

“What  Interests  Women?” 

“Women  and  Public  Affairs 
Reporting” 

“Reporting  Fashion” 

“Layout  and  Pictures  for  the 
Woman’s  Page” 

“Children  and  Health  on  the 
Woman’s  Page” 

The  seminar  will  take  place 
Nov.  19-21  at  the  Hotel  Royal 
Monceau  in  Paris  and  will  be 
attended  by  about  35  Woman’s 
Page  editors  and  writers  from 
about  a  dozen  countries  in  West¬ 
ern  Europe  and  the  United 
States. 

• 

Fast  Relief 

Rome 

In  a  one-week  campaign,  the 
English-language  Rome  Daily 
American  raised  $1,290  for  the 
relief  of  Italian  earthquake  vic¬ 
tims  and  turned  it  over  to  the 
Italian  Red  Cross. 

• 

Progress  Edition 

The  Norwalk  (Conn.)  Hour 
recently  published  a  64-pagc 
industrial  progress  edition  cover¬ 
ing  the  change  in  the  industrial 
complexion  of  Norwalk. 


Moves  to  Embassy 

Washington 
John  Kelso,  formerly  with 
the  Washington  Bureau  of  Gan¬ 
nett  Newspapers,  has  reported 
for  duty  as  press  attache  at  the 
U.  S.  Embassy  in  Canberra, 
Australia. 


Obituary 


William  Stewart  Jr.,  64, 
from  1942  to  1952  Pacific  Coast 
Regional  Director  for  Interna¬ 
tional  News  Service,  before  that 
with  United  Press,  and  later 
public  relations  officer  for  the 
Office  of  Civil  Defense;  Sept.  17. 
He  also  worked  for  newspapers 
in  Michigan  and  California. 

*  «  ♦ 

Charles  E.  Peck  Jr.,  67,  re¬ 
tired  advertising  manager  of 
the  Rayon  Publishing  Corpora¬ 
tion,  New  York,  and  once  on 
newspapers  in  Ohio,  Indiana 
and  Pennsylvania;  Sept.  14. 

*  *  * 

Walter  Adolphus  Robfrts, 
76,  editor  of  the  Kingston  Press, 
Jamaica,  since  1953;  Sept.  15. 
He  started  his  newspaper  ca¬ 
reer  on  the  Kingston  Daily 
Gleaner,  then  moved  over  to  the 

Kingston  Leader.  For  nine 

years  Mr.  Roberts  worked  as  a 
reporter  in  New  York  and  San 
Francisco,  and  during  World 
War  I  was  a  war  correspondent 
for  the  Brooklyn  Daily  Eagle. 

*  *  « 

James  F.  Leonard,  51,  editor 
of  the  City  Record,  Boston’s 
Chronicle  of  municipal  affairs, 
and  former  labor  editor  of  the 
defunct  Boston  (Mass.)  Post; 
Sept.  17.  Early  in  his  career  he 
worked  for  the  International 

News  Service  in  New  York, 
Philadelphia  and  Chicago,  later 
joining  the  Boston  (Mass.) 
American. 

*  4>  * 

Philip  C.  Gunion  Jr.,  44, 
reporter  and  columnist.  Provi¬ 
dence  (R.  I.)  Journal  and  Eve¬ 
ning  Bulletin  for  18  years; 
Sept.  19. 

«  *  * 

Russell  W.  Hamilton,  67, 
retired  assistant  city  editor, 
Philadelphia  (Pa.)  Bulletin; 
recently.  He  was  the  last  sur¬ 
vivor  of  three  Philadelphia 
newsmen-brothers,  the  other  two 
being  Andrew  and  Lawrence. 
Russell  retired  in  1960. 

«  *  * 

Howard  Diehl,  49,  copy  edi¬ 
tor  for  the  Long  Beach  (Calif.) 
Independent,  Press-  Telegram ; 
Sept.  19.  He  formerly  worked 
for  the  Chicago  (Ill.)  Daily 
News,  Los  Angeles  (Calif.) 
Examiner,  San  Diego  (Calif.) 
Journal  and  Oakland  (Calif.) 
Tribune. 


Dan  R.  Hanna  Jr. 

Dies;  Ex-Pnblisher 

Cl^VELAND 

Daniel  Rhodes  Hanna  Jr.,  68, 
a  former  publisher  of  the  Cleve¬ 
land  News,  died  Sept.  13. 

His  grandfather,  Marcus 
Alonzo  Hanna,  was  the  man  be¬ 
hind  President  William  McKin¬ 
ley’s  political  career,  and  his  fa¬ 
ther,  Dan  Hanna,  was  the  man 
who  paid  a  million  dollars  for 
the  News  so  it  would  support 
Theodore  Roosevelt. 

Dan  Jr.  went  to  work  on  the 
News  in  1913  when  he  finished 
at  Phillips  Andover  Academy. 
He  was  assigned  to  jobs  in 
every  department  and  from 
1921  to  1937  he  was  an  officer, 
president  or  publisher  of  the 
News. 

Just  before  the  1929  Depres¬ 
sion,  Mr.  Hanna  borrowed  $750,- 
000  to  buy  out  George  Moran’s 
interest  in  the  newspaper.  In 
the  ensuing  crisis,  the  Holden 
family,  owners  of  the  Plain 
Dealer,  acquired  the  News  in 
1932  and  put  it  into  Forest  City 
Publishing  Co.  with  the  Plain 
Dealer. 

The  News  was  sold  to  the 
Cleveland  Press  of  the  Scripps- 
Howard  organization  in  1960. 


Secretary  Dies 

Clbweland 

Miss  Louise  Raufer,  a  secre¬ 
tary  for  executives  of  the 
former  Cleveland  News  for  43 
years,  died  Sept.  19.  She  was  69. 
• 

Claude  G.  Coldren,  51,  for¬ 
mer  columnist,  Chula  Vista 
(Calif.)  Star  and  East  San 
Diego  (Calif.)  Press;  Sept.  8. 

*  *  « 

Richard  B.  Traviss,  26,  edi¬ 
tor,  weekly  Scarboro  (Ont.) 
Mirror;  Sept.  15  in  an  auto¬ 
mobile  accident. 

•  *  * 

Frank  K.  Tiffany,  55,  Wich¬ 
ita  (Kans.)  bureau  chief;  Sept. 
1.  He  worked  27  years  in  the 
bureau,  the  last  17  as  chief. 

*  * 

Paul  Grier,  first  radio  editor 
and  announcer  of  WFAA  radio 
when  the  Dallas  (Tex.)  Morn¬ 
ing  News  station  opened  in 
1922;  Sept.  16.  At  his  death  he 
was  a  retired  Government 
Printing  Office  employee.  Dur¬ 
ing  his  newspaper  career  he 
worked  for  the  Dallas  Journal, 
Memphis  (Tenn.)  Commercial 
Appeal,  and  Birmingham  (Ala.) 
Age  Herald. 

If  if  ff 

Eugene  C.  Wirth,  42,  city 
editor,  Jackson  (Miss.)  Clarion- 
Ledger;  Sept.  20.  Among  the 
survivors  is  Ned  Worth,  a  sports 
writer  for  the  Memphis  (Tenn.) 
Commercial  Appeal. 
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Grit  -  America’s  Greatest  Family  Newspaper 
Pioneers  Offset  for  Large  Newspapers 


Photographed  during  installation 


COMPLETE 

ENGINEERING 

AND 

ARCHITECTURAL 
SERVICES  BY 
CHAS.T.  MAINJNC 


Site  Surveys 

Study  Reports 

Building  Design 

Engineered  Equipment 
Installation 


Engineers  at  Chas.  T.  Main,  Inc.  have  had 
practical  operating  experience  and 
responsibility  in  newspapers,  in  offset  and  in 
all  graphic  arts  fields.  These  men  created  the 
architectural  design  and  provided  the 
engineering  for  the  construction  of  the  Grit 
plant.  Service  included  design  of  the 
installation  of  the  press,  the  first  full-sized 
newspaper  offset  press  in  the  world. 


Construction  Supervision 


Engineering  for  the  Graphic  Arts 
Boston,  Mass.  •  Charlotte,  N.C. 


THIS  IS  A  ILIGHT-TRAFFICI  ASPHALT  SURFACE 


A.  1"  to  IVi"  Road  Mix  Surface  (Crushed  aggregate  with  liquid  Asphalt) 

B.  4"  to  6"  Compacted  gravel 


THIS  IS  A  ISiSSHlilllH  ASPHALT  PAVEMENT 


A.  3"  Asphalt  Surface  Course  (highest  type  aggregate  with  paving  Asphalt) 

B.  7"  Asphalt  Base  Course  (2-3‘/2"  layers) 

C.  9"  Aggregate  Subbase 


(Actual  thicknesses  in  any  specific  location  vary 
with  traffic,  soil  and  material  characteristics) 


PROMOTION 


Steam  Plant 

Workshop  ‘Burns’  Youths  Victory  Rates 
With  Career  Enthusiasm  Serenad 


Whatever  the 
road  requirement.. 
Asphalt  pavement 
can  he  designed 
for  any  load 


Pasco,  Wash. 

Los  Angeles  and  now  with  the  Hearst  Corp.  A  drum  and  bugle  corps  and 
How  to  get  young  people  in-  in  San  Francisco.  The  work-  a  delegation  of  40  civic  leaders 
terested  in  newspaper  jour-  shops  started  in  1955.  surprised  Glenn  C.  Lee,  pub- 

nalism?  The  current  450  student  mem-  Usher,  and  Don  Pugnetti,  man- 

Listen  to  a  couple  of  high  bers  represent  most  of  the  350  aging  editor,  of  the  Tri-City 
school  seniors  who  attended  the  high  schools  from  Paso  Robles  Herald  when  they  arrived  here 
Los  Angeles  Herald-Examiner’s  south  to  the  border.  from  Washington  Sept.  15. 

eighth  annual  Scholastic  Sports  Operating  on  the  “on-the-job  It  was  a  rousing  finish  to  a 
Association  Workshop;  training”  principle,  SSA  has  its  campaign  to  have  Congress 

“Before  this  course  I  was  un-  editorial  staff  of  young  mem-  approve  legislation  for  a  “do-it- 
decided  about  my  future,”  wrote  bers  who  do  the  writing,  re-  yourself”  $130  million  steam 
Alan  Barnes  after  the  two-week  writing  and  editing  of  sports  plant  on  the  nearby  Hanford 
session  on  Cal  Poly’s  San  Luis  coverage  by  rank  and  file  mem-  project.  The  Tri-City  Herald  had 
Obispo  campus  up  the  coast,  bers.  spearheaded  the  campaign. 

“Now  I  know  I  want  to  do  every-  SSA  conducts  a  yearly  schol-  During  their  time  in  Washing- 
thing  in  my  power  to  become  arship  competition  through  the  ton,  Mr.  Lee  and  Mr.  Pugnetti 
associated  with  the  newspaper  cooperation  of  colleges  in  the  contacted  40  congressmen  to 
business.”  area.  Some  $40,000  in  scholar-  explain  the  project  to  them  and 

Said  Jay  Jeffcoat,  from  El  ships  was  involved  this  year.  to  try  to  erase  an  erroneous 
Centro  High  down  near  the  •  impression  being  circulated  that 

Mexican  border,  in  a  colorful  j  |  PU  p  it  would  be  a  federally  con- 

full-page  report  illustrated  with  uouge  r n,  rOSl  structed  and  operatefl  plant, 

eight  photos:  Bernard  F.  Mullins  has  been  The  steam-electric  plant  will  be 

“We  .  .  .  received  a  third-  appointed  Eastern  public  rela-  built  by  an  operating  agency 
degree  ‘bum’  in  the  field  of  jour-  tions  manager  for  the  Dodge  representing  16  Washington 
nalism.  Most  of  us  had  received  Car  and  Truck  Division  of  State  public  utility  districts, 
only  a  minor  ‘scalding’  through  Chrysler  Corporation,  with  head-  The  House  vote  was  taken  at 
our  high  school  journalism  quarters  in  New  York  City.  He  6  p.m.  on  Friday,  Sept.  14.  The 
classes,  but  this  workshop  gave  joined  Dodge  in  1961  after  11  Tri-City  Herald  held  its  press 
each  of  us  a  permanent  burn.”  years  on  the  Detroit  Times  as  a  for  more  than  two  hours  await- 
The  youths  were  among  23  reporter  and  feature  writer.  ing  the  outcome, 
who  participated  in  eight  to  ten  , 

hours  daily  of  lab  and  lecture  ..  c  i 

work  —  a  program  which  has  Better  on  ounciay 
been  evaluated  as  equal  to  three  Helena,  Mont, 

college  credits.  Actually,  the  The  Independent  Record,  an 
material  presented  by  13  news-  afternoon  paper  has  discon- 
papermen  and  public  relations  tinned  its  Saturday  edition  to 
men  was  far  more  practical  and  make  possible  publication  of  a 
technical  than  the  ordinary  bigger  Sunday  edition, 
academic  staff  could  offer. 

Herald-Examiner  staffers  in¬ 
cluded  George  T.  Davis,  sports 
editor;  Bob  Michelson,  photog¬ 
rapher;  Manuel  Jiminez,  assist¬ 
ant  real  estate  editor;  Ralph 
Alexander,  prep  sports  director 
and  track  expert  who  heads  up 
the  SSA  program;  Dave  Kirby, 
associate  director  and  sports 
writer,  and  Robert  O.  Young, 
former  public  relations  director 
at  several  colleges  who  is  lectur¬ 
ing  in  journalism  at  USC  and 
is  SSA’s  new  advisor. 

Kirby,  Michelson  and  Jiminez 
are  “graduates”  of  the  SSA  pro¬ 
gram  —  and,  significantly,  they 
are  in  three  different  editorial 
sections  of  the  Herald-Exami¬ 
ner. 

Although  SSA  by  its  very 
title  indicates  an  interest  in 
sports,  it  was  founded  in  1949 
to  train  male  students  in  news¬ 
paper  work  generally  and  in 
other  areas  of  communications. 

Its  members  also  cover  high 
school  sports  for  the  paper. 

Founder  for  the  old  Los 
Angeles  Examiner  was  Ira  P. 

still  national  director 


When  your  state’s  highway  engineers 
specify  Asphalt  pavement  for  new  road 
construction,  you  getthe  most  durable, 
most  economical  pavement  modern 
engineering  science  has  yet  developed 
—and  the  most  versatile!  No  matter 
what  the  need.  Asphalt  pavements  can 
handle  any  requirement,  from  light- 
traffic  local  and  farm-to-market  roads 
to  heavy-duty  DEEP-STRENGTH  (As¬ 
phalt-Base)  pavements  built  to  Inter¬ 
state  Highway  standards. 

Taxpayer  savings— with  greater  safety. 
Original  construction  costs  can  be  re¬ 
duced  as  much  as  50%  by  using  eco- 
I  nomical  DEEP-STRENGTH  (Asphalt- 
Base)  pavement.  Also,  taxpayers  bene¬ 
fit  further  because  DEEP  STRENGTH 
Asphalt  pavements  have  lower  annual 
cost,  including  maintenance!  Official 
results  of  the  recent  AASHO  Road  Test 
show  that  Asphalt-treated  bases  were 
1.3  times  as  effective  as  cement-treat- 
'  ed  bases.  The  results  also  point  out 
that  high-type  Asphalt  pavements  had 
a  higher  coefficient  of  friction  (skid- 
resistance)  than  concrete  pavements, 
for  greater  driving  safety. 

Easier  to  drive  — smoother,  quieter 
ride.  Lane  markings  and  traffic  stripes 
on  Asphalt  pavements  stand  out— are 
easier  to  see  in  all  weather,  day  or 
night.  Snow  and  ice  melt  quicker— de¬ 
icing  chemicals  do  no  harm.  And  there 
are  no  summer  pavement  “blow-ups.” 
You  ride  safer,  more  comfortably  the 
whole  year  round— with  no  annoying 
thump-thump-thump. 

Why  not  get  all  the  facts  now  about  the 
advantages  of  versatile,  economical 
DEEP-STRENGTH  Asphalt  pavements? 
t  Write  today  for  your  free  copy  of  THE 

[  better  way  to  better  roads. 


Up  from  6c  to  10c 

Bedford,  Ind. 

Carrier  delivered  price  of  the 
Bedford  Times-Mail  has  been 
increased  from  35  to  40c.  Cost 
of  single  copies  went  from  6  to 
10c. 


WINNERS — Isabel  OuBois  (left),  home  economics  editor  of  the  Chicago 
Daily  News,  and  Ann  McDuffie,  food  editor  of  the  Tampa  Tribune,  were 
first  place  winners  of  the  American  Meat  Institute  1962  Vesta  Awards 
competition.  Miss  DuBois  won  double  honors,  receiving  first  place  in 
both  the  color  division  and  the  black-and-white  category  for  news¬ 
papers  in  cities  over  500,000  population.  Miss  McDuffie  won  in  the 
category  for  cities  of  100,000  to  500,000  population 


College  Park,  Maryland 


Walsh, 
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Many  People 
Tune  in  Radio 
For  News  Only 

People  who  listen  to  radio 
only  for  news  are  apt  to  have 
average  income  but  they’re  not 
very  bright. 

This  category  of  listener  came 
as  a  surprise  in  a  year-long 
study  made  recently  by  CBS 
Radio  for  their  affiliated  sta¬ 
tions. 

The  News  Listeners — 12%  out 
of  7,000  telephone  calls — were 
not  anticipate  by  the  commit¬ 
tee  in  charge  of  the  project. 
This  group  listens  less  per  day 
than  the  others. 

Four  other  categories  were 
established : 

1.  Talk-Music  Listeners 

(22%). 

2.  Classical/Semi-Classical 
Listeners  (16%). 

3.  Popular  Music  Listeners 
(40%). 

4.  Rock  and  Roll  Listeners 
(7%). 

The  researchers  made  this 
comment: 

“The  News  Only  Listener  has 
an  average  income  but  a  low 
educational  level.  This  type  of 
listener  is  considered  to  be  one 
who  has  an  interest  in  the  world 
about  him  but  is  not  strongly 
habituated  to  the  printed  word. 

80  Minutes  Daily 

“The  News  Only  group  listens 
an  average  of  one  hour  and  20 
minutes  daily.  This  compares 
with  approximately  three  and  a 
half  hours  for  other  groups.” 

The  study  also  exposed  the 
predominant  desire  of  radio 
listeners  for  news  periods  of  15 
minutes  and  longer.  Listeners 
want  news  for  information, 
entertainment,  social  utility,  and 
for  assurance  that  all  is  well, 
the  researchers  said. 

Listeners  indicated  a  prefer¬ 
ence  for  more  than  just  head¬ 
line  news  and  for  a  balanced 


presentation  of  local,  national 
and  world  news.  Criticism  of  a 
large  group  (40%  of  respond¬ 
ents)  centered  on  biased  and 
slanted  news  programs,  headline 
and  short  news  programs,  loud 
sound  effects,  commercial  inter¬ 
ruptions,  repetitious  news,  and 
dramatic-sensational  type  of 
news. 

Mishawaka  Times 
Goes  Six  Days 

Elkhart-Mishaw’aka,  Ind. 

The  Mishawaka  Times,  which 
has  just  completed  its  first  year 
of  publication,  began  a  sixth 
day  issue  Sept.  8,  a  tabloid 
called  the  “Weekend  Earlybird.” 

The  “Weekend  Earlybird”  con¬ 
tains  a  16-page  magazine  called 
the  “Weekender,”  edited  and 
published  by  the  Times,  a  morn¬ 
ing  newspaper. 

Home  delivered  price  of  30 
cents  a  week  will  remain  the 
same  with  the  Saturday  addi¬ 
tion,  John  F.  Dille  Jr.,  president 
of  Truth  Publishing  Company 
Inc.,  o\\Tiers  and  operators  of 
the  Times  and  the  Elkhart 
Truth,  an  evening  newspaper. 
Mr.  Dille  said  Times  circulation 
exceeds  6,100. 

Allen  H.  Swartzell,  assistant 
to  the  publisher,  announced  that 
Glenn  W.  McCullough  has  been 
appointed  promotion  manager 
of  the  Truth  and  Times.  He  was 
formerly  in  the  market  research 
department  of  Mercedes-Benz 
Inc.,  South  Bend. 

Robert  J.  Hadley,  general  ad¬ 
vertising  manager,  had  been 
handling  promotion. 

• 

Book  Report 

A  two-page  report  on  import¬ 
ant  current  books  will  appear 
each  W’^ednesday  in  the  tab¬ 
loid  Philadelphia  Daily  News. 
Neither  an  actual  book  nor  a 
condensation,  the  report  will 
give  the  reader  a  clear  idea  as 
to  what  the  book  is  about  and 
critical  comment. 


MR.  PUBLISHER 

You  are  SPECIAL- 
BECAUSE 


WITHOUT  WARNING  OR  PATTERN 
you're  open  to  claims  for  LIBEL,  by 
comment,  picture,  error  in  foct 
name;  for  Invasion  of  Privacy,  Piracy, 
Plogiorism  or  Violation  of  Copyright. 


nMte  SPECIAL  HAZARDS  ore  Hie  eeb- 
iect  of  SKCIAI  EXCESS  INSURANCE  we 
■eve  built  to  protect  Publitben  from 
embarrassing  loss. 

Used  Nation-wide;  adegvate,  . 
satisfactory  and  quite  inexpensive 


Write  for  details  and  rates. 


EMPLOYERS  REINSURANCE 
CORPORATION 

21  W.  Tenth,  Kansas  City,  Mo. 

New  York,  Chicago,  San  Francisco. 
107  William  175  W.  100  Bush 
St.  Jackson  St. 


:lailt-ii 

InoMy  pocket] 

SAVE  25%  USE  OUR 
VOLUME  PURCHASE  PLAN 


DIVISION  OF 

The  SnEL  CITY  Corp. 

r.O.  iOk  ms,  TOUNCSTOWN  0 


Weekend  and  Holiday 
ABC  Rules  Changed 

Two  bylaw  amendments 
adopted  by  the  directors  of  the 
Audit  Bureau  of  Circulations  at 
a  recent  meeting  apply  to  reports 
for  weekend  and  holiday  issues. 

A  new  section  reads  as 
follows : 

When  a  publisher  effects  a 
change  in  front  page  logo-type 
or  date  line  or  form,  and  thereby 
identifies  an  issue  of  a  news¬ 
paper  in  a  manner  different 
from  the  regular  logotype,  date 
line  or  form,  such  as  for  one  day 
each  week  or  for  a  “Weekend 
issue,”  the  circulation  for  those 
days  shall  be  shown  separately 
in  Paragraphs  1  and  5  with 
appropriate  explanation. 

The  second  amendment  inserts 
this  section  in  the  article 
relating  to  holidays: 

When  a  publisher  changes  his 
regular  distribution  plan  and 
distributes  copies  of  a  Morning 
issue  to  Evening  subscribers  (or 
copies  of  an  Evening  issue  to 
Morning  subscribers) ,  the  circu¬ 
lation  for  those  days  shall  be 
eliminated  from  the  averages 
shown  in  Paragraphs  1  and  5 
and  reported  separately  in  the 
paragraph  devoted  to  general 
explanations. 

School  Board  Praises 
Articles  on  Teaching 

Houston 

“How  To  Help  Your  Child 
Succeed  In  School,”  a  series  of 
10  full  page  articles  in  the 
Houston  Chronicle,  has  won  for 
its  author  a  certificate  of  merit 
from  the  Houston  School  Board. 

The  articles  were  written  by 
Elmer  Bertelsen. 

Each  article  presents  a  gen¬ 
eral  discussion  of  a  given  sub¬ 
ject  for  the  day  and  then,  grade 
by  grade  (kindergarten  through 
the  sixth  grade),  tells  what  the 
teacher  will  present  to  the 
pupil.  Finally,  parents  are  given 
a  list  of  tips  on  how  to  help 
their  children. 

• 

McAvoy  Takes  Job 
On  Cleveland  Press 

Cleveland 

Edward  H.  McAvoy,  formerly 
circulation  and  sales  manager 
for  the  National  Observer  in 
New  York  has  joined  the  Cleve¬ 
land  Press  &  News  as  an  assist¬ 
ant  circulation  manager.  He  will 
work  beside  the  present  assist¬ 
ant,  John  V.  Moll,  as  the  Press 
enlarges  its  supervision  of  home 
delivery,  J.  Ernest  Walker,  cir¬ 
culation  manager,  said.  Before 
working  for  the  National  Ob¬ 
server,  Mr.  McAvoy  managed 
the  home  delivery  division  of 
Time  Inc.  He  began  his  career 
with  the  New  York  Times. 


Says  Papers 
Can  Improve 
Broadcasting 

Saratoga  Springs,  N.  Y. 

Advocates  of  better  program¬ 
ming  in  radio  and  television 
should  work  for  an  increase  in 
newspaper  operation  of  stations, 
Paul  Miller,  president  of  Gan¬ 
nett  Co.  Inc.,  told  a  conference 
of  Gannett  executives  here  Sept. 
17. 

Said  Mr.  Miller: 

“Now  and  then  we  hear  voices 
raised  against  joint  ownership 
of  newspapers  and  radio  and 
television  stations.  These  same 
voices  call,  and  rightly,  for  even 
more  competent  handling  of 
news  and  comment  on  radio  and 
television. 

“Logically,  then,  they  should 
be  urging  that  more  newspa¬ 
pers  get  into  radio  and  tv.  For 
successful  newspaper  companies 
bring  to  radio  and  television 
their  concept  of  truth  in  news 
and  advertising,  fair  comment 
and  broad  public  service.  This, 
with  resourcefulness  and  initia¬ 
tive,  brings  success  in  publish¬ 
ing.” 

150  executives  of  the  17  Gan¬ 
nett  newspapers,  two  tv  sta¬ 
tions  and  three  radio  stations 
attended  the  meeting. 

For  newspapers  in  the  group, 
Mr.  Miller  advised: 

“First,  let’s  be  more  assertive 
in  expressing  our  pride  in  news¬ 
paper  work.  Newspaper  people 
should  present  a  much  more 
favorable  picture  of  the  salary 
situation  in  the  newsroom.  It’s 
a  mistake  to  emphasize  journey¬ 
man  wages  or  guild  scales.  Ac¬ 
tual  pay,  computed  on  a  yearly 
basis,  should  be  mentioned. 

“Second,  get  closer  to  your 
readers. 

“Third,  individually  and  col¬ 
lectively,  let’s  work  to  improve 
our  public  relations  practices. 

“Fourth,  provide  conscien¬ 
tious  and  stimulating  —  and  in¬ 
dependent  —  leadership.” 

• 

Fairchild  Circulation 
Manager  Appointed 

Saul  Diamond  has  been  named 
circulation  manager  for  Fair- 
child  Publications  Inc.  He  suc¬ 
ceeds  Milton  Williams  who  has 
resigned. 

Mr.  Diamond  joined  the  firm 
in  1921  and  has  held  various 
posts  on  Women’s  Wear  Daily. 

Mr.  Williams  joined  the  com¬ 
pany  in  1946  after  serving  in 
the  U.S.  Army.  He  conducted  a  ^ 
radio  column  for  Women’s  Wear 
Daily  and  in  1947  was  named 
news  editor  for  Home  Fumishr 
ings  Daily.  In  1956,  he  was 
appointed  circulation  manager. 
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THE  COTTRELL  WEB  OFFSET  NEWSPAPER  PRESS 


Grow  witkVanguard? 
We’ve  increased  100%! 


“Although  our  five-unit  Vanguard  web  offset  news¬ 
paper  press  has  been  in  operation  less  than  six 
months,  it  has  already  proved  there’s  extra  busi¬ 
ness  waiting  for  quality  newspaper  offset,”  reports 
Phil  McMullen,  president.  Citizens  Publishing  Co., 
Garland,  Texas. 

“Until  March  1962,  we  printed  six  outside  publica¬ 
tions  in  addition  to  our  own  daily  newspaper  by 
rotary  letterpress.  Since  then  we  have  added  six 
new  outside  publications,  and  our  daily  newspaper 
has  increased  substantially  in  size.  An  indication  of 


the  capacity  of  offset  production  is  illustrated  by  a 
comparison  of  a  recent  month’s  production  with  that 
of  a  year  ago.  Our  plant  then  produced  only  473 
standard  pages  by  rotary  letterpress.  This  year  our 
offset  production  was  782  pages,  still  using  our  hot 
type  equipment.  The  extra  309  monthly  pages  were 
produced  with  only  three  more  people  on  the  payroll. 

‘‘Growing  with  Vanguard  is  more  than  a  slogan  with 
us.  It  is  reed  and  profitable.  Our  dollar  volume  has 
increased  every  single  month!” 


HARRIS 


INTERTYPE 


CORPORATION 


Wemt  to  cut  publishing  costs,  boost  circulation?  Call  Cottrell! 

COTTRELL  DIVISION 

800  Second  Ave.,  New  York  17,  YU  6-7613;  640  W.  Washington  Blvd..  Chicago  6.  FR  2-5693;  1808  Hi-Line  Dr.. 
Dallas  7,  Rl  7-8595;  1945  S.  Figueroa  St,  Los  Angeles  7,  Rl  9-2369;  124  16th  St,  N.  W.,  Atlanta  13,  TR  6-3657 


AP  Sets  Up  Single 
22-Hour  Sports  Wire 


Porter  Mullaney  Ware  Reeves 

Porter  Managing  Editor 
In  Plain  Dealer  Shifts 


Minneapolis 

Associated  Press  sports  wire 
subscribers  will  begin  receiving 
copy  on  a  single  Teletypesetter 
circuit  operating  22  hours  a  day, 
beginning  Dec.  2. 

Goss  Rounds  Out 
Offset  Line  with 
Community  Press 

The  community  newspaper 
can  now  afford  to  “go  offset,” 
according  to  an  announcement 
from  C.  S.  Reilly,  vicepresident- 
sales,  of  the  Goss  Company. 

The  company  is  introducing  a 
unit  type,  blanket-to-blanket, 
web  fed,  offset  press  which  com¬ 
pletes  its  line  of  offset  presses 
for  all  ranges  and  sizes  of 
newspapers. 

Major  advantages  of  the 
Community  Press  are  said  to  be 
low  initial  investment,  low  op¬ 
erating  cost  and  compact  size 
(it  will  fit  in  the  space  occupied 
by  a  newspaper’s  present  flat¬ 
bed  press). 

Each  unit  of  the  Community 
Press  will  print — in  black  or 
spot  color  —  four  broadsheet 
pages,  two  pages  across  on  both 
sides  of  the  web.  Up  to  four 
units  can  be  arranged  in  line, 
and  the  entire  press  is  floor 
mounted,  thus  eliminating  need 
for  a  pit. 

Paper  rolls  are  mounted  as  an 
integral  part  of  each  unit,  thus 
no  separate  roll  stand  is  re¬ 
quired  and  web  leads  are  kept 
as  short  as  possible.  The  webs 
run  vertically  upward  through 
the  center  of  the  units  to  the 
folder.  This  arrangement  per¬ 
mits  plating  and  setting  rollers 
without  tearing  out  the  web. 

Associated  with  each  roll  is 
an  automatic  mechanical  web 
tension  control  system. 


AP  General  Sports  Editor 
Ted  R.  Smits  made  the  disclo¬ 
sure  in  a  speech  to  the  Associ¬ 
ated  Press  Managing  Editors 
Association  here  this  week. 

The  AP  recently  announced 
that  it  would  increase  the  speed 
of  its  national  Teletypesetter 
sports  w'ire  on  Oct.  14  from  the 
current  standard  of  52  words 
per  minute  to  66  w.p.m. 

Those  new'spapers  w’hich  use 
TTS  tape  will  receive  both 
monitor  copy  and  the  tape. 
Those  papers  which  do  not  use 
tape  will,  as  Mr.  Smits  put  it, 
“receive  monitor  copy  that  is 
clean,  well-edited,  in  upper  and 
lower  case,  and  in  convenient 
shape  for  the  composing  room.” 

Mr.  Smits  said  there  “will  be 
no  increase  in  the  regular 
charges  for  the  sports  service.” 
He  added: 

“We  are  also  instituting 
changes  in  the  collection  of 
sports  news  that  will  result  in 
faster  handling  than  is  possible 
now  and  will  give  to  every 
sports  story  the  benefit  of  ex¬ 
pert  desk  attention  in  New 
York.  Through  an  elaborate 
system  of  news  collection  wires 
connecting  the  principal  bureaus 
of  the  country,  we  will  bring 
to  New  York  for  refiling  back 
on  the  high-speed  TTS  sports 
w’ire  virtually  all  types  of  sports 
stories.  In  New  York  the  story 
would  be  edited  and  filed  back 
on  the  national  TTS  sports  wire. 
In  addition,  the  nation  will  be 
divided  into  seven  major  re¬ 
gions,  with  a  key  bureau  in  each 
region  able  to  send  copy  when¬ 
ever  desired.” 

The  hours  of  service  for  morn¬ 
ing  papers  will  be  from  noon. 
New  York  time,  to  around  3 
a.m.  The  hours  of  service  for 
afternoon  papers  will  be  from 
midnight  to  6  a.m..  New  York 
time,  and  again  from  8  a.m.  to 
4  p.m. 


Cij:veland 

Philip  W.  Porter  became  man¬ 
aging  editor  of  the  Plain  Dealer 
Sept.  24,  succeeding  Everest  P. 
Derthick,  who  is  joining  the 
faculty  of  Ohio  State  Univer¬ 
sity.  Mr.  Derthick’s  resignation 
was  announced  several  weeks 
ago. 

Other  appointments  made  by 
Thomas  V.  H.  Vail,  vicepresi¬ 
dent,  and  Wright  Bryan,  edi¬ 
tor,  were: 

J.  B.  Mullaney,  from  assist¬ 
ant  editor  to  be  assistant  to  Mr. 
Vail. 

Russell  H.  Reeves,  from  as¬ 
sistant  managing  editor  to  night 
managing  editor. 

William  M.  Ware,  from  as¬ 
sistant  Sunday  and  feature  edi¬ 
tor  to  Sunday  editor. 

Mr.  Porter  has  been  Sunday 
and  feature  editor  and  column¬ 
ist.  Under  a  revised  plan  of  or¬ 
ganization,  Mr.  Bryan  said,  Mr. 
Porter  supervises  not  only  the 
newsroom  functions  which  have 
been  the  managing  editor’s  but 
the  activities  he  has  guided  as 
Sunday  and  feature  editor. 

Philip  Porter  has  worked  41 
years  for  the  Plain  Dealer,  be¬ 
ginning  as  a  correspondent  at 
Lakewood  High  School,  work¬ 
ing  summers  as  a  police  re¬ 
porter  and  joining  the  staff  per¬ 
manently  after  graduation  from 
Ohio  State  University  in  1922. 

Mr.  Porter  is  president  of  the 
American  Association  of  Sun¬ 
day  and  Feature  Editors  and 
chairman  of  Comics  Council. 

Air  Force  Officer 

He  served  in  Woidd  War  II 
as  an  Air  Force  officer,  rising 
from  captain  to  lieutenant  colo¬ 
nel  and  being  awarded  the 
Bronze  Star.  He  was  public  re¬ 
lations  officer  for  Gen.  Carl 
(Tooey)  Spaatz,  strategic  bomb 
commander,  and  for  Gen.  Lauris 
Norstad,  later  commander  of 
SHAPE  in  Paris. 

He  is  coauthor  with  Dr.  Nor- 
val  Neil  Luxon,  dean  of  Journal¬ 
ism  at  the  University  of  North 
Carolina,  of  “The  Reporter  and 


Rochester,  N.  Y.,  in  1929  to  join 
the  staff  of  the  Cleveland  News. 

Russell  H.  Reeves,  a  native 
Clevelander,  is  a  graduate  of 
the  Ohio  State  University 
School  of  Journalism. 

He  joined  the  Plain  Dealer 
35  years  ago  as  a  police  re¬ 
porter. 

William  M.  Ware  is  a  gradu¬ 
ate  of  the  Ohio  State  University 
School  of  Journalism,  class  of 
1933.  Upon  graduation  he  joined 
the  Painesville  Telegraph  as 
sports  editor  and  city  hall  re¬ 
porter.  He  came  to  the  Plain 
Dealer  on  Easter  Day  1934, 
when  Phil  Porter  was  day  city 
editor. 

• 

Judge  Proposes 
Press  Penalties 

Milwaukee 

Restrictions  on  the  press,  in¬ 
cluding  penalties,  were  proposed 
by  Federal  Judge  Hubert  L. 
Will  of  Chicago  after  he  said 
“the  press  comes  perilously 
close  to  abrogating  its  primary 
responsibility  of  informing  the 
public,” 

J’jdge  Will,  a  graduate  of 
Milwaukee’s  Washington  High 
School,  told  a  meeting  of  Sigma 
Delta  Chi,  here,  that  “the  idea 
that  the  bizarre,  unique  and 
sensational  is  news  is  a  miscon¬ 
ception  in  a  decent  democratic 
society.” 

He  proposed  that  it  be  made 
a  misdemeanor  for  a  newspaper, 
or  other  news  media,  to  will¬ 
fully  or  negligently  print  a  lie, 
publish  in  advance  of  a  trial 
the  fact  “that  a  so-called  con¬ 
fession  has  been  obtained,”  and 
to  publish  information,  which 
in  fact — as  determined  by  a 
jury — does  prejudice  the  case. 

• 

Beg  Your  Pardon 

The  caption  on  the  ROP  Color 
Awards  judges  (E&P,  Sept.  22, 
page  80)  was  incorrect.  The  man 
identified  as  John  Cook  was 
really  Robert  H.  Test,  art  direc¬ 
tor  of  the  Philadelphia  Inquirer. 


NEW  OFFSET  PRESS — The  Goss  Company  is  introducing  the  Com¬ 
munity  Press,  a  unit  type,  blanicet-to-blanket,  web  fed,  offset  press,  to 
fit  the  needs  of  the  small  weekly  and  daily  changing  over  from  flatbed. 


the  News,”  used  as  a  college 
textbook  for  10  years. 

J.  B.  Mullaney  came  from 
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NEWS  CITATION  WINNERS: 

Radio  Station  KNBC,  San  Francisco 

Vallejo  (Calif.)  News-Chronicle  and  Times-Herald 

Delaware  State  News,  Dover 

The  Boston  (Mass.)  Globe 

The  Independent  Record,  Helena,  Montana 

The  Asheville  (N.C.)  Citizen 

Charlotte  (N.C.)  Observer 

Hickory  (N.C.)  Daily  Record 

The  Shelby  (N.C.)  Daily  Star 

The  Binghamton  (N.Y.)  Sun-Bulletin 

The  Clearfield  (Pa.)  Progress 

Amarillo  (Tex.)  News  and  Globe-Times 

Dallas  (Tex.)  Morning  News 

WCYB  Radio-TV,  Bristol,  Va. 


NEWSPHOTO  CITATION  WINNERS: 

The  Arkansas  Democrat,  Little  Rock 

The  Oakland  (Calif.)  Tribune 

The  San  Francisco  (Calif.)  News  Call  Bulletin 

The  Hartford  (Conn.)  Courant 

Miami  (Fla.)  Herald 

Miami  (Fla.)  News 

Honolulu  (Hawaii)  Star-Bulletin 

Ottumwa  (Iowa)  Courier 

The  Salisbury  (Md.)  Times 

The  Seattle  (Wash.)  Daily  Times 

The  Spokane  (Wash.)  Daily  Chronicle 

Spokane  (Wash.)  Spokesman-Review 


NEWS  AND  NEWSPHOTO  CITATION  WINNERS: 


Arizona  Republic,  Phoenix 

Greeley  (Colo.)  Daily  Tribune 

The  Hartford  (Conn.)  Times 

Pensacola  (Fla.)  News- Journal 

The  Gary  (Ind.)  Post-Tribune 

The  South  Bend  (Ind.)  Tribune 

Sioux  City  (Iowa)  Journal 

St.  Joseph  (Mo.)  News-Press  and  Gazette 

The  News  and  Observer,  Raleigh,  N.C. 

The  Binghamton  (N.Y.)  Evening  Press 


The  Rochester  (N.Y.)  Times-Union 

Lancaster  (Pa.)  New  Era 

Mitchell  (S.D.)  Daily  Republic 

The  Nashville  (Tenn.)  Tennessean 

Dallas  (Tex.)  Times  Herald 

Dallas  (Tex.)  Station  KRLD  (Radio-TV) 

The  Richmond  (Va.)  News-Leader 

Richmond  (Va.)  Times-Dispatch 

The  Roanoke  (Va.)  Times 

The  Record-Herald,  Wausau,  Wisconsin 


The  Weekly  Editor 

PUBLISHER  VS.  THE  HANDOUT 


By  Rick  Friedman 

Three  newspapermen  gave 
public  relations  releases  a  going- 
over  recently  at  the  Ocean  City 
summer  conference  of  the  Mary- 
land-Delaware  Press  Associa¬ 
tion. 

Oscar  Morris,  editor  of  the 
evening  Salisbury  (Md.)  Times, 
and  the  moderator,  started  off 
the  afternoon  luncheon  program 
billed  “Publisher  vs.  the  Hand¬ 
out.” 

Jack  Smyth,  editor/publisher 
of  the  evening  Dover  Delaware 
State  News,  ended  it. 

But  it  was  a  weekly  editor, 
Roger  B.  Farquhar,  of  the 
Rockville  (Md.)  Montgomery 
County  Sentinel,  who  stole  the 
show.  Mr.  Farquhar  came  pre¬ 
pared  not  only  with  a  speech 
but  with  a  large  batch  of  press 
releases  that  had  recently  found 
their  way  into  his  editorial 
office. 

He  planted  a  waiter  off  to  the 
side  of  the  table  w’here  he  w^as 
speaking.  Throughout  Mr.  Far- 
quhar’s  talk,  the  w'aiter,  at 
a  pre-arranged  signal,  would 
reach  behind  a  door,  pull  out 
a  large  pile  of  press  releases 
and  dump  them  unceremoniously 
on  the  table  to  emphasize  a 
point  Mr.  Farquhar  was  making. 

Some  Examples 

Mr.  Farquhar  began  by  read¬ 
ing  some  press  releases  he  had 
received  in  the  mail  recently, 
four  of  which  went: 

New  York — Exposes  on  suburban 
livinK.  describintr  wild  orgies,  nude 
BwimminK  parties  and  mad  drinkinK 
sprees,  annoy  comedian  Alan  Kinir.  The 
sage  of  suburbia  says  he’d  ‘like  to  know 
where  this  wicked,  immoral  community 
is  supposed  to  be.  I  want  to  move 
there.’  NETWS  from  McCalls  (Barkas 
and  Shalit  Inc.,  Public  Relations.  35.') 
Lexingfton  Ave.,  New  York  17,  N.  Y.) 

If  your  magnolia  tree  seems  to 
sprout  cotton  balls  on  its  branches  this 
summer,  don’t  think  the  heat  is  (tettinpr 
you.  What  you’re  beholding  is  a  kind 
of  insect  bomb  shelter — etc.  NEWS 
from  the  Davey  Tree  Expert  Company, 
Kenton,  Ohio. 

Hotpoint  division  of  General  Electric 
Company  has  introduced  its  new  1963 
’Silhouette’  line  consistinK  of  four 
washers  and  dryers  and  its  ‘deluxe’ 
line  consistinir  of  two  washers  and  one 
dryer.  NEIWS  from  Malcom  R.  Hebert, 
press  relations,  Hotpoint,  5600  W.  Tay¬ 
lor  St.,  Chicago  44,  III. 

Most  farmers  and  stockmen  would 
feel  pretty  conspicuous  in  the  kitchen 
of  a  city  home — but  quite  a  few  of 
them  have  been  teliinfr  homemakers  all 
across  the  country  how  frood  one  of 
their  products  can  be,  and  ureins  them 
to  try  it  more  in  their  family  meals. 
The  commodity  is  laml> — and  the  sheep 
growers  of  this  country — NEWS  from 
the  Sheep  Producer-Lamb  Feeder  Refer¬ 
endum  Committee. 

‘News?’ 

“THESE  ARE  NEWS?,”  Mr. 
Farquhar  asked  loudly.  “All  of 


these  items  I  culled  from  the  re¬ 
cently-arrived,  voluminous  offer¬ 
ings  of  press  agents,  publicity 
chairmen,  advertising  agencies, 
public  relations  men. 

“I’m  sure  some  will  be  noted 
with  some  interest  at  some  news¬ 
papers  ...  I  know  that  some 
newspapers  run  columns  on  tree 
diseases  .  .  .  But  I’m  equally 
confident  90  percent  of  the  news¬ 
papers  threw  the  item  away  .  .  . 
I  know’  a  few’  newspapers  run 
roundups  on  w’hat  the  magazines 
are  publishing  .  .  .  But  I  strong¬ 
ly  suspect  98  percent  of  them 
heaved  that  one  in  the  round 
file  .  .  .  And  if  one  half  of  one 
percent  of  all  new’spapers  that 
received  the  item  on  the  new 
line  of  w’ashers  and  drj’ers  used 
it,  you  can  call  me  Haile  Se¬ 
lassie!” 

Mr.  Farquhar  said  there  was 
a  “massive  conspiracy  under 
w’ay”  by  a  “growing  army”  of 
press  agents,  publicists,  public 
relations  experts  and  ad  agen¬ 
cies  “to  use  subtle  —  and  some 
not  so  subtle  —  methods,  tricks, 
gimmicks,  devices  to  get  free 
advertising  in  our  NEVVS  COL¬ 
UMNS.” 

Right  then  the  w’aiter  reached 
behind  the  door  and  came  up 
w’ith  a  batch  of  press  releases. 
He  threw’  them  down  on  the 
table  W’ith  a  bang,  catching  the 
audience  completely  by  surprise. 
The  cue  had  been  “news  col¬ 
umns.” 

‘Time  Costs  Money’ 

Mr.  Farquhar  granted  that 


PR  releases  could  be  throwm 
in  the  wastebasket  but  he  said 
it  was  taking  an  increasing 
amount  of  time  to  do  so.  “Time 
costs  us  money.  And  we’re  being 
almost  overwhelmed  by  the 
mounting  stacks  of  handouts 
that  pour  into  our  offices.  We 
have  many  problems.  MUST 
w’e  have  this  one,  too?” 

Mr.  Farquhar  said  that  news¬ 
paper  and  publishing  organiza¬ 
tions  were  not  working  to  solve 
this  problem  of  “bombardment.” 

“Bombardment”  was  the  cue 
for  the  waiter  to  go  through 
his  act  again.  He  seemed  to  be 
en,ioying  it  and  p.r.  releases 
began  piling  up  on  the  table. 

Mr.  Farquhar  said  as  the 
population  increased,  activities 
of  all  kind  increased  and  this 
explained  in  part  the  “growing 
avalanche”  of  handouts.  “And, 
to  be  very  honest,  the  increasing 
dependence  of  newspapers  on 
some  handouts,”  he  added. 

He  admitted  that  newspapers 
“simply  can’t  keep  up,”  through 
their  own  resources,  with  the 
complex,  varied  activities  of 
society  today.  Some  handouts, 
such  as  those  from  government 
agencies,  non-profit  groups,  com¬ 
munity  institutions,  were  wel¬ 
comed,  he  went  on. 

Mr.  Farquhar  laid  the  “bom¬ 
bardment”  problem  to  “profit- 
motivated  groups  —  those  who 
are  trying  to  make  money  and 
are  trying  to  use  our  precious — 
and  increasingly  costly  —  news 
columns  to  push  their  product 
—  or  their  selfish  idea.” 

While  granting  that  generali¬ 
zations  were  always  dangerous 
and  that  there  were  “many  gray 
areas”  in  such  a  discussion,  he 
suggested  this  yardstick  to  de¬ 
termine  which  handouts  should 
be  used : 

If  the  motivation  of  the  sender 

is  to  make  money,  let  him  take 


an  ad.  Why  should  we  give 
him  free  advertising  space? 
“Free  advertising  space”  wa.s 
the  cue  for  the  waiter  to  throw 
more  press  releases  down  on  the 
table. 

‘Intellectually  Dishonest’ 

Mr.  Farquhar  termed  “intel¬ 
lectually  dishonest”  any  p.r.  men 
who  know  their  handouts  are 
“absolutely  worthless’  but  still 
give  them  wide  distribution  to 
impress  their  bosses.  He  added 
that  opening  the  envelopes  from 
these  people  was  an  “exercise 
in  futility,” 

The  editor  scored  the  p.r.  man 
whose  news  releases  were  of 
genuine  interest  to  certain  types 
of  newspapers  or  newspapers  in 
certain  ai’eas  and  of  no  interest 
at  all  to  other  newspapers,  but 
who  still  issued  blanket  mail¬ 
ings.  “This,  too,  is  a  waste  of 
money  and  effort  all  the  way  , 
around.  We  have  important  j 
work  to  do  and  shouldn’t  be 
slowed  down  by  such  irresponsi¬ 
bility.” 

Mr,  Farquhar  then  attacked 
the  “promotion  happy  radio  and 
tv  stations  who  LOAD  us  up 
with  quote  NEWS  unquote  of 
their  activities, 

“Let  me  ask  every  newspaper¬ 
man  in  this  room  a  question,” 
he  went  on.  “When  was  the 
last  time  you  knocked  out  a 
press  release  on  a  special  story 
you  were  going  to  print,  an  edi-  i 
torial  you  wrote,  a  personnel 
change  in  your  organization,  or  I 
the  fact  that  you  had  decided 
to  drop  Brick  Bradford  and  run  ■ 
Superman  instead?  i 

“Unless  I  am  wrong  —  as  a 
matter  of  fact  —  no  newspaper 
sends  such  releases  to  radio  and 
tv  stations.  Why?  They  wouldn’t 
use  them.  So  why  in  heaven’s  | 
name  should  it  work  the  other 
way? 

“Especially  when  the  major  i 
objectives  of  the  radio  and  tv  J 
industry  is  to  pull  the  rug  out  ' 
from  under  us  and  convince  all 
advertisers  that  there  is  only  j 
one  way  to  advertise  effectively  j 

—  and  that  is  on  radio  and  tv.  | 

While  they’re  calling  on  us  to 
promote  their  projects  with  ad¬ 
vertising,  they’re  trying  to  de-  j 
stroy  our  revenue.  'This  doesn’t  ! 
make  sense.”  J 

Mr.  Farquhar  put  magazines  | 
in  the  same  category,  citing  | 
Tune,  Life,  McCalVs  and  Look  | 
as  particular  offenders.  I 

In  describing  the  practices  of  | 
advertising  agencies,  he  said  | 
they  “hold  the  handout  forward  J 
with  the  left  hand,  and  keep  the  | 
ad  copy  back  with  the  right  I 
hand — figuratively  and  literally 

—  until  the  handout  is  accepted. 
Then  the  advertising  copy  is 
forked  over.” 

{Continued  on  page  52) 


Roger  Farquhar,  Oscar  Morris  and  Jack  Smyth  (left  to  right)  gag  it  up 
a  bit  to  illustrate  their  panel  discussion  on  "Publisher  vs.  the  Handout." 
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U.  S.  Farmers  buy  more  John  Deere  farm  machinery  than  any  other  make 

If  you  need  photographs  or  information  for  your  farm  story,  telephone  or  write: 

Public  Relations  Department  •  Deere  &  Company,  Moline,  III.  •  Tel.  Area  Code  309,  764*4311  Ext.  2381 


With  this  John  Deere  Combine  one  farmer  can  harvest  in  one  day 
enough  wheat  to  make  a  quarter-million  loaves  of  bread. 
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Handout 

(Continued  from  page  50) 

“Forked  ov’er”  was  the  waiter’s 
next  cue  and  he  obliged. 

“I  appeal  on  your  behalf  to  all 
ad  agencies  to  exercise  a  little 
more  self-restraint,  show  a  little 
more  responsibility,  and  to 
realize  that  in  the  long  run  the 
better  news  products  we  turn 
out,  the  better  they  will  be  able 
to  get  their  client’s  message 
across  to  the  public  —  in  ads,’’ 
Mr.  Farquhar  said. 

He  expressed  amazement  that 
department  stores  which  con¬ 
sider  his  paper  too  small  to 
advertise  in  are  still  delighted 
to  get  their  handouts  into  the 
paper.  “I  don’t  fully  understand 
why  it  is  they’re  so  glad  to  use 
our  news  columns  —  which  are 
free  —  but  don’t  care  to  use  our 
advertising  columns  —  which 
cost  money.” 

Mr.  Farquhar  offered  this  con¬ 
clusion  : 

“Maybe  it’s  time  we  stopped 
being  so  timid.  And  bending. 
And  being  ‘big’  about  all  this. 
Maybe  it’s  time  we  spoke  up! 
And  went  ahead  and  lost  a  few 
friends  or  ‘contacts’  or  even, 
maybe  a  little  advertising  by 
way  of  trying  to  preserve  the 
integrity  of  our  news  columns 
and  protect  them  from  the  type 
of  handout  that  we  know  is 
motivated  solely  by  the  desire 
to  make  greater  profits.  Let’s 
tell  them  to  put  their  QUOTE 
NEWS  UNQUOTE  in  the  ad¬ 
vertising  columns  and  send  them 
a  bill. 

“I  guess  what  I’m  pleading 
for  is  a  little  more  p.r.  re¬ 
straint;  not  so  heavy-handed  an 
approach;  and  much  more  se¬ 
lectivity.  And  we’ll  all  be  able 
to  do  a  better  job.” 

“Job”  was  the  waiter’s  cue 
to  dump  his  last  pile  of  press 
releases  on  the  already  over¬ 
flowing  table. 

• 

Saturday  Morning 

La  Junta,  Colo. 

The  Tribune-Democrat,  vrhich 
recently  converted  from  letter- 
press  to  offset  printing,  has  be¬ 
gun  publishing  its  Saturday 
edition  in  the  morning  and  in 
tabloid  format.  Standard-size 
editions  are  published  after¬ 
noons  Monday  through  Friday. 

• 

Flag  Kits  Gted 

Philadelphia 

The  Veterans  of  Foreign 
Wars’  Department  of  Pennsyl¬ 
vania  has  presented  its  highest 
award  to  the  Philadelphia 
Inquirer  for  its  campaign  to 
encourage  Delaware  Valley  resi¬ 
dents  to  display  the  Flag. 
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Appeal  Provides 
Retirement  Plan 

Everett,  Wash. 

A  managing  editor’s  response 
to  an  appeal  made  long  ago  will 
be  maintained  after  the  retire¬ 
ment,  a  year  hence,  of  A.  M. 
(Abe)  Glassberg  from  the 
Everett  Herald. 

His  sermonette  editorials  have 
been  appearing  since  he  was 
asked  “to  give  those  of  us  who 
cannot  go  out  on  Sundays  some¬ 
thing  to  think  about  in  the 
Saturday  editorial  column.” 

The  Herald  sermonettes  have 
been  picked  up  in  the  Christian 
Science  Monitor  and  other  news¬ 
papers.  They  have  been  repro¬ 
duced  in  Braille. 

In  preparing  for  his  retire¬ 
ment  under  the  Herald’s  65-year 
plan,  Mr.  Glassberg  plans  to 
continue  this  series. 

THURSDATA 

SECOND  PUBLICATION  — 
Jerry  Ringo,  editor-publisher  of 
the  Frenehhurg  (Ky.)  Menifee 
County  Journal,  has  started  a 
second  publication  called 
Ringo’s  Kentucky  Mountain 
Journal,  a  paper  of  “homey, 
folksy  stories,  much  opinion  and 
comment.”  It  is  priced  at  $4 
per  year.  Mr.  Ringo  said  he 
started  the  paper  because  adver¬ 
tising  and  subscription  revenue 
have  fallen  off  for  the  Menifee 
County  Journal.  The  editor/pub¬ 
lisher  hopes  the  second  paper 
will  attract  a  national  audience 
and  keep  the  prize-winning  first 
one  alive. 

*  *  * 

GUIDE  TO  GOVERNMENT 
—  the  Kings  Courier  and  Bay 
News,  twin  weeklies  of  Brook¬ 
lyn’s  Coney  Island  section,  de¬ 
voted  the  entire  issue  of  Sept. 
15  to  “A  Guide  to  New  York 
State  and  City  Government.” 
An  editor’s  note  said:  “We  hope 
this  issue  will  serve  as  a  refer¬ 
ence  guide  to  students,  parents, 
and  interested  citizens.  In  order 
to  know  if  a  man  is  serving  you 
WELL,  you  must  know  HOW 
he  should  be  serving  you.” 

ill 

NEW  PAPER  —  The  Village 
of  Endicott  N.  Y.,  has  a  news¬ 
paper  of  its  own,  the  Endicott 
Herald,  after  being  without  one 
for  two  years.  The  first  issue 
of  the  new  weekly  appeared 
Sept.  12  and  contained  16  eight- 
column  pages.  The  Herald  will 
carry  a  Wednesday  dateline. 
Thomas  T.  Valenta,  a  native  of 
Endicott  who  has  been  in  the 
newspaper  business  for  16 
years,  is  editor  and  publisher. 
He  formerly  published  the  War¬ 
wick  Advertiser.  A1  Lamb  is  as¬ 
sociate  editor. 


Cartoon  Book 
Plan  Popular 

Vancouver,  B.  C. 

An  established  success  over  a 
decade,  the  eleventh  annual  com¬ 
pilation  of  cartoons  by  the  Van¬ 
couver  Stin’s  Len  Norris  is  now 
in  the  printers’  hands. 

The  new  edition  of  101  car¬ 
toons  selected  from  those  pub¬ 
lished  within  a  year  will  be 
ready  for  Christmas-time 
buyers.  The  book  sells  for  $1  a 
copy  in  special  holiday  envelopes. 

The  annual  sale  averages  20,- 
000.  But  40,000  were  sold  in  one 
year.  First  year  sales  totalled 
15,000,  all  that  were  available. 
The  Sun  advertised  and  bought 
back  copies  at  $5  to  provide 
enough  for  its  own  records. 

Mr.  Norris  is  credited  with 
bringing  to  Canada  the  editorial 
cartoon  style  popular  in  Eng¬ 
land.  His  art  is  designed  to  make 
points  with  a  light  deft  touch 
which  stands  out  in  relief 
against  editorials. 

• 

Dale  Johnson  Group 
Buys  Oregon  Paper 

Milwaukie,  Ore. 

Sale  of  the  weekly  Milwaukie 
Review  and  its  controlled  circu¬ 
lation  mate,  the  North  Clacka¬ 
mas  Shopper,  which  have  a  com¬ 
bined  weekly  circulation  of  more 
than  20,000  in  the  suburban 
area  southeast  of  Portland,  has 
been  announced  by  State  Sena¬ 
tor  Monroe  Sweetland  and  his 
wife. 

The  new  owner  is  a  corpora¬ 
tion  headed  by  a  former  Idaho 
and  Portland  newspaperman. 
Dale  Johnson,  who  becomes  edi¬ 
tor  of  the  Review.  A  University 
of  California  graduate,  Mr. 
Johnson  is  a  former  managing 
editor  of  the  Nampa  Idaho  Free 
Press,  sports  editor  of  the 
Boise  Idaho  Daily  Spokesman 
and  was  on  the  staff  of  the 
Oregonian.  For  the  past  five 
years  he  has  been  in  the  invest¬ 
ment  business. 

Stan  Federman,  editor  of  the 
paper,  remains. 

The  new  owners  said  they  in¬ 
tend  to  produce  the  paper  in  an 
offset  plant  at  Hillsboro,  where 
several  publications  are  printed. 

• 

Harbor-Pilot  Sold 
To  Richard  Kuesink 

Brookings,  Ore. 

Sale  of  the  Brookings  Harbor- 
Pilot  has  been  announced  by 
John  Jenkins,  editor-publisher. 
New  owners  are  Mr.  and  Mrs. 
Richard  Kuesink,  both  formerly 
on  the  staff  of  the  Santa  Monica 
(Calif.)  Evening  Outlook. 
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Weekly  Retained 
Despite  Merger 

Mount  Vernon,  Wash. 

Posts  in  the  daily  and  the 
weekly  newspaper  fields  are  now 
maintained  by  the  former  co¬ 
publishers  of  the  Anewortet 
(Wash.)  American,  a  daily  ven¬ 
ture  which  was  forced  back  into 
the  weekly  field  at  the  start  of 
this  year. 

The  two  are  now  minority 
holders  in  the  Mount  Vernon 
Skagit  Valley  Herald,  published 
by  M.  D.  Glover.  His  father, 
W.  H.  Glover,  newspaper  broker, 
also  is  an  officer  in  the  publish¬ 
ing  company. 

John  Webber,  is  business  man¬ 
ager  of  the  weekly  American 
and  sales  manager  of  the  Herald. 
Walter  Funk  is  editor  and  co¬ 
publisher  of  the  American  and 
feature  and  photo  head  of  the 
daily. 

• 

Students  Do  Theses 
On  Lives  of  2  Editors 

Norman,  Okla. 

The  lives  of  two  writers  and 
executives  for  Scripps-Howard 
Newspapers  who  had  attended 
the  University  of  Oklahoma 
were  researched  this  year  by 
two  OU  graduate  students  in 
journalism. 

In  addition  to  corresponding 
with  many  persons,  the  students 
visited  four  cities  to  gather 
information  on  the  late  George 
B.  (Deac)  Parker,  editor  in  chief 
of  Scripps-Howard  Newspapers, 
and  Edward  Andrew  CTed) 
Evans,  member  of  the  Scripps- 
Howard  General  Editorial 
Board. 

Robert  M.  Ruggles,  Ponca 
City,  wrote  his  master’s  thesis 
on  Mr.  Parker  and  Dennis 
Berend,  Miami,  Fla.,  is  com¬ 
pleting  his  thesis  on  Mr.  Evans. 
• 

Lindstrom  to  Speak 
At  Weekly  Confab 

Lakeville,  Conn. 

Carl  E.  Lindstrom,  retired 
Hartford  Times  executive  edi¬ 
tor,  will  discuss  “Character  in 
a  Newspaper,”  at  the  fall  meet¬ 
ing  of  the  Connecticut  Editorial 
Assn,  at  the  Wake  Robin  Inn, 
Lakeville,  on  Oct.  5. 

An  afternoon  panel  on  “How 
to  make  our  papers  better  ones" 
will  be  led  by  Bice  Clemow  of 
the  West  Hartford  News. 

• 

Bureau  at  Nairobi 

Toronto 

Oakley  Dalgleish,  editor  of  the 
Globe  and  Mail,  has  aimounced 
establishment  of  an  African 
bureau  at  Nairobi  with  William 
Stevenson  in  charge.  Mr.  Steven¬ 
son  was  chief  of  the  Globe’s  Far 
Eastern  bureau  for  three  y<  ars. 

I S  H  E  R  for  September  29,  1962 


No.  3  in  a  series  on  Mobile  Homes  and  the  Park  communities  where  Home  owners  live. 


DOES  YOUR 
COMMUNITY 
HAVE  A  MODERN 


PROBLEM? 

Most  do.  One  simple  and 
reasonable  way  out  is  to  encourage 
Mobile  Home  Parks— horizontal 
apartments  we  call  them, 


Today  there  is  a  pressing  need  for  each  community  to 
include  in  its  planning  a  design  for  mobile  home  parks. 
Mobile  homes  and  parks  can  be  a  most  desirable  addition 
to  any  urban  area.  The  problem  to  be  faced  is  not  whether 
the  mobile  home  and  its  park  belong,  but  where  they  belong. 

The  truth  is,  mobile  home  living  is  here  to  stay.  Nearly 
3.8  million  people  now  live  in  them.  Why?  Some  of  them 
because  of  job  requirements,  some  because  of  economy, 
but  most  of  them  because  they  prefer  mobile  homes  to  any 
other  type  of  housing.  Home  ownership  and  the  desire  to 
live  in  separate,  rather  than  multi-family  structures,  are 


strong  motivators.  Where  their  homes  are  located  is  a 
community  decision. 

If  your  community  is  growing,  if  it  has  an  influx  of  new 
workers,  lack  of  proper  housing,  or  a  desire  to  rid  itself  of 
present  slum  areas,  investigate  the  advantages  of  mobile 
home  parks.  Send  for  our  “Mobile  Homes  Park  Planning 
Kit.”  It  contains  all  the  details  on  modern  mobile  homes, 
the  people  who  live  in  them,  and  a  comprehensive  com¬ 
munity  planning  guide. 

MOBILE  HOMES  RESEARCH  FOUNDATION 

20  N.  WacKtr  Drive,  Chicago  6,  lil.  1340  W.  3rd  St.,  Lot  Angeiet  17,  Calif. 


PHOTOGRAPHY 

Flag  Raising  Photo 
Stirs  Controversy 

By  Bob  Warner 


In  the  two  pictures  appearing 
on  page  56,  the  reader  can 
see  a  photographer  lying  on  his 
back  photographing  a  formal 
flag  raising  ceremony  at  a  pub¬ 
lic  event  and  a  black-and-white 
version  of  the  color  photo  which 
is  the  result  of  his  handiwork. 

The  pictures  and  photogra¬ 
pher  are  now  the  center  of  a 
controversy  in  which  at  least  one 
newspaper  editor  has  made  it 
clear  that  he  feels  the  first 
photo  “shows  a  cameraman 
making  a  spectacle  of  himself  in 
a  patriotic  service,  to  the  embar¬ 
rassment  of  his  profession.” 

Tom  Beiswenger,  the  camera¬ 
man  on  the  ground,  is  a  free¬ 
lance  commercial  and  magazine 
photographer  who  operates  out 
of  the  Cleveland  area  where  he 
is  also  a  sales  representative 
for  several  photographic  prod¬ 
ucts.  The  picture  in  which  he 
figures  so  prominently  shows 
him  photographing  the  flag 
raising  ceremony  at  the  All- 
American  Soap-Box  Derby  finals 
in  Akron,  Ohio,  recently.  Beis¬ 
wenger  attended  the  derby  to 
make  pictures  with  a  new,  Nikon 
“Fish-Eye”  lens,  which  he  was 
demonstrating  at  the  request  of 
Julius  Greenfield,  chief  photog¬ 
rapher  for  the  Akron  Beacon 
Journal. 

Unusual  Lens 

Beiswenger  wandered  around 
the  derby  grounds  looking  for 


subject  matter  which  would 
make  effective  material  for  the 
unusual  lens.  He  thought  that  a 
low-angle  shot  of  the  flag  raising 
provided  a  perfect  opportunity 
for  this  purpose.  He  took  his 
position  on  the  ground,  right 
under  the  feet  of  the  Marine 
Corps  guard  as  the  trio  unfolded 
the  flag  and  prepared  to  attach 
it  to  the  halyards,  and  remained 
on  the  ground  throughout  the 
ceremony. 

The  picture  of  Beiswenger  at 
work  was  made  by  Irvin  P. 
Saylor,  chief  photographer  of 
the  McKeesport  (Pa.)  Daily 
News,  who  was  covering  the 
derby  for  his  paper.  Later  he 
showed  a  print  to  John  M.  Orr, 
an  associate  editor  at  the  News, 
who  sent  a  copy  to  the  National 
Press  Photographers  Magazine 
with  a  letter  of  comment. 

Orr  observed  that  Beiswenger 
is  seeking  to  make  an  unusual 
shot  but  he  asked,  “What  has 
been  the  effect  on  those  watch¬ 
ing?  A  solemn  and  patriotic 
service  has  been  desecrated  not 
only  to  the  obvious  annoyance 
of  the  Marines  involved,  but 
to  the  thousands  of  people 
watching.” 

An  Editorial 

An  NPP  editorial  discussed 
the  problem  of  the  public  con¬ 
duct  of  photographers  in  gen¬ 
eral  but  did  not  take  a  stand  on 
the  action  of  Beiswenger  in  par¬ 


ticular.  The  editorial  concluded: 

“The  question  might  very  well 
be  asked  whether  the  flag  raising 
ceremony  is  being  better  served 
by  taking  an  unusual  picture 
which  could  better  dramatize  the 
significance  of  the  ceremony  to 
an  audience  that  could  not  be 
present. 

“What  would  you  do?  What 
would  editors  who  read  this 
expect  their  photographers  to 
do?  We  would  like  to  hear  from 
our  readers.  We  hope  to  start  a 
debate  from  which  we  may  all 
learn.” 

The  debate  was  already  under¬ 
way  and  the  first  reactions  came 
from  Julius  Greenfield  and  Ben 
Maidenburg,  executive  editor  of 
the  Beacon  Journal. 

Different  View 

“I  asked  Tom  Beiswenger  to 
get  the  Nikon  ‘fish-eye’  for  a 
demonstration  at  the  derby,  feel¬ 
ing  that  this  lens  would  give  us 
a  different  view  from  the 
normal,”  Greenfield  said.  “He 
made  several  pictures  for  us  and 
let  several  news  and  magazine 
photographers  try  this  device. 

“Acting  strictly  on  his  own, 
Tom  had  an  inspiration  for  this 
low-angel  ‘fish-eye’  view  and  did 
what  was  necessary  to  get  it, 
like  any  normal  working  press 
photographer  would.  I  have 
stood  in  front  and  in  the  rear 
of  this  same  color  guard  in  past 
years  making  photographs, 
attempting  to  make  an  interest¬ 
ing  news  picture  and  never 
caused  such  an  outcry  as  this. 

“If  Tom  would  have  made  his 
one  or  two  exposures  and  gotten 
up  from  the  ground,  I  believe 
nobody  would  have  given  this 
scene  a  second  thought.  His  best 
judgment  at  the  time  was  to  lie 
still,  thinking  this  would  create 
less  attention. 

“I  don’t  think  any  press  pho¬ 


tographer  has  time  to  analyze 
most  news  situations,  especially 
as  to  the  propriety.  Picture 
angles  or  approaches  to  a  news 
story  must  be  decided  upon 
quickly  and  sometimes  faster 
than  that,  if  we  are  to  come  up 
with  worthwhile  photographs. 
Post  judgment  of  what  we  would 
do  under  certain  conditions 
might  alter  our  approach.” 

Not  Spitting 

“A  photographer  in  pursuit 
of  his  trade,”  Ben  Maidenburg 
commented,  “is  not  spitting  on 
the  flag  or  hollering,  ‘down  with 
the  Statue  of  Liberty.’ 

“I  have  heard  criticisms  of 
photographers  who  took  pictures 
of  Mrs.  Kennedy  when  she  was 
splashing  around  in  a  bathing 
suit;  and  criticisms  of  photog¬ 
raphers  who  took  pictures  of 
dead  people;  and  criticisms  of 
photographers  who  were  so 
‘cruel’  as  to  catch  a  poignant 
expression  in  the  face  of  a 
mother  who  has  just  been  told 
her  son  was  run  over  by  an  auto. 

“There  is  a  difference  between 
someone  plying  an  honest  trade 
and  someone  wheeling  a  steam 
calliope  into  Westminster  Abbey 
during  the  Coronation.” 

Picture  Series 

The  Journal  sent  us  a  series 
of  seven  pictures  which  show 
the  flag  raising  from  the  time 
when  the  Marines  were  unfold- 
ing  the  flag  to  attach  it  to  the 
halyards  until  the  end  of  the 
ceremony. 

The  picture  accompanying 
this  article  shows  Beiswenger, 
alone  among  thousands  of 
people,  operating  his  camera 
from  the  dramatic  position  he 
assumed.  But  every  one  of  the 
pictures  in  the  series  show  more 
than  one  photographer  firing 
away  with  either  a  still  or 
motion  picture  camera. 

One  picture — the  fifth  in  the 
series — is  taken  from  behind  the 
color  guard  at  a  point  when  the 
ceremony  has  just  begun.  The 
band  is  playing.  The  flag  is  just 
beginning  to  clear  the  heads  of 
the  color  guard.  Directly  in 
front  of  Beiswenger — about  10 
feet  away — four  kneeling  pho¬ 
tographers  are  shooting  the 
scene.  Three  men  have  motion 
picture  cameras  and  the  fourth 
man  is  the  Marine  photographer 
with  a  Speed  Graphic. 

In  the  sixth  picture  the  flag 
is  out  of  the  picture  frame,  well 
above  the  heads  of  the  color 
guard.  The  Marine  photogra¬ 
pher  is  standing  at  attention, 
camera  by  his  side,  but  at  least 
half  a  dozen  other  cameras  are 
in  operation.  Taking  pictures 
five  and  six  together,  between 
photographers  on  the  track  and 
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a  new  American  Ace 


When  the  sky  was  first  used  for  war,  the  job  of 
aerial  interception  could  be  handled  by  dare¬ 
devil  youths  with  30  caliber  machine  guns  and 
canvas-covered  biplanes.  Today,  interception 
is  a  job  that  has  to  be  handled  by  a  different 
kind  of  Ace,  a  machine  that  is  half  electronic 
brain  and  half  bomb— the  Nike-Zeus.  It’s  a 
supersonic  Ace  that  can  intercept  an  airplane 
or  a  missile  traveling  at  thousands  of  miles  an 
hour.  To  build  it,  American  missile  men  needed 
a  I'ght  but  exceptionally  strong  metal  for  the 
motor  case.  United  States  Steel  research  scien¬ 
tists  provided  the  material— an  alloy  steel  rolled 
into  wider,  longer,  thinner  sheets  than  any  ever 
rolled.  In  a  new  process  called  “sandwich  roll¬ 
ing”  the  alloy  steel  is  placed  between  two 
heavier  plates  of  carbon  steel,  heated,  then 
rolled  into  the  strong,  lightweight  sheets  needed 
for  a  missile’s  skin.  This  is  one  example  of  why 
steel  is  the  most  vital  material  in  our  growing 
missile  program.  America  grows  with  steel. 


United  States  Steel 


THAOEI 


Flag  Raising 

{CotttiuHal  froin  page  54) 


spectators  in  the  stand,  we  esti¬ 
mate  that  thei’e  were  at  least  50 
cameras  in  operation  during  this 
ceremony.  Regarding  the  people 
on  the  track,  where  the  cere¬ 
mony  took  place,  there  is  no  way 
of  tellinp  whether  the  photogra¬ 
phers  are  amateurs  or  profes¬ 
sionals. 

Reiswenger  is  the  only  photog¬ 
rapher  i)resent  lying  on  the 
ground  but  he  is  also  the  only 


photographer  using  a  “fish-eye” 
lens.  And  he  is  not  apologizing 
for  his  actions. 

“I  believe  there  is  more  than 
one  way  to  honor  the  flag,”  Beis- 
wenger  commented.  “I  think  it’s 
just  as  much  honor  to  the  flag 
to  make  a  good  creative  picture 
of  it,  as  to  stand  at  attention 
with  your  hand  over  your  heart. 
I  think  this  color  picture,  which 
shows  the  Marine  color  guard 
with  the  sun  shining  above  it 
and  the  flag  raised  three- 
quarters  of  the  way  is  different 
and  effective  as  a  picture  and 
serves  to  tell  a  story  in  a  new, 
unusual  way. 


“I  know  that  under  certain 
conditions  a  photographer  can 
do  something  that  appears  to  be 
obnoxious  to  a  crowd.  But  I’ve 
lieen  a  photographer  for  15 
years.  I’ve  shot  pictures  for 
magazines,  newspapers  and  vari¬ 
ous  publications  and  I’ve  always 
worked  to  satisfy  myself  first, 
not  an  editor.  I  feel  I  have  an 
obligation  to  myself  and  the 
public  to  present  an  event  in  the 
best  way  and  in  the  most  graphic 
way  possible. 

“I  did  overhear  a  few  remarks 
in  the  crowd.  I  have  certain 
sensitivities  and  I  gave  this  a 
lot  of  thought  before  I  did  it.  I 
knew  some  people  would  think  it 
wasn’t  right  and  I  wasn’t  sure 
at  first  that  the  ))icture  was 
worth  the  action  I  would  have  to 
take.  I  didn’t  like  the  idea  of 
getting  out  there  in  front  of 
thousands  of  people  and  making 
an  exhibition  of  myself.  But 
when  I  saw  the  picture  I  knew 
that  it  was  really  worthwhile. 

“Photography  has  been  my 
life  and  if  it’s  not  used  to  inform 
people  to  the  best  of  my  ability 
then  it’s  been  a  waste.” 

After  thinking  the  matter 
over  carefully,  Beiswenger  con¬ 
cluded  : 

“I  have  often  been  caught 
lying  down  on  the  job,  but  never 
before  with  repercussions  such 
as  this!” 

• 

Want  Ad  Policies 
Applied  to  All 

Eugene,  Ore. 

Policies  which  marked  his 
seven  years  as  the  Eugene  Reg¬ 
ister-Guard’s  classified  advertis¬ 
ing  manager  are  being  extended 
into  all  advertising  divisions  by 
Ross  .lohnson,  who  recently  be¬ 
came  R-G  advertising  manager. 

These  paid  off  in  classified  with 
heavy  linage  and  top  represen¬ 
tation,  he  explained.  In  addition, 
peaks  and  valleys  in  advertising 
were  reduced  importantly. 

In  his  direction  of  classified, 
Mr.  Johnson  refused  to  sell  spe¬ 
cific  pages  to  special  adver¬ 
tisers.  The  no-favoritism  stand 
resulted  in  40  contracts  with  the 
40  auto  dealers  in  business  here. 

As  advertising  manager,  he  is 
maintaining  the  policy  that  any 
advertiser  may  get  any  position 
at  any  time  provided  he  gets  his 
copy  into  the  office  in  advance 
of  others. 

This  created  a  competitive 
situation  which  proves  healthy 
in  classified,  Mr.  Johnson  found. 
It  also  helps  in  production. 

• 

Heads  Ad  Club 

Douglas  Garden,  advertising 
manager  of  the  St.  Petersburg 
(Fla.)  Times  and  Independent 
Clearwater,  Fla.,  bureau,  has 
been  elected  president  of  the 
Clearw'ater  Advertising  Club. 


Editor  TeUs 
Of  Work  for 
Rep.  Powell  ' 

Stanley  Ross,  editor,  and  Jose 
Roman,  a  former  reporter,  of  El 
Diario  de  Nueva  York,  ser\’ed  J 
as  consultants  to  the  House  i 
Education  and  Labor  Commit-  i 
tee  “to  give  information  on  labor  j 
racketeering  among  Puerto  Ri-  ; 
cans,  Negroes  and  other  under¬ 
privileged  people  in  New  York,”  ! 
Mr.  Ross  said  this  week.  i 

Mr.  Ross  said  he  had  done  the  ] 
same  thing  for  Attorney  Gen-  \ 
eral  Robert  F.  Kennedy  when  | 
Mr.  Kennedy  was  counsel  to  the 
McClellan  Committee. 

Staffing  of  the  House  Com¬ 
mittee  by  Rep.  Adam  Clayton 
Powell,  (D.-N.Y.)  was  criticized 
by  Rep.  Omar  Burle.son  (D.- 
Texas)  in  a  letter  made  public 
Sept.  15.  Rep.  Burleson  ob¬ 
jected  to  Rep.  Povrell  using  per¬ 
sons  of  professional  stature  in 
fields  of  the  committee’s  inter¬ 
est. 

“The  fee  is  $50  a  day,”  Mr. 
Ross  said.  “The  budget  in  my 
case  was  $1,000.  After  about 
10  consultations,  for  which  I 
received  $500,  I  declined  to  con¬ 
tinue  with  investigations  being 
made  of  the  International  La¬ 
dies’  Garment  Workers  Union. 

I  considered  that  a  political 
witch  hunt,  rather  than  an  effort 
to  get  technical  information.” 

• 

Rod  Luery  Quits 
Publishing  Company 

East  Brunswick,  N.  J. 

Rodney  G.  Luery  has  an¬ 
nounced  his  resignation  as 
president  of  the  Sentinel  Pub¬ 
lishing  Company  here  to  prac¬ 
tice  public  relations.  He  has  also 
resigned  as  publisher  of  the 
company’s  three  weekly  news¬ 
papers  but  will  continue  as  a 
stockholder. 

Edward  J.  Mack,  an  associate 
of  Mr.  Luery  in  the  company 
since  1953,  will  succeed  him  as 
publisher  and  general  manager. 


Number’s  the  Same 

PHILADEI.I’HIA 
Even  building  improvements 
can’t  fly  in  the  face  of  tradition, 
City  Hall’s  lawmakers  here 
decided.  Thus  Room  212,  known 
to  generations  of  city  officials, 
politicians  and  newsmen  as  the 
headquarters  of  the  administra¬ 
tion  reporters,  remains  212, 
although  it  has  moved  across  the 
corridor  to  new,  larger,  better 
equipped  offices. 


FLAG  RAISINS,  as  seen  by  Tom  Beiswenger  tbrough  a  Nikon  "Fish-Eye" 
lens,  as  he  lay  on  the  ground  during  the  ceremony  at  the  All-American 
Soap  Box  Derby  at  Akron. 


FLAG  RAISING  picture  by  Irvin  Saylor,  chief  photographer  of  the 
McKeesport  (Pa.)  Daily  News  shows  photographer  lying  on  ground 
during  ceremony  to  get  an  unusual  angle  of  view. 
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RUSSELL  KIRK 

IS  SETTING  A  NEW  PACE 


As  we  predicted  a  few  short  months  ago,  RUSSELL  KIRK's  sagacious  and  penetrat¬ 
ing  daily  column  TO  THE  POINT  is  adding  new  dimensions  to  the  editorial  pages  of 
one  newspaper  after  another.  Especially  significant  is  the  fact  that  his  list  is  made  up 
of  newspapers  notable  for  their  outstanding  discernment,  successful  publishing  and 
the  awareness  of  space  values  in  the  heart  of  their  product  ...  a  stable  for  thor¬ 
oughbreds  only. 

At  a  time  of  anxious  international  turmoil  and  bitter  dissension, 

RUSSELL  KIRK  provides  that  brilliant  direction  so  essential  to  broad 
readership,  without  any  thunderous,  self-opinionated  diatribes.  From 
his  experience  as  author,  lecturer,  philosopher,  professor,  humorist, 
educator,  traveller  and  Doctor  of  many  degrees,  Mr.  KIRK  draws  upon 
a  calm  and  content  wisdom  that  imbues  readers  with  clarified  con¬ 
victions  and  crystal-clear  comprehension  while  each  presentation  is 
as  erudite  as  it  is  fundamental.  Only  a  master  of  expression,  steeped 
in  research,  could  produce  such  consistently  intriguing  material  in  so 
many  fields  and  in  such  condensed  space. 

If  you,  foo,  believe  that  successful  publishing  demands  constant  vigilance  and  cour¬ 
ageous  adjustment  to  changing  times,  permit  us  to  send  you  samples  of  his  column 
at  once.  Or,  if  you  prefer,  we  will  send  his  B-a-week  releases  to  you  for  your  inspec¬ 
tion  for  30  days  without  obligation.  Most  important  ...  we  suggest  you  do  not  de¬ 
lay!  Terntories  are  closing  fast! 

The  World's  Leading  Independent  Syndicate 

GENERAL  FEATURES  CORP. 

250  PARK  AVE.,  N.  Y.  17,  N.  Y. 


Tel.  Yukon  6-7625 


SYNDICATES 


‘Dean  Dong’  Is  New 
College  Comic  Strip 


syndicate 

entences 


Kramm  U.  into  a  national  insti-  respect:  The  daily  text-and- 

tution.  They  may  succeed,  too.  ^  I  J^rawings  strip  All  About 

— ■ —  Food,  by  Tested  Recipe  Insti- 
Ken  Muse,  creator  of  the  (Hall  Syndicate)  carried 

bright  and  sparkling  new  comic  an  offer  in  a  small  panel  at  the 

stnp,  IS  a  native  of  Detroit  and  extreme  right  of  a  chart  on 

still  lives  there  with  his  wife  ^  barbecuing.  More  than  2,000 

and  two  children.  Ken  has  been  letters  have  been  received  from 

a  cartoonist  dunng  his  whole  microscope  enthusiast,  a  private  readers  in  all  parts  of  the  coun¬ 
working  career.  He  has  worked  pilot,  a  musician  (clarinet  and  ^  chart,  “Sign  Posts  of 

on  tv  animated  commercials,  piano),  a  photographer.  Cooking,”  was  offered  and  to 

which  work  he  believes  was  in-  Joseph  M.  Boychuk,  president  date  almost  1,000  letters  have 

strumental  in  developing  his  of  Columbia  Features,  said  the 
particular  style.  strip  represents  a  new  idea  with 

Out  of  Ink  Bottle  ?  fresh  approach.  He  said  this 

IS  a  back-to-the-comics  strip 
The  idea  for  “Dean  Dong”  and  will  always  be  funny  as  it 

has  been  in  Ken’s  mind,  and  on  taps  the  rich  lode  of  college  life 

and  off  the  drawing  board  for  for  this  purpose.  The  strip  is  -  .  - 

sometime.  planned  for  family  appeal.  *  nine-ounce  two-way  radio  de¬ 

vice  no  bigger  than  a  pack  of 
king-size  cigarets.  That’s  fine, 
and  science  is 

so  is  ITT-Kellogg.  We  wish  to  Buffalo 
point  out. 

News’  super-Sherlock, 

Tracy,  has  been  operating  a 
wrist-watch-size  two-way  radio 
for  years.  That’s  the  goal  that 
science  should  be  shooting  for.” 


published  material,”  emphasized 
Edith  Currie,  office  manager. 
“We  are  serving  300  publica¬ 
tions  and  publishers  in  35  coun¬ 
tries  from  Hong  Kong  to  Hel¬ 
sinki  and  from  New  York  to 
Tokyo.  This  is  the  reason  why 
we  cannot  promise  to  return  any 
material,  but  we  give  monthly 
sales  reports. 

“Our  markets  in  Asia  have 
grown  tremendously  and  we  be¬ 
lieve  as  a  West  Coast  organiza- 
is  there  where  we  can 
make  our  great  contribution." 


been  received, 

— ^The  New  York  Daily  News  tion  it 
published  this  editorial:  “ITT- 
Kellogg,  a  division  of  the  Inter¬ 
national  Telephone  and  Tele¬ 
graph  Corp.,  proudly  announces  JSetV  Syndicate 

Has  First  Feature 

The  first  feature  to  be  released 
wonderful,  and  nationally  by  the  newly  formed 
‘  '  -  -  -  Courier-Express  Fea- 

though,  that  the  tures  Syndicate  began  publica- 
Dick  tion  Sept.  17. 

The  feature,  a  zany  six-days- 
a-week  cartoon,  “Jest  a  Mo¬ 
ment,”  carries  the  by-line  of 
“Ken  Burt,”  a  combination  of 
the  names  of  the  two  Courier- 
Express  staff  members  who  pro¬ 
duce  the  feature.  They  are  Bert 
Nelson,  a  copy  editor,  who  wntes 


Perfectly  puiiny! 


With  all  screws  loose  and  his  rafters  rattling, 
Smokey's  screaming  nuttiness  makes  the  zaniest 
humor  in  the  Sunday  comics!  Bursting  with 
^  explosive  puns,  the  craziest  contraptions,  nonsense 
drawings,  and  sheer  goofiness  .  .  . 


Siiiokey  Stover 

by  Bill  Holman  is  the  funniest  (and  punniest)  turner-on  of 
four-alarm  humor!  Every  Sunday’s  gag  is  complete,  serves  the 
make-up  man  for  emergencies  or  regular  runs.  Bill’s  Nuts  & 
Jolts,  a  six  day  panel,  keeps  readers  in  stitches  the  rest  of  the 
week!  Ring  the  circulation  gong  with  these  two  features!  For 
proofs  and  prices,  phone,  wire,  or  write  Mollie  Slott,  Manager  . .  , 


Chh^ngo  Trihunv-\vir  York 

Nfir*  BuUdtnv.  \t‘ir  York 
€*9  «flC  .  Trlbunt- Toirt>r,  f  hlraaa 


KING  FEATURES  SYNDICATE 


The  Hottest  New  Television  Show  of  1961-62  becomes 


•  Before  first  release  date  (October  15)  OR.  KILDARE  has 
more  client  papers  than  most  features  acquire  in  a  lifetime 


to  boost  their  circulation  and  readership:  *' '  ■  11““ 

~  Philadelphio,  Po.,  NEWS 

Philipsburg,  Pa.,  JOURNAL 

Alexandria,  La.,  TOWN  TALK  Gainesville,  Tex.,  REGISTER  Piqua,  Ohio,  CALL 

Ashland,  Ky.,  INDEPENDENT  Greenshurg,  Po.,  TRIBUNE-REVIEW  Pontiac,  Mich.,  PRESS 

Athens,  Ohio,  MESSENGER  Greenville,  S.  (.,  NEWS  Ouakertown,  Pa.,  FREE  PRESS 

Athens,  Tex.,  REVIEW  Greenwood,  Miss.,  COMMONWEALTH  Reading,  Po.,  EAGLE 

Baltimore,  Md.,  NEWS-POST  Hoverhill,  Moss.,  GAZETTE  Richmond,  Vo.,  NEWS  LEADER 

Boytown,  Tex.,  SUN  Hihhing,  Minn.,  TRIBUNE  Rohinson,  III.,  DAILY  NEWS 

Beaver  Foils,  Pa.,  NEWS-TRIBUNE  Holland,  Mich.,  SENTINEL  St.  Louis,  Mo.,  POST-DISPATCH 

Beckley,  W.  Vo.,  POST-HERALD  &  REGISTER  Houston,  Tex.,  POST  Salem,  Ore.,  OREGON  STATESMAN 

Bemidji,  Minn.,  PIONEER  Indionopolis,  Ind.,  NEWS  Solt  Loke  City,  Utoh,  DESERET  NEWS 

Boston,  Mass.,  GLOBE  Jackson,  Mich.,  CITIZENS  PATRIOT  Sorasoto,  Flo.,  HERALD-TRIBUNE 

Bowling  Green,  Ohio,  SENTINEL-TRIBUNE  Jamestown,  N.  Y.,  POST-JOURNAL  Suffolk,  Vo.,  NEWS-HERALD 

Bridgeton,  N.  J.,  EVENING  NEWS  Joplin,  Mo.,  GLOBE  Tifton,  Go.,  GAZETTE 

Bristol-Levittown,  Pa.,  TIMES-COURIER  Knoxville,  Tenn.,  JOURNAL  Trenton,  N.  J.,  TIMES 

Bryan,  Ohio,  TIMES  Kokomo,  Ind.,  TRIBUNE  Twin  Falls,  Idoho,  TIMES-NEWS 

Butler,  Po.,  EAGLE  Lancaster,  Pa.,  INTELLIGENCER  JOURNAL  Tyrone,  Pa.,  HERALD 

Conton,  III.,  LEDGER  Lorned,  Rons.,  TILLER  t  TOILER  Utico,  N.  Y.,  OBSERVER-DISPATCH 

Corhondole,  III.,  SOUTHERN  ILLINOISAN  Levittown,  N.  J.,  TIMES  Vancouver,  Wash.,  COLUMBIAN 

Cartersville,  Go.,  TRIBUNE  NEWS  Lima,  Ohio,  CITIZEN  Vineland,  N.  J.,  TIMES-JOURNAL 

Chompoign-Urhona,  III.,  COURIER  Lufkin,  Tex.,  NEWS  Wosh. Court  House,  Ohio,  RECORD-HERALD 

Chorlotte,  N.  C.,  OBSERVER  Monchester,  Conn.,  HERALD  Woshington,  D.  C.,  STAR 

Chester,  Pa.,  TIMES  Monkoto,  Minn.,  FREE  PRESS  Washington,  Po.,  OBSERVER 

Chicogo,  III.,  CHICAGO'S  AMERICAN  Marietto,  Go.,  JOURNAL  West  Chester,  Po.,  LOCAL  NEWS 

Circleville,  Ohio,  HERALD  Marietto,  Ohio,  DAILY  TIMES  West  Memphis,  Ark.,  EVENING  TIMES 

Clinton,  lowo,  HERALD  Meriden,  Conn.,  JOURNAL  Wheeling,  W.  Vo.,  INTELLIGENCER 

Coatesville,  Pa.,  RECORD  Meridian,  Miss.,  STAR  Willoughby,  Ohio,  NEWS-HERALD 

Colorado  Springs,  Colo.,  FREE  PRESS  Miomi,  Flo.,  NEWS  Winchester,  Vo.,  EVENING  STAR 

Crookston,  Minn.,  TIMES  Middletown,  Ohio,  JOURNAL  Ypsilonti,  Mich.,  PRESS 

Dayton,  Ohio,  JOURNAL  HERALD  New  Iberia,  Lo.,  DAILY  IBERIAN 

Decatur,  III.,  REVIEW  New  York,  N.  Y.,  JOURNAL-AMERICAN  Amsterdam,  Holland,  DE  TELEGRAAF 

East  St.Louis,  III.,  JOURNAL  Norfolk,  Nebr.,  DAILY  NEWS  Arequipo,  Peru,  EL  PUEBLO 
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Fort  Collins,  Colo.,  COLORADOAN  Painesville,  Ohio,  TELEGRAPH  Monilo,  P.  I.,  DAILY  BULLETIN 

Fort  Lauderdale,  Fla.,  NEWS  Paragould,  Ark.,  PRESS  Preston,  England,  LANCASHIRE  EVE.  POST 

Fort  Worth,  Tex.,  STAR-TELEGRAM  Pasco,  Wosh.,  COLUMBIA  BASIN  NEWS  Son  Juon,  Puerto  Rico,  EL  IMPARCIAL 
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Herb.  Daniels  Writes 
‘The  Modern  Almanac’ 


By  Ray  Erwin 

I  A  weekly  column,  “The  Mod- 
'  ern  Almanac,”  by  Herb.  Daniels, 
which  has  been  a  popular  fea¬ 
ture  of  the  Chicago  Sunday 
Tribune  for  nearly  10  years,  is 
now  being  distributed  by  the 
Chicago  Tribune -New  York 
News  Syndicate. 

I  “The  Modem  Almanac”  for¬ 
mat  is  a  kindly  spoof  of  the  old 
almanacs,  from  the  illustration 
style  of  its  charming  and  lively 
masthead  to  the  use  of  appropri¬ 
ate  proverbs  which  sen-e  as  di- 
I  viders  for  the  various  regular 
'  sections  of  the  column.  Each 
column  has  a  “Now  Is  a  Good 
Time  To”  department  which  in¬ 
cludes  a  recommendation  for  a 
Bible  verse  reading. 

Provocative  Essay 

I 

The  main  body  of  the  column 
I  is  a  closely-knit  and  provocative 
'  comment  or  essay.  A  fair  num¬ 
ber  of  the  essays  are  nostalgic. 

I  Frequent  attention  is  given  to 
the  passing  months  and  seasons, 

I  to  brief  and  unusual  biographi- 
j  cal  or  historical  comment  and 
occasionally  to  some  mildly  con- 
,  troversial  or  inflammatory  sub¬ 
ject. 

Each  column  also  contains  a 
paragraph  of  memorable  and 
;  somewhat  less  than  memorable 
j  events  of  the  current  week,  and 
I  a  paragraph  of  notes  on  im- 
1  portant  events  of  other  years. 

The  Almanac  is  concerned 
with  the  sounds  of  Spring,  the 
memory  of  penny  candy  in  a 
glass  tray,  the  ineptness  of  a 
city  man  in  the  country,  the  joys 
of  the  old  porch  swing,  the  real 
facts  about  Paul  Revere’s  ride, 
the  noiseless  roar  of  conscience. 

The  Almanac  comments  upon 
such  matters  as  secretaries,  rug 
beating,  Henry  Thoreau,  the 
right  way  to  make  chili,  war  and 
carbon  paper,  communism,  and 
1  the  female  form  divine. 

Like  the  old  Almanacs  from 
which  comes  its  flavor,  “The 
Modem  Almanac”  marks  the 
j  passing  days  against  a  back- 
i  drop  of  history;  and  gives  Today 
a  sense  of  continuity  and  rela- 
I  tionship  to  Yesterday  and  To- 
I  morrow. 

Almanac  Mail 

Almanac  mail  is  frequently 
on  the  order  of  a  simple  “thank 
you”  from  a  long-time  reader 
who  expresses  appreciation  for 
the  feature.  However,  thousands 
hastened  to  join  the  Almanac- 


created  and  sponsored  Society 
of  Sidewalk  Superintendents 
(dues:  15  minutes  tom  off  the 
top  of  a  fine  Spring  morning; 
all  members  are  vicepresi¬ 
dents);  and  there  was  equally 
heavy  response  to  the  offering 
of  membership  cards  in  the  Left 
Handed  League  of  America. 

“The  whole  aim  is  to  be  en¬ 
tertaining  in  a  light  and  easy 
way,  almost  as  though  I  were 
talking  with  a  single  reader  on 
a  lazy  Sunday  morning  over  a 
casual  cup  of  coffee — yet  in  the 
end  leaving  some  sense  of  prov¬ 
ocation,  significant  thought,  and 
identification.”  explained  Mr. 
Daniels.  “When  it’s  all  over  T 
hope  the  reader  wdll  respond 
with  a  ‘Well,  imagine  that!’  or 
a  ‘Say,  that’s  right!’  or  ‘Why,  I 
remember  that!’  or  even,  on  oc¬ 
casion,  an  indignant,  ‘Who  does 
he  think  he  is?’” 

So  the  column,  12  inches  deep 
and  three  columns  wide,  is 
sometimes  funny,  contentious, 
wistful,  nostalgic,  informative, 
satiric,  hopeful,  despairing,  con¬ 
founded,  awe-struck,  inspired — 
but  always  sprightly. 

Ad  Agency  Man 

Herb.  Daniels  is  a  vicepresi¬ 
dent  and  a  director  of  the  Tat- 
ham-Laird  advertising  agency 
in  Chicago.  He  was  bom  in 
Chicago  circa  World  War  I  “not 
exactly  back  of,  but  kind  of 
kitty  -  comer  to  the  Stock 
Yards.”  He  was  educated,  more 
or  less,  in  Chicago  and  suburban 
public  schools. 

His  career  began  during  the 
depression  depths  with  a  job  for 
a  brokerage  house,  forced  by 
the  NRA  to  raise  him  from  $9 
to  $13.  Giddy  with  new  riches, 
he  immediately  bought  a  sail¬ 
boat  although  he  had  never  been 
on  one  before,  and  he  has  been 
more  or  less  at  sea  ever  since. 
He  claims  to  be  one  of  the  only 
two  ad  agency  men  in  the  world 
who  have  never  played  a  game 
of  golf. 

Lectured  At  Northwestern 

Herb,  often  makes  talks  on 
selling  at  conventions  and  his 
“pitches”  are  considered  un¬ 
usual,  dynamic,  inspiring. 

Although  he  never  attended 
college,  except  at  the  imaginary 
and  exclusive  St.  Beowulf’s  de¬ 
scribed  in  the  Almanac,  he 
taught  for  a  number  of  years 
at  Northwestern  University, 
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SELLING  IDEAS— Herb.  Daniel: 
uses  props  in  a  sales  lecture. 


where  he  lectured  on  the  tech¬ 
niques  of  short-story  writing. 

He  then  developed  and  taught 
a  workshop  in  creative  thinking 
called  “How  To  Have  Ideas,”  in 
which  he  staged  a  strip  act  in 
class,  set  his  earnest  students 
to  playing  with  Tinker  Toys, 
and  solemnly  doused  himself 
with  buckets  of  w'ater  to  make 
his  points. 

“It  was  a  kind  of  poor  man’s 
academic  Hellza-poppin’  but  no 
one  ever  dropped  out,”  he  re¬ 
marked. 

Over  the  years,  “The  Modem 
Almanac”  has  given  considera¬ 
ble  insight  into  the  attitudes 
and  prejudices  of  its  author.  He 
is  not  much  for  duck-hunting 
(instant  pneumonia!),  robins 
(deadbeats  with  a  Hollywood 
immorality  syndrome),  Henry 
Thoreau  (the  test  of  a  man  L' 
not  how  he  lives  apart  from  the 
world,  but  how  he  lives  in  the 
world),  and  country  life  (I’m ' 
not  man  enough).  He  is  an  ad¬ 
mirer  of  mothers-in-law,  chih 
(his  recipe  is  the  favorite  of 
thousands  of  readers),  sales¬ 
men,  sidewalk  superintendents, 
penny  candy,  girl  vratching, 
bock  beer,  uncles. 

Book  Out  Soon 

A  collection  of  pieces  from 
the  column  under  title  “The 
Modem  Almanac”  will  be  puh- 
ished  Nov.  9  (Quadrangle  Pub¬ 
lishers,  $3.95)  with  a  foreword 
by  Harry  Golden. 

Herb,  is  an  avid  salt  water 
fisherman,  and  he  has  a  num¬ 
ber  of  records  and  near-records 
on  light  tackle  to  his  credit.  He 
dreams  of  a  small  boat  voyage 
around  the  world.  He  gave  up 
flying  after  a  crack-up. 

Lack  of  time  limits  his  pen¬ 
chant  for  travel,  but  he  has  em¬ 
barked  on  a  long-time  project  of 
seeing  the  world  in  w'eekend  in¬ 
stallments  and  has  visited  Paris. 
Mexico,  Toyko  and  Tahiti  on 
weekend  jet  jaunts,  demonstrat¬ 
ing  that  his  home  is  less  than 
a  weekend  away  from  anywhere 
in  the  w'orld. 

Herb.  Daniels  is  married,  has  ‘ 
two  daughters,  a  dog,  and  a 
mortgage  on  an  old  house  on  the 
wrong  side  of  the  tracks  in  a 
Chicago  suburb. 
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This  is  a  genuine  infant  seat 


These  are  genuine  INFANSEAT®  bahy  carriers 

‘‘INFANSEAT”  Baby  Carriers  are  the  orig-  then  it  should  be  used  as  an  adjective,  not  a 
inals,  the  ones  that  started  it  all.  So,  it’s  under-  noun,  and  should  be  capitalized.  That’s  be- 
standable  some  people  mistakenly  tend  to  call  cause  “Infanseat”  is  a  registered  trade-mark 
any  and  all  baby  carriers  by  that  name.  But,  for  the  baby  carriers  made  by,  and  only 
the  word  “Infanseat”  is  properly  ^  f  original  I  Infanseat  Company, 

used  only  when  you’re  talking  IflTAVl  A  A  AT  Eldora,  Iowa.  A  divsion  of  Dunhill 
about  the  genuine  article.  And  lll|All^lfA|  International,  Incorporated. 
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Linage  Up 
In  August; 
1.4%  on  Year 


Total  advertising  linage  in 
newspapers  pulled  ahead  in  Au¬ 
gust,  following  the  July  dip.  The 
52  Cities  report  of  Media  Rec¬ 
ords  showed  August  linage  2.4% 
better  than  it  was  in  August, 
1961.  Of  the  531  newspapers 
reporting  linage  in  this  E&P 
service,  338  showed  gains  for 
August,  as  compared  with  1961 
figures. 

General  linage  still  lagged 
far  behind,  with  only  91.9%  of 
the  August,  1961,  linage. 

For  the  year  to  date — eight 
months — total  linage  ran  1.4% 
ahead  of  the  year-ago  figure. 
General  was  the  only  category* 
sharply  below  the  1961  level, 
being  off  6.9%.  The  Department 
Store  linage  held  close  to  the 
1961  figure,  down  only  one- 
tenth  of  one  percent. 

City-by-city  figures  follow: 

1962  1961 

AKRON,  OHIO 

Beacon  Journal-e  .  2.349,761  2,268,270 

§Beacon  Journal-S .  784,232  793,251 


1962  1961 

BOISE,  IDAHO 

Statesman-in .  975,942  882,949 

**Statesman-S  .  219,421  189,575 

Grand  Total  .  1,195,363  1,072,524 

NOTE:  Statesman  Morn,  and  Eve.  sold 
only  in  combination.  Linage  of  one  edi¬ 
tion  (Morn.)  only  is  shown. 

BOSTON,  MASS. 

Record  American-d  ...  627,974  . 

American-e .  562,294 

Record-m  .  626,800 

•Advertiser-S  .  211,211  203,932 

6lobe-e  .  i,402.49l  1,420,901 

Globe-m  .  1,187,677  1,196,492 

§Globe-S  .  1,134,189  1,081,245 

Herald-m  .  997,302  1,007,341 

tHerald-S  .  844, i09  812,845 

Traveler-e  .  I,24i,754  1,304,744 

Grand  Totai  .  7,646,707  8,216,594 

NOTE:  Record  Morning  and  American 
Evening  became  an  all-day  newspaper,  the 
Record  American  Daily,  effective  October 
2,  1961. 

BUFFALO,  N.  Y. 

Courier  Express-m .  1,045,566  918,627 

(Courier  Express-S  ....  758,774  706.643 

(Evening  News-e  .  2,299,330  2,229,942 


CAMDEN, 

Courier-Post-e  . 


CHARLESTON, 

Mail-e  . 

Gaiette-m  . 

§Gaiette-Mail-S  . 


Grand  Total  . 

...  3,133,993 

3,041,521 

ALBANY,  N.  Y. 

••Knickerbocker- 

News-e  . 

...  1,202,414 

1,245,954 

Times  Union*m  . 

...  1,044,355 

1,145,777 

•Times  Union-S . 

...  492,142 

475,840 

Grand  Total  . 

...  2,741,133 

2,907,571 

ALBUQUERQUE,  N.  M. 

Journal-m  . 

...  1,640,749 

1.440,559 

(Journal-S  . 

. . .  496,322 

449,572 

Tribune-e  . 

...  1,454,967 

1 ,499,732 

Grand  Total  . 

...  3,785,038 

3,389,843 

ATLANTA.  GA. 

Constitution-m  . 

...  2,025,305 

1,771,314 

Journal-e  . 

,..,  2,499,813 

2,421,374 

Journal  k 

Constitution-S  _ 

991,585 

947,242 

Grand  Total  . 

....  5,514,703 

5,139,952 

ATLANTIC 

CITY.  N.  J. 

Press-m  . 

....  947,349 

885,058 

••Press-S  . 

....  203,545 

201,374 

Grand  Total . 

....  1,170,894 

1,084,434 

BALTIMORE,  MD. 

•American-S  . 

...  443,499 

493,492 

News-Post-e  . 

...  1,341,373 

1,329,080 

Sun-m  . 

...  1,220,015 

1,170,150 

Sun-e  . 

...  2,042,194 

2,031,355 

(Sun-S  . 

...  1,241,824 

1,205,531 

Grand  Total  .... 

....  6,328,907 

4,229,808 

BANGOR.  ME. 

News-m  . 

....  783,537 

818,781 

BINGHAMTON.  N.  Y. 

Press-e  . 

....  1.511,918 

1,483,000 

(Press-S  . 

....  291,219 

249,440 

Sun-Bulletin-m  . 

....  543,310 

543,201 

Grand  Total  . 

....  2,344,447 

2,295,841 

BIRMINGHAM.  ALA. 

Post-Herald-m  . 

. . . .  947,634 

951,421 

News-e  . 

....  1,855,322 

1,871,545 

(News-S  . 

....  771,010 

804,419 

Grand  Total  . 

....  3,573,944 

3,429,585 

NOTE:  Part  run 

adv.  includes 

:  News-e 

1942  —  1,855,322  (52,241).  1941  - 

1,871,545 

(44,083). 
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Newspaper  Linage — 52  Cities 

(Compiled  by  EDITOR  &  PUBLISHER  from  Media  Record  Measurements) 

1962  1961  %  of  E&I 

Linage  Linage  1961  Indt 

Total  Advertising 

August  .  229,784,000  224,398,000  102.4  103 

July  .  207,009,000  207,661,000  99.7  98 

Year  to  date _ 1,804,335,000  1,780,101,000  101.4  99 

Display 

August  .  165,147,000  163,112,000  101.2  102 

July  .  145,276,000  147,064,000  98.8  96 

Year  to  date _ 1,314,090,000  1,312,948,000  100.1  97 

August  .  64,637,000  61,286,000  105.5  105 

July  .  61,733,000  60,597,000  101.9  104 

Year  to  date _  490,245,000  467,153,000  104.9  104 

Retail 

August  .  .  130,366,000  126,662,000  102.9  106 

July  .  108,332,000  109,668,000  98.8  99 

Year  to  date _  979,313,000  968,111,000  101.2  101 

Department  Store 

August  .  46,054,000  45,827,000  100.5  101 

July  .  36,700,000  37,192,000  98.7  9fi 

Year  to  date _  338,717,000  339,005,000  99.9  91 


CHARLOTTE.  N.  C. 

News-e  .  1,243,971  1,081,384 

Observer-m  .  1,714,472  1,507.424 

tObserver-S  .  557,935  525,525 

Grand  Total  .  3,514,378  3,114,335 

CHICAGO.  ILL. 

Tribune-m  .  3,134,474  2,734,943 

Tribune-S  .  1,413,287  1,304,944 

(Daily  News-e  .  1,881,855  1,744,318 

Amerlcan-e  .  885,716  745,040 

•American-S  .  263,352  225,775 

Sun-Times-m  .  1,584,411  1,310,284 

SSun-Times-S  .  418,273  557,434 

Grand  Total  .  9,783,348  8.444.998 

NOTE:  Part  run  adv.  includes:  Tribune-m 
1942  —  3,134,474  (  529,787).  1941  —  2,734,943 
(374.731).  Tribune-S  1942  —  1,413,287  (340,- 
482).  1941  —  1,304,944  (318,209).  Sun- 

Times-S  1942  —  418,273  (  79.915).  1941  — 
557,434  (52,502). 

CINCINNATI,  OHIO 

Enquirer-m  .  1,950.803  1,848,454 

tEnquirer-S  .  1,141,578  1,119,435 

Post  k  Times-Star-e  ...  1,881,971  1,715.531 

Grand  Total  .  4,974,352  4,703,420 

CLEVELAND,  OHIO 

Plain  Dealer-m  .  2,375,721  2,311,743 

(Plain  Dealer-S  .  1,422,797  1,535,152 

Press  and  News-e .  2,811,575  2,777,047 

Grand  Total  .  4,410,093  4,423,982 

NOTE:  Part  run  adv.  includes:  Press  and 
News-e  1942  —  2,811,575  (178,217).  1941  — 
2,777,047  (182,044). 

COLUMBUS.  OHIO 

Dispatch-e  .  2,323,439  2,128,138 

Dispatch-S  .  1,114,070  1,127,031 

Citizen-Journal-m  .  944,895  908,838 

Star-w  .  53,755  58,885 

Grand  Total  .  4,438,359  4,222,892 

DALLAS.  TEX. 

News-m  .  2,219,041  2,032,290 

tNews-S  .  718,205  403,840 

Times  Herald-e  .  2,507,321  2,399,984 

§Times-Herald-S  .  594,370  418,379 

Grand  Total  .  4,040,957  5,454,493 

NOTE;  Part  run  adv.  includes:  Times 
Herald-e  1942  —  2,507,321  (48,483).  1941  — 


DAYTON,  OHIO 

Journal-Herald-m  .  1,417,424  1,451,158 

News-e  .  2,003,821  1,913,029 

§News-S  .  444,073  455,547 

Grand  Total  .  4,247,318  4,219.754 


General 

August  . 

July  . 

Year  to  date 


20,031,000 

18,992,000 

192,961,000 


Automotive 

August  .  11,286,000  10,838,000  104.1  93.7 

July  .  12,564,000  10,836,000  115.9  101.6 

Year  to  date _  101,771,000  98,074,000  103.8  95.4 

Financial 

August  .  3,464,000  3,808,000  91.0  108.4 

July  .  5,398,000  5,529,000  97.6  110.9 

Year  to  date _  40,045,000  39,497,000  101.4  114.0 

1942  1941  1942  1941 

DENVER,  COLO.  §Times-S  319,439  319,520 

Rocky  Mt.  News-m  ....  1,942,428  1,737,214  Herald-Post-e  . 

lofl-e  2,Ki  S^and  Total  .  2,842,523  2,825,192 

tPost-S' .  872,347  744,444 

Grand  Total  .  5,829,742  5,299,343  Times-e  .  1,287,201  1,290,019 

NOTE:  Part  run  adv.  includes:  Post-e  STimes-News-S  .  340,040  335,843 

1942  —  2,409,795  (215,344).  1941  —  2.444,147  .  t  *  ,  , 

(247,098).  Grand  Total  .  1,447,241  1,425,842 

NOTE:  The  News,  Morning,  and  the 
DES  MOINES,  IOWA  Times,  Evening  are  sold  in  optional  com- 

Register-m  .  620,747  580,474  bination.  The  linage  of  one  edition,  the 

Tribune-e  .  982,259  998,889  Times,  Evening  is  shown. 

.  EUGENE.  ORE. 

Grand  Total  .  2,013,473  2,017,354  Register  Guard-e  .  1,272,730  1,218,059 

••Register  Guard-S  ....  304,872  270,074 

DETROIT.  MICH.  - - 

Free  Press-m  .  1,480,108  1,218,390  Grand  Total  .  1,579,402  1,488,133 

IFree  Press-S  .  330,273  247,482 

News-e  .  2,459,703  2,257,255  PALL  RIVER.  MASS. 

tNews-S  .  970,454  919,340  Herald  News-e  .  945,471  951,549 

Grand  Total  .  5,240,740  4,442,487  FORT  WAYNE.  IND. 

NOTE:  Part  run  adv.  includes;  Free  Journal  Gaiette-m  ....  1,287,574  1,259,335 

Press-m  1942  —  1,480,108  (241,723).  1941  —  (Journal  Gaiette-S  ....  443,738  448.413 

1,218,390  (88,307).  Free  Press-S  1942  —  News  Sentinel-e  .  1,721,912  1.803.045 

330,273  (21,803).  1941  —  247,482  (15,029).  - - 

News-e  1942  —  2,459,703  (232,494).  1941  —  Grand  Total  .  3,473,224  3,510,993 

2,257,255  (73,232).  News-S  1942  —  970.454  - 

(82,754).  1941  -  919,340  (  33,504).  impoptanT  NOTICF 

(•)  Free  Press  on  strike  August  20  IMPORTANT  NOTICE 

through  August  24,  1941.  The  linage  tabulations  shown  here  have 

been  compiled  by  Media  Records,  Inc.  for 
ELMIRA,  N.  Y.  exclusive  publication  by  Editor  &  Pub- 

Advertiser-m  .  350,473  332,330 

Star  Gaiette-e  .  879,742  800,081  ''.‘•'ed  in  any  form  without  yplicit  permis- 

••Telegram-S  .  217,272  198,555  .« 

Star  Gaiett*  k  Except  where  other  figures  are  specifi- 

Advertiser-Sat .  82,319  59,837  fhe  following 

to  Media  Records,  August  1962  Linages: 

Grand  Total  .  1,530,024  1,390,803  Edition”*  WEEKLY 

NOTE:  Advertiser  Morning  and  Star  *hcludes  14,490  lines  AMERICAN  WEEKLY 
Gazette  Evening  publish  5  days  a  week  (Pacific  Edition) 
only-  ••Includes  18,243  fines  FAMILY  WEEKLY 

.  _ _  Includes  34,443  lines  THIS  WEEK 

EL  PASO.  TEX.  Includes  24,334  lines  PARADE 

Time$-m  .  1,285,894  1,238,473  Includes  42,887  lines  WEEKEND 

EDITOR  Si  PUBLISHER  for  September  29,  1962 


1961 

%of 

E&P 

Linage 

1961 

Index 

224,398,000 

102.4 

103.4 

207,661,000 

99.7 

98.8 

1,780,101,000 

101.4 

99.6 

163,112,000 

101.2 

102.6 

147,064,000 

98.8 

96.6 

1,312,948,000 

100.1 

97.9 

61,286,000 

105.5 

105.0 

60,597,000 

101.9 

104.5 

467,153,000 

104.9 

104.1 

126,662,000 

102.9 

106.6 

109,668,000 

98.8 

99.3 

968,111,000 

101.2 

101.0 

45,827,000 

100.5 

101.7 

37,192,000 

98.7 

98.7 

339,005,000 

99.9 

97.5 

21,804,000 

91.9 

85.9 

21,031,000 

90.3 

79.0 

207,266,000 

93.1 

84.4 

10,838,000 

104.1 

93.7 

10,836,000 

115.9 

101.6 

98,074,000 

103.8 

95.4 

3,808,000 

91.0 

108.4 

5,529,000 

97.6 

110.9 

39,497,000 

101.4 

114.0 

1942 

1941 

§Times-S  . 

Herald-Post-e  . 

.  319,439 

.  1,254,988 

319.520 

1,244,999 

Grand  Total  . 

.  2,842,523 

2,825,192 

ERIE. 

PA. 

Times-e  . 

§Times-News-S  . 

.  1,287,201 
.  340,040 

1,290,019 

335,843 

Grand  Total  . 

.  1,447,241 

1,425,842 

NOTE:  The  News,  Morning,  and  the 
Times,  Evening  are  sold  in  opfional  com¬ 
bination.  The  linage  of  one  edition,  the 
Times,  Evening  is  shown. 

EUGENE 

ORE. 

Register  Guard-e  .... 
••Register  Guard-S  .. 

.  1,272,730 
.  304,872 

1,218,059 

270,074 

Grand  Total  . 

.  1,579,402 

1,488,133 

FALL  RIVER,  MASS. 

Herald  News-e  . 

.  945,471 

951,549 

FORT  WAYNE.  IND. 

Journal  Gazette-m  .. 
(Journal  Gazette-S  .. 
News  Sentinel-e  . 

.  1,287,574 
.  443,738 

.  1,721,912 

1,259,335 

448.413 

1,803,045 

Grand  Total  . 

.  3,473,224 

3,510,993 

1962  1961 

FORT  WORTH,  TEX. 

Star-Telegram-m  .  957,417  922,668 

Star-Telegram-a  .  2,163,084  1,858,216 

5Staf-Telegram-S  .  639,724  597,708 

frail-.  .  477,464  503,366 

Prass-S  .  135,763  176,301 

Grand  Total  .  4,373,452  4,058,259 

NOTE:  Prass  Evaning  published  5  days 
a  week  only. 

FRESNO.  CALIF. 

Bee-e  .  1,439,148  1,447,228 

§Bee-S  .  522,653  495,280 

Grand  Total  .  1,961,801  1,942,508 


GARDEN  GROVE.  CALIF. 

Naw$-e  .  1,396,133 

INews-S  .  386,803 


1962 

(Clarion  Ledger  & 

News-S  .  339,490 

Daily  News-a  .  947,01 1 

State  Times-e  . 

State  Timas-S  . 


1961 

298,558 

804,259 

463,265 

134,377 


Grand  Total  .  2,290,409  2,591,159 

NOTE:  (*)  State  Times  last  publication 
January  16,  1962. 

JACKSONVILLE.  FLA. 

Timas-Union-m  .  2,367,647  2,137,666 

fTimes-Union-S  .  615,037  673,619 

Journal-e  . .  1,066,495  939,814 


Grand  Total  .  1,782,936  . 

NOTE:  News-a  publishes  5  days  a  week 
only. 

GARY.  IND. 

Post-Tribune-e  .  1,663,984  1,560,606 

••Post-Tribune-S  .  354,395  356,246 


Grand  Total  .  4,049,179  3,751,099 

JERSEY.  CITY.  N.  J. 

Jersey  Journal-.  .  949,505  882,870 

NOTE:  Part  run  adv.  includes:  Jersey 
Journal-a  1962  —  949,505  (51,865).  1961  — 

882,870  (66,285). 

KANSAS  CITY.  MO. 

Times-m  1,765,130  1,608,664 

Star-e  .  1,679.676  770.039 

tStar-S  .  743,659  1,579,003 


Grand  Total 


4,188,415  3,957,706 


Grand  Total  .  2,018,379  1,916,852 

GLENS  FALLS.  N.  Y. 

Post-Star  (See  Note)  ..  761,083  697,846 

NOTE:  Post-Star  Morning  sold  in  com¬ 
bination  with  Times  Evening.  Linage  of 
one  edition,  Post-Star  Morning,  only  it 
given. 

GRAND  RAPIDS,  MICH. 

Press-e  .  2,175,585  2,188,858 

tPress-S  .  483,865  562,720 


KNOXVILLE,  TENN. 

Journal-m  .  600,298  571,790 

News-Sentinal-e  .  1,038  111  1,084.436 

§Naws-Santinal-S  .  302,098  336,989 


Grand  Total  .  1,940,507  1,993,215 

837,988 


LAWRENCE.  MASS. 

Eagle-Tribune-e  943,668 


LITTLE  ROCK,  ARK. 

Arkansas  Gatette-m  ..  1, 1 3 1, 0^3 
(Arkansas  Gazette-S  . .  378,999 


Grand  Total  .  2,659,450  2,751,578 

HACKENSACK.  N.  J. 

Record-e  .  1,853,971  1,654,162 

NOTE:  Part  run  adv.  includes:  Record-a 
1962  —  1,853,971  (43,019).  1961  —  1,654,162 
(37,656). 

HAMMOND.  IND. 

Times-e  .  1,584,765  1,371,469 

Tim.s-S  .  435,442  412,280 


Grand  Total  .  2,020,207  1,783,749 

NOTE:  Times  Evening  published  five  days 

a  week  only. 

HARRISBURG.  PA. 

Patriot-m  .  1,351,983  1,235,094 

(Patriot  News-S  .  361,507  341,294 


938,363 

372,579 


Grand  Total  .  1,510,052  1,310,942 

LONG  BEACH.  CALIF. 

Independent-m  .  2,151,368  1,984,130 

(l"depepdent  Press- 

Telegram-S  .  594,231  576,795 

Press-Telegram-e  .  2,183,288  2,016,733 

Grand  Total  .  4,928,887  4,577,658 

NOTE:  Part  run  adv.  includes:  Independ¬ 
ent-m  1962  —  2.151,368  (  312.367).  1961  — 

1,984.130  (305.5381.  Press-Teleqram-e  1962 
-2.183,288  (312,367).  1961-2,016,733  (305.- 
538). 

LONG  ISLAND,  N.  Y. 

Newsday  Suffolk-a  .  2,087,952  1,875,202 

Newsday  Nassau-a  ....  2.309,117  2,059,838 


Grand  Total  .  1,713,490  1,576,388  Grand  Total  4,397,069  3,935,040 

HARTFORD,  CONN. 

Courant-m  .  915,030  881,962 

fCourant-S  .  609,593  560,830 

Mimes-e  .  1,990,692  1,890,570 


Grand  Total  .  3,515,315  3,333,362 

HAVERHILL.  MASS. 

Journal-e  .  363,703  358,966 

HONOLULU,  HAWAII 

Advertiser-m  .  1,138,812  976,723 

"(Advertiser-S  .  362,728 

Star  Bulletin-e  .  1,915,206  1,613,999 

••(Star  Bulletin-S .  488,014  293,217 

Grand  Total  .  3,542,032  3,246,667 

Sunday  editions  of  Advertiser  and 
Star-Bulletin  discontinued  after  June  24, 
1962.  Sunday  Star-Bulletin  &  Advertiser, 
the  new  edition,  effective  July  I,  1962. 

HOUSTON.  TEX. 

Chronicle-e  .  2,795,206  2,562,560 

(Chronicle-S  .  976,975  867,094 

.  2,141,473  2,078,314 

.  647,530  691,231 

.  600,761  605,852 

Grand  Total  .  7,161,945  6,805,051 

.  *’ort  run  adv.  includes:  Chron- 

i'us'cA’V..”  2,795,206  (172,438).  1961  — 
(145,121).  Post-m  1962  —  2,141,773 
’02).  '961  —  2,078.314  (65,823).  Chronl- 
cla-S  1962  -  976,975  (  21,168). 


LOS  ANGELES,  CALIF. 

Times-m  .  4,516,135  4,064,160 

tTimes-S  .  2,709,657  2,652,741 

Herald  Ezaminer-e  _  2,042,133  . 

’Herald  Examiner-S  ...  678,584  . 

Examiner. m  .  1,721,291 

Examinar-S  .  781,010 

Herald  Express-e  .  1,397,205 

Mirror-e  .  1,127,579 


Grand  Total  .  9,946.509  11,743,986 

NOTE:  Part  run  adv.  Includes:  Times-m 
1962  -4,516.135  (651,599).  1961-4,064,160 
(518,097).  Times-S  1962—2,709,657  (850,860). 
1961— 2.652.741  (920.652). 

Examiner  (Morn.  S  Sun.)  ceased  publi¬ 
cation  after  issue  of  January  7,  1962. 

Herald  Examiner  (Sun.)  first  issue  January 
14,  1962.  Herald  Express  (Eve.)  changed 
name  to  Herald  Examiner  effective  Janu¬ 
ary  8,  1962.  Mirror  (Eve.)  ceased  publica¬ 
tion  after  issue  of  January  5,  1962. 

LOUISVILLE.  KY. 

Courier  Journal-m  .  .  1,340,286  1,302,309 

Courier  Journal-S  .  792,201  737,294 

Times-e  .  1,657,862  1,647,410 


Grand  Total  .  3,790,349  3,687.013 

LOWELL.  MASS. 

Sim-e  .  743,909  680,897 

••Sun-S  .  180,984  166,687 


Grand  Total  .  924,893  847,584 


News 

Star-r 

tStar-S 


INDIANAPOLIS.  IND. 


1,701,706 
1,652,359 
967,954 
812,571 
256.428 

irand  Total  .  5,649,172  5.391.018 


1,839,673 

,  1,675,152 

.  1,008,121 

I;?®'-®  889,241 

.  236,985 


LYNN.  MASS. 

Item-e  .  765,633 

MANCHESTER.  N.  H. 

Union  Leader-d  .  886,166 

••News-S  .  214,550 


670,609 


747,065 

168,303 


JACKSON,  MISS. 

Clarion  Ledger-m  .  1,003,908 


Grand  Total  .  1,100,716  915,368 

_  NOTE:  The  Sunday  News  is  sold  in  op¬ 
tional  combination  with  the  following 
890,700  Monday  Union  Leader. 


1962 

1961 

MEMPHIS, 

TENN. 

Commercial  Appeal-m 

1,742,204 

1,712,455 

tCommercial  Appeal-S 

757,258 

765,250 

Press-Scimitar-e  . 

1,271,765 

1,204,447 

Grand  Total  . 

3,771,227 

3,682,152 

MERIDEN.  ' 

CONN. 

Record  Journal 

(See  Note)  . 

778,094 

771,979 

NOTE:  Record  Morning  and  Journal  Eve- 

ninq  are  sold  only  in  combination.  Linage 

of  one  edition,  Record  Morning 

only  is 

shown. 

MIAMI, 

FLA. 

Herald-m  . 

3,311,087 

3,074,947 

6Herald-S  . 

1,059,799 

1,074,510 

1,105,664 

1,125,438 

(News-S  . 

337,152 

322,540 

Grand  Total  . 

5,813,702 

5,597,435 

NOTE:  Part  run  adv. 

includes:  Herald-m 

1962  —  3.311.087  (39,031).  1961  — 

3,074,947 

(38.969).  Herald-S  1962 

—1,059,799  (58,414). 

1961—1,074.510  (42,068). 

MILWAUKEE,  WIS. 

Sentinel-m  . 

768,445 

941,196 

Sentinel-S  . 

212,241 

Journal-e  . 

3,155,437 

3,050.827 

(Journal-S  . 

1,385,230 

1,436,315 

Grand  Total  . 

5,309,112 

5.640,579 

NOTE:  (•)  Last  publication  Sunday  Sen- 

tinel  May  27,  1962. 

MINNEAPOLIS,  MINN. 

Tribune-m  . 

1,268,430 

1,452,573 

2,053,291 

2,303,350 

(Tribune-S  . 

924,149 

964,794 

Grand  Total  . 

4,245,870 

4,720,717 

NOTE:  Part  run  ad 

V.  includes:  Star-e 

1962  —  2,053,291  (101,961).  1961- 

2,303,350 

(158,851).  Minneapolis  newspapers  on 

strike  August  1  through  6,  1962. 

MODESTO, 

CALIF. 

Bee-e  . 

844,623 

834  287 

§Bee-S  . 

175,238 

167,036 

Grand  Total  . 

I.0I9.86I 

1,001,323 

NOTE:  Bee  Evening 

published 

5  days  a 

week  only. 

MONTREAL, 

CANADA 

(•Star-e 

2,185.390 

2.147.884 

Gazette-m  . 

.  1,227,974 

1,237,027 

I.a  Presse-e  . 

.  2,344,487 

2,213,790 

La  Patrie-S  . 

104,122 

78,619 

Le  Nouveau  Journal-e. 

Grand  Total  . 

5,861,973 

5,677,320 

NOTE:  (•)  Includes 

WEEKEND 

MAGA- 

ZINE  linage.  Le  Nouveau  Journal  last 

publication  June  21,  1962. 

MUNCIE, 

IND. 

Press-e  . 

873,888 

986  075 

Star-m  . 

875,595 

983,904 

••Star-S  . 

203,079 

232,524 

Grand  Total  . 

.  1,952,562 

2,202,503 

NASHVILLE 

,  TENN. 

Banner-e  . 

.  1,558,999 

1,561,358 

Tennessean-m  . 

.  1,548.380 

1,528,672 

Tennessean-S  . 

.  553,249 

521,714 

Grand  Total  . 

3,660.628 

3,611,744 

NEW  HAVEN 

1.  CONN. 

Journal  Courier-m  . 

584,937 

353,832 

Register-e  . 

1,326,041 

1,313,096 

••Register-S  . 

543,416 

568,607 

Register  ft  Journal- 

Courier-Sat . 

76,962 

79,813 

Grand  Total  . 

2,531,356 

2,315,348 

NEW  LONDON,  CONN. 

Day-e  . . 

1,069.671 

1,015,996 

NEW  ORLEANS.  LA. 

Times-Picayune-m  _ 

2,874,832 

2,678,103 

tTimes-Picayune-S  . 

879,181 

8S 1.306 

States  ft  Item-e  . 

1,428,602 

1,402,034 

Grand  Total  . 

5.182,615 

4,931,443 

NEW  YORK 

.  N.  Y, 

Times-m  . 

2,008,873 

2,014,509 

Times-S  . 

2,331,300 

2,286,716 

Herald  Tribune-m  . 

662,279 

723,472 

(Herald  Tribune-S  . 

430,132 

485,767 

Mirror-m  . 

731,119 

677,538 

Mirror-S  . 

264.462 

272,155 

News-m  . 

1,457,633 

1,313,273 

News-S  . 

1,336.734 

1,279,891 

Journat-American-e  . 

858,716 

873.526 

•Journal-American-S 

222,991 

259,089 

Post-e  . 

858,643 

823.693 

Ei:>rrOR  &  publisher  for  September  29,  1962 


1962  1961 

Post-S  .  85,954  94,228 

World  Telegram  i  Sun-e  962,928  915,275 


Grand  Total  . 12,211,764  12,019,132 

NOTE:  Post  Evening  published  5  days  a 
week  only. 

NOTE:  Part  run  adv.  includes:  Mirror-m 
1962-731,119  (169,798).  1961—677,538  (145,- 
085).  Mirror-S  1962—264,462  (105,189).  1961 
—272,155  (  94,571).  News-m  1962—1,457,633 
(722,770).  1961— 1.313  273  (605,371).  Nevrs-S 
1962—1,336,734  (911,952).  1961  —  1,279,891 
(864,346).  Journal-American-a  1962—458,716 
(118,689).  1961—873,526  (99.413).  Journal- 
American-S  1962—222,991  (21,716).  1961— 

259,089  (65  610).  World  Tel.  ft  Sim-e  1962 
962,928  (232,012).  1961—915,275  (203,727). 

Split  run  adv.  includes:  News-m  135,687. 
News-S  65,047.  ' 

NEW  YORK  (QUEENS),  N.  Y. 

Long  Island  Press-e  ...  1,390,733  1,265,009 
§Long  Island  Press-S  . .  517,345  466,546 


Grand  Total  .  1,908,078  1,731,555 

NEWPORT  NEWS.  VA. 

Press-m  .  1,364,276  1,079,847 

6Press-S  .  342.902  349,184 

Times-Herald-e  .  1,216,037  1,023,357 


Grand  Total  .  2,923,215  2,452,388 

NIAGARA  FALLS,  N.  Y. 

Gazette-e  .  1,032,549  1,015,202 

••Gazette-S  143,931  137,127 


Grand  Total  .  1,176,480  1,152,329 

NORFOLK,  VA. 

Ledger-Dispatch  ft 

Portsmouth  Star-e  ...  1,905,223  1,742,095 
Virginian-Pilot-m  ......  2,200,505  1,961,940 

fVirginian-Pilot  ft 

Portsmouth  Star-S  ...  707,620  678,208 


Grand  Total  .  4,813,348  4,382,243 

NOTE:  Part  run  adv.  includes:  Ledger- 
Dispatch  ft  Portsmouth  Star-e  1962 — 1,905,- 
223  (453,100).  1961-  1,742,095  (  381,326). 

Virqinian-Pilot-m  1962—2,200,505  (383.629). 
1961—1,961,940  (256,043).  Virqinian-Pilot  ft 
Portsmouth  Star-S  1962—707,620  (121,939). 
1961—678,208  (142,030). 

OAKLAND.  CALIF. 

Tribune-e  .  1,879,897  1,794,200 

§Tribune-S  .  742,677  671,442 


Grand  Total  .  2,622,574  2,465,642 

NOTE:  Part  run  adv.  Includes:  Tribune-a 

1962—1,879,897.  1961—1,794,200  (56,654). 

OKLAHOMA  CITY,  OKLA. 

Oklahoman-m  .  1,177,923  1,016,343 

Oklahoman-S  .  479,408  443,752 

Times-e  .  1,304,065  1,208,070 


Grand  Total  .  2,961,396  2,668,165 

NOTE:  Part  run  adv.  includes:  Times-e 
1962—  1.304,065  (172,016).  1961  —  1,208.070 
(154,109).  Oklahoman-m  1962—1,177,923 
(74,173). 

OMAHA.  NEBR. 

World-Herald 

(See  Note)  .  1,372,464  1,273,415 

fWorld-Herald-S  .  822,343  692,018 


Grand  Total  .  2.194,807  1,965,433 

NOTE:  World-Herald  sold  in  combina¬ 
tion  Morning  and  Evening,  linage  of  only 
one  edition,  EVENING,  is  shown. 


ORLANDO.  FLA. 


Star-e  . 

2,192,029 

1,852,286 

Sentinel-m . 

2,192,029 

1,852,286 

Sentinel-S  . 

622,486 

597,222 

Grand  Total  . 

5,006.544 

4,301,794 

NOTE:  Part  run  adv 
935,654.  1961— 681.017. 

.  includes:  1962 — 

PASADENA, 

CALIF. 

Star-News-e  . 

Ilndependent- 

1,163,254 

1,160,508 

Star  News-S  . 

326.196 

329,147 

Independent-m  . 

1  094,683 

1,113,780 

Grand  Total  . 

2,584,133 

2,603,435 

PAWTUCKET 

.  R.  1. 

Times-e  . 

755,159 

846,322 

PENSACOLA,  FLA. 

News-e  . 

722,481 

654,326 

Journal-m  . 

1,244,994 

1,139,066 

News-Journal-S  . 

340.269 

321,932 

Grand  Total  . 

2,307,744 

2,115,324 

(Continued  on  next  page) 
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Ifi2  Ifil 
PEORIA.  ILL. 

Journal  Star  (See  Note)  1,377,222  I,3i9,25i 
IJournal  Star-S  .  3W,95I  403,634 

Grand  Total  .  1,777,173  1,722,890 

NOTE:  Journal  Star  Morninq  and  Journal 
Star  Evening  sold  in  combination.  Linage 
of  only  one  edition — Journal  Star  Evening — 
is  shown. 

PHILADELPHIA,  PA. 

Bulletin-e  .  1,749,058  1,764,493 

tBulletin-S  .  444,743  478,381 

Inquirer-m  .  1,445,858  1,447,450 

Inquirer-S  .  1,093,429  1,143,991 

News-e  .  836,081  764,489 

Grand  Total  .  5,569,169  5,598,804 

NOTE:  Part  run  adv.  includes:  Bulletin-e 
1962—1,749,058  (37,298).  1961  —  1,764,493 

(29,020).  Inquirer-m  1962-1,445,858  (9,920). 
1961—1,447,450  (31,680). 

PHOENIX.  ARIZ. 

Republic-m  .  2,468,954  2,566,504 

tRepublic-S  .  757,535  855,559 

Gazette-e  .  2,472,266  2,632,743 

Grand  Total  .  5,698,755  6,054,806 

PITTSBURGH.  PA. 

Post-Gaz.  t  Sun-Tel.-m  1,015,369  1,138,166 

Post-Gaz.  &  Sun-Tel.-S  .  314,452 

Press-e  .  1,995,851  1,835,403 

fPress-S  .  888,936  841,026 

Grand  Total  .  3,900,156  4,129,047 

NOTE:  (*)  Post-Gazette  A  Sun-Telegraph 
Sunday  last  publication  November  12,  1961. 

PORTLAND,  ORE. 

Oregonian-m  .  1,969,426  1,726,339 

§tOregonian-S  .  925,328  809,021 

Oregon  Journal-e  .  781,096  986,189 

•Oregon  Journal-S  .  194,292 

Grand  Total  .  3,675,850  3,715,841 

NOTE:  Oregon  Journal  Sunday  last  pub¬ 

lication  date  August  20,  1961. 

PROVIDENCE.  R.  I. 

Bulletin-e  .  1,582,924  1,460,363 

Journal-m  .  1,454,598  1,271,781 

tJournal-S  .  704,824  579,390 

Grand  Total  .  3,742,346  3,311,534 

READING.  PA. 

Eagle  (See  Note)  .  1,099,653  1,035,167 

§Eagle-S  .  262,880  235,528 

Grand  Total  .  1,362,533  1,270,695 

NOTE:  Eagle  Evening  and  Times  Morning 
sold  in  combination.  Linage  of  one  edition 
(Eagle  Evening)  is  shown. 

RICHMOND.  VA. 

News  Leader-e  .  1,662,988  1,581,302 

Times  Dispatch-m  1,539,151  1,438,146 

(Times  Dispatch-S  .  662,808  625,166 

Grand  Total  .  3,864,947  3,644,614 

RIVERSIDE,  CALIF. 

Press-Enterprise 

(See  Note)  .  1,387,734  1,376,312 

§Press-Enterprise-S  275,824  306,702 

Grand  Total  .  1,663,558  1,683,014 

NOTE:  Enterprise  Morninq  and  Press 
Eve.  sold  in  combination.  Linage  of  one 
edition.  Enterprise  Morning  is  shown.  Part 
run  adv.  includes:  Press-Enterprise  1962 — 
1,387,734  (14,811).  1961-1.376,312  (  21,058). 

ROANOKE,  VA. 

Times-m  .  1,080,060  997,772 

§Times-S  .  317,079  324,032 

World-News-e  .  1,091,670  1,038,762 

Grand  Total  .  2,488,809  2,360,566 

ROCHESTER.  N.  Y. 

Democrat  A  Chronicle-m  1,595,232  1,446,478 

fDemocrat  A  Chronicle-S  772,135  705,650 

Times-Union-e  .  2,032,085  1,844,033 

Grand  Total  .  4,399,452  3,996,161 

ROCKFORD.  lU. 

Star  (See  Note)  .  1,184,343  1,180,314 

Star-S  .  419,223  431,344 

Grand  Total  .  1,603,566  1,611,658 

_  NOTE:  Star  Morning  and  Register-Repub¬ 
lic  Evening  sold  in  combination.  Linage 
of  only  one  edition  —  Star  Morning  —  is 
shown.  Star  Morning  published  five  week 
days  only,  excluding  Monday. 
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1962  1961 

SACRAMENTO,  CALIF. 

8ee-e  .  2.155,768  2,233,518 

6Bae-S  .  499,914  484,160 

Union-m  .  743,560  652,378 

••Union-S  .  211.961  254,570 

Grand  Total  .  3,611,203  3,624,626 

NOTE:  Union  Morning  published  5  days 
a  week  only. 

ST.  LOUIS,  MO. 

Globe-Democrat-m  _  1,315,786  1,404,505 

Globe-Democrat-we  ...  451,329  . 

fGlobe-Democrat-S  .  399,867 

Post-Dispatch-e  .  2,181,273  2,170,372 

§Post-Dispatch-S  .  1,032,833  1,077,970 

Grand  Total  .  4,981,221  5,052,714 

NOTE:  Part  run  adv.  includes:  Globe- 
Democrat-m  1962—1,315,786  (  340.350).  1961 
-1,404.505  (333,645).  Post-Dispatch-e  1962 
-2.181,273  (  245,886).  Globe-Democrat- 

Morning  is  published  5  week  days  only. 

NOTE:  Globe-Democrat  Saturday  Edition 
discontinued  effective  September  30,  1961. 
Globe-Democrat  weekend  edition  first  pub¬ 
lication  date  October  I,  1961. 

ST.  PAUL.  MINN. 

Pioneer  Press-m  .  1,071,170  994,084 

§Pioneer  Press-S  .  747,306  721,842 

Dispatch-e  .  1,945,052  1,856,163 

Grand  Total  .  3,763,528  3,572,089 

NOTE:  Part  run  adv.  includes:  Dispatch-e 
1962-  1,945,052  (181,251).  1961  —  1,856,163 
(162,003). 

ST.  PETERSBURG,  FLA. 

Independent-e  .  914,491  **523,584 

**lndependent-S .  205,863 

Times-m  .  2,054,649  1,920,401 

§Times-S  .  499,341  505,804 

Grand  Total  .  3,468,481  3,155,652 

NOTE:  Part  run  adv.  includes:  Times-m 
1962  —  2,054,649  (80,112).  Times-S  1962  — 
499,341  (19,181). 

(*)  Independent  Sunday  last  publication 
July  I.  1962. 

(**)  Published  5  days  a  week  only. 

SALEM.  ORE. 

Oregon  Statesman-m  ..  909,177  818,502 

••Oregon  Statesman-S  .  206,668  205,172 

Capital  Journal-e  .  1,037,555  977,000 

Grand  Total  .  2,153,400  2,000,674 

SALT  LAKE  CITY,  UTAH 

Tribune-m  .  1,859,869  1,673,469 

Tribune-S  .  655,050  573,014 

Deseret  News 

Telegram-e  .  1,854,946  1,743,383 

Grand  Total  .  4,369,865  3,989,866 

SAN  ANTONIO.  TEX. 

Express-m  .  1,345,396  1,270,934 

tExpress-News-S  .  578,367  600,782 

Express-News-Sat .  304,534  291,898 

News-e  .  1,609,974  1,544,721 

Light-e  .  1,884  448  1,688,651 

•Light-S  .  602,869  587,832 

Grand  Total  .  6,325,588  5,984,818 

NOTE:  Express  Morning  and  News  Eve¬ 
ning  published  5  days  a  week  only. 

SAN  BERNARDINO.  CALIF. 

Sun-m  .  1,553,772  . 

§Sun-Telegram-S  .  341,903  . 

Grand  Total  .  1,895,675  . 

NOTE:  Part  run  adv.  includes:  Sun-m 
1962-1,553,772  (  77,814). 

SAN  DIEGO,  CALIF. 

Union-m  .  1,750,577  1,799,541 

|Union-S  .  839,658  828,140 

Tribune-e  .  2,392,229  2,499,856 

Grand  Total  .  4,982,464  5,127,537 

SAN  FRANCISCO.  CALIF. 

Chronicle-m  .  1,822,151  1,731,592 

tChronicle-S  .  715,968  607,195 

Examiner-m  .  2,139,972  1,981,166 

*Examiner-S  .  847,394  848,253 

News-Call-Bulletin-e  ...  1,115,470  1,093,463 

Grand  Total  .  6,640,955  6,261,669 

NOTE:  Part  run  adv.  includes:  Chroni- 
cle-m  1962—1,822,151  (46,197).  1961-1,731.- 
592  (48,090). 

SAN  JOSE.  CALIF. 

Mercury-m  .  2,426,698  2,258,753 

News-e  .  2,449,056  2,295,464 

§Mercury-News-S  .  575,191  654,946 

Grand  Total  .  5,450,945  5,209,163 


1962  1961 

NOTE:  Part  run  adv.  includes:  Mercury-m 
1962  —  2.426.698  (42,501).  1961  -2,258,753 
(28,310).  News-e  1962-2,449.056  (42,501). 
1961-2,295.464  (28,310). 

SAN  RAFAEL,  CALIF. 


Independent-Journal-e 

1,322,699 

1.173,315 

SCHENECTADY.  N.  Y. 

Gazette-m  . 

.  1,067,458 
839,506 

1,087,364 

819,011 

1,906,375 

Grand  Total  . 

.  1,906,964 

SCRANTON.  PA. 

Times-e  . 

.  1,080,402 

944,019 

SEATTLE, 

WASH. 

Post-Intelligencer-m  . . 
*Post-lntelligencer-S  .. 

Times-e  . 

Times-S  . 

.  1,418,457 
.  444,104 

.  2,110,785 
.  761,085 

1,262,447 

426,064 

1,869,079 

648,999 

Grand  Total  . 

.  4,734,431 

4,206,589 

SHREVEPORT,  LA. 

Journal-e  . 

Times-m  . 

Times-S  . 

.  1,094,259 
.  1,293,508 
359,924 

1,023,441 

1,231,415 

388,861 

Grand  Total  . 

.  2,747,691 

2,643,717 

SOUTH  BEND,  IND. 

Tribune-e  . 

Tribune-S  . 

.  1,375,477 
.  491,340 

1,463,222 

545,624 

Grand  Total  . 

.  1,866,817 

2,008,846 

SPOKANE, 

WASH. 

Spokesman-Review-m  . 
tSpokesman*Review-S  . 

.  850,176 

.  373,964 

938,299 

825,725 

400,171 

994,290 

2,220,186 

Grand  Total  . 

.  2,162,439 

STOCKTON.  CALIF. 

Record-e  . 

.  1,463,236 

1,396,509 

SYRACUSE.  N.  Y. 

Herald-Journal-e  . 

§Herald-American-S  . . 

.  1,685,929 
504,216 
928,281 

1,567,213 

480,549 

832,368 

283,412 

fPost-Standard-S  . 

.  250767 

Grand  Total  . 

.  3,369,193 

3,163,542 

TACOMA. 

WASH. 

News-Tribune-e  . 

News-Tribune-$  . 

1,504,514 
.  401,202 

1,391,863 

382,571 

Grand  Total  . 

.  1,905,716 

1,774,434 

TAMPA, 

FLA. 

Tribune-m  . 

fTribune-S  . 

••Times-e  . 

1,993,800 
633,955 
.  1,463,899 

1,883,363 

668,314 

984,642 

Grand  Total  . 

.  4,091,654 

3,536,319 

NOTE:  Part  run  adv. 
1962—1,993,800  (  9,371) 
633,955  (1,099). 

includes:  Tribune-m 
Tribune-S  1962 — 

TOLEDO, 

OHIO 

643  439 

507,353 

1,718,492 

732,624 

Blade-e  . 

Blade-S  . 

1,863,546 

750,864 

Grand  Total  . 

.  3,257,849 

2,958,469 

NOTE:  (•)  Published  5  days  a  week  only. 

TORONTO, 

CANADA 

Globe  &  Mail-m  . 

t*Teleqram-e  . 

Star-e  . 

.  1,290,313 
.  1,920,740 
.  2,183,658 

1,315,937 

2,053,672 

2,242,984 

Grand  Total  . 

.  5,394,711 

5,612,593 

NOTE:  (•)  Includes  WEEKEND  MAGA¬ 
ZINE  linage.  Part  run  adv.  includes:  Tele¬ 
gram-e  1962  —1,920,740  (  70,561).  1961  — 

2,053,672  (77,743). 

TRENTON,  N.  J. 

Evening  Times-e  . 

••Times  Advertiser-S  . . 

.  1,126,652 
.  358,523 

806,300 

1,015,102 

322,607 

770,797 

2,108,506 

Grand  Total  . 

.  2,291,475 

NOTE:  Times  Evening  published  5  days  a 
week  only. 

TROY. 

N.  Y. 

Record  (See  Note)  ....  1,048,550  958,386 

NOTE:  Record  Morning  and  Times- 
Record  Evening  sold  in  combination.  Lin¬ 
age  of  one  edition  (Record  Morning)  is 
shown. 


TULSA,  OKLA. 


Tribune-e  .  1,624,849  1.605,217 

World-m  .  1,629.013  1,603,516 


EDITOR  8C  PUB 


1962 

1961 

World-S  . 

.  495.111 

456,740 

Grand  Total  . 

.  3.748,973 

3,665,473 

UNION  CITY,  N.  J. 

Hudson  Dispatch-m  .. 

.  747,380 

667,651 

UTICA. 

N.  Y. 

Observer  Dispatch-e  .. 

.  1,004,921 

950,327 

••Observer  Dispatch-S. 

.  258,033 

256,083 

Press-m  . 

.  1,223,667 

1,128,444 

Grand  Total  . 

.  2,486,621 

2,334,854 

WASHINGTON,  D.  C. 

News-e  . 

1,072,300 

1,098,924 

Post-m  . 

2,890,402 

2,757,221 

§Post-S  . 

929,631 

915,466 

Star-e  . 

2,409,669 

2,517,857 

tStar-S  . 

803,597 

816,364 

Grand  Total  . . 

.  8,105,599 

8,105,832 

WATERBURY 

,  CONN. 

American-e  . 

.  1,139,652 

1,172,172 

Republican-S  . 

.  296,270 

338,732 

Grand  Total  . 

.  1,435,922 

1.510,904 

MACY  WISTCHISTIR-ROCKLAND 

GROUP,  N.  Y. 

(10  CITIES) 

Mamaroneck  Times-e  . 

667,353 

659,481 

Mount  Vernon  Argus-e. 

.  773,284 

750,042 

New  Rochelle 

Standard-Star-e  . 

.  819,192 

811,673 

Ossining  Citizen- 

Register-e  . 

.  639,587 

671,341 

Peekskill  Star-e  . 

.  639,582 

609,805 

Port  Chester  Item-e  .. 

.  834,836 

820,578 

Tarrytown  News-e . 

.  628,171 

659,108 

Yonkers  Herald 

Statesman-e  . 

.  918,807 

925,002 

White  Plains  Reporter 

Dispatch-e  . 

972,533 

962,801 

Rockland  Journal  News- 

e  798,141 

707,577 

Grand  Total  . 

.  7,691,486 

7,577,408 

WICHITA. 

KANS. 

Eagle-m  . 

.  1.484,854 

1,437,633 

Eagle  &  Beacon-e  _ 

.  1,198,733 

1,327,228 

(Eagle  &  Beacon-S  ... 

.  384,674 

406,588 

Grand  Total  . 

.  3,068,261 

3,171,449 

WINSTON-SALEM,  N.  C 

Journal-m  . 

.  1,239,756 

1,139,311 

Sentinel-e  . 

.  1,155,398 

1,112,849 

Journal  &  Sentinel-S  .. 

378,192 

362,127 

Grand  Total  . 

.  2,773,346 

2,614.287 

WORCESTER,  MASS. 

Telegram-S  . 

.  439,690 

435,609 

Telegram-m  . 

.  856,162 

784,936 

Gazette-e  . 

.  1,070,977 

1,134,039 

Grand  Total  . 

.  2,366,829 

2,354,584 

YOUNGSTOWN.  OHIO 

Vindicator-e  . 

.  1,386,727 

1.436,489 

§Vindicator-S  . 

717,477 

697,249 

Grand  Total  . 

.  2,104,204 

2,133,738 

ADVERTISING 

LINAGE  SERVICE 

1962 

1961 

BLUEFIELD, 

W.  VA. 

Telegraph-m  . 

.  476,642 

461,803 

Telegraph-S  . 

124,388 

142,033 

Grand  Total  . 

.  601,030 

603,836 

Includes  FAMILY  WEEKLY  18,195  lines 
(1962);  27,870  lines  (1961). 

NOTE:  Telegraph-S  sold  in  combination 
with  Sunset  News-e. 

COLUMBIA.  S.  C. 

State-m  .  1.124,185  921,676 

State-S  .  431,649  384,087 

Record-m  .  842,002  704,981 


Grand  Total  .  2,397,836  2,010,744 

Includes  FAMILY  WEEKLY  18,195  lines 
(1962).  AMERICAN  WEEKLY  14,598  lines 
(1961). 

DULUTH,  MINN. 

Herald-e  .  847,343  812,452 

News-Tribune-m  .  648,094  594,238 

News-Tribune-S  .  412,275  388,052 


Grand  Total  .  1,907,712  1,794,742 

LAS  VEGAS.  NEV. 

Nevada  Sun-m  .  1,421,697  1,195,780 

Nevada  Sun-S  .  326,119  239,116 


Grand  Total  .  1,747,816  1,434,896 

I  S  H  E  R  for  September  29,  1962 


1962 

1961 

MONROE, 

LA. 

777,969 

711,521 

245,235 

251,227 

News-Star-a  . 

754,057 

721,241 

Grand  Total  . 

1,777,261 

1,683,989 

NEW  YORK, 

N.  Y. 

El  Diarlo  Da 

Nuava  York-m  . 

251,241 

269,095 

Nuava  York-S  . 

53,213 

62.491 

Grand  Total . 

304,454 

331,586 

NORWALK, 

CONN. 

Hour-a  . 

919,103 

936,889 

PATERSON, 

N.  J. 

Naws-a  . 

1,045,185 

1,003,979 

QUINCY,  MASS. 

Patriot  Ledgar-a . 

759,497 

766,781 

SCRANTON,  PA. 

Tribuna-m  . 

459,302 

452,972 

Scrantonian-S  . 

283,410 

285,305 

Grand  Total  . 

742,712 

738,277 

Includas  PARADE  26,468  linas 

(1962): 

30,191  linas  (1961). 

WILKES-BARRE.  PA. 

Racord-m  . 

510,785 

496,664 

Timas-Laadar-a  . 

994,269 

921,814 

Indapandant-S . 

457,607 

516,566 

Grand  Total  . 

1,962,661 

1.935,044 

1962  1961 

Journal-S  .  157,388  177,520 

Grand  Total  .  774,732  794,626 

GRAND  FORKS,  N.  D. 

Harald-eS  .  640,268  625,105 

GREEN  BAY,  WIS. 

Press-Gautta-a  .  1,338,260  1,232,560 


Grand  Total  .  1,190,336  1,023,008 

Doas  not  Includa  FAMILY  WEEKLY. 

HYANNIS,  MASS. 

^aoa  Cod 

Standard-Timas-a  _  644,322  634,186 


Grand  Total  .  1,962,661  1,935,044  JOHNSTOWN.  FA. 

tncludas  FAMILY  WEEKLY  18,195  linas  Tribune-Damocrat- 
(1962):  27.870  linas  (1961).  .  ”4,70 


FIGURES  SUPPLIED  Tr'  city" 

BY  PUBLISHERS  Tri-city  k 

1962  1961  Grand 

ABERDEEN,  S.  D.  Doas  n< 

Amar!can-Naw$-a  .  392,532  397,656 

Amarican-Naws-S  .  149,646  118,650 

-  -  Naws-a  . 

Grand  Total  .  542,178  516,306 

ALTOONA.  PA. 

Mirror-a  .  955,717  908,355 

APPLETON-NEENAH-MENASHA,  WIS.  star-m 
Post-Crascant-a  .  1,308,678  1,363,810  Journal-e 


BURLINGTON.  VT. 

Frae  Prass-m  .  774,138  785,219 

CANTON,  OHIO 

Repo$itory-a  .  1,527,582  1,591,226 

Rapo$itory-S .  599,914  613,004 


LINCOLN,  NERR. 

Star-m  .  1,133,594  1,131,816 

Journal-e  .  1,114,974  1,133,902 

Journal  S  Star-S .  370,188  340,536 


785  219  Grand  Total  .  2,618,756  2,606,254 

Includes  PARADE  26,186  lines  (1962); 
29,852  linas  (1961). 

LOCKPORT,  N.  Y. 

Union-Sun  »  Journal-a..  515,228  512,316 


Grand  Total  .  2,127,496  2,204,230 


MADISON.  WIS. 

CARBONDALE-HERRIN-MURPHYSBORO,  Capital  Times-e  .  1,206,590  1,142,147 

ILL  State  Journal-m  .  1,222,858  1,153,803 

Southern  lllinoisan-a  .‘.  439,250  420,854  ***♦*  .  ”6,004 

Southern  Illinoisan-S  ...  94,010  99.470  T«f»l  _  9*19  487 


Grand  Total  .  533,260  520,324 

Does  not  include  FAMILY  WEEKLY. 

CHAMPAIGN-URBANA.  ILL. 

Courier-a  .  768,838  770,938 

Courier-s  .  231,672  256,774 


Grand  Total  .  2,839,487  2,711,954 

Includes  PARADE  26,187  linas  (1962); 
29,869  linas  (1961). 

MIDDLETOWN,  N.  Y. 

Times  Harald-Record-m  761,852  765,114 

MOLINE-ROCK  ISLAND,  ILL. 


Grand  Total .  1000  510  1  027  712  Arqus-e  .  933,632  942,606 

'  '  '  '  Dispatch-a  .  1,069,516  1,085,994 


CHILLICOTHE,  OHIO 

Gaiatte-e  .  791.934 

DANBURY,  CONN. 

News-Times-e  .  954,450 

DAVENPORT,  IOWA 

Democrat-m  .  910,434 


Timer.DemncraV 5 .  ''SS'tu  Standard-Timas-e  .  893,984  858,858 

nmes-Democrat-S  .  276,752  304,654  standard-Times-S  .  245;3I4  248,560 

Total  .  2,338,714  2,219,644  grand  Total  . 


DAYTONA  BEACH,  FLA. 

.  863,513  889,490 

News-Journal-S  .  190,029  185,262 

Journal-m  .  821,916  849,408 

Grand  Total  .  1,875,458  1,924,160 

DECATUR,  ILL. 

Herald  &  Review-ma  ..  1,098,552  1,057,630 

Herald  &  Review-s  _  242,326  265,006 


Grand  Total  .  1,139,298  1,107,418 

Includes  PARADE  26,186  lines  (1962); 
29,852  linas  (1961). 

NORRISTOWN,  PA. 

Times-Herald-e  .  723,446  770,245 

NORTH  PLATTE,  NEBR. 

Telegraph-Bullatin-e  ...  553,882  502,698 


erald  &  Review-S  '242^326  '265!o06  OGDEN,  UTAH 

_  -  -  Standard-Examinar-a  ..  1,028,966 

Grand  Total  .  1,340,878  1,322,636  Standard-Examinar-S  ..  261,812 


Grand  Total  .  1,507,702  1,232,560 

First  Sunday  linage  Sept.  24,  1961. 

HAVERHILL.  MASS. 

Gaiette-a  .  581,490  490,546 

HUNTINGTON,  W.  VA. 

Advartisar-a  .  971,063  848,852 

Herald-Dispatch-m  ....  972,564  838,175 

Harald-Advertisar-S  . . .  232,945  275,599 

Grand  Total  .  2,176,572  1,962,626 

Includes  AMERICAN  WEEKLY  14,509 
linas  (1961). 

HUNTSVILLE.  ALA. 

Timas-a  .  901,5^  747,824 


1962 

1961 

1962 

1961 

IKUN,  PA. 

CANADA 

506,517 

495,103 

CALGARY,  ALTA 

438,055 

413,436 

Herald-a  . 

.  1,739,291 

1,782,964 

944,572 

908,539 

EDMONTON,  ALTA. 

N.  Y. 

Journal-e  . 

1,553,485 

471,030 

449,232 

HAMILTON.  ONT. 

.  KY. 

Spactator-a 

.  1,833,842 

1,930,744 

813,638 

825,636 

KITCHENER-WATERLOO.  ONT. 

213,934 

221,368 

Racord-a  . 

.  1,155,434 

1.172,450 

All  Day  .  974,708  958,643 

KENNEWICK-PASCO-RICHLAND,  WASH. 

Tri-City  Herald-a  .  671,391  585,494 

Tri-City  Harald-S  .  122,493  73,918 

Grand  Total  .  793,884  659,412 

Doas  not  include  FAMILY  WEEKLY. 

KENOSHA,  WIS. 

News-a  .  1,170,834  1,017,142 

KINGSTON.  N.  Y. 

Freeman-a  .  945,000  778,134 


Grand  Total  .  1,027,572  1,047,004 

Includes  FAMILY  WEEKLY  17,962  lines 
(1962);  27,552  lines  (1961). 

PASSAIC-CLIFTON,  N.  J. 

Herald-Naws-e  .  946,737  940,830 

PINE  BLUFF,  ARK. 

Commarcial-a  .  696,262  778,386 

Commarcial-S  .  170,338  183,946 

Grand  Total  .  866,600  962,332 

Does  not  include  18,141  lines  FAMILY 

WEEKLY. 

PITTSFIELD,  MASS. 

Berkshire  Eagle-e  .  1,081,864  1,048,208 

PLATTSBURGH,  N.  Y. 

Press-Republican-m  _  632,688  599,830 

PORT  JERVIS.  N.  Y. 

Union-Gazatte-e  .  272,482  283,332 

PORTLAND.  ME 

Press  Herald-m  .  834,002  826,784 

Express-e  .  807,168  819,391 

Telegram-S . 256,096  247,187 

Grand  Total  .  1,893,362  1,897,266 

POTTSTOWN,  PA. 

Mercury-m  794.064  830,844 

POUGHKEEPSIE.  N.  Y. 


MONTGOMERY,  ALA. 

Advartiser-m  .  1,094,296  989,660 

Advertisar-S  .  334,334  324,156 

Journal-e  .  1,085,196  1,007,454 

Grand  Total  .  2,513,826  2,321,270 

NEW  BEDFORD.  MASS. 


Does  not  include' FAMILY  WEEKLY.  '  "  - ^ ^ — 

Grand  Total  .  1,290,778  1,180,084 

EAST  ST.  LOUIS,  ILL.  Includes  FAMILY  WEEKLY  18,144  lines 

e  .  617,344  617,106  (1962);  27,860  linas  (1961). 
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Journal-a  . 

.  915,964 

959,588 

Journal-S  . 

.  260,935 

265,587 

Grand  Total  . 

.  1,176,899 

1,225,175 

Includas  FAMILY  WEEKLY  18,141  linas 

(1962);  27.875  lines  (1961). 

QUINCY, 

,  ILL. 

Herald-Whig-a  . 

.  603,190 

625,856 

Herald-Whig-S  . 

.  204,092 

170,618 

Grand  Total  . 

.  807,282 

796,474 

RAPID  CITY,  S.  D. 

Journal-a  . 

748,916 

649,614 

Journal-S  . 

194,768 

156,198 

Grand  Total  . 

943,684 

805,812 

RENO. 

NEV. 

Journal-m  . 

201,208 

216,902 

Journal-S  . 

,  735,434 

576.982 

Gazatte-a  . 

.  1,006,670 

926,366 

Grand  Total  . 

,  1,943,312 

1,720,250 

Does  not  include  FAMILY  WEEKLY. 

SALISBURY,  N.  C. 

Past-e . 

604,604 

555,016 

Posts 

141,456 

148,232 

Grand  Total  . 

746,060 

703.248 

SIOUX  FALLS,  S.  D. 

Argus-Laadar-e  . 

,  725,438 

727,972 

Argus-Laader-S  . 

251,664 

234,934 

Grand  Total  . 

,  977,102 

962,906 

STROUDSBURG,  PA. 

Record-m 

.  515,774 

437,318 

TOPEKA, 

KANS. 

Capital-m  . 

985,040 

935,214 

State  Journal-e  . 

951,580 

914,774 

Capital-Journal'S . 

.  286,888 

266,560 

Grand  Total  . 

,  2,223,508 

2,116,548 

TUCSON, 

ARIZ. 

Star-m  . 

.  1,715,780 

1,781,948 

Star-S  . . 

.  322,067 

311,808 

Citizen-e  . 

.  1,911,525 

2,005,500 

Grand  Total  . 

.  3,949,372 

4,099,256 

WAUKEGAN.  ILL. 

News  Sun-a . 

,  1,319,990 

1,284,192 

WILMINGTON.  DEL. 

News-Journal-ma  . 

,  1,645,269 

1,501,887 

LETHBRIDGE,  ALTA. 

Harald-a  .  591,325  625,755 

LONDON,  ONT. 

Free  Prass-me  ...i. .  1,612,196  1,553,500 

NORTH  BAY,  ONT. 

Nuggat-e .  496,339  567.309 

OTTAWA.  ONT. 

Citiian-a  .  1,747,368  1,640,271 

Including  WEEKEND  MAGAZINE  & 
COMIC  Section. 

LeDroit-e  .  863,450  750,716 

WEEKEND  PERSPECTIVES  not  included. 

REGINA.  SASK. 

Laader-Post-a  .  1,071,282  1,098,399 

SASKATOON.  SASK. 
Star-Phoenix-a  .  1,098,399  1,071.282 

TROIS  RIVIERES,  QUE. 
LaNouvallista-e  .  650,558  774,737 

VANCOUVER,  B.  C. 

Sun-a  . 2,097,306  2,215,006 

Provinca-m  .  923,722  997,693 

Includes  WEEKEND  MAGAZINE  63,367 
linas  (1962);  52.649  lines  (1961).  PART  RUN 
22,241  lines  (1961). 

WINNIPEG.  MAN. 

Free  Prass-a  .  1,776,939  1,806,719 

Tribuna-e  .  1,197,324  1,173,894 


Tv  Posing  Woes 
For  Toy  Industry 

The  rapidly  increasing  im¬ 
portance  of  television  advertis¬ 
ing  has  begun  to  pose  some  prob¬ 
lems  for  the  toy  industry,  Saul 
Robbins,  president  of  the  Toy 
Manufacturers  of  the  U.S.A., 
Inc.,  said  last  week  during  the 
second  annual  Fall  Toy  Fair  in 
New  York. 

He  noted  that  in  response  to 
criticism  that  some  toy  com¬ 
mercials  on  tv  have  made  mis¬ 
leading  claims,  the  association 
has  endorsed  and  brought  to  the 
attention  of  its  members  clear¬ 
ance  procedures  and  guides  rec¬ 
ommended  by  the  Television 
Code  Review  Board  of  the  Na¬ 
tional  Association  of  Broadcast¬ 
ers.  In  addition,  to  help  improve 
the  content  of  toy  commercials, 
Mr.  Robbins  said,  the  trade  as¬ 
sociation  recently  sponsored  a 
conference  in  which  outstanding 
educators  exchanged  views  re¬ 
garding  the  possible  effects  of 
tv  toy  advertising  directed  at 
young  children. 

In  an  interview  in  the  current 
issue  of  Look  magazine  issued 
Sept.  25,  Newton  N.  Minow, 
chairman  of  the  Federal  Com¬ 
munications  Commission,  said 
he  thought  tv  advertising  which 
preys  on  children’s  innocence  is 
“really  shameful.’’ 


V 


Offset  Adds 
Linage,  May 
Reduce  Cost 

Peoria,  Ill. 

Offset  printing  went  under 
the  microscope  at  the  Illinois 
Newspaper  Mechanical  Confer¬ 
ence  and  came  up  with  a  plus 
rating. 

Leo  Lerner  Jr.,  of  Lerner  Pub¬ 
lications,  Skokie,  Ill.,  told  the 
conference  his  suburban  news¬ 
papers  have  experienced  a  15 
percent  increase  in  direct  dis¬ 
play  and  classified  advertising 
since  going  to  offset  a  few 
months  ago. 

Lloyd  Pflederer,  Tazewell  Pub¬ 
lishing  Company,  Morton,  Ill., 
speaking  of  newspapers  of 
“around  5,000  circulation,”  said: 
“We  are  pricing  ourselves  out 
of  the  advertising  market  if  we 
don’t  reduce  costs  and  it  is  our 
belief  that  the  flexibility  of  off¬ 
set  will  do  just  that.” 

Frank  A.  Green,  promotion 
director  of  the  Peoria  Journal- 
Star,  told  of  offset  procedures  on 
the  Pompano  Beach  (Fla.) 
Town  News,  owmed  by  Peoria 
Journal-Star  Inc. 

“The  offset  process  should  be 
carefully  studied  before  apply¬ 
ing  it  to  an  individual  news¬ 
paper,”  he  advised. 

“While  it  is  satisfactory  and 
works  well  for  our  paper  under 
15,000  circulation,  the  press 
costs  per  1,000  impressions  in¬ 
crease  at  a  greater  rate  as  the 
circulation  increases.  This  is  be¬ 
cause  of  newsprint  waste,  more 
expensive  ink,  and  slow  speed 
of  the  presses.” 

The  conference  elected  John 
Rausch,  Aurora  Beacon-News, 
president;  Haskell  Hall,  Rock¬ 
ford  Newspapers,  vicepresident 
and  Arthur  Kramer,  Joliet  Her¬ 
ald-News,  secretary-treasurer. 

Five  students  from  the  Uni¬ 
versity  of  Kansas  Journalism 


School  produced  an  eight-page 
tabloid  offset  newspaper  in  a 
corner  of  a  Kansas  City  hotel 
ballroom  at  the  recent  (Sept. 
7-9)  Mid- America  Newspaper 
Mechanical  Conference. 

Several  companies,  working 
through  the  Inland  Newspaper 
Machinery  Corporation,  cooper¬ 
ated  in  supplying  the  essential 
equipment  for  the  students’ 
project,  their  first  experience  in 
offset  printing.  The  University 
Daily  Kansan  is  printed  letter- 
press. 

Each  of  the  500  delegates  and 
visitors  to  the  conference  re¬ 
ceived  a  copy  of  the  Mid- 
America  News  which  carried 
news  of  the  day  from  w’ire  serv¬ 
ices,  convention  items,  and  pic¬ 
tures.  The  paper  was  printed 
on  a  single-unit  Thatcher  Web 
Offset  press  with  an  imprinter 
Color-Flex  unit  which  enabled 
the  use  of  two  colors. 

• 

Stabilized  Ink 
Pricing  Sought 

Major  suppliers  are  attempt¬ 
ing  to  stabilize  prices  of  news 
inks  around  the  country. 

The  J.  M.  Huber  Corpora¬ 
tion  this  week  followed  the  lead 
of  United  States  Printing  Ink 
Corporation  and  Morrill  Division 
of  Sun  Chemical  Corporation  in 
posting  a  new  price  list. 

Whereas  the  two  earlier  an¬ 
nouncements  contained  sched¬ 
ules  of  prices  in  various  areas 
and  for  truck  or  tank  load 
shipments,  the  Huber  firm  chose 
to  test  a  price  adjustment  in 
Texas.  Effective  Nov.  1,  the 
Huber  news  ink  manufactured  at 
Eldon,  Texas,  will  be  5^c  per 
pound  for  truckload  deliveries  in 
Houston. 

The  Huber  announcement  said 
differentials  will  be  charged  for 
less-than-truckload  deliveries 
and  for  deliveries  to  more  dis¬ 
tant  points  in  Texas.  Freight 
differentials  will  be  equalized 
where  customers  are  located 
closer  to  another  news  ink 
manufacturing  plant  than  to 
Houston. 

Officials  of  the  ink  companies 
declined  to  elaborate  on  their 
individual  moves  in  establishing 
base  prices  with  variances  for 
bulk  purchases  and  modes  of 
delivery.  The  price  adjustment 
will  add  up  to  three-fourths  of 
one  cent  a  pound  for  newspapers 
close  to  ink  factories  that  have 
paid  as  low  as  4*/^c  a  pound 
for  black  ink. 

By  taking  separate  action,  the 
ink  manufacturers  appeared  to 
be  trying  to  stabilize  prices  by 
area  rather  than  size  of  the 
newspaper,  and  end  the  periodic 
fluctuations  that  have  harassed 
the  industry. 


JFK  Helping 
Reporters  to 
Get  ‘Scoops’ 

Washington 

White  House  Press  Secretary 
Pierre  Salinger  repeats  his  per¬ 
sonal  beliefs  on  the  subject  of 
initiative  by  individual  report¬ 
ers  or  news  organizations  in 
these  words; 

“I  see  no  requirement  that 
just  because  one  guy  gets  it 
everybody  gets  it.” 

Further  to  emphasize  the 
departure  under  President  Ken¬ 
nedy  from  the  Olympian  atti¬ 
tude  toward  the  press  of  former 
presidents,  he  adds: 

“Mr.  Kennedy  has  had  in¬ 
numerable  private  talks  with 
newsmen.  Sometimes  stories  are 
written  from  these  talks  with¬ 
out  showing  that  they  (news¬ 
men)  talked  with  the  President 
but  not  always.” 

Mr.  Salinger  cites  as  a  recent 
example  an  inteiwiew  that  re¬ 
sulted  in  an  article  signed  by 
the  President  on  “How  to  Pre¬ 


By  Gerry  Van  der  Heuvel 

West  Berlin 

Newsmen  in  West  Berlin  are 
embarrassed  and  bitter  about 
the  untimely  breaking  of  the 
story  on  the  most  elaborate 
East- West  escape  tunnel  devised 
to  date. 

Dug  by  students  of  the  Tech¬ 
nical  University,  the  tunnel  was 
completed  with  electric  lights 
and  airconditioning. 

At  the  time  the  presence  of 
the  tunnel  was  revealed  the 
official  number  of  escapees  was 
given  as  29.  Students  who 
worked  on  the  tunnel  claim  the 
actual  number  was  59. 

Since  all  escape  tunnels,  about 
20,  have  been  discovered  by  the 
East  Berlin  Guards  sooner  or 
later,  it  was  a  foregone  conclu¬ 
sion  that  this  one,  too,  would 
eventually  be  discovered. 

The  German  stringer  for  the 
London  Standard  learned  of  the 
tunnel  and  in  order  to  protect 
his  beat  filed  the  story  with  an 
embargo. 

About  the  same  time  the  cor¬ 
respondent  for  Der  Tagesspiegel 
(the  Daily  Mirror),  one  of  West 
Berlin’s  11  daily  newspapers, 
questioned  the  Berlin  Informa¬ 
tion  office  about  the  story  and 
was  asked  not  to  use  it. 

Three  days  later  the  Standard 
broke  the  embargo. 


pare  for  the  Presidency,”  done 
for  Parade  magazine  by  Fred 
Blumenthal. 

He  also  cites  numerous  Pi  esi- 
dential  by-lines  (or  interviews) 
in  magazines  like  Sports  Illut- 
trated  (on  physical  fitness), 
Life  (on  the  Naval  exhibit  at 
Hyde  Park,  N.  Y.)  and  an  inter¬ 
view  with  Stewart  Alsop  in  the 
Saturday  Evening  Post. 

He  further  cites  newspaper 
interviews  with  Max  Lerner  as 
an  example  of  the  “availability’ 
of  the  President  to  newsmen 

Mr.  Salinger  emphasises  that 
the  President’s  contacts  with 
the  press  is  “not  only  social" 
but  goes  deeper  into  the  news. 

Newsmen  are  present  at  pri¬ 
vate  White  House  social  events 
in  unprecedented  numbers. 

At  any  rate,  the  President,  a 
former  reporter  himself,  has 
kept  social  contact  with  num¬ 
erous  newsmen  here. 

• 

A  Correction 

Miss  Karen  Bailey,  identified 
in  a  picture  (Sept.  15)  as  a 
Cincinnati  Enquirer  interne 
from  Ohio  State,  is  a  journalism 
student  at  Ohio  University. 


The  Information  office  then 
called  in  reporters  and  informed 
them  of  the  existence  of  the 
tunnel  in  the  French  zone  of  the 
city. 

Their  unprecedented  an¬ 
nouncement,  they  said  later,  was 
due  to  the  fact  that  not  only 
had  the  information  appeared  in 
print  but  that  heavy  rains  had 
caused  water  seepage  and  the 
west  end  of  the  tunnel  was 
fiooding.  Official  announcement 
of  the  tunnel  was  to  prevent  any 
further  attempts  to  use  that 
means  of  escape. 

Privately,  some  of  the  stu¬ 
dents  who  worked  on  the  tunnel 
were  claiming  that  water  seep¬ 
age  was  not  a  problem  since 
they  had  pumping  equipment 
ready.  The  Information  Office’s 
answer  was  that  use  of  the 
pumps  would  have  revealed  the 
tunnel’s  location. 

Although  the  London  Stand¬ 
ard  has  been  severely  criticized. 
West  Berlin  information  i)eople 
point  out  that  for  one  disregard 
for  human  life  by  the  press, 
hundreds  of  stories  have  been 
held  up.  In  a  city  used  to  living, 
with  tensions  and  crises,  for 
reporters  living  in  that  city 
to  sit  on  a  story  is  sometimes 
just  common  sense. 
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Labor  Beat 

{Continued  from  page  13) 

say  will  be  reported  fairly — 
then  you  get  your  stories.” 

Mr.  Bernstein,  father  of  five, 
maintains  a  full  schedule  keep¬ 
ing  acquainted  with  union  rep¬ 
resentatives  as  well  as  manage¬ 
ment. 

“It’s  a  matter  of  attending 
their  meetings  and  their  confer¬ 
ences  and  seeing  people  on  a 
daily  basis,”  he  said  with  a  slight 
drawl.  He  was  born  in  Charles¬ 
ton,  S.  C.,  and  educated  at  the 
University  of  North  Carolina. 

Mr.  Bernstein  served  in  Army 
Intelligence  in  World  War  II, 
and  later  worked  as  a  copy  boy 
at  the  Washington  Daily  News, 
before  becoming  a  reporter  at 
the  Lynchburg  (Va.)  News,  and 
Tucson  (Ariz.)  Citizen,  and  city 
editor  of  the  El  Centro  (Calif.) 
Post-Press  newspapers. 

He  takes  no  sides  in  labor 
disputes,  regardless  of  what  the 
Times’  editorial  page  may  say. 


Color  Use  Pays 

Aberdeen,  Wash. 

Colored  newsprint  is  used 
regularly  twice-weekly  in  the 
Aberdeen  World  by  a  local 
grocer.  His  expanded  contract 
now  calls  for  a  page  every 
Monday  and  two  pages  every 
Thursday. 


Scripps-Howard  . 

Selects  2  Interns  j 

Walker  Stone,  editor-in-chief,  j 
has  announced  the  start  of  a  ' 
Scripps  -  Howard  editorial  in-  ! 
ternship  program  in  memory  of  | 
Henry  N.  Taylor,  Scripps-How¬ 
ard  correspondent  who  was  j 
killed  in  the  1960  fighting  in  the 
Congo. 

First  recipients  are  Moham¬ 
med  A.  Rauf  Jr.,  of  India,  who 
joins  the  staff  of  the  Cleveland 
Press  as  a  reporter,  and  Gene 
Basset,  editorial  cartoonist,  who 
will  work  for  the  Cincinnati 
Post  &  Times-Star. 

The  program  was  announced 
at  the  annual  meeting  of  S-H 
editors  and  general  management 
executives.  Sept.  20-21  at  French 
Lick,  Ind. 

The  editors  adopted  several 
resolutions,  among  them  one 
calling  for  the  support  of  the 
President  in  all  possible  efforts 
to  combat  the  threat  to  the 
United  States  and  the  hemi¬ 
sphere  presented  by  the  Com¬ 
munists  and  Fidel  Castro  in 
Cuba. 

• 

Ad  Gals  Hostesses 

Advertising  Women  of  New 
York  will  be  host  club  to  300 
advertising  men  and  women, 
Oct.  26-28,  it  was  announced 
this  week  by  Mrs.  Penny  Speck- 
ter,  chairman. 


ANNOUNCEMENTS 

Newspapers  For  Sale 

SELECT  WEEKLIES:  Arkansas  $6SM; 
Colorado  STOM;  Illinois  S25M;  Iowa 
$45M  &  $68M;  Kansas  $28M  &  $40M  ; 
Mississippi  $1,36M  ;  Missouri  $65M; 
Nebraska  $20M  &  SdOM;  Oklahoma 
$30M;  Oregon  $30M  ;  So.  Dakota  $20M; 
Texas  S20M  &  $100M;  Washington 
$35M :  Wyoming  $30M;  New  England 
$126M;  Midwest  $400M.  M.  R.  Krehbiel. 
Box  88,  Norton,  Kansas. 


OUTSTANDING  NEWSPAPER 
PROPERTIES 
now  being  offered  in  South  and  South¬ 
east.  Write  or  call:  Newspaper  Serv¬ 
ice  Co.,  Inc.,  408  S.  Bonita  Ave., 
Panama  City,  Fla. 


j  FOR  SALE:  Well-equi|>ped,  80-year- 
old  county  seat  weekly  in  Pacific 
I  Northwest,  grossing  over  $80,000.  Rec- 
'  ord  shows  steady  expansion.  In  stable 
'  agricultural  area.  $80,000  without 
I  building,  low  down  payment.  Box  513, 

I  Editor  &  Publisher. 


NEWSPAPER  SERVICES 

Correspondents 

WASHINGTON  CORRESPONDia4T. 
specializing  in  business  and  financial 
copy,  having  long  experience,  and 
many  contacts,  is  available  for  daily, 
weekly  or  monthly  publications.  Box 
486,  Editor  &  Publisher. 

Mailing  Lists 

FRBIE  CAT.  OF  100%  GTD  USTS. 
24  hour  service.  Spi^co.  Box  68. 
Long  Island  Citj/  4,  N.  Y.  •  ST  4-5922 

Press  Engineers 


Newspaper  Presses  and  Conveyors 

THE  EDWARDS  TRANSFER 
Co.,  Inc. 

llOORoss  Ave.  -  1315  Ashland  St. 

Dallas  2,  Texas  RIverdale  1-6363 

ERECTING.  DISMANTLING, 
TRUCKING,  REPAIRING 
AND  PROCESSING 
Serving  the  South  and  S.W.  since  1900 


ILL  OWNER  must  sell  N.  Y.  State  i 
weekly  at  big  discount.  Steady  gross  1 
and  net;  well  equipped  and  housed;  | 
stand  closest  ins|>ection  ;  $10M  down —  I 
terms  to  right  party.  Johnson  and 
Lynch,  Brokers,  Newfield,  N.  Y.  Ph.  ' 
LN  4-7778.  I 


MIDWEST  SMALL  DAILY,  highly 
profitable,  growing.  Price  $130,000. 
Yes!  29%  down  to  qualified  man. 
Write  fully,  please. 

DIAL 

1530  Nazareth  Rd.,  Kalamazoo,  Mich. 


Newspaper  Press  Installations 
MOVING— REPAIRING— TRUCKING 
Expert  Service — World  Wide 
SKIDMORE  AND  MASON  INC. 
56-59  Fourth  Street 
Brooklyn  31,  New  York 
JAckson  2-6105 

Special  Editions 

"WE  DON'T  SCORCH  THE  EARTH” 
References.  R.  P.  Carmean. 

P.O.  Box  3155,  Austin  13,  Texas. 


CLASSIFIED  ADVERTISING 
Order  Blank 


classified  section 

Benefit  from  our  Vast  Newspaper  Audience 


ANNOUNCEMENTS 


Business  Opportunities 


ANNOUNCEMENTS 


Newspaper  Brokers 


WILL  LEASE  MAGAZINE,  specialty  MAY  BROTHERS,  Binghamton,  N,  Y, 


magazine  or  trade  journal  with  or 


Established  1914,  Newspapers 


without  option  to  buy  and  share  profit  BOUGHT  and  SOLD  without  publicity. 

with  editor.  Box  510,  Mitor  &  Pub- - - - - - - — ; 

lisher.  PACIFIC  NORTHWEST  Licensed 

• - - - - — ^ — - -  Broker  of  Newspaper  Properties 

Newsnaaer  Brokers  HARRIS  ELLSWORTH 

_ 1  * _  P.  O.  Box  509,  Roseburg,  Oregon 


Newspaper  Brokers 

DEAN  SELLERS  sells  Arizona  and 
Southwest  newspapers.  625  E.  Main, 
Mesa,  Ariz.,  c/o  Cummins  Trust  Co. 

rrs  NOT  the  down  payment  that  buys 
the  newspaper — it’s  the  personality  and 
ability  of  the  buyer.  This  is  why  we 
insist  on  personal  contact  selling. 

LEN  FEIGHNER  AGENCY 
P.O.  Box  189  Mt.  Pleasant,  Michigan 


WESTERN  NEWSPAPERS 
Joseph  A.  Snyder,  2234  East  Romneya 
Drive.  Anaheim,  California.  Phone: 
KEystone  3-1361,  day  or  night  1 

CONFIDENTIAL  INFORMATION 
Daily  Newspaper  Properties 
W.  H.  Glover  Co.  Ventura,  Calif. 

SALES-PURCHASES-FINANCING 
handled  with  discretion.  Publishers 
Service,  Box  3132,  Greensboro,  N.  C. 

newspaper  SALES-PURCHASES 
All  negotiations  in  strict  confidence. 
_  No  public  listings. 

D  I  XIE  NEWSPAPERS 
P.O,  Box  579,  Gadsden,  Alabama 


FITTING  THE  SHOE  —  Some  papers 
take  more  experienced  management 
than  others.  We  try  to  place  you 
where  you  can  lie  successful  and 
happy.  GABBERT  &  HANCOCK. 
3709-B  Arlington  Ave.,  Riverside, 
California. 

Newspapers  For  Sale 


1.  CALIFORNIA.  Exclusive.  Area  of 
great  potential  growth.  Adequate  plant. 
Gross  $75.000-$78.000.  Asking  $76,000 
including  land  and  building. 

2.  ROCKY  MOUNTAIN.  Daily  news¬ 
paper.  Price  under  average  gross  last 
four  years.  Asking  $76,000,  29%  down. 

3.  CENTRAL  CALIFORNIA.  Paid 
weekly  and  shopper.  Gross  exceeds 
$78,000.  Adequate  plant.  Asking 
$45,000.  29%  down. 

4.  PACIFIC  NORTOWEST.  Paid  week¬ 
ly  and  shopper.  Excellent  gross  and 
profit.  Absentee  ownership.  Asking 
$200,000.  29%  down. 

JACK  L.  STOLL  AND  ASSOCIATES 
A  NATIONAL  organization. 

6381  Hollywood  Blvd. 

Los  Angeles  28,  California 


Address. 


■»np  State 


Classification. 


□  Assign  a  box  number  and  mail  my  replies  daily. 

To  Run; . Times  . Till  Forbidden 

Mail  to: 

EDITOR  &  PUBLISHER  •  850  Third  Avenue  •  New  York  22,  N.Y. 


editor  sc  publisher  for  September  29,  1962 
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Equipment  Mert 

BUY  OR  SELL  NEW  OR  USED  NEW  SPA  PER  EQUIPMENT  IN  THIS  BIG  MARKET- PLACE 


Composing  Room 


Presses  &  Machinery- 


Presses  &  Machinery 


Presses  &  Machinery 


COMPOSING  ROOM 
LIQUIDATION 

(Location;  Denver,  Colorado) 

MODEL  35.  No.  6«.109 
RANGEMASTER,  with  2  wide  90. 

2  wide  72  eh.  ma^.  6  molds,  quad- 
der.  blower,  saw. 

MODEL  33.  No.  &9.2fi0 
RANGEMASTER,  with  4  wide  72  ch. 
mags.  6  molds,  quadder,  blower, 
saw. 

MODEL  31,  No.  57.931 
with  4  mags,  4  molds,  quadder. 
blower,  saw. 

(2)  MODEL  8,  Nos.  53,770  &  53,771 
ea.  with  3  mags,  4  molds,  quadder, 
blower,  saw. 

MODEL  5,  No.  55,461 
with  TTS  keyboard  ft  operating 
unit,  4  molds,  blower,  mat  detector. 

(All  machines  with  electric  pot,  Mar- 
gach  feeder.  AC  motor.  Excellent  con¬ 
dition.) 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 

PHOTON  photocomposing  mach.,  fact, 
rebuilt.  5.  6,  7,  8,  9,  10,  11,  12.  14. 
18,  24.  28  lenses.  Amici  rt.-re^  prism. 

2  ppr.  mags,  (can  exch.  for  film). 
Matrix  disc  ft  style  card  (your  design). 
PHOTON  recommended  maint.  equip, 
ft  spares.  Reader  ft  converter  for  ! 
Friden  tape.  Immed.  deliv.  Dramatic 
saving.  Box  405,  Eklitor  ft  Publisher.  | 

I 

Two  Model  30  4-72/90  4/34  Mixer  i 
Linotyiies.  Hydraquadders,  Mohr  Saws, 
Six-Mold  Disk,  Thermo-Blo,  1  has 
Quick  Opening  Knife  Block.  Price 
$5500.00  each  or  both  for  $10,000.00. 
Can  be  seen  in  daily  operation  at 
Beaumont  Enterprise  and  Journal, 
Beaumont,  Texas.  Contact:  C.  E. 
Meek,  Supt.,  Beaumont,  Texas. 

LINOTYPE  COMET  #105  modernized 
to  Comet  300  specifications.  Electric  . 
Hydraquadder,  high  speed  TTS  oper¬ 
ating  unit,  mat  detector.  4  molds. 
Available  mid-October,  being  replaced 
with  Elektron.  Price  810,000.  Contact 
Deane  Funk.  Evening  Outlook,  Santa 
Monica,  Calif. 

THE  NATION’S  NEWSPAPER  FORMS 
roll  on  L.  ft  B.  Heavy  Duty  News¬ 
paper  Turtles — $84.56  to  $97.50,  fob 
Elkin.  Write  for  literature.  L  &  B 
SALES  COMPANY,  113  West  Market 
Street.  Elkin,  North  Carolina. 

TTS  OPERATING  UNIT.  TOU  high 
speed  model.  Well  maintained.  Price 
$1,250.00.  Contact  Deane  Funk,  Eve¬ 
ning  Outlook,  Santa  Monica,  Calif. 


SWITCHING  TO 
WEB  OFFSET? 


Mail  Room 

FOR  SALE:  2  used  Wallastar  semi¬ 
automatic  wire  machines.  One-fifth 
original  cost.  1  General  Strapping 
Auto.  Wire  machine.  Discount.  Write 
Box  461,  Editor  ft  Publisher. 

Perforator  Tape 

PERFORATOR  TAPE-TTS  ft  FRIDEN 
or  14"  dia.  rolls.  Quality  ft  Elconomy. 
FURMAN  O.  RUFF  SALES 
P.  O.  Box  12256,  St.  Petersburg,  Fla. 

Presses  &  Machinery 

GOSS  24-48  page  23-9/16"  with  extra 
color  cylinder.  Double  Folder  with  % 
fold;  end  feed,  power  hoist;  AC  drive: 
Wood  Pony  Autoplate  and  complete 
stereo. 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St..  N.Y.  17  OXford  7-4590 


Trade 


in  your 


entire  present  plant 
(or  any  part  of  It) 

ON  THE  1962 

THATCHER 

PACER 

Featuring  .  .  . 


The  completely  new  heavy  duty 
“jaw  type”  precision  folder  that 
out-performs  them  all  I 

'  The  amazing  new  “dial  set”  syn¬ 
chronization  (first  in  the  field) 
that  eliminates  waste — simplifies 
color  printing — improves  register  I 

Rugged  construction — Walk-thru 
units — Dynamic  “Adjusto-speed" 
drive  —  Fully  automatic  tensions 
—  Simple  mechanical  controls. 


INLAND  SALES 
AND  LEASING 
CORPORATION 

(AN  AFFILIATE  OF  INLAND 
NEWSPAPER  MACHINERY  CORP.) 

1720  Cherry  Street 
Kansas  City  8.  Missouri 
HA  1-5365 


GOSS  UNITS 

4,  5  or  6  Units  end  roll  feed,  AC 
drive,  22%"  cut-off. 

4,  5  or  6  Units,  reels.  22%"  cut-off. 
AC  drives. 

GEORGE  C.  OXFORD 

Box  903  Boise,  Idaho 


DUPLEX  TUBULARS 
(available  Immediately) 

24-pg.  Press  (Massachusetts) 
Ifi-PK-  Press  (New  Jersey) 

8-pg.  top  deck,  long  frames 
4-pg.  top  deck,  short  frames 
(Vacuum-back  Stereo.  Equip.) 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-4590 


NEW  COLE  QUARTERFOLDER 

PORTABLE  OR  STATIONARY 
Adaptable  all  rotary  presses. 
EIGHTH-FOLDER  ATTACHMENT 
available.  Time  and  money^saver. 

OKLAHOMA  CITY  MACHINE 
WORKS.  INC. 

1637  West  Main,  Oklahoma  City, 
Oklahoma.  Call  CE  6-8841 


FOR  SALE 
24-PAGE  DUPLEX 
STANDARD  TUDULAR  PRESS 

Complete  with  stereo 
equipment,  including 
mat  roller  and  chases. 
Contact : 

SUBURBAN  TIMES 

Desplalnes  Illinois 


48  PAGE 

DUPLEX  UNITUBULAR 
PRESS 

(Two  Twinned 
24  Page  Presses) 

Installed  new  1947.  Maximum  color 
flexibility  (8  color  cylinders,  with  every 
unit  reversing).  Two  General  Electric 
75  H.P.  A.C.  drives  with  Cline  control 
systems.  One  folder  has  upper  formers. 
Cross  association  angle  bars,  43  color 
pans,  Cutler-Hammer  conveyor,  full 
complement  late  style  stereo  equipment 
included. 

Will  sell  either  as  one  press  or  two. 
Located  Fort  Smith,  Arkansas.  Offered 
exclusively  by 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8,  Mo. 
Ha.  1-5365 


High  Speed  Scott 
Multi-Unit  Press 
23  9/ 1 6"  Cutoff 
From  Detroit  News 

Geared  for  48,000  impressions  per  hour. 
Six  roller  bearing  multi-units  with  two 
color  cylinders.  Serial  Number  1386. 
Paper  width — 69-68".  3  to  2  heavy  dutj 
double  folder.  Complete  with  A.C. 
drives,  reels,  tensions  and  pasten. 
Available  at  once.  Offered  by 

INLAND  NEWSPAPER 
MACHINERY  CORP. 

1720  Cherry  St.  Kansas  City  8.  Mo. 
Ha.  1-5365 

Stereotype 


Sta-Hi  Master  Former  A  C 
Sta-Hi  Enclosed  Router  22% " 

Pony  Autoplate  23-9/16" 

Hoe  Enclosed  Router  22%" 

Goss  Enclosed  Router  23-9/16" 

Goss  Open  Router  22%" 

Hoe  Late  Model  Heavy  Duty  Shaver 
Hess  ft  Barker  Rotary  Shaver 
Goss  Heavy  Duty  Mat  Roller  46-C 
A  C  Motor  Drives  30  to  200  H  P 
G.  C.  Oxford,  Box  903,  Boise,  Idaho 


Wood  Electric  Pot 
j  Pony  Autoplate,  22-%" 

{  Sta-Hi  Master  Former 
Hoe  Monarch  Roller 

jJOHN  GRIFFITHS  CO.  INC. 

:  420  Lexington  Ave.,  N.  Y.  17,  N.  Y. 
j  Murray  Hill  5-4774 


3Vi  TON  KEMP  POT  with  2.  #2 
carburetors,  hand  pump — new  1948. 
(lood  condition,  rcplacecl  with  larger 
pot.  Price  $2,250.()0.  Contact  Deane 
Funk,  Evening  Outlook,  Santa  Monica, 
Calif. 


Wanted  to  Buy 

Linotypes — Intertypes — Ludlows 
PRINTCRAFT  RET’RBSENTA’nVES 
136  (Thurch  Street,  New  York  7,  N.  Y' 


NEWSPAPER  PRESSES 
COMPLEH'E  PLANTS 
MAT  ROLLERS 
STEREO  EQUIPMENT 

BEN  SHULMAN  ASSOCIATES 

60  East  42nd  St.,  N.Y.  17  OXford  7-45M 


DUPLEX  PRESS  —  Model  B  —  Serial 
#1444 — Made  in  1931 — Quarter  Folder 
— Front  Page  Striper — Extra  Rollers — 
CTiases — Variable  Speed  Control — Ink 
Pump — Paper  Dolly — Goss  serviceman 
says  it  is  one  of  the  best  model  E's 
in  existence.  Price  $12,000.  Chicago 
Daily  Calumet,  9120  So.  Baltimore 
Ave.,  CTiicago,  III. 


DUPLEX  TUBULARS 


STAHI  CURVED  ROUTER  22%'. 
Premier  Rotary  Shaver,  Goss  45W  Mat 
Roller,  (Sutler  Hammer  Newspaper 
(Conveyor,  Hoe  Monarch  II  molder. 
John  Griffiths  Co..  Inc.,  420  Lexington 
Ave.,  New  York  17.  N.  Y. 


MULTIFA(7in>  ITS  PERFORATOR 
#TP  22  in  good  condition.  Write  or 
call  John  J.  Borghi,  660  Madison  Av«.. 
New  York  21,  N.  Y.;  Telephone  Tt 
2-8800. 


24-page,  2  to  1.  AC  drive,  stereo.  UNITS 

16-page,  2  to  1,  AC  drive,  stereo.  \ 

8-page,  top  deck,  long  side  frames.  R.  Calvert,  Mesa  (Ariz.)  Tiibu  , 
4-page,  top  deck,  long  side  frames. _ _ 

l/^VAl  C  niVOM  /’'O  TWO  KELLOGG  KEYBOARDS.  InUr- 

LLJY/\L  O.  UIAvJPn  type  Upper  ft  lower  splits  72  ch.annel 

"Newspaper  Equipment  Dealers"  wide.  State  price  ft  condition.  Alto 


11164  Saticoy  St. 
POplar  5-0610 


trr  i^i/utfrrntrns  Wiue.  III  ot  cuiiuinvit- 

St.,  Sun  Valley,  Calif.  33  or  35  Linotype.  Roger  Casey. 

0  TRiangle  7-3871  |  So.  4th  St.,  Minneapolis  !■>,  Minn. 
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Help  Wanted 

READ  THESE  COLUMNS  FOR  THE  BEST  JOB  OPENINGS  IN  THE  NEWSPAPER  INDUSTRY 


Administrative 

I  COUNTY-SEAT  WEHXLY  in  Kansas 
needs  top  manager,  strong  on  ad  sales, 
circulation  builder,  meets  public  well. 
Minimum  J780O,  potential  $12,000. 
Must  know  Porte,  have  knowledge  of 
back  shop,  need  not  be  printer.  Here 
is  excellent  opportunity  for  capable 
young  man  who  wants  to  run  own 
show.  No  capital  necessary.  Financial 
interest  available,  it  desired.  Send  com¬ 
plete  resume  first  letter,  inclwiing  pic¬ 
ture.  David  H.  Clymer,  Box  33, 
El  Dorado,  Kansas. 


Circulation 

CTRCULATION  MANAGER,  young, 
progressive  for  medium  size  daily.  Po¬ 
tential  unlimited.  Biditorial  publisher 
cooperation  the  best.  Full  resume  to 
Box  514,  Bklitor  &  Publisher. 


UNEQUALED  OPPORTUNITY  for 
man  with  successful  experience  in 
home  delivered  suburban  pai)er  by  bi¬ 
cycle  carrier.  Build  from  ground  up 
with  class  weekly.  Substantial  bonus 
for  substantial  man.  No  drifters!  The 
Arizonian,  Bo.x  333,  Scottsdale,  Ari¬ 
zona. 


PUBLISHER’S  ASSISTANT,  skilled  in 
all  phases  of  advertising,  qualified  to 
write  some  news — enthusiastic  and  am¬ 
bitious  to  help  build  chain  of  four 
suburban  Wisconsin  weeklies  into  ma¬ 
jor  operation.  Good  income,  stock 
participation  available  in  fast-growing 
corporation.  Write  Box  435,  Editor  & 
Publisher. 

Ad  Production 


ASSISTANT  MANAGER 
AD  PRODUCTION 

Ad  pro<luction  service  department  of 
large  metroixilitan  daily  needs  an  as-  j 
sistant  manager.  Must  know  all 
phases  of  servicing  advertisers  and 
pro<iuction  department.  Knowleilge  of 
IBM  helpful  but  not  essential.  Mini¬ 
mum  five  years’  experience.  Some 
night  work.  Region  2.  Submit  com¬ 
plete  resume  to  Box  494,  Etiitor  & 
Publisher. 

Academic 

MIDWE.STEUN  STATE  University  of¬ 
fers  graduate  assistantship  to  news 
man  qualified  by  experience  and  un¬ 
dergraduate  record  for  graduate  stud.v 
in  journalism.  Bo.x  484,  Editor  & 
Publisher. 

Artists 

LAYOUT  ARTIST  experienced  in  ad¬ 
vertising  art  for  staff  of  newspapers 
serving  metropolitan  center  in  Region 
5.  Write  giving  background  to  Box 
480,  Editor  &  Publisher. 

Circulation 

CIRCULA'nON  MANAGER  small  aft¬ 
ernoon  and  Sunday  morning  paper. 
Good  salary  and  bonus.  Pull  references. 
Box  403,  Eklitor  &  Publisher. 


ASSISTANT  Circulation  Manager  for 
growing  afternoon  paper — Region  2. 
Must  be  thoroughly  experienced  in 
Home  Delivery,  Carrier  Boy  Promo¬ 
tions,  etc.  Good  salary,  car  allowance 
and  company  benefits — a  good  oppor¬ 
tunity  for  the  right  man  I  All  details, 
salary  required  in  first  letter,  please. 
Box  453.  Editor  &  Publisher, 

INTERE.STING  AND  CHALLENGING 
opportunity  for  right  man  under  40 
who  is  free  to  travel.  We  are  looking 
for  a  man  with  circulation  and  pro- 
"’“f'onal  experience.  Your  reply  treated 
TOnfidentially;  our  employees  know  of 
this  ad.  Box  434,  Editor  &  Publisher. 

CIRCULATION  MANAGER  for  grow¬ 
ing  South  Carolina  daily.  Must  be  ag¬ 
gressive.  with  promotion  ability  and 
experience.  Send  resume.  Box  498, 
Editor  &  Publisher. 

home  DELIVERY  MANAGER  for 
Mst  coast  A.M.  paper.  Must  be  strong 
leailer,  thoroughly  qualified  to  train 
and  supervise  District  Managers  in 
service,  collections  and  production. 
Mail  select^  will  be  advanced  to  as¬ 
sistant  position  when  he  proves  him¬ 
self  capable  and  deserving.  Give  com¬ 
plete  details  regarding  past  experi¬ 
ence.  Salary  $1,35.00  to  $150.00  wkly. 
With  benefits.  Write  Box  485,  Editor 
*  Publisher. 


Classified  Advertising 

ASSISTANT  Phone  Room  Supervisor 
to  work  with  present  supervisor  until 
her  retirement  next  year.  Staff  of  20. 
The  person  we  are  looking  for  may 
now  be  supervisor  on  a  smaller  paper 
or  an  assistant  supervisor  on  a  larger 
paper.  Write  in  confidence  to  Per¬ 
sonnel  Manager,  Charlotte  Observer 
and  Charlotte  News,  Charlotte,  N.  C. 


NEWSPAPER 
Classified  Ad  Sales 

Sacramento,  California 

Immeiliate  opening  for  experienced 
aggressive  classified  advertising  sales¬ 
man  with  proven  linage  record.  Ex¬ 
cellent  working  conditions,  employe 
lienefits.  Permanent  position.  Send  de¬ 
tailed  resume  and  statement  of  avail¬ 
ability  for  interview  to: 

Personnel  Department 
McCLATCHY  NEWSPAPERS 
Sacramento,  California 

~  SALES  MANAGER 

For  West  Coast  Daily.  Must  be  ex¬ 
tremely  adept  at  managing  personnel 
— have  ability  to  ably  screen,  hire  and 
train — have  good  background  in  com¬ 
petitive  market,  be  willing  to  work 
long  hours  with  an  eye  to  the  future. 
Send  resume  stating  age,  education, 
e.x|>erience,  marital  status  and  salary 
expected  to  Box  516,  Editor  &  Pub¬ 
lisher.  All  replies  confidential. 

Display  Advertising 

ADVER'nSING  SALESMAN.  Good  fu¬ 
ture  for  right  man.  Could  lead  to  top 
job  on  6-day  (Region  3)  evening  paper 
if  initiative  is  shown.  Salary  is  nego¬ 
tiable.  Write  Box  444,  Editor  &  Pub¬ 
lisher. 

CHALLENGING  OPPORTUNITY  for 
display  salesman  on  agrgressive,  grow¬ 
ing  county  seat  daily  in  beauty  spot 
of  the  Northwest.  Must  be  highly 
motivated  salesman ;  need  not  have 
layout  talent  as  production  department 
takes  over  most  of  layout  responsi¬ 
bility,  High  earning  i>otential.  Please 
give  complete  resume  of  education  and 
experience,  together  with  references  in 
letter  to  M.  D.  Glover,  Publisher, 
Skagit  Valley  Herald,  Mount  Vernon, 
Washington. 

PROFESSIONAL 
3-Paper  group  on  booming  Eastern 
Shore  (Md.  &  Del.)  needs  a  real  “pro” 
to  keep  up  with  booming  advertising 
and  news.  If  you  can  make  crisp  lay¬ 
outs,  know  hot  metal,  use  a  camera, 
get  in  touch  with  Bud  Hutton.  News- 
Times,  Inc.,  Federalsburg,  Md.,  and  if 
you’re  a  real,  real  “pro,”  there’s  an 
executive  news-advertising  job  open, 
tool 

YOUNG  MAN  with  several  years’  ex¬ 
perience  who  is  ready  to  move  up. 
Must  know  layout  and  small  account 
selling.  Liberal  bonus  monthly.  Prefer 
midwest  trained.  Ebccellent  opportunity 
for  future  management.  Call  or  write 
for  interview.  David  H.  Clymer,  El 
Dorado,  Kansas,  Times. 


editor  8c  publisher  for  September  29,  1962 


Display  Advertising 

LEADING  WISCONSIN  WEEKLY 
needs  ad  manager  at  once.  City  of 
5.626 — good  stores.  Salary  and  com¬ 
mission.  Need  references.  fMII  details 
in  first  letter.  Times-Press,  Hartford, 
Wisconsin. 


A  TOP-NOTCH  SALESMAN  who  can 
service  accounts  professionally,  strong 
on  layout,  copy.  Air-mail  complete 
resume  and  example  of  work  to: 
Leslie  H.  Hayes,  Advertising  Director, 
Sun-Star,  Mercetl,  California. 


ADVERTISING  SALESMEN:  Retail 
and  classified,  for  daily  newspapers  in 
I  E  &  P  Regions  3,  4  and  8.  Send  type¬ 
written  resume  to  Inland  Daily  Press 
Assn.,  7  S.  Dearborn.  Chicago  3.  No 
1  charges. 


DISPLAY 

SALESMAN 

To  Work  With 
Shopping  Centers 

Due  to  fast  expandinj?  metropolitan 
^  area  and  creation  of  many  perimeter 
,  shopplns;  centers  and  shopping?  areas, 
we  are  looking;  for  a  man  who  has  a 
j  >f(KKl  sales  background  and  experience 
i  in  organizing  groups  of  merchants  and 
'  planning  their  shopping  center  promo- 
I  tions.  Must  have  gcxHl  leadership  abil- 
1  ity  and  promotional  background  and 
j  lie  able  to  talk  the  “merchants'  lan- 
j  guage".  Retail  display  exjierience  very 
I  helpful.  Send  full  particulars,  includ- 
;  ing  past  earnings,  to  Rox  518.  Editor 
&  Publisher,  All  replies  confidential. 

^  DISPLAY  SALESMAN  for  Southern 
i  California.  Experience*!,  gooil  layout 
I  with  alove  average  .sale.s  ability  for 
'  alxive  average.  17,000  daily.  Salary, 

'  bonus,  lucrative  retirement  plan,  other 
company  lienefits.  J.  F.  Serrot.  Daily 
I  News  ’Tribune.  Fullerton,  California. 


FIRST-CLASS  soft  sell  iierson  accus¬ 
tomed  to  specialty  shops,  department 
stores  -who  knows  layout  -for  top 
drawer  offset  weekly.  Deliver  and 
write  your  own  ticket.  The  Arizonian, 
Box  338,  Scottsdale,  Arizona. 


I’M  BUYING  a  burgeoning  New  Eng¬ 
land  weekly.  Need  energetic  young 
adman  who  can  create  ads,  learn  town 
with  me.  Write  fully,  stating  salary 
requirements.  Box  500,  Editor  &  Pub¬ 
lisher. 


NEWSPAPER 
COPY  LAYOUT 

Sales-oriented  creative  man  for  chal¬ 
lenging  copy  layout  assignment.  Abil¬ 
ity  to  backstop  display  staff  with  spec¬ 
ulative  layouts.  No  original  art  but 
fast  service,  utilizing  mats  for  selling 
in  all  classifications.  The  man  we 
want  is  either  selling  newspaper  ad¬ 
vertising  now  or  has  had  that  experi¬ 
ence.  Strong  on  campaign  thinking. 
Familiarity  with  Bureau  planning  pro¬ 
cedures  helpful.  Perm,  position.  Ex¬ 
cellent  employee  benefits.  Apply  in 
person  or  send  resume  to : 

Personnel  Department 
SACRAMENTO  BEE 
Sacramento,  California 


Editorial 

CITY  DESK — group  of  Illinois  dailies 
bas  openings  for  comiietent  reporters. 
Experienced  or  qualified  b^inners. 
University  towns,  competitive  pay 
scales.  Prefer  mid-westerners.  Reply  in 
confidence  to  J.  C.  Schweitzer.  Lindsay- 
Schaub  Newspapers,  Decatur,  III., 
I  giving  full  details. 


Editorial 

<X)UNTY  OOUR’THOUSE  political 
writer  for  Region  3  six-day  evening 
paiier.  Prefer  married  man  with  1-3 
years’  experience.  Challenging  tuition 
for  right  person.  Box  447,  Editor  & 
Publisher. 


EXPERIENCED  REPORTER  -  DESK- 
MAN  for  Connecticut  A.M.  daily. 
Variety  of  assignments — inside  and 
outside.  Experience  with  copy  editing 
and  heads  helpful.  Fine  working  con¬ 
ditions  and  employee  benefits.  Editor, 
Record,  Meriden,  Conn. 


GENERAL  ASSIGNMENT  reporter- 
photographer  on  expanding  county  seat 
daily  in  beauty  siiot  of  the  Northwest. 
Excellent  opportunity  for  gaining  ex- 
Iierience  and  improving  ability  while 
receiving  top  salary.  Outline  experi¬ 
ence  and  education  in  first  letter  to 
M.  D.  Glover,  Publisher,  Skagit  Val¬ 
ley  Herald,  Mount  Vernon,  Washing¬ 
ton. 


GENERAL  REPORTER  —  for  5000 
Western  New  York  afternoon  daily. 
Ideal  opportunity  for  experience  in  all 
phases  of  news  room.  Write  giving 
education,  experience  and  salary  ex¬ 
pected  to  John  W.  Sanford,  Managing 
Editor,  Wellsville  Daily  Reporter, 
Wellsville,  N.  Y. 


NEWSPAPERMAN,  metropolitan  ex- 
Iierience  preferred,  for  university  jour¬ 
nalism  faculty  as  supervisor  of  campus 
morning  daily.  Bachelor  degree  re¬ 
quired,  Salary  $8,500,  Box  441,  Editor 
&  Publisher. 


GIRL  with  rural  or  small-town  back¬ 
ground  and  experience  on  weekly  or 
small  daily  wanted  as  courthouse  re¬ 
porter  on  medium-sized  Ohio  daily. 
Congenial  working  conditions  in  at¬ 
tractive  Allege  town.  Write  Box  438, 
Mitor  &  Publisher. 


REPORTER,  interested  in  government 
and  politics,  with  at  least  three  years’ 
e.xperience.  Lively  morning  paper, 
60,000  plus,  offers  good  pay,  iiension 
and  other  benefits.  Region  3.  Write 
fully  to  Box  455,  Eklitor  &  Publisher. 


REPORTER,  experienced,  who  can  pro¬ 
duce  clean  copy  rapidly  and  wants  to 
make  a  long-time  connection  with  a 
sound,  progressive  publishing  firm.  To 
the  right  individual  we  can  offer  a 
splendid  opportunity  at  better-than- 
average  non-metropolitan  pay  -(-  fringe 
benefits.  Please  air-mail  replies  to; 
Editor,  Daily  Monitor-Leader,  Mount 
Clemens,  Michigan. 


See  ad  entitled — “Professional”  under 
"Help  Wanted— Display  Advertising.” 


SPORTS  EDITOR  for  small  daily. 
Heavy  high  school  and  junior  college 
sports.  Some  general  news  and  feature 
writing  assignments.  Use  of  camera 
imiKirtant.  Prefer  midwest  trained.  Po¬ 
sition  open  now.  Call  or  write  for 
interview.  David  H.  Clymer,  El  Dor¬ 
ado,  Kansas,  Times. 


WE’VE  BEEN  RAIDBD 1  Some  of  top 
papers  in  the  nation  like  our  men 
and  the  training  they’ve  had.  If  you 
have  the  education  and  experience  to 
move  up  to  deskman.  reporter  or  bu- 
reauman  on  our  lively  Region  2  morn¬ 
ing  paper,  away  from  the  biggest 
cities,  at  $127-pluB  per  week  for  jour¬ 
neymen,  write  Box  288,  Editor  & 
Publisher, 


WIRE  EDITOR  for  progressive  New 
England  morning  daily.  Exijerience 
with  wirephoto  and  ’ITS  tape  eesen- 
tial.  Friendly  community  of  50,000- 
Circulation  18,000.  Excellent  employee 
benefits.  Box  457,  Editor  &  Publisher. 


CITY  HALL  REPORTER,  minimum 
two  years’  experience  general  repoi^ 
ing  plus  college.  Afternoon  daily  in 
growing  New  England  city  of  50,000. 
Challenging  job — opportunity  for  im¬ 
provement  —  pleasant  working  and 
living  conditions.  Send  samples.  Box 
474,  Editor  &  Publisher. 
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HELP  WANTED 

Editorial 

WIRE  EDITOR  WANTED  immediately  [ 
on  six-day  Ohio  college  town  newspa-  i 
per  of  18,000.  Should  have  had  some 
experience  in  the  various  desk  duties.  | 
The  Athens  Messenger,  Athens,  Ohio. 


DESK  MAN 

experienced  in  copy  editing, 
for  universal  desk  afternoon 
newspaper:  paper  has  circula¬ 
tion  of  near  100,000  in  metro¬ 
politan  center  of  Region  5. 
Liberal  benefits,  including 
hospitalization,  life  insurance 
and  pension.  Write  giving 
background  to  Box  4T5,  Edi¬ 
tor  £  Publisher. 


DETROIT  CALLING 
EDITOR- WRITER  for  The  American  , 
Salesman  magazine,  brother  publica-  | 
tion  of  Automotive  News.  Minimum  i 
five  years’  experience.  Preferably  busi¬ 
ness  or  trade  magazines.  Strong  on 
production,  layout,  coordinating  edito-  ! 
rial,  art,  print  shop.  Some  writing,  i 
editing.  Must  be  capable  of  taking  | 
responsibility,  suiiervise  small  staff.  ; 
Free  hospitalization,  life  insurance,  | 
pensions,  etc.  Salary  range  $8,000  to  | 
$10,000  to  start.  Send  resume  and  | 
photo  to  Audrey  Lincicome,  965  East  i 
Jefferson,  Detroit  7,  Mich.  I 


EDITORIAL  WRITER 
To  join  four-man  editorial-page  staff 
of  metropolitan  Midwest  newspaper. 
Should  have:  solid  news  background, 
top-notch  analytical  and  writing  abil¬ 
ity,  desire  to  dig  into  local  affairs  for 
edit-page  articles,  some  desk  experi¬ 
ence  Md  willingness  to  work  hard. 
Conditions  and  pay  excellent.  Samples 
with  first  letter.  Box  465,  Editor  & 
Publisher. 


CLASSIFIED 

Advertising  Rates 

Unc  Rotes  EACH  CONSECUTIVE  j 

Insertion  l 

SITUATIONS  WANTED  (Payable  with 
order)  4  times  @  80c  per  line  each 
insertion;  3  times  @  90t;  2  @  $1.00; 

1  time  $1.10  per  line.  If  keyed,  add  25c 
for  box  service  and  count  as  1  addi¬ 
tional  line  in  your  copy.  3  lines  minimum. 
Air-mail  service  on  blind  ads  $1.00  extra.  I 
Do  not  send  irreplaceable  clippings,  etc., 
in  response  to  Help  Wanted  ads  until 
direct  request  is  made  for  them.  E&P 
cannot  be  responsible  for  their  return. 

JOB  APPLICANTS  may  have  a  supply 
of  printed  employment  application  forms  I 
by  sending  self-addressed  8c  stamped 
envelope  to  E4P  Classified  Department. 

ALL  OTHER  CLASSIFICATIONS: 

4  times  @  $1.25  per  line  each  insertion; 

3  times  @  $1.35;  2  @  $1.45;  1  time 
$1.55  per  line.  If  keyed,  add  50c  for  box 
service  and  count  a$  1  additional  line  in 
your  copy.  3  lines  minimum.  Air-mail 
service  on  blind  ads  $1.00  extra. 

NEWSPAPERS  FOR  SALE 

(Payable  with  order) 

E&P  will  not  forward  individual  replies  ' 
to  box  numbers  weighing  more  than  two  ! 
ounces  —  otherwise  additional  postage  ' 
must  be  supplied  by  respondent. 

52-Time  Contract  Rate 
85c  per  line 

DISPLAY-CLASSIFIED.  ^.50  per  agate 
line.  $35.00  per  column  inch.  Minimum 
space  one  inch. 

DEADLINE  FOR  CLASSIFIED  AD¬ 
VERTISING,  Tuesday,  S:00  P.M. 
Count  36  characters  and/or  spaces  per 
line.  No  abbreviations.  Box  holders' 
identities  held  in  strict  confidence.  Re¬ 
plies  mailed  daily.  Editor  &  Publisher 
reserves  the  right  to  edit  all  copy. 

Editor  &  Publisher 

850  Third  Ave.,  N.  Y.  22.  N.  Y. 
Phone  PLazo  2-7050 


_ HELP  WANTED _ 

Editorial 

FEATURE  EDITOR,  REPORTER  — 
Write  full  details:  Managing  Editor, 
Salina  Journal,  Salina,  Kansas. 


IMMEDIATE  OPENINGS  for  two  ex¬ 
perienced  desk  men,  one  capable  of 
handling  slot  on  prize-winning  A.M. 
daily  in  Region  2.  Top  pay,  liberal  va¬ 
cation  plan,  paid  hospital  and  medical 
insurance — other  benefits.  Will  pay 
travel  expenses  for  interview  and  try¬ 
out  for  qualified  applicants.  Box  478, 
Editor  &  Publisher. 


NEWS  EDITOR  on  Tennessee  twin 
weekly  in  growing  attractive  college- 
industry  town.  Good  opportunity.  Box 
496,  Editor  &  Publisher. 


NEWS  EDITOR  —  Precisionist  who 
can  produce  clean  copy,  bright  heads 
and  imaginative  makeup,  for  aggres¬ 
sive  weekly:  $125  start.  Catholic  Star 
Herald.  101  N.  7th  St..  Canden  2, 
N.  J. 


NIGHT  EDITOR.  New  Jersey  daily 
newspaper  needs  facile  copyreader  and* 
rewrite  man  to  run  1-man  night  desk. 
Good  salary— advancement  possibilities 
— pleasant  working  conditions.  Write 
Box  497,  Eklitor  &  Publisher. 


REPORTER  PHOTOGRAPHER  for 
police,  court,  general  assignments : 
some  experience.  Write  giving  back¬ 
ground  to :  Frank  W.  Barndollar, 

Managing  Ekiitor,  Evening  Sentinel, 
Keene,  N.  H. 


SPECIAL  ASSIGNMENT  Reporter 
with  ability  to  handle  “in  depth” 
stories  and  the  less  obvious  news 
sources.  Minimum  two  years’  experi¬ 
ence  on  dailies  plus  college.  Pleasant 
working  conditions  and  benefits.  Aft¬ 
ernoon  daily  in  fast-growing  New 
England  city  of  50,000.  Send  samples. 
Box  482,  Editor  &  Publisher. 


SPORTS  WRITER 

Are  you  ready  to  move  up  to  the  big 
league?  We  are  looking  for  a  sparkling 
writer  who  knows  his  way  about 
sports.  If  you’ve  done  some  desk  work 
and  one  day  yearn  for  a  crack  at  the 
administrative  side,  maybe  you’re  our 
man.  Metropolitan  newspaper — Region 
2.  Write  full  details  in  first  letter  to 
Box  471,  Editor  &  Publisher. 


TWO  EXPERIENCED  REPORTERS 
for  general  assignment  wanted  for  pa¬ 
per  near  Boston.  $120.00  week,  sick 
benefits,  life  insurance.  All  answers 
confidential.  Write  Box  469,  Editor  & 
Publisher. 


AFTERNOON  DAILY  nee<ls  reporter 
who  can  fill  in  on  copy  desk.  News- 
Journal,  Mansfield,  Ohio. 


AREA  EDITOR 

Young  man  or  woman  with  editing, 
layout  experience,  to  head  department 
consisting  of  one  assistant,  3  bureaus, 
25  correspondents,  for  aggressive  Lake 
Erie  daily.  Vital,  competitive  job  re¬ 
quires  fast-moving  self-starter.  Two 
to  5-page  section  daily  including  sec¬ 
ond  front.  Managing  E<litor,  Register, 
Sandusky,  Ohio. 


COPY  EDITOR  —  Illness  and  a  pro¬ 
motion  creates  an  opening  on  the 
copy  desk  of  The  Morning  Register. 
Experienced,  imaginative  man  can 
earn  top  salary,  extraordinary  fringe 
benefits  on  independent,  aggressive 
daily.  Write  full  information  to  Per¬ 
sonnel  Department,  Des  Moines  Reg¬ 
ister  and  Tribune,  P.  O.  Box  957, 
Des  Moines  4,  Iowa. 


COPY  EDITOR 

Stimulating  job  on  3-man  copy  desk. 
Excellent  future  as  key  member  of 
progressive  editorial  staff.  Competitive 
salary  plus  good  potential.  Excellent 
fringe  benefits.  Leading  suburban 
chain  of  five  award-winning  weeklies 
on  Chicago’s  North  Shore.  27,000  cir¬ 
culation.  Under  40.  Must  have  copy- 
reading  experience  or  several  years’ 
reporting  experience.  David  Roe.  Hol¬ 
lister  Publications,  Wilmette,  III. 


HELP  WANTED 

Editorial 


(XIPYREADER  —  prefer  fully  experi¬ 
enced  man  for  universal  desk,  a.m. 
paper.  Immediate  and  excellent  oppor¬ 
tunity  with  goo<l  salary,  top  employe 
benefits,  35-hour  week,  ^ply  in  strict 
confidence  to  Personnel  Director, 
News-Journal  Company,  Wilmington, 
Delaware. 


GENERAL  ASSIGNMENT  Reporter. 
Some  newspaper  experience  desirable. 
N.  J.  Daily  in  N.  Y.  metropolitan 
area.  Box  524,  Editor  &  Publisher, 


IMMEDIATE  OPENINGS  —  Florida 
West  Coast  daily  is  looking  for  expe¬ 
rienced,  imaginative  deskman  to  han¬ 
dle  front  page  and  reporter  for  gen¬ 
eral  beat  including  city  hall  and  fea¬ 
tures.  Air-Mail  or  wire  replies  to 
Box  504,  Editor  &  Publisher. 


IN  HAWAII,  editorial  staff  positions 
open  on  six  strong  suburban  newspa¬ 
pers.  Top  future,  good  salary.  Send 
details  to:  Stewart  Fern,  Box  2039, 
Honolulu-5,  Hawaii. 


OPENING  NOW  for  staff  writer,  man 
or  woman  college  graduate.  Opening 
in  January  for  photographer.  'To  age 
40.  Write  Executive  Editor,  Argus- 
Leader,  Sioux  Falls,  S.  D. 


REPORTER  will  trade  good  location, 
pay,  hours,  building,  for  aggressive, 
literate,  devoted  man.  .38,000  P.M. 
daily.  Region  2.  Box  522,  Editor  & 
Publisher. 


REPORTER -EDITOR  for  general 
news.  Must  use  camera.  Small-city 
daily.  The  Bryan.  Ohio,  Times. 


!  REPORTERS 
'  COPYREADERS 

We  have  several  openings  for  bright, 
aggressive  young  reporters  and  experi¬ 
enced  deskmcn.  Prefer  young  men 
with  good  education,  high  standards 
and  a  desire  to  be  associated  with 
quality  newspapers.  This  is  an  out¬ 
standing  opportunity  for  outstanding 
men.  Salary  is  open,  benefits  and 
working  conditions  excellent.  Send 
complete  resume  and  writing  samples 
to  Employment  Manager,  425  Port¬ 
land  Avenue,  Minneapolis  15,  Minne¬ 
sota. 

MINNEAPOLIS 
STAR  AND  TRIBUNE 


REPORTERS,  DESKMEN  for  edito¬ 
rial  departments  of  daily  newspapers 
in  E  &  P  Regions  3,  4  and  8.  Experi¬ 
enced  or  qualified  beginners.  Send 
typewritten  resume  to  Inland  Daily 
Press  Assn.,  7  S.  Dearborn,  Chicago 
3.  No  Charges. 


SPORTS  WRITER-REPORTER  for 
top  suburban  newspaper  chain  which 
emphasizes  thorough,  quality  coverage. 
Young,  vigorous  3-man  sports  staff 
produces  section  recognized  as  one  of 
best  in  state.  Modern  offices,  many 
company  benefits.  Send  resume,  photo, 
clips  to  Boh  Frisk.  Sports  ^itor. 
Paddock  Publications,  Inc.  Arlington 
Heights,  HI.  Phone  CLearbrook  3-1520. 


WOMAN'S 

REPORTER 

Exi)erience<l  in  women’s  news  re¬ 
porting  for  morning  newspaper 
serving  metropolitan  area  in  Re¬ 
gion  5.  Opening  requires  ability 
to  recognize  and  develop  news  and 
feature  stories  for  women’s  sec¬ 
tion.  Benefits  include:  life  insur¬ 
ance,  hospitalization  and  pension 
plan.  Send  samples  of  writing  and 
resume  to  Box  623,  Editor  &  Pub¬ 
lisher, 


HELP  WANTED 

Editorial 

SPORTS  DESK  COPY  EDITOR  for 
metroixditan  daily.  Region  2.  Box  605, 
Ekiitor  &  Publisher. 


TOWN  REPORTER 

We  offer  a  future  with  a  top  quality 
afternoon  daily  (over  31,000  circula¬ 
tion)  with  an  excellent  reputation — 
but  always  striving  to  improve. 

An  opportunity  to  become  an  impor¬ 
tant  resident  as  the  representative  of 
this  long-establishe<l  newspaper  re.ad 
by  almost  everyone  in  busy,  compact 
town.  You’d  have  your  own  branch 
office  just  12  minutes  from  your  desk 
at  the  main  office. 

Good  work  is  given  recognition  and 
initiative  encourage<l.  Compensation 
reviewed  regularly.  Fringe  benefits  in¬ 
clude:  2  weeks  vacation  after  1  year, 
3  weeks  after  6  years  and  4  weeks  after 
25  years:  exceptional  group  insur¬ 
ance  and  pension  plans. 

If  you  are  able  and  willing  to  offer 
in  exchange:  the  ability  to  spell  and 
tyx)e  easily,  to  be  personable  even  when 
digging  hard  for  news,  weekly  or  daily 
experience  enough  for  a  solid  founda¬ 
tion,  but  still  learning:  have  a  car 
and  some  camera  knowledge,  apply  to 
Personnel  Manager.  Herald.  New 
Britain,  Conn.  Applicants  from  Re¬ 
gions  1,  2  &  5  will  be  given  prefer¬ 
ence. 


Mechanical 

COMPOSING  ROOM  FOREMAN  or 
mechanical  superintendent  with  knowl¬ 
edge  of  cold  type  operation  for  daily 
in  Region  1.  circulation  30,000,  Box 
433,  ^itor  &  Publisher. 


(XIMPOSING  ROOM  FOREMAN  — 
Outstanding  opportunity  for  man  who 
is  alert,  accurate,  good  handler  of 
men.  Must  be  betw’een  30-40.  Require¬ 
ments  :  Good  knowledge  of  floor  and 
machines,  markup,  and  TTS  opera¬ 
tion.  Go^  salary.  Send  resume  with 
first  letter.  Region  2.  Box  466,  Editor 
&  Publisher. 


WEB-OFFSET  PRESSMAN  wanted. 
Write  Box  483,  Editor  &  Publisher, 
giving  detailed  experience  and  re¬ 
quirements. 


ARE  YOU  A  MIDWESTERNER? 

A  midwestern  daily  in  a  town  of 
80,000  nee<ls  two  perforator  operators: 
must  be  able  to  do  375  or  better.  Ex¬ 
cellent  scale  ($3.51  an  hour),  ITU 
shop.  Retirement  plan,  good  insur¬ 
ance.  day  work,  comfortable  and 
steady  working  conditions.  A  good 
place  to  live  and  work.  Write  Box 
515,  Editor  &  Publisher. 


EXPERIENCED  MEN  for  daily  news¬ 
paper  production  departments,  E&P 
Regions  3,  4  and  8.  Send  full  type¬ 
written  details  to  Inland  Daily  Press 
Assn  ,  7  South  Dearborn,  Chicago  3, 
No  Charges. 


Public  Relations 


Exclusive  “NER"  lists  hundreds  of  cur¬ 
rent  $7,000-$35,000  Executive  positions. 
Get  free  copy.  Write  National  Employ¬ 
ment  Reports,  105  W.  Adams,  830-6, 
Chicago  3. 


MAN  OR  WOMAN  book  internation¬ 
ally  known  attractions.  Excellent  sal¬ 
ary  over-riding.  Possibility  sharing 
in  agency.  Sherman  Agency,  Box  215. 
Rye,  N.  Y.  Tel.  904  WO  7-1627. 


TRADE  SCHOOLS 


Linotype  School 


OHIO  LINOTYPE  SCHOOL 
LOGAN  4,  OHIO 
Linotype,  Intertype  Instruction 
Free  Information 
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Situations  Wanted 

YOUR  FIRST  SOURCE  FOR  QUALIFIED  PERSONNEL  IN  ALL  NEWSPAPER  DEPARTMENTS 


Administrative  j 

Correspondents  j 

Editorial  | 

Editorial 

FOR  SALE:  "Pocketful  of  Miracles." 
My  fort6  is  creativity.  Seven  first  pro¬ 
motion  awards ;  several  originals  now 
in  use  throughout  U.  S.  Complete  ad¬ 
vertising  background,  18  years’  ad¬ 
ministrative.  Seek  promotion  or  ad¬ 
vertising  job.  Resume  on  request. 
Ralph  Sides.  RD  1,  Holtwood,  Pa. 

LABOR  NEGOTIATOR  and  industrial 
relations  manager  with  twenty  years’ 
experience  available  for  consideration. 
Familiar  with  all  phases  of  union  and 
personnel  activities.  Holds  A.B.  and 
M.A.  degrees  and  experienced  instruc¬ 
tor  on  college  faculty.  Has  excellent 
references  and  is  available  for  inter¬ 
views.  Box  432,  Editor  &  Publisher. 

GENERAL  MANAGER  of  Small  Daily 
seeks  position  on  metropolitan  paper. 
Proven  ability,  worked  in  all  depart¬ 
ments.  Primary  interest  is  business, 
personnel  and  labor  relations.  Box 
473,  Editor  &  Publisher. 

A  FORMER  OWNER  and  publisher 
of  three  successful  dailies  in  a  pros¬ 
perous  New  England  city,  would  con¬ 
sider  a  position  as  Publisher  or  Gen¬ 
eral  Manager  of  a  publication  with  a 
daily  ABC  circulation  of  not  less  than 
30.000.  Will  furnish  proper  references. 
Write  P.O.  Box  2433,  Station  A,  Palm 
Beach.  Florida. 

ASSISTANT  PUBLISHER  on  small 
daily  desires  move  up  to  larger  paper. 
Top  references.  Strongest  on  all 
phases  of  news  and  picture  coverage. 
Not  in  hurry  to  change  job.  Would 
like  New  England  area.  Box  503, 
Editor  &  Publisher. 


MATX'RE  FAMILY  MAN  and  pro¬ 
fessional  artist  desires  permanent  po¬ 
sition  Regions  2.  4  or  5.  Experienced 
advertising  art,  photo-retouch,  car¬ 
tooning.  Proficient  oils,  tempera, 
charcoal,  pencil,  pen  and  ink.  Sober 
and  reliable.  Write  Box  506,  Editor  & 
Publisher. 


REPORTER  and  ace  researcher  seeks 
assignments,  St.  Louis  area.  Experi¬ 
ence  Phi  Beta  Kappa.  Box  509,  Edi¬ 
tor  &  Publisher. 

WASHINGTON  CORRESPONDENT 
Will  report,  interpret  and  background 
national  and  overseas  news.  Box  501, 
Editor  &  Publisher. 

Display  Advertising 

COLLEGE  MAN  .  .  . 
FINISHED  AT  36? 

This  is  the  impression  my  company 
leaves  me  with.  High  calib«r,  top  de¬ 
partment  store  and  fashion  salesman. 
Superior  in  layout  and  copy  writing ; 
8  years  #1  man  on  staff  100,000  plus: 
7  years  same  company.  Looking  for 
higher  position,  more  responsibility 
and  compensation.  Box  489,  Eklitor  & 
Publisher. 

TWENTY  YEARS’  SELLING  experi¬ 
ence — six  years’  newspaper.  Heavy  on 
ideas,  sales,  promotions,  directories, 
copy.  Will  relocate  small-town  Re¬ 
gions  1,  2,  5  &  6.  Box  508,  Editor  & 
Publisher. 

Editorial 

EDITORIAL  EXECUTIVE 

FORMER  MANAGING  EDITOR,  50M 
class,  now  at  policy  level  in  govern¬ 
ment.  ready  to  develop  permanent 
career  on  a  newspaper  in  a  challenging 
market  area.  Box  416,  Eiditor  &  Pub¬ 
lisher. 

i  QUALIFIED  DESKMAN,  32,  BA,  seeks 
I  permanent  job  on  lively  daily.  Box  414, 
Editor  &  Publisher, 

WASHINGTON,  D.  C..  News,  PR  or 
Trade  position.  Established  newsman, 
33.  Box  402,  Editor  &  Publisher. 

EDITOR.  33  wants  out  of  PR 
phoniness:  seeks  city  desk,  wire,  or 
other  challenging  spot.  Regions  1,  2  & 
5.  Box  417,  Editor  &  Publisher. 


Circulation 

POSITION  WANTB®  by  Circulation 
Manager  experienced  in  all  phases  of 
department — sales,  promotion,  training 
programs,  mailing  office,  transporta¬ 
tion,  personnel  and  labor.  Personally 
work«l  from  part-time  mailer  to  Cir¬ 
culation  Director.  Five  to  300-M  pa¬ 
pers.  Under  50  years  of  age.  Resume 
upon  request.  Box  419,  Eiditor  &  Pub¬ 
lisher. 

SEASONED  CIRCULATOR,  experi¬ 
enced  in  M.E.S.,  Little  Merchant 
Plan,  Motor  Routes,  Dealers,  A.B.C. 
Alert  administrator,  cost-conscious. 
Presently  employed.  Prefer  West 
Coast.  Box  488,  Eiditor  &  Publisher. 

YOUNG  ASSISTANT  Circulation  Di¬ 
rector  of  65,000  plus  combination  daily 
desires  top  job  on  smaller  newspaper. 
Experienced  all  phases  circulation  and 
promotion  operation.  Write  Box  460, 
Editor  &  Publisher. 

young  assistant  on  9-M  daily 
desires  to  move  up:  4^/4  years’  experi¬ 
ence.  Box  468,  Editor  &  Publisher. 

Result-getting  young  man 

seeks  challenge  and  opportunity  as  cir¬ 
culation  manager.  Presently  supervise 
7  district  managers  plus  agents,  deal¬ 
ers.  and  motor  routes  on  M.E.  &  S. 
strong  on  sales,  service,  collections. 
B.A.  .ind  Law  Degrees.  Excellent  ref- 
»ercnce«  Box  519,  Editor  &  Publisher. 

(  lassified  Advertising 

CI^ASSIFIED  MANAGER— 14  Years’ 
know-how.  Prefer  Regions  5.  8  or  9. 
Box  520,  Editor  &  Publisher, 


VALUABLE  COMBINATION 
EMucation  specialist  seeks  opixirtunity 
to  use  thorough  knowledge  of  field. 
Now  on  daily.  A.B. ;  M.EID. ;  teaching 
experience.  Salary  second  to  chance 
to  merge  both  careers.  Have  car. 
Write  Box  464,  Eiditor  &  Publisher. 

ABLE  NEWSMAN  seeks  regional 
roving  photo-feature  writing  job.  Re¬ 
gions  8  and  9.  Box  502,  ^itor  & 
Publisher. 

ATTENTION:  Metropolitan  NYC  pa¬ 
pers.  I  can  be:  (1)  Secretary  or  (2) 
steno  or  (3)  typist  or  (4)  clerk-typist. 
Good  skills,  experience  w/knowledge 
of  Journalism.  Box  521,  Eiditor  &  Pub¬ 
lisher. 


BEGINNING  REPOR’TER,  26.  Col¬ 
lege.  English  Major,  single;  seeks  job 
Regions  1.  2  or  9.  Philip  Wechsler, 
235  W.  76th  St.,  New  York-23.  N.Y. 

EXPERIENCED  COPY  EDITOR  seeks 
job  in  Region  2.  Box  499,  Eiditor  & 
Publisher. 


MAN,  29,  veteran,  married,  B.A.  De¬ 
gree;  widely  travelled  U.S.  and 
abroad;  strong  knowledge  politics  and 
sports;  wants  newspaper  job  any¬ 
where.  Box  525,  Editor  &  Publisher. 

OU’TDOOR  WRITER  with  guns,  fish¬ 
ing  tackle,  canoe,  a  wife  and  family 
and  one  mangy  old  bird  dog  willing 
to  travel.  (The  preceding  were  not 
necessarily  arranged  according  to 
their  respective  importance.  If  so  the 
bird  dog  would  have  commanded  a 
more  prominent  position.)  Seven  years 
outdoor  and  feature  writer,  photogra- 
!  pher  for  metlium  sized  daily.  Twenty 
I  five  years  close  association  with  all 
I  outdoor  activities ;  radio  and  TV  ex- 
;  i)erience ;  widely  travele<l  in  most  of 
1  the  states;  a  participating  sportsman 
I  and  not  the  pseudo  type.  Best  of  refer- 
,  ences.  If  you  have  been  drumming  a 
l>encil  on  your  cheek  pondering  this 
j  addition  to  your  staff,  contact  Box 
512,  Editor  &  Publisher. 


MIDWEIST  NEWS  EDITOR,  41.  dead-  WEEKLY  JOB  WANTED  by  all- 
ended  in  too-large  city,  seeks  compara-  !  •'•'ound  newsman.  ^bei\  family,  37. 
ble  spot  36M-76M  P.M.  17  years’  in  conservative.  Box  511,  Eklitor  &  Pub- 
news.  Ability  earned  promotions.  Fam-  i  ‘‘sner. 

ily.  J-degree.  Regions  3,  4,  8  &  9.  - 

Box  436,  Eiditor  &  Publisher,  r  ■  " 


SPORTS  EDITOR.  39,  large  family 
man,  now’  executive  in  major  league 
sport,  wants  to  return  to  first  love 
after  five-year  absence.  Me«lium-sized 
metropolitan  city  with  live  sports  pro¬ 
gram  preferreil  Salary  should  be  com¬ 
mensurate  with  executive  duties,  long 
hours  and  ability  to  produce.  Experi¬ 
ence  includes  /column,  all  major 
siiorts,  e<lit,  makeup  and  promotions; 
some  radio  and  TV.  Box  517,  Eiditor 
&  Publisher. 

Employment  Agencies 

♦^iurfoRTirRipORTER?* 

National  clearing  house  for  competent 
personnel  coast  to  coast  at  no  charg;e 
to  employer.  Phone.  Write  or  Wire 
HEADLINE  PERSONNEL  (Agency) 
66  W.  45  St.,  New  York  OXford  7-6728 

Mechanical 

MEXTHANICAL  SUPERIN’TENDENT 
or  Press  Room  Foreman.  Age  88,  13 
years’  experience  in  supervisory  capac¬ 
ity.  Highly  qualified  in  stereotype  and 
color  procedures;  knowledge  of  com¬ 
posing  room.  Must  relocate  due  to  sale 
of  well-known  daily.  Can  furnish  refer¬ 
ence  to  character  and  ability.  Box  398, 
Eiditor  &  Publisher. 

COMPOSING  ROOM  FOREMAN  or 
Mechanical  Superintendent.  Over  30 
years’  experience  all  phases  of  news¬ 
paper  supervision,  including  TTS  and 
hot-type  pasteup.  Union  or  open  shop. 
Box  467,  Eiditor  &  Publisher. 

TAPE  PUNCHER  desires  new  loca¬ 
tion.  Familiar  with  machine,  classi- 
fie<ls,  editorials  or  straight  matter. 
Average  500+  an  hour.  Clean  proofs. 
Box  507,  Eklitor  &  Publisher. 

TELETYPE'SETTER  OPERA’TOR. 
Newspaiier,  Ixiok  an<l  job  exiierience. 
400  Lines  per  hr.  Box  526,  Alitor  & 
Publisher. 

Public  Relations 

YOUNG  WOMAN  with  wide  experi¬ 
ence  public  relations,  publicity,  solid 
newspaper  background.  Seeks  position 
in  public  relations  or  publications  with 
larger  organization  and  greater  oppor¬ 
tunity.  Write  Box  412,  ^itor  &  Pub¬ 
lisher, 


EDITORIAL  WRITER.  EDITOR 

Elxtierienced  editorial  page  editor  and 
columnist,  now  on  50,000  weekly — 
moderate  in  opinion,  vigorous  in  ex¬ 
pression — pro-fact  and  anti-adverb — 
seeks  permanent,  responsible  spot  on 
daily.  Ivy  League  grad,  post-grad 
work  in  American  history;  broad 
background  in  economics,  internation¬ 
al  relations,  politics,  literature;  39, 
family,  top  references.  Clips  on  re¬ 
quest — and  may  I  see  your  present 
page?  Box  476,  Editor  &  Publisher. 

FORMER  MIDWEST  metropolitan  | 
daily  farm  writer,  now  city  news-  | 
man,  seeks  agriculture  related  infor-  I 
mation,  magazine  or  public  relations 
job  challenge  with  industry,  associa¬ 
tion  or  agency  anywhere.  Journalism  ’ 
degree,  age  40,  salary  minimum, 
$9000.  Box  490,  Eiditor  &  Publisher.  | 

PR  OR  TRADE  JOURNAL  desired,  ' 
Region  7.  Experienced  wire  service,  I 
trade  weeklies,  dailies  from  reporter  i 
to  managing  e<litor.  Currently  em-  ' 
ployed.  'Top  references.  For  resume 
write  Box  492,  Eiditor  &  Publisher. 

REPORTER,  feature  writer,  column¬ 
ist;  mature  idea  man;  inspirational 
writer.  Box  487,  Eiditor  &  Publisher. 

WOMEN’S,  MAGAZINE  EDITOR 
seeks  relocate  Regions  5  and  8.  Ver¬ 
satile.  ’Twelve  years’  includes  ’TV  and 
publicity.  Box  491,  Eiditor  &  Pub¬ 
lisher. 


To  indicate  location  without  specific  identification,  use 
E  &  P’s  regional  chart  in  your  advertising  copy. 


Region  1— NEW  ENGLAND: 
Maine 

New  Hampshire 
Vermont 
Massachusetts 
Rhode  Island 
Connecticut 


Region  2— MIDDU  ATLANTIC: 
New  York 
New  Jersey 
Pennsylvania 

Region  3— EAST  NORTH  CENTRAL: 
Ohio 
Indiana 
Illinois 
Michigan 
Wisconsin 


Region  4— WEST  NORTH  CENTRAL: 
Minnesota 
Iowa 
Missouri 
North  Dakota 
South  Dakota 
Nebraska 
Kansas 


Region  5— SOUTH  ATUKTIC: 
Delaware 
Maryland 

District  of  Columbia 
Virginia 


Region  5— (CONTINUED) 

West  Virginia 
North  Carolina 
South  Carolina 
Georgia 
Florida 

Region  fr— EAST  SOUTH  CENTRAL: 
Kentucky 
Tennessee 
Alabama 
Mississippi 

Region  7— WEST  SOUTH  CENTRAL: 
Arkansas 
Louisiana 
Oklahoma 
Texas 

Region  8— MOUNTAIN  STATES: 
Montana 
Idaho 
Wyoming 
Colorado 
New  Mexico 
Arizona 
Utah 
Nevada 

Region  9— PACIFIC  STATES: 
Washington 
Oregon 
California 
Alaska 
Hawaii 
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Shop  Talk  at  Thirty 

By  Robert  U,  BroMu 

Grass  Roots  Application 


While  the  Freedom  of  Infor¬ 
mation  Committee  of  the  Asso¬ 
ciated  Press  Managing:  Editors 
Association  has  been  pinning 
down  candidates  for  Congres¬ 
sional  seats  on  their  attitudes 
toward  the  “people’s  right  to 
know’,”  a  weekly  editor  in  West¬ 
ern  Marj’land  has  been  giving  it 
the  grass  roots  application  by 
asking  local  candidates  the  same 
thing.  Last  week’s  E&P  (Sept. 
22)  carried  the  full  story  of  the 
APME  endeavor  and  the  results 
of  replies  from  253  nominees  for 
Congress  in  29  states. 

In  his  Sept.  13  issue,  Charles 
Mooshian,  ^itor  of  the  Carroll 
County  Times  in  Westminster, 
Md.,  published  a  “Candidates’ 
Pledge  for  Freedom  of  Informa¬ 
tion”  on  the  front  page  and  chal¬ 
lenged  all  candidates  for  county, 
state  and  federal  offices  to  sign 
it. 

Mr.  Mooshian  is  chairman  of 
the  Freedom  of  Information 
Committee  for  the  Maryland- 
Delaware  Press  Association  and 
he  launched  this  campaign  w’ith 
a  four-column  headline:  “Pre¬ 
lude  to  National  New’spaper 
Week,  Oct.  14-20:  Freedom  of 
Information  Pledges  Ready  for 
Candidates’  Signatures.” 

Here  is  an  idea  that  every 
new’spaper  in  the  country  can 
get  its  teeth  into  in  the  next 
couple  of  w’eeks  if  it  has  any 
interest  in  freedom  of  informa¬ 
tion  and  New’spaper  Week. 

«  *  * 

In  the  next  edition  Sept.  20, 
the  pledge  was  reprinted  under 
a  three  column  front  page  pic¬ 
ture  of  both  the  Democrat  and 
Republican  candidates  for  state 
senate  signing  the  pledge.  The 
caption  noted  seven  others 
including  the  U.S.  Senator  who 
had  signed  it. 

Mr.  Mooshian’s  leadoff  story 
read: 

“Candidates  for  county,  state 
and  federal  offices  have  a  fine 
opportunity  to  show  their  advo¬ 
cacy  of  ‘freedom  of  information’ 
by  signing  the  ‘Candidates’ 
Pledge  for  Freedom  of  Informa¬ 
tion.’ 

“Present  public  officials  and 
candidates  for  public  office  have 
endorsed  the  pledge  idea  and 
most  have  signified  their  inten¬ 
tion  of  signing  the  pledge.  .  .  . 

“.  .  .  We  have  been  concerned 
with  some  public  officials  for 
withholding  news  from  the  press 
and  other  informational  media. 

“Also  we  have  been  concerned 
about  other  officials  who  do  not 
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release  new’s  of  their  depart¬ 
ments  ‘until  what  they  are  work¬ 
ing  on  has  been  successfully 
terminated.’  In  other  words,  if 
the  project  is  successful  they 
w’ill  release  the  story ;  if  not, 
then  the  story  is  killed. 

“We  believe  that  any  gov’ern- 
mental  project,  be  it  city,  county, 
state  or  federal,  should  be  pub¬ 
licized  from  the  inception  of  the 
program — good,  bad  or  indiffer¬ 
ent. 

“All  public  officials  w’ho  oper¬ 
ate  their  departments  w’ith  tax 
funds  should  be  interested 
enough  in  government  to  see  that 
their  offices  are  operated  and 
publicized  properly. 

“In  addition  to  elected  officials 
the  pledge  is  intended  to  include 
such  appointive  jobs  as  members 
of  the  Board  of  Education,  tax 
office,  planning  and  zoning  divi¬ 
sion,  election  supervisors,  treas¬ 
urer’s  office,  etc.” 

Hi  ifli 

The  text  of  the  Carroll  County 
Times’  pledge,  containing  space 
for  date  and  signature,  reads: 

“As  a  candidate  (or  present 
office  holder)  for  the  office  of 

. County  State 

Federal  (circle  one),  I  pledge 
that,  if  elected  to  said  office,  all 
activities  of  my  office  w’ill  be 
fully  publicized  in  all  news¬ 
papers  and  other  informational 
media,  realizing,  that  as  a  pub¬ 
lic  official,  what  I  do,  say,  or 
w’rite  belongs  to  the  public. 

“I  pledge  that  I  will  answer 
editors’  and  reporters’  questions 
on  any  vital  issue  with  honesty 
and  sincerety.  I  pledge  that  I 
will  at  all  times  1^  available  to 
the  press  and  other  informa¬ 
tional  media,  and  w’ill  at  all 
times  release  to  the  media  any¬ 
thing  my  office  does,  good  or  bad, 
allow’ing  the  media  to  judge  its 
new’sworthiness. 

“As  a  public  official,  I  pledge 
I  shall  never  use  the  ‘executive 
session’  as  a  means  of  keeping 
the  press  and  other  media  out  of 
a  meeting.  I  will  use  the  ‘execu¬ 
tive  session’  only  to  discuss  per¬ 
sonnel  and  related  problems. 

“And,  I  furthermore  pledge  I 
will  never  knowdngly  withhold 
new’s  of  any  importance  from 
the  press  and  other  informa¬ 
tional  media. 

“I  wrill  at  all  times  yield  to 
the  fact  that  my  business,  as  a 
public  official,  is  the  public’s 
business  as  well.  While  in  public 
office  I  shall  never  forget  this 
fact.” 


Man  Who  Sent 
Wright  Flight 
Story  Is  Dead 

Manteo,  N.  C. 

The  man  who  flashed  the  news 
of  the  first  Wright  brothers 
flight  at  Kitty  Hawk,  Alpheus 
W.  Drinkw’ater,  is  dead  of  can¬ 
cer  at  87. 

The  retired  telegrapher  died 
at  his  home  here  Sept.  24.  He 
was  one  of  the  oldest  Associated 
Press  correspondents  on  the 
rolls.  For  more  than  60  years 
he  relayed  the  new’s  to  the  world 
from  the  rugged  Outer  Banks 
of  North  Carolina  and  boasted 
he  had  seen  more  shipwrecks 
than  any  man  alive. 

It  w’as  a  shipwreck  that 
brought  him  by  chance  to  Kitty 
Haw’k  and  the  biggest  story  of 
his  career  on  Dec.  17,  1903. 

On  Dec.  3,  1903,  the  sub¬ 
marine  U.S.S.  Moccasin  snapped 
a  tow  line  and  crashed  ashore 
at  Carolla  on  the  Banks.  Drink- 
water  flashed  the  news  to  the 
Portsmouth  Navy  Yard  and 
hurried  to  the  scene  where  he 
set  up  his  Morse  key  on  an 
orange  crate,  cut  into  the  main 
line  to  Norfolk  and  relayed  the 
salvage  new’s  for  w’eeks. 

First  Message 

Then,  on  Dec.  17,  “two  ec¬ 
centric  bicycle  mechanics  from 
Dayton,  Ohio”  succeeded  in 
“making  a  horseless  motor  car¬ 
riage  fly  like  a  bird,”  as  Drink- 
water  gleefully  reported  years 
later. 

Orville  Wright  gave  a  suc¬ 
cess  message  to  another  tele¬ 
grapher,  Joe  Dosher,  to  be  sent 
to  his  father  in  Dayton.  But  the 
telegraph  line  was  broken,  so 
Dosher  gave  the  message  to 
Drinkwater  to  relay  through 
Norfolk. 

His  message  was  the  first 
word  the  world  had  that  man 
had  achieved  powered  flight. 

Drinkwater  treasured  a  reply 
the  Cleveland  (Ohio)  Leader 
sent  to  him  and  reporter  Bruce 
Smalley  for  the  Wright  brothers 
copy  they  filed.  The  note  said: 
“Cut  out  the  wildcat  stuff.” 

Hurricane  Post 

In  his  career  Drinkw’ater 
manned  the  key  for  the  Coast 
Guard,  the  U.  S.  Signal  Service, 
Western  Union,  the  U.  S. 
Weather  Bureau  and  the  U.  S. 
Lifesaving  Service.  His  tele¬ 
phone  calls  to  the  AP  were  well 
knowm  and  always  began  writh 
his  high-pitched  voice  saying 
“This  is  Drinkwater  from  the 
coast.” 

He  and  his  daughter.  Dot, 
have  for  several  years  main¬ 


tained  CAP  radio  station  Red 
Dog  130  at  Manteo  and  during 
hurricanes  which  sweep  through 
the  Banks,  their  radio  was  often 
the  only  link  between  the  main¬ 
land  and  the  Banks. 

At  2:30  on  the  morning  of 
Sept.  24,  he  awoke  and  told  his 
daughter  to  call  Aycock  Brow’n 
who  operates  a  news  bureau  at 
Manteo. 

“Tell  Aycock  to  call  the  AP 
with  my  story,”  he  said.  Three 
hours  later,  Alpheus  W.  Drink¬ 
water  was  dead,  a  newsman  to 
the  end. 

• 

Times-Mirror 
Buys  Newport 
Harbor  Paper 

Long  Beach,  Calif. 

The  Ncivport  Harbor  Netvs- 
Press  has  been  purchased  by 
Orange  Coa.st  Publishing  Co.,  a 
subsidiary  of  the  Times-Mirror 
Co.  of  Los  Angeles,  from  Twin 
Coast  Newspapers  Inc.,  a  divi¬ 
sion  of  the  Bidder  Newspapers. 

A  purchase  announcement  was 
made  by  Walter  Burroughs, 
president  of  Orange  Coast, 
w’hich  publishes  the  Orange 
Coast  Daily  Pilot  in  three  edi¬ 
tions,  one  each  for  New’port 
Beach,  Costa  Mesa  and  Hunt¬ 
ington  Beach.  It  also  distributes 
the  Orange  Coast  Mailer,  a  free 
circulation  shopper. 

Mr.  Burroughs  said  the  New’S- 
Press  W’ill  continue  to  be  pub¬ 
lished  three  days  a  week  in 
New’port  Harbor,  Corona  Dei 
Mar  and  Costa  Mesa,  as  a 
separate  operation,  with  no  per¬ 
sonnel  changes  in  prospect. 

The  Bidders  bought  the  News- 
Press  earlier  this  year  from  Mr. 
and  Mrs.  Ben  Reddick,  who  en¬ 
tered  the  Newport  Harbor  field 
in  1944  and  later  consolidated 
three  weeklies  into  the  New’s- 
Press. 

• 

Bon  Ami  Schedules 
31  Sun.  Supplements 

Black  and  white  space  in  31 
Sunday  newspaper  supplements 
starting  Sept.  30  will  comprise 
part  of  a  media  schedule  to 
introduce  Bon  Ami  Company’s 
Bon-Dent,  a  new  tube-packaged 
denture  cleaner  cream.  It  will 
mark  Bon  Ami’s  first  venture 
in  the  drug  field. 

Gridiron  Color 

Seattle,  Wash. 

Football  had  a  colorful  open¬ 
ing  here.  The  Seattle  Times  u-sed 
a  six-column  full-color  action 
photo  from  Saturday’s  U.  of 
Washington  game  with  Purdue 
in  its  Sunday  editions.  The  pic¬ 
ture  was  taken  by  Ray  Scully. 
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WHEN  A  25-LINE  ‘ 
MACHINt  IS  BUILT 
AUTOSETTER  WILL 
OPERATE  IT! 


^  All  Star  AutoSetters  are  tested  at  speeds 
exceeding  25  lines  per  minute.  These  tests 
are  routine  for  every  AutoSetter  before 
shipment.  Later,  in  daily  slug  production, 
these  AutoSetters  can  easily  cruise  at  eight 
to  fifteen  smooth  lines  per  minute. 

Through  a  variable-speed  control 
knob,  the  AutoSetter  can  be 
*  “  adjusted  to  the  optimum  speed  of 
the  linecasting  machine. 

While  high-production  speeds  are 
■  necessary,  so  are  low  speeds,  to 

check  the  matrix  release 
mechanism  of  the  linecasting  machine, 
should  a  character  fail  to  drop.  The 
AutoSetter  can  be  slowed  temporarily  to 
less  than  two  lines  per  minute  and 
immediately  increased  to  normal  speed 
requirements. 


Check  on  the  flexible  Star  AutoSetter. 

It’s  the  tape  system  of  the  future,  available 
today.  Full  details  on  request. 


>«  US. A. 


TAPE  READER 


STAR  PARTS,  Inc. 

Pvts  ^ 

-i  SOUTH  HACKENSACK,  N.  J. 

UANCH;  1327  BROADWAY,  KANSAS  CITY,  MO.  AGENCIES:  CHICAGO  •  MINNEAPOLIS  •  LOS  ANGELES  •  DENVER 
SO.  ACTON,  MASS.  •  STAR  PARTS  (LINECASTING)  CANADA  LTD.  MONTREAL  and  agents  oveaseas 


Norton  Mockridge  of  the 

New  York  World  -Telegram  and  Sun 


It  makes  you  think  all  city  editors  should  have  drama  back¬ 
grounds,  when  you  consider  Norton  Mockridge’s  performance  on 
the  WT&S  desk  since  1956.  The  World-Telly’s  c.e.  spent  14 
years  in  road  companies,  summer  stock,  and  radio;  worked  with 
folks  like  James  Stewart  and  Henry  Fonda,  “whose  careers,”  he 
says,  “were  happily  undamaged  by  the  association.” 

In  the  Oscar  area  (journalistic),  Norton  has  directed  his  staff 
to  70  awards  and  citations  in  6  years— for  distinguished  com¬ 
munity  service,  anti-corruption  crusades,  local  and  national 
reporting. 

The  World-Telegram’s  neatest  coups  have  come  from  under¬ 
cover  operations,  at  which  Norton  is  a  master.  His  reporters  have 
feigned  insanity  in  a  psychiatric  ward  . . .  lived  as  a  bum  in  New 


York’s  upper  West  Side  slums  . . .  taught  school  for  six  montlij 
.  .  .  worked  as  a  migrant  crop  hand.  The  resultant  stories  and 
subsequent  remedial  action  won  national  recognition. 

Tall,  muscular  Mockridge  has  the  savvy  of  22  WT&S  yean 
as  feature  writer,  Broadway  columnist,  drama  and  movie  critfc 
He  was  a  crack  rewrite  man.  He  wrote  some  of  the  paper’s  moll 
delightful  features— like  his  interview  with  Tallulah  Bankheil 
in  her  swimming  pool  and  his  scaling  of  the  24-story  Lever  Hou* 
to  be  the  first  to  wash  its  windows. 

Says  Mockridge,  “there’s  no  pat  formula  for  this  job.  But  it 
helps  to  have  an  intense  interest  in  people  and  a  devotion  to 
helping  them  improve  their  lot.”  Readers  of  The  World* 
Telegram  &  Sun  will  tell  you,  Mockridge  does  that  job  wdL 
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